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To  tell  the  most  mothers  about  its 
new  varieties  and  gay,  new  labels, 
Libby’s  uses  the  sales-making  im¬ 
pact  of  Chicago  Tribune  color. 

A  full  page  in  full  color,  followed 
by  four  black-and-one-color  ads, 
touched  off  market- wide  sales  action. 
Results  were  so  good  that  Libby’s 
will  increase  its  use  of  Tribune  color 
during  the  rest  of  the  year. 

Tribune  sales  pKJwer,  plus  the  im¬ 
pact  of  color,  is  a  combination  pay¬ 


ing  off  for  many  grocery  product 
advertisers.  It  can  pay  off  for  you. 
The  Tribune  provides  the  setting— 
and  color  provides  the  smash!  It 
excites. ..it  persuades... it  makes 
people  want  to  buy. 

Color  showmanshipin  theTribune 
can  spur  your  sales  in  the  big  Chi¬ 
cago  market.  Ask  a  Tribune  repre¬ 
sentative  to  show  you  the  results 
other  advertisers  are  achieving. 
Give  him  a  call— today. 


7d  be Bl$m  Chicago...  be  the  Tffbuae/ 


Modern  5  story  building 
and  annex  of  the  COUR 
lER  EXPRESS,  housing 
executive  offices  and 
mechanical  depart 
ments.  Features  of  this 
building  are  its  Egyptian 
Byzantine  architecture, 
lobby  murals  and  terra 
cotta  relief  figures  sym 
bolic  of  newspaper  pro¬ 
duction. 


The  trend  is  BB  at  BUFFALO  CTanriCr-EXPRESS 


NOW  .  .  .  10  MORE  SCOTT  PRESS  UNITS 


BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1S7S 


A  total  of  32  Scott  Units 
installed  within  10  years 


The  well-known  satisfactory  and  depend¬ 
able  performance  of  Scott  equipment  is  the 
best  testimonial  newspaper  publishers  can 
obtain.  If  your  plant  is  to  be  modernized,  let 
Scott  engineers  figure  on  your  requirements. 


With  a  growing  circulation  of  175,000  daily 
and  over  300,000  Sunday,  The  Courier 
Express  shows  a  current  increase  of  over  20% 
in  less  than  10  years.  In  ordering  new  press¬ 
room  and  reelroom  equipment  to  meet  these 
expanding  production  schedules  SCOTT  was 
again  the  choice. 

Ten  Scott  press  units,  with  provision  for 
ROP  Color,  have  been  installed  together  with 
Scott  Reels,  Tensions  and  Pasters  and  two 
Scott  3-2  folders. 


View  in  the  pressroom  (above)  and  reelroom  (below)  at  the 
Courier-Express,  showing  SCOTT  press  units,  reels,  tensions 
and  pasters.  Space  for  machinery  and  equipment  extends  from 
basement  up  to  the  second  floor.  The  Courier-Express  has  a  press 
capacity  of  300,000,  48  page  newspapers  per  hour. 


Send  for  literature  today! 


WALTER  scon  R  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  n.irt:  UMi.  n.  j. 
EXECUTIVE  t  SALES  OFFICE;  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


presses 


•  Shoot  the  works!  It  really  pays  off  in  the  Indianapolis  area.  It’s 
big  and  it's  rich  . . .  over  2,000,000  people  who  buy  more  because  they 
have  more!  In  Indianapolis  alone  the  average  annual  income  per 
family  is  $6,882  . . .  20%  above  the  national  average,  and  9th  among 
cities  of  over  600,000.t  Retail  sales  per  family  average  $4,615  an¬ 
nually,  6th  among  cities  of  over  600,000.t  With  58.4%  coverage  by 
The  Star  and  The  News,  you’re  a  sure-fire  winner  in  this  top-ranking 
marketl  Write  today  for  complete  market  data. 


t19S4  Census  of  Business  &  Retail  Trade 


*THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINKI 


Population:  2,029,000 

Income:  $3,430,000,000 

Retail  Sales:  $2,174,000,000 
Coverage:  58.4%  by 

The  Star  and  The  News 


Tfje  Indianapolis 
Tire  Indiane^^ldj 
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KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 
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NEWS,  FEATURE,  AND  PHOTO  EDITORS- 
YOU  ARE  INVITED  TO  COVER; 


Cleveland’s 

“little  United  Nations” 

June  19-28,  1958 

Cleveland  Public  Auditorium 

The  48th  Quadrennial  World  Conference  of  the  Sev¬ 
enth-day  Adventist  Church  will  unite  colorful  delegates 
from  more  than  90  countries  in  a  working,  “shirtsleeve” 
convention  to  settle  important  matters  of  common 
Christian  interest  from  Helsinki  to  Bongo  Bongo. 

These  delegates  plus  some  15,000  to  20,000  visitors 
will  provide  reader-interest  copy  on; 

Issues:  Religious  freedom.  Separation  of  church  and  state, 
Sunday  laws.  War  and  Peace,  Temperance. 

Christian  Progress:  Increasing  nationalism  and  its  effect 
on  missions  goals,  world  upsurge  of  conservative 
Protestanism,  relationship  of  medical  and  educational 
work  to  evangelical  activities,  ten  detailed  world  divi¬ 
sion  reports. 

Personalities:  Parkin  Christian  of  Pitcairn  Island,  Kila 
Galama  of  New  Guinea,  Neal  Wilson  of  Egypt,  Max 
Church  of  the  Congo,  Leo  Halliwell  of  the  Amazon, 
colorful  physicians  and  educators  from  remote  areas. 
Dr.  Toshio  Yamagata,  Japanese  scientist,  many  more. 

Press  Facilities:  Staff  sections  for  Newspapers,  News 
Services,  Newsmagazines;  Radio,  Television  and  News¬ 
reels;  Features,  Photos,  “Back  Home.”  Film,  recording, 
and  press  wire  facilities.  Call  Press  Room,  Public 
Auditorium  after  June  17;  Howard  Weeks,  Auditorium 
Hotel,  after  June  12. 

For  a  comprehensive  fact  sheet  on  this  international 
convention,  write,  phone,  or  wire: 

Seventh-day  Adventhf 
Information  Services 


★ - 

WORLD  HEADQUARTERS;  NEW  YORK  OFFICE 

Washington  12.  D.  C.  227  W.  44th  Straat 

Randolph  3-0800  •  H.  B.  Waaks  JUdson  4-2334  •  Halan  F.  Smith 

Other  public  relatione  officea  are  lilted  in  Editor  A  Puhllthmr  Ymarbook, 
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June  8-10— Institute  of  Newspaper  Controllers  and  Finance  Officers,  west¬ 
ern  regional  conference,  Hotel  Utah,  Salt  Lake  City,  Utah. 

June  8-11 — Advertising  Federation  of  America,  54th  annual  convention. 
Statler  Hilton  Hotel,  Dallas,  Tex.  * 

June  9-20— American  Press  Institute,  Sports  Editors  seminar,  Columbit 
University,  New  York. 

June  12 — United  Press  Newspapers  Association  of  Connecticut,  mid-yaar 
meeting.  Electric  Boat  Division  of  General  Dynamics  Corp.,  and  U.  S. 
Submarine  Base,  Croton,  Conn. 

June  12-14— Virginia  Press  Association,  annual  meeting.  Cavalier  Hotel, 
Virginia  Beach,  Virginia. 

June  13 — United  Press  Newspaper  Editors  of  Massachusetts,  Spring  meet¬ 
ing,  Somerset  Hotel,  Boston,  Mass. 

June  13 — Canadian  Press,  Central  Circuit  regional  meeting.  Royal  Con¬ 
naught  Hotel,  Hamilton.  Ont. 

Juno  13-14— United  Press  Illinois  Newspaper  Editors  Association,  meeting 
Pere  Marquette  State  Park,  Alton,  III. 

June  13-14 — New  Mexico  Press  Association  Summer  convention.  The  Bishop'; 
Lodge,  Santa  Fo,  N.  Mex. 

June  13-14 — Arkansas  Press  Association  Summer  convention,  Arlington  t 
Hotel,  Hot  Springs,  Ark. 

June  13-15 — Wyoming  Press  Association,  Summer  mooting,  NowcerHe 
Wyo. 

June  15-16— Midwest  Circulation  Managers  Association,  annual  conven¬ 
tion,  Muehlebach  Hotel,  Kansas  City,  Mo. 

June  16-19 — International  Circulation  Managers  Association,  59th  annuel 
convention,  Muehlebach  Hotel,  Kansas  City,  Mo. 

June  16-19 — Association  of  Newspaper  Classified  Advertising  Manager;, 
annual  convention.  Lord  Baltimore  Hotel,  Baltimore,  Md. 

June  17 — Mississippi  Valley  Classified  Managers  Association,  officers  and 
directors  meeting.  Lord  Baltimore  Hotel,  Baltimore,  Md. 

June  17-21 — National  Press  Photographers  Association,  annual  convention, 
Leamington  Hotel,  Minneapolis,  Minn. 

June  19— Associated  Press  News  Executives  Council  of  California  annual 
meeting,  Stanford  University,  Palo  Alto. 

June  19 — United  Press  Editors  of  Northern  California,  annual  meeting, 
Palo  Alto,  Calif. 

June  19-21 — Pennsylvania  Newspaper  Publishers  Association,  Summer  Con¬ 
ference,  Galen  Hall,  Wernersville.  Pa. 

June  19-21 — Audit  Bureau  of  Circulations  Board,  of  Directors  meeting, 
Queen  Elizabeth  Hotel,  Montreal,  Que. 

June  20 — Canadian  Press,  West  regional  meeting,  Bessborough  Hotel, 
Saskatoon,  Sask. 

June  20-21— Oregon  Newspaper  Publishers'  Association  71st  annual  con¬ 
vention,  Hotel  Benton.  Corvallis,  Ore. 

June  20-21 — C.N.PA.  Editors  Conference,  annual  meeting,  Stanford  Uni¬ 
versity,  Calif. 

June  21-22 — Connecticut  Editorial  Association,  annual  meeting.  Sheldon 
House,  Pine  Orchard,  Conn. 

June  22-24 — New  England  Newspaper  Advertising  Executives  Association, 
Summer  meeting,  Eastover  Hotel,  Lenox,  Mass. 

June  22-2^-New  York  State  Society  of  Newspaper  Editors,  Summer  meet¬ 
ing,  Bear  Mountain  Inn,  Now  York. 

June  22-25— ANPA  Mechanical  Conference,  30th  annual,  Chalfonte 
Haddon  Hall  Hotel,  Atlantic  City,  N,  J. 

June  27-28 — Michigan  AP  Editorial  Association  annual  meeting.  Hidden 
Valley,  Gaylord.  Mich. 

Juno  27-28 — Pennsylvania  Associated  Press  Managing  Editors  Shirtsleeve 
Conference,  Dimeling  Hotel.  Clearfield,  Pa. 

Juno  27-29 — Northwest  Daily  Press  Association,  annual  Summer  meeting, 
Madden  Lodge,  Gull  Lake,  Brainerd,  Minn. 

Juno  29-July  2— Newspaper  Advertising  Executives  Association  Summef 
meeting,  Broadmoor  Hotel,  Colorado  Springs,  Colo. 

July  9-12 — National  Editorial  Association,  73rd  annual  convention,  Statler 
Hotel,  Detroit,  Mich. 

July  14-18 — National  Conference  of  Weekly  Newspaper  Editors,  fourtt 
annual.  Southern  Illinois  University,  Carbondale,  III. 

July  17-19 — North  Carolina  Press  Association,  joint  meeting.  Grove  Pad 
Asheville,  N.  C. 

July  22-23 — ^West  Coast  Display  Ad  Composition  Conference,  sponsored 
by  ANPA  Research  Institute.  Stanford  University,  Palo  Alto,  Calif. 

July  24-26— North  Carolina  Press  Association,  annual  meeting,  Grove  Parf 
Inn,  Asheville,  N.  C. 

Aug.  4-8 — American  Newspaper  Guild,  annual  convention,  San  Jose,  Calif- 
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How  wtll  it  affect  publtshers? 

The  foreign  invasion  of  the  U.  S.  car  market 


The  small  car  is  out  of  the  novelty  class.  It’s  now 
labeled  Competition. 

In  1957,  the  U.  S.  market  accounted  for  206,827 
foreign  car  sales — an  increase  of  over  100%  from  1956. 
Market  penetration  increased  from  1.65%  to  3.46%  in 
this  same  period — an  increase  which  would  elate  even 
a  ’'Big-3”  manufacturer. 

What’s  the  answer  to  this  "invasion?”  Stripped-down 
standard  models?  American-made  small  cars?  Whatever 
the  answer,  one  certain  tactic  will  be  more  aggressive 
selling,  and  with  it,  you  can  expect  the  auto  manu¬ 
facturers  to  demand  more  from  their  advertising  dollar. 

If  your  medium  influences  car  buyers — the  men  whose 
job  it  is  to  place  $182  million  in  automotive  advertising 
this  year  should  know  about  it.  And  AUTOMOTIVE 
NEWS  is  the  one  place,  the  logical  source  for  key  men 
in  the  industry  to  read  your  sales  story. 

Why?  Because  the  top  auto  executives  rely  on 
AUTOMOTIVE  NEWS  for  authoritative  information 
on  all  automotive  subjects.  In  fact,  for  32  years, 
AUTOMOTIVE  NEWS  has  been  their  weekly  News- 
pa{^r  of  the  Industry,  because  it  delivers  all  Ae  news 
while  it  is  news. 

Call  your  AUTOMOTIVE  NEWS  Representative 

editor  at  PUBLISHER  foe  June  7,  1958 


today.  Find  out  how  AUTOMOTIVE  NEWS  has 
helped  introduce  more  than  35  newspapers  to  150,000* 
readers — including  the  men  who  make  the  media  buying 
decisions  in  the  automotive  industry. 

*44,000  paid  subscribers,  85%  of  whom  annually  renew  their 
subscriptions  at  the  regular  $8  rate.  They’re  offered  no  premiums, 
cut-rates  or  special  inducements. 

•  *  • 

NEW  YORK:  Edward  Kruspak,  Howard  E.  Bradley,  Ray  Billing- 
ham,  Murray  Hill  7-6871 

CHICAGO:  J.  Goldstein,  Bill  Gallagher,  State  2-6273 
DETROIT:  R.  L.  Webber,  William  R.  Maas,  Roy  Holihan,  Wood¬ 
ward  3-0495 

LOS  ANGELES:  R.  H.  Deibler,  Dunkirk  3-0303. 

The  most  iailiiontial  pnbUeatloo  in  thn  anfomotivn  industry 
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MORNING  ADVOCATE 


A  PRAYER  written  by  Lance  Zavitz,  a  star  rewriteman  of  the 
Buffalo  Evening  News  and  an  ordained  minister  who  serves 
the  Ellington  Congregational  Church  near  Buffalo  on  weekends, 
was  read  for  the  second  year  at  the  recent  annual  dinner  of  the 
Religious  Newswriters  Association  in  Washington. 

The  association  gave  him  a  billfold  and  key  case  to  mark  his 
25th  year  with  the  News.  He  participated  in  a  panel  discussion, 
which  the  Voice  of  America  is  translating  into  40  languages. 

The  prayer  by  Mr.  Zavitz  reads: 


“Eternal  Father: 

“We  are  they  who  worship  Thee  with  typewriters  instead  of  altars 
and  the  odor  of  ink  for  the  sweet  savour  of  incense. 

“We  come  now  before  Thee,  seeking  approval  for  that  which  we 
have  done;  asking  Thy  guidance  in  that  which  we  are  about  to  do, 
and  praying  for  Thine  inspiration  in  those  things  we  hope  to  accompliak 

“0  Thou  who  didst  reveal  Thyself  in  Him  Who  said,  T  am  the 
Truth’  and  ‘As  a  man  thinketh  in  his  heart,  so  is  he,’  we  cannot  separate 
ourselves  from  our  work,  our  writing  from  our  lives.  That  which  we 
ask  in  relation  to  our  writing,  we  ask  also  in  relation  to  our  living. 

“Give  us  wisdom  to  know  the  truth;  courage  to  write  the  truth,  and 
strength  to  stand  fast  against  all  that  would  lure  us  from  the  way  of 
truth. 

“Grant  that  our  writing  may  reflect  Thy  truth,  as  even  the  smallest 
fragment  of  glass  may  catch  the  rays  of  the  sun  and  send  them  darting 
into  the  dark  and  gloomy  places. 

“Forbid  that  we  should  ever  sacrifice  the  truth  to  serve  the  well- 
turned  phrase,  or  that  we  should  obscure  its  radiance  with  careless  words. 

“Yet  give  us,  we  beseech  Thee  the  sympathy  that  tempers  truth  to 
gentleness  and  makes  of  righteousness  a  warm  and  friendly  thing. 

“When  Thou  dost  scan  what  we  have  written — and  perchance  havt 
left  unfinished — wilt  Thou,  we  humbly  pray,  end  the  story  with  Thint 
own  skilled  hand,  and  in  Thy  mercy  write  a  ‘30’  to  it! 

“Thou  wilt  find  many  a  clumsy  phrase  and  ill-chosen  word.  There 
will  be  here  and  there  a  dash,  because  we  could  not  find  the  words  to  say 
to  what  was  in  our  hearts.  The  story  would  be  the  better  for  complete  re 
writing. 

“But  when  the  self-appointed  copy  readers  frown,  and  sigh,  and  point 
to  awkward  word  and  crudity  of  phrase,  will  Thou,  in  Thine  infinite 
wisdom,  grant  us  this  one  more  boon?  Wilt  Thou  say: 

“  ‘This,  with  all  its  imperfection,  is  the  true  story  of  a  sincerely  loving 
heart.  Let  this  story  run!’ 

“This  we  ask  through  Jesus  Christ  our  Lord.  Amen!” 


Progressive  plants  cut  costs  with 


KEMP  STEREO 
AND  REMELT  POTS! 


— Clipped  from  the  Oregon  Newspaper  Publishers  As.soeiatioa 
bulletin :  “Clackamas  County  Court  has  named  a  road  in  honor  of 
E.  P.  Kaen,  publisher  of  the  Oregon  City  Enterprise-Courier.  The 
road  leads  to  the  site  of  the  new  county  jail.”  .  .  .  Folks  are  com¬ 
plaining  about  those  long,  hyphenated  names  chain  hotels  are 
adopting  and  newspapers  should  take  the  hint  and  shorten  their 
names  for  easier  public  acceptance.  ...  As  Publisher  Bill  Plourd 
looked  over  his  Fullerton  (Neb.)  Nance  County  Journal,  he  wai 
startled  to  see  a  large  ad  he  knew  nothing  about.  It  was  the  work 
of  Yem  Scofield  of  Lincoln,  general  manager  of  the  Nebraska 
Press  Association,  who  knew  Mr.  Plourd  was  retiring  from  ih* 
association  treasurership  after  18  years.  Association  officers  bought 
the  space  for  the  tribute.  .  .  .  Personal  papers  of  the  late  Santford 
Martin,  longtime  editor,  Winston-Salem  (N.C.)  Journal,  have  been 
given  Duke  University  Library.  .  .  .  The  Texarkana  (Tex.)  GasetU 
gives  applicants  for  editorial  positions  a  spelling  test  and  every 
word  misspelled  in  this  sentence  was  among  mistakes  made  by 
applicants:  “A  newspaper  simply  has  to  have  percenelle  with 
proper  qualtifycations  to  garentee  a  readable  produkt.” 


Kemp  guarantees  to  reduce  fuel  costs  at  least  40%.  Kemp’s 
unique  immersion  heating  system  burns  far  less  gas,  yet 
keeps  casting  metal  at  a  constant,  even  temperature.  Dross 
formation  is  drastically  reduced  and  you  get  top  quality 
stereos,  without  rejects.  Fast  recovery  rate  gives  you  high 
sjseed  melting  and  casting.  Kemp  units  take  less  floor  space, 
run  cooler  for  better  working  conditions. 

Kemp  makes  stereo  and  remelt  pots  in  sizes  to  meet  any 
need,  available  with  gas  or  electric  immersion  heating  units. 
Call  in  your  Kemp  Representative  for  information  and 
advice  on  new  installations  or  modernization  programs.  Or 
write  us  direct  for  Bulletins  IE-9  and  IE-10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2,  Md. 


— With  Sol  Padlibsky,  Charleston  (W.  Va.)  Daily  Mail  columnist,  to 
-Alfred  Hitchcock’s  fright-and-fun  frolic  in  his  so-called  “Vertigo  Room 
high  in  an  unfinished  building,  where  we  chatted  with  our  host  and 
James  Stewart.  Henry  Fonda  and  W.  R.  Hearst  Jr.,  for  whom  Sol  once 
worked  in  Chicago.  .  .  .  With  Charles  Francis.  .American  Export  Lines 
PR  man  and  ex-New  York  Sun,  to  National  Maritime  Day  ceremonies 
in  Rockefeller  Plaza  to  hear  Nelson  Aldrich  Rockefeller  speak.  .  •  • 
Denise  McCluggage,  New  York  Herald  Tribune,  floated  through  the 
air  with  the  greatest  of  ease  when  she  made  a  parachute  jump 
sport  and  a  story.  .  .  .  Gay  Pauley,  UPI  woman’s  editor,  made  a  com¬ 
mencement  speech  in  her  home  town.  Poca,  W.  Va.  .  .  .  With  Dr.  North 
Callahan,  syndicated  columnist  and  NYU  journalism  prof,  to  inductiw 
of  Chinatown’s  honorary  mayor  at  Sammy’s  Bowery  Follies,  operated 
by  Sammy  Fuchs,  close  friend  of  reporters. 
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The  Newark  Star-Ledger  with  the  largest  morning  and  largest 
Sunday  circulations  in  New  Jersey  continues  to  show  in  report 
after  report  substantial  circulation  gains.  The  latest  Publisher's 
Statement*  shows  a  daily  gain  of  13,354  families  and  a 
Sunday  increase  of  19,284  families.  That's  a  greater  gain 
than  any  other  New  Jersey  newspaper. 


There's  a  NEW  look  in  New  Jersey's  newspapers.  You'll  find 
this  new  look  in  the  Star-Ledger's  growing  thousands  of  new 
younger  families,  in  its  sparkling  columns  and  in  its  rapid 
growth.  Why  don't  you  take  a  new  look  at  New  Jersey's 
Star-Ledger? 

*ABC  Pubiiih«r't  Stotem«nt,  1st  Quort«r  1958,  subject  to  audit. 
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editorial 


Philadelphia  Strike 

teamsters’  strike  which  has  halted  distribution  of  Philadelphia 
and  Camden  newspapers  was  called  without  warning  when  their 
contract  expired  last  week.  Newspaper  officials  were  led  to  believe 
negotiations  would  continue  under  an  extension  of  the  agreements. 
The  attitude  of  the  teamsters  in  addition  to  their  demands  make  it 
appear  that  this  is  no  ordinary  labor  dispute  but  a  spite  or  retaliatory 
strike  by  that  union. 

In  our  opinion,  members  of  the  Newspaper  Guild  on  the  Inquirer 
made  a  mistake  to  throw  in  their  lot  with  the  teamsters,  to  refuse  to 
cross  the  picket  line  for  tw'o  days  in  violation  of  their  own  contract, 
and  to  decline  to  further  negotiate  and  arbitrate  their  differences  with 
the  paper. 

1  ae  key  demand  of  the  teamsters  does  not  involve  wages  but  a 
contract  clause  which  would  protect  it  from  penalty  if  its  members 
refused  to  cross  any  picket  line  authorized  by  Teamsters  Joint  Council 
No.  53. 

Under  such  a  clause  the  teamsters  could  shut  down  a  newspaper 
at  any  time  and  for  any  reason.  Disagreement  with  an  editorial 
opinion  or  news  treatment  would  be  sufficient  cause  to  observe  a 
picket  line  no  matter  who  was  in  it. 

A  contract  with  the  teamsters  containing  such  a  clause  wouldn’t 
be  worth  the  paper  on  which  it  is  written.  It  could  serve  as  a  death 
warrant  for  a  newspaper  any  time  the  union  felt  like  executing  it. 

Free  Press  Day 

Tn  1953  at  its  meeting  in  Mexico  City  the  Inter- American  Press  Asso- 
ciation  designated  June  7  of  each  year  as  “Freedom  of  the  Press  Day’’ 
throughout  the  hemisphere.  It  has  been  celebrated  more  in  countries 
of  South  and  Central  America  since  then  than  it  has  in  the  U.S.A. 

The  Western  Hemisphere  is  unique  in  its  heritage  of  a  free  press 
and  its  dedication  to  that  high  principle.  There  are  only  two  or  three 
countries  where  complete  press  freedom  is  not  now  permitted  and  this 
picture  has  changed  considerably  in  the  last  few  years.  Since  1953  when 
“Freedom  of  the  Press  Day’’  was  first  proclaimed,  press  freedom  and 
individual  freedoms  have  been  restored  to  Argentina,  Colombia  and 
Venezuela.  It  is  our  firm  belief  that  the  few  remaining  dictators  in  this 
hemisphere  and  their  policies  of  suppression  will  soon  go  the  way  of 
I’eron,  Rojas  Pinilla  and  Jimenez. 

These  victories  for  freedom  have  been  won  largely  because  of  the 
spotlight  of  publicity  focused  on  the  dictators  by  the  free  press  of 
other  countries  which  were  mobilized  by  organizations  such  as  lAPA. 
Widespread  observance  of  a  free  press  day  on  June  7  will  serve  not 
only  as  a  reminder  of  its  imp>ortance  where  it  exists  but  as  a  beacon 
light  of  hope  for  those  living  in  darkness  where  it  does  not  exist. 


Censorship  in  France 

IF  EVER  proof  of  the  futility  of  censorship  was  needed  it  was  provided 
in  the  last  two  weeks  by  the  French  government.  It  is  to  Gen. 
de  Gaulle’s  credit  that  one  of  his  first  official  acts  was  to  lift  the 
censorship. 

i6 


In  your  patience  po$ses»  ye  your  $ouU. 
—Luke,  XXI;  19. 
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POLICE  BEAT; 

He  was  indicted  on  a  charge  of  robbery 
while  armed  with  an  accomplice. — Beaver 
(Pa.)  Valley  Times. 

• 

Three  soldiers  were  arrested  by  mili¬ 
tary  police  criminal  investigators  who 
admitted  taking  about  $1,800  in  cash 
from  a  safe. — Wrightstown  (N.  J.) 
Leader. 

• 

He  was  employed  by  the  only  brother 
of  the  dead  man  who  was  in  and  out  of 
the  courtroom  today. — Raleigh  (N.  C.) 
News  and  Observer. 

• 

They  discovered  the  body  in  a  fox 
under  a  manzanita  bush. — Allentown 
(Pa.)  Morning  Call. 


Firemen  mounted  roofs  of  adjoining 
buildings  for  a  better  view  of  the  blaze. 
Sharon  (Pa.)  Herald. 


CARTOON  IDEA  OF  THE  WEEK 


SOCIETY  EDITORS 

I  would  first  like  to  congratulate  you 
on  one  of  the  best  edited  magazines  I 
have  read. 

The  May  17th  issue  had  a  most  inter¬ 
esting  article  called  “Society  Gossips  Spin 
Gay  Clocoons  of  Fact  and  Fancy.”  Are 
society  writers  in  New  York  allowed  to 
write  fancy  these  days?  When  I  was 
society  editor  of  the  New  York  Evenin’’ 
Journal  and  writing  a  column  under  the 
by-line  of  Billy  Benedick  I  would  have 
been  fired  pretty  quick  if  I  ever  wrote 
fancy. 

I  was  interested  to  read  in  your  article 
that  Miss  McCarthy  “was  a  vociferous 
reader  of  newspapers.”  Does  that  mean 
she  read  the  papers  with  a  loud  outcry? 
And  when,  pray  tell,  was  Gigi  (Cassini’s 
father  a  Russian  ambassador?  Come,  come. 
Society  writers  can  do  better  than  that! 

When  I  came  to  Washington  in  1942 
intent  on  becoming  a  regular  reporter  I 
walked  into  the  ofiBce  of  Peter  Edson  of 
the  Daily  News  one  day  and  asked  him 
for  a  job.  When  I  told  him  my  newspaper 
experience  as  a  society  editor  and  column¬ 
ist,  he  looked  at  me  with  a  withering  pity 
and  asked,  “What  do  YOU  know?”  From 
then  on  I  simply  said  I  was  on  the  staff 
of  the  New  York  Evening  Journal.  I 
finally  managed  to  graduate  from  society, 
however,  and  ended  up  writing  a  political 
book  called  “The  Enemy  at  His  Back” 
which  Editor  &  Publisher  so  kindly  re¬ 
viewed  for  me  Oct.  6,  1956. 

I  salute  all  the  society  writers  of  New 
York  who  I  know  have  a  horendous  task 
keeping  up  with  modem  day  Joneses. 

Elizabeth  Churchill  Brown 
Washington,  D.  C. 

*  «  » 
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She  Reads  A  Lot 

I  note  in  E&P  (May  17)  that  Philip  N. 
Schuyler  in  his  article  “Society  Gossips 
Spin  Gay  Cocoons  of  Fact  and  Fancy” 
describes  Miss  McCarthy  of  the  News  as 
“a  vociferous  reader  of  newspapers.  .  .  .” 
I  have  head  of  voracious,  avid  and  dedi¬ 
cated  readers  but  not  vociferous  readers. 
Just  what  is  she  guilty  of — reading  aloud 
and  chewing  celery  at  the  same  time,  using 
the  editorial  page  to  swat  flies,  or  worse? 

J.  E.  Boisdorf 

Batavia,  Ill. 

*  •  * 

DISRESPECT  FOR  FLAG 

I  feel  compelled  to  say  that  the  Newsday 
cartoon  (E&P  May  17)  shows  disrespect 
for  the  American  flag,  the  disrespect  that 
would  have  been  shown  if  any  other  name 
or  word  had  been  put  on  the  flag. 

J.  N.  Heiskell 
Son  of  a  Confederate  colonel 
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FOR  BETTER  OR  WORSE  I  Editor, 

Coffallo,  Albany  Knickerbockar  News  I  Little  Rock  (Ark.)  Arkansas  Gazette 
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UPGRADE  EDUCATION 

Dwight  Bentel,  in  his  article  “Nevada 
Success  Casts  Doubt  on  Luxon  Plan,”  in 
the  April  19th  issue  of  Elditor  &  Publisher 
still  is  flailing  at  non-existent  windmills. 

Without  disparagement  to  the  Univer¬ 
sity  of  Nevada,  every  argument  Dr.  Bentel 
advances  to  show  what  a  fine  service  Ne¬ 
vada  is  giving  with  two  full-time  and  two 
part-time  instructors  is  a  point  for  up¬ 
grading  journalism  education  as  urged  by 
Dean  Luxon  and  many  others  in  and  out 
of  the  teaching  profession. 

Nor  have  editors  been  “sucked  in”  by 
the  “Luxon  plan,”  so-called.  They  well 
know  the  difference  between  theory  and 
practice.  Many  of  them  believe  Dr.  Bentel 
would  write  quite  differently  if  he  weren’t 
so  dedicated  to  theory  and  had  to  face  the 
hard  practicalities  of  journalism  employ¬ 
ment  and  the  training  of  beginners  with 
inadequate  preparation  for  their  work. 

Let  Dr.  Bentel  shout  to  the  skies  about 
journalism  courses  with  limited  staffs,  but 
as  an  instrumentality  to  serve  the  com¬ 
munications  field,  Editor  &  Publisher  and 
he  vigorously  should  support  every  rea¬ 
sonable  effort  made  to  up-grade  journalism 
education.  This  can’t  be  done  by  con¬ 
tinually  tearing  at  the  man  who  happens 
to  be  the  champion  of  high  standards. 

A.  H.  Kirchhofer 

Editor, 

Buffalo  (N.  Y.)  Evening  News. 

•  *  * 

FIGHT  FOR  MEDIA 

That  was  a  good  discussion  you  gave 
the  readers  of  Editor  &  Publisher  in  the 
May  17  issue  (Advertising  Federation  of 
Americas  charge  that  politicians  and 
bureaucrats  are  trying  to  silence  their 
critics  on  the  advertising  pages  of  publi¬ 
cations).  Certainly  that  should  cause 
some  editors  to  think  a  little. 

It  appears  to  me  that  congressmen  gen¬ 
erally  have  shown  an  almost  insulting 
lack  of  interest  and  concern  for  the  cause 
of  advertising  as  effected  by  the  IRS  rul¬ 
ing.  However,  the  large  number  of  edi¬ 
torials  that  have  appeared  have  had  their 
effect  on  the  IRS. 

I  have  taken  the  position  that  this  is 
a  fight  for  advertising  media.  As  far  as 
we  are  concerned  we’re  going  to  fight  this 
through  the  last  court  in  the  land,  but 
it  seems  to  me  that  editors  should  and 
must  do  the  political  fighting.  If  they 
don’t  care  to,  or  won’t  an  appreciable  por¬ 
tion  of  advertising  will  simply  be  lost. 

You’ve  done  an  excellent  job  of  trying 
to  arouse  editor  interest  in  this  important 
matter.  And  there  have  been  good  results. 
I  hope  you  will  not  tire  of  the  job  even 
though  the  response  hasn’t  been  exactly 
breath-taking. 

Sam  Schwiecer, 

Advertising  Director, 

Southwestern  Gas  and 
Electric  Company, 

Shriveport,  La. 
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A  BOOK  OF  RECORD 

‘  1957 


Here’s  a  real  time  saver  for  editors, writers  and  research 
people— the  1957  Annual  Volume  of  The  New  York 
Times  Index,  just  off  the  press. 

In  this  big  1,063  page  volume,  the  news  that  appeared 
in  The  Times  last  year  is  organized  under  thousands 
of  different  headings.  These  are  arranged  alphabeti¬ 
cally,  and  thoroughly  cross  referenced.  Under  each 
heading  the  events  are  listed  in  chronological  order. 

There  are  thousands  of  news  summaries  that  give  you 
a  fast  reading  account  of  what  happened  in  every  field 
of  activity,  in  the  U.S.  and  all  over  the  world.  And 
when  you  need  more  details  about  an  event.  The  Index 
tells  you  what  issue,  page  and  column  of  The  Times 
to  turn  to  for  a  look  at  the  complete  story.  The  Index, 
too,  helps  you  track  down  stories  carried  in  your  own 
newspaper,  for  each  news  reference  shows  the  origi¬ 
nal  publication  date. 

TWO  WAYS  TO  GET  IT 

By  ordering  the  complete  New  York  Times  Index  serv¬ 
ice,  you  can  get  the  19.57  Annual  Volume  plus  the  next 
24  issues  of  the  twice-a-month  Index  at  a  combination 
price  of  only  S70.  Or  you  can  get  the  Annual  Volume 
alone  for  $4,5.  It’s  entirely  up  to  you. 

But  don’t  wait.  A  major  part  of  the  press  run  of  the 
1957  Annual  Volume  is  being  mailed  to  present  Index 
subscribers,  and  there  is  likely  to  be  a  fast  sell-out  of 
the  remaining  copies.  As  we  cannot  guarantee  to 
supply  you  later  in  the  summer,  we  suggest  you  send 
in  your  order  at  once. 

She  Xeto  ijork  Sime^  3nbex 

229  West  43rd  Street,  New  York  36,  New  York 
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Profit  Motive  Spurs  UPI 
In  Nev^s  Service  Challenge 


Bartholomew  Says  Merged  Agency 
Has  Advantage  of  Momentum 


United  Press  International — 
the  almagamation  of  United 
Press  and  International  News 
Service — settled  down  this  week 
to  the  self-appointed  task  of  de¬ 
veloping  the  best  worldwide 
news  service  whose  house  flag 
vaunts  the  profit  motive  of  pri¬ 
vate  enterprise. 

UPI’s  president,  Frank  H. 
Bartholomew,  disavowed  a  dec¬ 
laration  of  war  which  he  read 
into  a  statement  made  by  Frank 
Starzel,  general  manager  of  the 
Associated  Press,  but  he  pro¬ 
claimed  an  intention  to  produce 
■‘the  best  news  report  that  news¬ 
papers  have  ever  seen”  and  in 
so  doing  to  demonstrate  that  an 
agency  with  a  profit  as  an  in¬ 
centive  can  do  better  than  a 
cooperative  that  works  on  a 
cost-sharing  basis. 

Not  ‘At  War  with  AF* 
Chuckling  over  the  fact  that 
•AP  wires  had  told  the  story  of 
the  UP-INS  merger  19  hours 
before  either  of  the  principals 
had  reported  it,  the  AP  Log 
carried  Mr.  Starzel’s  comment: 

“We  have  seen  this  merger 
coming.  It  is  both  a  product  of 
the  times  and  added  testimony 
to  the  strength  of  the  AP  co¬ 
operative  structure.  I’m  com¬ 
pletely  confident  the  AP  staff 
throughout  the  world  will  meet 
any  and  all  challenges  the  UPI 
offers  to  our  capacities.” 

Mr.  Bartholomew’s  reaction 
was  objective. 

“We’re  not  at  war  with  the 
AP,”  he  said.  “Our  plans  for 
improving  the  standards  of  news 
service  are  still  in  the  forma¬ 
tive  stage.  The  generally  fine 
foception  that  has  been  accorded 
to  the  consolidation  gives  us  en- 
couragement  and  we  believe  we 
®"joy  a  momentum  to  go  for¬ 
ward  quickly  with  a  program 
which  has  bwn  formulated  over 
the  past  three  years.” 

UPI,  Mr.  Bartholomew  em- 
,  editor  ac  PUBLISHER 


phasized,  is  dedicated  to  the 
principle  of  private  enterprise 
and  aims  to  bring  competition 
into  its  fullest  play  to  the  end 
that  publishers  and  broadcast¬ 
ers  may  benefit,  whether  they  be 
AP  members  or  UPI  clients. 

“We’ve  had  wonderful  luck  on 
our  side  in  having  clients  see  the 
potential  benefits,”  UPI’s  chief 
said.  “We  believe  the  rewards 
are  dependent  upon  the  delivery 
of  the  goods.” 

Ratio  of  32  to  28 

In  the  matter  of  financial  sin¬ 
ews  the  two  giants  of  journal¬ 
ism  are  closely  matched.  Mr. 
Bartholomew  noted  that  AP’s 
income  approximated  $32  mil¬ 
lion  in  the  last  year  before  as¬ 
sessments  were  adjusted  while 
UP’s  ranged  around  $28  million. 

United  Press,  he  said,  had  not 
raised  its  rates  to  clients  over 
the  past  two  years,  although 
there  had  been  sharp  increases 
in  operating  costs. 

The  idea  of  bringing  UP  and 
INS  together  to  compete  against 
AP  grew  out  of  a  discussion  be¬ 
tween  Roy  W.  Howard  and  the 
late  William  Randolph  Hearst 
in  1927,  Mr.  Bartholomew  re¬ 
called.  Mr.  Hearst  chose  to 
throw  vast  resources  into  the  de¬ 
velopment  of  INS. 

‘Company  X’ 

The  project  which  material¬ 
ized  in  UPI  last  month — official¬ 
ly  on  May  16 — had  its  origin 
in  talks  between  Hugh  Baillie, 
Mr.  Bartholomew’s  immediate 
predecessor,  and  J.  D.  Gorta- 
towsky  of  the  Hearst  Corpora¬ 
tion  during  1954.  Mr.  Baillie’s 
private  files  tabbed  it  “Company 
X.” 

At  first,  Mr.  Bartholomew 
confirmed,  the  plan  was  to  con¬ 
solidate  only  the  picture  serv¬ 
ices.  One  day  after  he  left  his 
Pacific  area  vicepresidency  to 
assume  the  top  spot  in  UP  in 
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April  1955,  Mr.  Bartholomew 
became  engrossed  in  the  nego¬ 
tiations. 

“We  came  around  to  agree¬ 
ing,”  he  said,  “that  any  benefits 
of  a  consolidation  of  the  picture 
agencies  would  apply  in  greater 
degree  to  the  news  coverage 
facilities.” 

Meetings  of  UP  and  Hearst 
executives  took  place  at  inter¬ 
vals  in  a  variety  of  places — 
Santa  Barbara,  Miami,  New 
York,  among  others.  The  prob¬ 
lem  of  maintaining  secrecy  was 
not  easy. 

Legal  Embargo 

Much  of  the  detail  of  the  his¬ 
toric  merger  remains  locked  up 
in  a  legal  embargo.  The  form 
of  the  announcement  on  May  25 
had  been  agreed  upon  weeks 
before  on  a  corporate  level  by 
both  sides  and  was  part  of  the 
contract. 

“Some  clients  thought  that 
our  own  account  of  the  consoli¬ 
dation  left  much  to  be  desired 
as  a  news  story,”  said  Earl  J. 
Johnson,  general  news  manager 
of  UPI.  “I  agree  that  this  was 
a  valid  criticism. 

“Any  who  have  dealt  with 
lawyers  will  recognize  the  basic 
conflict  that  exists  between  the 
legalistic  and  journalistic  view¬ 
points;  also  that  the  lawyers 
win  most  of  the  arguments. 

“For  one  who  has  spent  his 
adult  years  getting  out  the  news 
it  was  especially  distressing  for 
me  to  have  to  evade  reporters 
and  parry  their  inquiries  when 
rumors  of  the  impending  con¬ 
solidation  began  to  leak.” 

Diplomatic  Denial  Explained 

Kingsbury  Smith,  last  general 
manager  of  INS,  was  confronted 
with  a  particularly  delicate  pre¬ 
dicament  for  a  newspaperman. 
Two  weeks  before  the  Dow, 
Jones  ticker  wire  broke  the  tip 
on  the  consolidation  he  received 
a  confidential  inquiry  from  a 
member  of  the  INS  staff  asking 
about  the  rumors.  His  reply, 
which  has  since  been  shown 
around,  diplomatically  evaded 
an  absolute  denial.  He  ac¬ 
knowledged  hearing  the  rumors 


COMMENT  on  Senator  Kefauver't 
move  to  block  the  INS-UP  margar 
included  this  cartoon  by  Baitian  in 
the  San  Francisco  Chronicle  with 
the  caption:  "If  there  ain't  soma 
law-breakin'  varmint  in  there,  then 
who’s  wrib'n'  that  stuff?" 

— for  the  past  30  years — and 
went  on  to  praise  the  spirit  and 
performance  of  the  INS  staff. 
A  final  sentence  appealed  to 
everyone  in  the  organization  “to 
keep  the  flag  flying.” 

“I  couldn’t  have  written  any 
other  reply,”  Mr.  Smith  said 
this  week  as  he  took  up  his  as¬ 
signment  as  associate  general 
manager  of  UPI. 

“The  writer  had  asked  about 
possible  sale  of  INS  to  UP.  The 
negotiations  didn’t  involve  a 
sale.” 

Mr.  Smith  was  deeply  apolo¬ 
getic  to  the  INS  employees  for 
his  inability  to  give  them  any 
warning  of  the  consolidation. 

It  can  be  told  now,  however, 
that  it  was  his  persuasiveness 
that  effected  the  terms  of  sever¬ 
ance  that  may  eventually  total 
more  than  $2  million.  At  his  in¬ 
sistence  the  negotiators  agreed 
to  extend  to  all  non-guild  em- 
(Continued  on  page  70) 
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TEAMSTERS  BLOCKADE 


Thousands  Queue  Up 
To  Buy  Newspapers 


Philadelphia-Camden 
The  sight  of  thousands  of 
loyal  subscribers  flocking  to 
newspaper  offices  to  buy  papers 
buoyed  the  spirits  of  executives 
and  staffers  this  week  as  they 
sweated  out  mediators’  efforts 
to  end  a  truck  drivers’  blockade. 

Scenes  at  the  plants  of  the 
Philadelphia  Bulletin,  Philadel¬ 
phia  Inquirer  and  Camden 
Courier-Post  resembled  those 
enacted  a  few  years  ago  in  New 
York  City  when  “the  greatest 
promotion  story  ever  told”  re¬ 
sulted  from  a  union’s  tieup  of 
deliveries.  As  in  New  York, 
people  have  been  queuing  up  at 
the  local  newspaper  plants  to 
purchase  skeletonized  editions. 

The  lines  form  all  day  long. 
The  newspaper  offices  are  the 
only  locations  where  copies  are 
made  available  since  the  Team¬ 
ster  Union,  Local  628,  has 
stopped  all  outside  distribution. 

Only  the  Philadelphia  Daily 
News,  a  tabloid  affiliated  with 
the  Inquirer  ownership,  has 
been  unaffected  by  the  strike 
which  began  Friday,  May  30. 
The  News  signed  an  agreement 
with  the  union  early  this  year. 

There  are  about  500  drivers 
at  the  Bulletin  and  Inquirer  and 
22  at  the  Courier-Post.  Scores 
of  teamster  pickets  have  shown 
up  at  the  Camden  plant  which 
occupies  an  eight-acre  plot. 

Traffic  Jams 

Traffic  jams  have  been  com¬ 
mon  around  the  Courier-Post 
property  which  is  ringed  with 
news-stands.  Upwards  of  15,000 
cars  have  wended  their  way  to 
the  area  at  times  when  the  new 
editions  of  the  paper  were  on 
sale.  Some  cars  have  come  as 
far  as  25  miles.  Also  hundreds 
of  persons  have  walked  to  the 
plant  to  buy  papers. 

Picket  lines  are  igniored  by 
the  newspaper  purchasers. 

The  picture  is  much  the  same 
in  Philadelphia,  with  buyers  go¬ 
ing  into  the  Bulletin  and  In¬ 
quirer  buildings  to  obtain  copies 
across  the  counter.  Sales  of  the 
Inquirer  totalled  12,000  on 
Wednesday,  this  despite  the 
difficulty  of  approach  to  the 
building  due  to  a  bridge  repair 
job  nearby. 

Executives  of  the  Camden 
Courier-Post  who  have  volun 
teered  to  “hawk”  the  paper 
around  the  plant  include  all 
members  of  the  owning  family: 
Mrs.  Harold  A.  Stretch  Sr.,  edi¬ 
tor  Jane  Stretch,  William 
Stretch,  Harold  Stretch  Jr.  of 


the  business  side,  and  Susan 
Stretch,  a  daughter  of  Hal’s. 

Advertising  is  not  refused  in 
the  Courier-Post  and  editions 
have  been  running  from  16  to 
24  pages  daily. 

The  Bulletin  issues  an  adless 
paper  of  14  or  16  pages. 

At  the  Inquirer  the  problem 
has  been  complicated  by  the 
walkout  of  710  members  of  the 
Guild  from  all  departments. 
Fewer  than  a  dozen  executives 
have  been  putting  out  the  adless 
paper  which  contains  as  much 
news  in  16  pages  as  is  normally 
provided.  They  are  working  up 
to  a  32-page  main  section  for 
Sunday. 

Mediators  held  an  explora¬ 
tory  session  for  three  hours 
with  the  Philadelphia  principals 
on  Wednesday  and  scheduled 
another  meeting  for  Fridajr. 

Picket  Line  Oause 

The  publishers’  spokesman 
has  pinpointed  the  chief  issue 
as  a  clause  sought  by  the  team¬ 
sters’  union  that  would  permit 
cessation  of  work  whenever  any 
picket  line  is  established  at  the 
newspapers’  plants.  Under  this 
restrictive  picket  line  clause, 
the  publishers  say,  the  news¬ 
papers  could  be  shut  down  over 
an  issue  not  related  to  the  con¬ 
tract. 

The  union  also  is  asking  dele¬ 
tion  of  the  no-strike  clause.  On 
wages,  the  union  has  asked  an 
increase  of  $10  and  reduction  of 
hours  from  40  to  37*4.  The  pub¬ 
lishers’  final  offer  was  a  two- 
year  increase  of  $8.50  and  a 
third  week  of  paid  vacation 
after  three  years’  employment. 
The  drivers’  present  scale  is 
$94.50  for  days  and  $97  nights. 

The  guild  unit  at  the  Inquirer 
called  a  strike  when  its  contract 
expired  at  midnight  Saturday. 
The  Newspaper  Guild  of  Great¬ 
er  Philadelphia  said  the  In¬ 
quirer’s  representatives  had 
allowed  the  contract  to  run  out. 

Efforts  were  being  made  to 
have  a  guild-management  meet¬ 
ing  within  a  few  days,  but 
priority  was  given  to  the  team¬ 
ster  sessions.  The  guild  rejected 
an  offer  on  wages  as  being 
lower  than  that  given  to  craft 
unions.  Inquirer  management 
denied  it  had  refused  to  discuss 
extension  of  the  contract  pend¬ 
ing  outcome  of  negotiations  on 
its  offer  of  wage  increases  and 
other  improvements. 

“The  guild  rejected  our  offers 
'  and  called  a  strike  before 
;  further  meetings  could  be  ar- 
’  ranged,”  the  Inquirer  stated. 


OVER  THE  COUNTER — Copies  of  fhe  Evening  Bulletin  are  purchiik 
at  the  Bulletin  Building  in  Philadelphia  while  a  truck  drivers'  strike  stop 
regular  deliveries.  Some  45,000  copies  of  the  Sunday  Bulletin  were  soM 
over  the  counter. 


New  ITU  Officers 
Tutored  by  Randolph 


An  Executive  Council  com¬ 
prised  of  men  schooled  in  the 
policies  of  Woodruff  Randolph 
will  govern  the  International 
Typographical  Union  for  the 
next  two  years. 

Mr.  Randolph  is  stepping  out 
July  15  after  having  guided  the 
90,000-member  union  of  printers 
and  mailers  for  the  past  14 
years,  but  his  successor,  Elmer 
Brown,  has  been  carefully  in¬ 
doctrinated  in  the  Randolph 
tenets  of  unionism  by  the  master 
himself. 

No.  1  item  in  the  Progressive 
Party  platform  which  was  en¬ 
dorsed  in  the  ITU’s  recent  bien¬ 
nial  election  is  “to  preserve  our 
craft  union  completely  as  we 
have  effectively  done  since  1947 
when  the  Taft-Hartley  Law  was 
adopted.” 

The  union  is  committed  to  a 
policy  of  determining  its  own 
jurisdiction  over  work  opportu¬ 
nities  and  to  combat  the  raiding 
by  other  unions,  while  offering 
training  for  members  in  the  op¬ 
eration  of  new  machines  and 
processes  in  the  printing  indus¬ 
try. 

Victory  Assured 

The  unofficial  tabulation  of  re¬ 
turns  on  the  May  21  balloting 
Efives  a  comfortable  margin  of 
victory  to  the  entire  Progressive 
slate  which  was  virtually  hand¬ 
picked  by  Mr.  Randolph  before 
he  announced  his  retirement  at 
the  New  York  convention  last 
August. 

The  completed  canvass  pro- 

EDITOR  Be 


duced  Mr.  Brown  as  winner  of 
the  election  for  president  by  a 
44,735-34,953  margin  over  How¬ 
ard  C.  Murray,  the  Richmond 
newspaper  printer-lawyer  who 
headed  the  independents’  ticket 
on  a  platform  calling  for  lower 
dues  and  assessments,  liquida¬ 
tion  of  Unitypo,  Inc.  and  full 
compliance  with  Taft-Hartley  to 
enable  the  local  unions  to  avail 
themselves  of  National  Labor 
Relations  Board  procedure. 

Mr.  Brown,  a  onetime  presi¬ 
dent  of  New  York’s  “Big  6" 
local,  and  an  acknowledged  pro¬ 
tege  of  Mr.  Randolph’s,  will 
head  up  the  new  Executive 
Council  which  will  include: 

John  J.  Pilch,  former  presi¬ 
dent  of  Chicago  local  No.  16  - 
first  vicepresident. 

A.  Sandy  Bevis,  president  for 
five  years,  1946-51,  of  the  Van¬ 
couver,  B.  C.  local,  second  vice- 
president.  I 

Joe  Bailey,  of  the  San  Fran- 
cisco-Oakland  Mailers  Union,  re¬ 
elected  to  his  fourth  term  as 
third  vicepresident. 

Don  Hurd,  of  Oakland,  Calif-, 
who  continues  as  secretary- 
treasurer.  He  succeeded  Mr. 
Randolph  in  this  office  in  194^- 

Closest  Contest 

The  closest  contest  developed 
between  Mr.  Bevis  and  GleM 
H.  Hays  of  Detroit,  who  pounded 
on  the  theme  of  the  wasteful¬ 
ness  of  the  ITU’s  program  (Uni¬ 
typo)  of  establishing  newspa- 
(Continued  on  page  72) 
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Exploits  of  INS  Reporters 
Belie  Time  Magazine  Slur 


Pages  of  Courage  Are  Written  ,ns  i„  Tok,o 

with  the  capture  of  Tokyo  Rose. 

In  the  History  of  Journalism  He  and  Harry  Bmndap  of  Cos- 

mopohtan  were  the  only  report- 
„  „  ,  ^  ers  present  when  Tojo  tried  to 

By  Bob  Conaidine  kill  himself.  I  thought,  of  course, 

of  Runyon  on  a  murder  trial. 

This  is  an  open-faced  letter  Brumby,  on  Guadalcanal;  of  or  covering  an  execution,  or  de- 
to  the  young  man  —  anonymous  Pat  Robinson  in  the  New  Guinea  scribing  the  burning  of  the 
as  a  shady  story  —  who  wrote  jungles;  of  Lee  Van  Atta,  fly-  Morro  Castle, 
the  obituary  of  International  ing  on  so  many  bombing  and  o. 

News  Service  in  the  Press  sec-  strafing  missions  that  Mac- 

tion  of  the  current  Time  maga-  Arthur,  himself,  ordered  him  I  thought  of  brave  lads  like 
line:  grounded.  And  of  the  incompar-  Howard  Handleman  and  Lowell 

You  poor  guy:  able  H.  R.  Knickerbocker  and  Bennett,  who  was  shot  down 

You  write,  "on  a  coronation  irrepressible  Sammy  Schulman.  over  Berlin  and  not  only  escaped 
story,  editors  could  rely  on  the  The  memory  of  Pete  Huss,  three  times  but  got  the  only 
AP  for  the  dimensions  of  the  Frank  Conniff,  Larry  Newman,  stories  out  of  Germany  —  INS 
cathedral,  the  UP  for  the  mood  Graham  Hovey,  Joe  Smith,  Bill  stories,  my  poor  friend.  And  of 
of  the  ceremony,  and  the  INS  Hearst,  Lee  Carson,  Joe  Willi-  Tregaskis,  who  never  could  get 
(sometimes)  for  an  interview  combe  and  the  others  who  went  close  enough,  walking  down  a 
with  the  barmaid  across  the  with  the  troops  from  the  beaches  mountain  in  Italy,  his  busted 
way.”  to  Berlin  filled  tKe  cranial  room  helmet  in  his  hand,  the  top  of 

There  is  also  a  reference  to  where  proud  thoughts  are  stored,  his  head  left  somewhere  up  on 

“splash  -  and  -  dash  journalism.”  And  of  Mike  Chinigo,  crawling  the  hill.  And  of  Larry  Meier, 

That’s  about  all.  to  a  dead  German  sentry’s  phone  wounded  while  covering  the 

on  the  beach  in  Sicily,  making  Dieppe  raid.  He  never  recovered. 
Anger  Tempered  by  Pity  contact  with  the  German  com-  I  still  don’t  think  a  wonder- 

The  men  and  women  who  <?at  zander  whose  artillery  was  ful  friend  I  had  named  Jack 

in  our  silenced  n^wT^ms  and  landing  troops,  and  Singer  was  getting  an  inter¬ 
read  that  farewell  nose-thumb-  Gernmn)  ordering  view  with  the  termaid  the  day 

ing  felt  more  than  anger.  Many  to  cease  —  .  .  We  have  the  Japanese  kill^  him.  Death 

of  them  were  seasoned  at  their  ^ 

trade  when  you  in  all  proba-  Truscott  put  Mike  of  the  earner  Wasp,  torpedoed 

bility,  were  making  your  first  HSC.)  And  of  Jimmy  into  a  funeral  pyre.  A  young 

little  jabs  at  a  typewriter.  Their  rotting  in  a  Japanese  navy  pilot  who  survived  the 

anger  was  tempered  by  a  pity  P^’ison,  and  Alfred  Tymauer  sinking  brought  along  the  un- 

for  you:  a  pity  bom  of  the  sad-  l^ta  one  of  Hitler’s  finished  INS  story  Jack  was 

ness  that  one  feels  in  the  face  ^®»bh  cells  in  Vienna  for  cour-  writing  and  finished  it  for  him. 

of  flippant  ignorance  ageously  writing  the  truth  about  There  weren’t  any  barmaids 

For  one,  I  thought  of  Floyd  u  *  S 

Gibbons  poinir  down  on  one  of  And  of  Clark  Lee,  who  started  man  of  INS  was  killed  in  action, 
the  first  ships  torpedoed  in  Hie  AP  on  Bataan  John  had  lost  an  arm  as  a 

World  War  I  and  surviving  to  — — 

write  a  brilliant  story  for  INS.  •  1  O  *1.1  T^l 

Kingsbury  bmith  Flays 

Greece  and  practically  bringing  ^  y  1  g  > 

him  back  to  trial,  after  turning  I  |-|  i  Tr»Q  i  o  I  T1  Cl  ill 

him  inte  a  kind  of  leg-man  for  LI.  l/l.  Cl.iit/UU.0  aXUoLIiL 

INS.  And  Inez  Robb  in  North  ^ 

Africa,  and  some  years  later  Kinesburv  Smith,  last  general  the  men  and  women,  including 


By  Bob  Considine 


Shot  Down  Over  Berlin 


That’s  about  all. 

Anger  Tempered  by  Pity 


of  flippant  ignorance  ageously  writing  the  truth  about  There  weren’t  any  barmaids 

For  one,  I  thought  of  Floyd  u  *  S 

Gibbons  goinir  down  on  one  of  And  of  Clark  Lee,  who  started  man  of  INS  was  killed  in  action, 
the  first  ships  torpedoed  in  Hie  AP  on  Bataan  John  had  lost  an  arm  as  a 

World  War  I  and  surviving  to  — — 

write  a  brilliant  story  for  INS.  Ty^  •  1  O  *1.1  T^l 

Kingsbury  bmith  Flays 

Greece  and  practically  bringing  ^  y  1  g  > 

him  back  to  trial,  after  turning  I  |-|  i  Tr»Q  i  o  I  T1  Cl  ill 

him  inte  a  kind  of  leg-man  for  U.  LL  Cl.iit/UU.0  XXXioLllL 

INS.  And  Inez  Robb  in  North  ^ 

^nd  some  years  later  Kingsbury  Smith,  last  general  the  men  and  women,  including 

'"Texas  City,  being  knocked  manager  of  INS,  telegraphed  some  of  America’s  greatest  re- 

flat  by  an  explosion,  and  get-  this  letter  to  Time  magazine’s  porters,  who,  sometimes  at  the 

ting  off  the  ground  to  get  her  editor:  cost  of  their  lives,  sought  to 

to  INS.  And  Davis  J.  “On  behalf  of  the  men  and  gather  and  report  the  facts  ob- 
Walsh  who  helped  make  sports  women,  both  living  and  dead,  jectively  and  impartially  for  the 
writing  a  profession.  who  through  the  years  served  American  people. 

I  thought  of  Bill  Hutchinson  International  News  Service  with  “The  meritorious  services  ren- 
the  opposition  nuts  at  the  highest  sense  of  integrity  dered  by  INS  staffers  to  their 
e  Scopes  Trial  and  getting  and  in  accordance  with  the  finest  country  and  to  the  profession 
e  great  wartime  beats  on  the  ideals  of  American  journalism,  of  American  journalism  was 
pture  and  execution  of  the  I  protest  with  the  utmost  indig-  recognized  by  the  United  States 
azi  submarine-landed  sabo-  nation  against  the  dastardly  ref-  Government  and  by  every  out- 
bhe  decision  to  retain  erence  in  June  2  issue  to  the  standing  journalistic  organiza- 
irohito  on  his  throne.  ‘barmaid’  coverage  of  world  tion  in  the  nation.  Some  of  the 

Guadalcanal  and  New  Guinea  ^y  INS.  most  imporUnt  accomplishments 

Not  only  did  your  article  con-  in  the  history  of  American  jour- 
I  also  thought  of  Richard  tain  numerous  inaccuracies  but  nalism  were  achieved  by  INS 
Tregaskis,  Jack  Mahon  and  Bob  it  was  an  outrageous  insult  to  staffers.” 
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serviceman,  hooked  on  with  our 
sports  department,  went  back 
to  the  wars  as  a  correspondent 
and  died.  The  first  reporter 
killed  in  Korea  was  Ray  Rich¬ 
ards,  INS  who  might  have  been 
home  with  his  grandchildren. 
Four  other  INS  men  were  killed 
there,  too. 

Someday,  son,  venture  out  of 
doors  and  ask  a  couple  of  good 
men  like  Frank  Bartholomew 
and  Alan  Gould  what  kind  of 
a  time  they  used  to  have  when 
they  had  even  an  undermanned 
team  of  INS  reporters  compet¬ 
ing  against  them  on  a  big,  fast- 
moving  story.  Someday,  son,  if 
you  improve,  you’ll  be  good 
enough  to  change  the  ribbons 
on  their  beat-up  mills. 

«  *  * 

(EDITOR’S  NOTE:  Bob 
Considine  may  be  pardoned  for 
his  intense  pride  in  INS  achieve¬ 
ments  that  resulted  in  a  slip 
of  the  typewriter  when  he  tells 
of  the  only  reporters  present 
when  Tojo  tried  to  kill  himself. 
It  is  true  that  Clark  Lee  and 
Harry  Brundage  were  there, 
but  it’s  journalistic  history  that 
Frank  Bartholomew,  the  pres¬ 
ent  president  of  UPI,  was  there 
ahead  of  them.  “Bart”  was  on 
his  way  into  Tojo’s  quarters 
with  an  interpreter  when  they 
heard  a  shot.  As  soldiers  and 
police  swarmed  on  the  scene, 
joined  by  a  corps  of  reporters, 
the  Japanese  interpreter  an¬ 
nounced  :  “Your  pigeon  just  shot 
himself.”  The  incident  is  being 
related  in  detail  in  Hugh  BaiL 
lie’s  memoirs.) 

•  *  • 

Just  an  l-dea 

Lincoln,  Neb. 

From  the  pen  of  a  Lincoln 
Journal  copy  editor: 

I’m  a  wild  western  wire  editor, 

I  sleep  beneath  the  sky; 

Punehin’  the  keyboard  night 

and  day, 

X:om-A  Ti  Yi  Yippee  UPI, 
Com-A  Ti  Yi  Yippee  UPI. 

•  •  • 

Sidney  Edelberg,  for  27  years 
one  of  the  editors  of  Interna¬ 
tional  News  Photos,  has  joined 
the  public  relations  firm  of 
Klingman  &  Spencer  Inc.,  as 
secretary  and  member  of  the 
plans  board. 

•  «  « 

The  appointment  of  Harry 
Trimbom  as  manager  of  the 
New  Orleans  bureau  of  UPI 
was  announced  by  Ward  Col¬ 
well,  Southwest  division  news 
manager  of  UPI. 

«  *  • 

Hearst  Metrotone  News,  Inc., 
producers  of  Telenews  Daily, 
Telenews  Weekly,  Telenews 
This  Week  In  Sports  and  Farm. 
Newsreel,  is  in  no  way  involved 
in  the  INS-UP  merger. 

It 


Record  Issues 
Mark  Plant 
Dedication 


NEW  BUILDING  fhat  houses  the 
Fort  Wayne  (Ind.)  News-Sentinel 
and  Journal-Gazette  was  formally 
opened  this  week  by  Fort  Wayne 
Newspapers,  Inc.,  agent  corpor¬ 
ation. 


Building  Program 
Completion  Marked 

Johnson  City,  Tenn. 

The  Johnson  City  Press- 
Chronicle  will  hold  an  open 
house  of  its  just-finished  reno¬ 
vated  building  in  conjunction 
with  the  newspaper’s  24th 
anniversary. 

The  w'eek  of  June  S-lo  will 
be  used  to  observe  the  anniver¬ 
sary  and  dedicate  the  building. 

The  $300,000  program  was 
carried  out  under  Publisher 
Carl  A.  Jones  and  General  Man¬ 
ager  T.  W.  Atkins. 

Emblazoned  across  the  front 
of  the  building  are  the  Press- 
Chronicle’s  motto,  “What  The 
People  Don’t  Know  WILL  Hurt 
Them,’’  in  large  aluminum 
letters. 


STEP  RIGHT  IN.  WON'T  YOU 7— Miss  Helene  Foellinger,  president  of 
Fort  Wayne  Newspapers,  Inc.,  welcomes  guests  to  the  new  plant.  They 
are  A.  C.  Wermuth,  general  contractor,  and  S.  E.  Naess,  of  the  Chicago 
architectural  firm  that  designed  the  building.  The  pool  and  ornamental 
stairway  features  the  lobby. 


State  Opens 
San  Simeon 
To  Tourists 

San  Simeon,  Calif. 
The  glories  of  the  San  Simeon 
estate  of  William  Randolph 
Hearst  are  now  available  to  the 
tourist,  for  a  $2  fee  and  travel 
to  a  remote  section  of  Cali¬ 
fornia’s  coastline. 

The  castle  on  La  Cuesta  En- 
cantada  —  the  enchanted  hill  — 
and  the  surrounding  120  acres 
became  a  California  Historical 
Monument  at  ceremonies  here 
June  2. 

William  Randolph  Hearst  Jr., 
editor-in-chief,  Hearst  Newspa¬ 
pers,  headed  a  family  group 
which  attended  the  formal  open¬ 
ing. 

Joseph  R.  Knowland,  pub¬ 
lisher,  Oakland  Tribune,  de¬ 
clared  the  Hearst  Corporation’s 
present  “the  most  valuable  gift 
ever  presented  to  California”  in 
accepting  the  transfer  as  chair¬ 
man  of  the  State  Park  Commis¬ 
sion. 

“Probably  Unsurpassed” 

“This  castle,  with  its  remark¬ 
able,  historical,  aesthetic  and 
cultural  collection  is  probably 
unsurpassed  anywhere  in  the 
world,”  Mr.  Knowland  said. 

Busloads  of  spectators  as¬ 
cended  the  5.4-mile  single  road 
following  the  dedication.  Cap¬ 
ping  the  1700-foot  hill  is  La 
Case  Grande,  the  castle  begun 
in  1919  and  the  scene  of  almost 
continual  construction  until  the 
publisher’s  final  illness.  Mr. 
Hearst  never  saw  one  of  the 
added  wings. 

Flanking  “the  Grand  House” 
is  an  outdoor  pool  of  white 
marble  and  five  “guest  houses.” 
There  are  terraces,  promenades, 
and  arboreteum  and  five  green¬ 
houses. 

Of  the  guest  residences.  La 
Case  del  Mar  overlooks  the  sea 
and  La  Casa  del  Monte  faces 
the  mountains.  La  Casa  del  Sol, 
which  also  nestles  into  the  hill, 
turns  to  the  sun. 

La  Casa  Grande  itself  is  lo¬ 
cated  midway  between  Los  An¬ 
geles  and  San  Francisco.  There 
IS  no  public  transportation. 
Aside  for  facilities  at  Cambria, 
nearby,  the  nearest  unreserved 
overnight  accommodations  are 
at  San  Luis  Obispo  and  Atas¬ 
cadero,  each  45  miles  distant. 

I  The  $2  admission  fee  for 
[  adults  includes  transportation 
r  up  the  hill  from  the  ocean  side. 
Children  from  six  to  12  must 
pay  $1.  Daily  tours  from  10 
a.m.  until  5  p.m.  are  scheduled 
until  Oct.  31. 


FAMILY  PORTRAIT — San  Francisco  Eiatniner  photographar  rounded  up  member*  of  the  Hear*t  family 
at  San  Simeon  for  a  farewell  to  day*  of  yore  at  the  castle.  Front  row,  from  left:  Mrs.  William  Randolph 
Hearst  Jr.,  Mrs.  George  Hearst  Jr.,  Mr*.  Goodwin  Knight,  wife  of  California's  Governor;  Mr*.  Randolph 
Hearst.  Mr*.  William  Murray  and  William  Randolph  Hearst  Jr.;  center:  David  Hearst.  Governor  Knight. 
George  Hearst  Jr.  Rear:  William  Murray,  vicepresident  of  Hearst  Corporation  in  charge  of  real  estate; 
Mrs.  Randolph  Apperson,  and  Randolph  Hearst. 


"A  MONUMENT  TO  HIS  FIVE  SONS" — said  Governor  Knight  (right) 
at  dedication  of  San  Simeon  marker.  William  Randolph  Hearst  Jr. 
looks  over  his  shoulder.  At  left  is  Joseph  Knowland,  chairman  of 
California  State  Park  Commission  and  publisher  of  the  Oakland  Tribune. 


Rep.  John  Bell  Williams, 
D-Miss.,  explained  that  the  com¬ 
mittee  would  aim  to  define  the 
area  of  relevancy  of  the  sub¬ 
poenas  served  on  the  newspaper 
company.  The  inquiry,  he  said, 
bears  on  information  in  the 
committee’s  possession  that  in¬ 
dicates  “outside  pressure”  on 
the  Federal  Communications 
Commission  to  grant  a  Channel 
5  television  permit  to  WHDH, 
a  Herald  Traveler  subsidiary. 

The  committee  called  Robert 
Choate,  publisher;  William  E. 
Mullins,  political  writer;  and 
George  Akerson,  advertising  di¬ 
rector,  all  of  the  Herald  Travel¬ 
er.  Questions  related  to  phone 
calls  and  other  contact  alleged¬ 
ly  made  by  the  Herald  Traveler. 

Congressman  Williams  said 


- - -  the  committee  had  noted  a  “pat- 

Newspaper  Aides  Quizzed  FCC  proceedings.  Upon  estab- 

^  ^  lishing  the  relevancy  of  its  in- 

Boston  of  witnesses  here  Thursday  to  quiry,  he  said,  the  committee 
Two  members  of  the  House  lay  the  groundwork  for  demand-  will  insist  upon  the  Herald 
Subcommittee  on  Legislative  ing  the  production  of  documents  Traveler  turning  over  pertinent 
Oversight  began  an  examination  by  the  Herald  Traveler  Corp.  files,  etc. 
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Space  Men  Unearth 
News  from  Thin  Air 


K  Sire  iNeur  fork 

V  I  AtOLTH  S.  OCH».  Puhllshtr  1SM-1I3S 

tj  ruljli>hrt  Every  Diy  In  llit  Yeir  by  Till  New  TotK  TiMEJ  QOMPm 
/  AIITHUE  'HAYII  SL'LIIEICEK 

'  Ch^trmati  «/  Bo*ird  aM4  Publuhtr 

ORVtL  E.  DrykooRe  ^rexxfenf  AMORY  H.  BRAD^ORti,  Vie«  frfitfw 

Harding  f. Bancroft, s^crctarjf  Francis  A.  Cox,  Treii$Hrtr 


By  Louis  Alexander 

Houston,  Tex.  i 

For  a  public  relations  man,  ( 
M.  L.  St.  John  acted  rather  ' 
strangely  during  the  Aviation  i 
Writers  Association  convention,  j 

Avoiding  crowds,  he  slipped  i 
up  to  working  press  members  ] 
of  the  association  at  times  when  i 
they  couldn’t  conveniently  but¬ 
tonhole  him  —  and  whispered 
a  brief  message  before  “skulk¬ 
ing”  away. 

Mr.  St.  John  found  himself  1 
cast  in  this  strange  role,  for  a 
public  relations  man,  because 
he  was  delegated  by  the  Lock¬ 
heed  Aircraft  Company  to  make  i 
arrangements  for  working  press 
aviation  writers  to  take  rides 
in  the  new  business  man’s  jet 
plane,  the  Jetstar.  The  plane 
got  its  first  public  showing  dur¬ 
ing  the  convention,  but  there 
wasn’t  enough  time  to  take  up 
more  than  a  handful  of  those 
who  wanted  to  go.  Lockheed  offi¬ 
cials  did  their  best  to  allocate 
the  rides  fairly,  and  St.  John 
found  it  necessary  to  carry  out 
the  arrangements  as  inconspicu¬ 
ously  as  possible. 

Plenty  of  News 

This  was  one  of  the  strange 
situations  that  confronted  work¬ 
ing  press  members  of  the  asso¬ 
ciation  during  the  convention 
May  26-May  30  attended  by 
about  300  members  and  associ¬ 
ates.  There  was  a  plentitude  of 
news  breaks  about  airplanes, 
missiles  and  subjects  relating  to 
air  and  space  that  kept  repre¬ 
sentatives  of  newspapers,  maga¬ 
zines  and  the  trade  press  hus¬ 
tling. 

In  all,  they  had  the  oppor¬ 
tunity  to  write  about  23  news 
breaks  which  were  arranged,  or 
occurred  spontaneously,  during 
the  convention.  The  breaks 
ranged  from  the  first  showings 
of  several  new  aircraft,  and 
interviews  with  groups  of  au¬ 
thorities  who  are  rarely  gath¬ 
ered  together,  to  trade  news 
“firsts.” 

Another  unusual  situation  was 
the  dilemma  of  several  aviation 
editors  of  daily  newspapers  who 
are  also  directors  of  the  asso¬ 
ciation.  Sworn  to  secrecy  on 
March  29  during  a  convention 
discussion  at  a  directors  meet¬ 
ing,  they  had  to  wait  until  May 
30  for  the  public  announcement 
—  at  the  convention  —  by  Hal 
Rachal,  president  of  Mooney 
Aircraft  Co.,  that  the  company 
plans  to  send  one  of  its  planes 


and  a  pilot  within  a  few  weeks 
on  a  solo  flight  around  the  world. 
The  record-making  flight  is  to 
set  the  first  official  record  for 
a  light  plane  around  the  world, 
and  to  surpass  Bill  Odem’s  1949 
record  for  the  longest  non-stop, 
unrefueled,  lightplane  flight. 

Speech  Reading 

Speakers  during  the  conven¬ 
tion  often  found  that  large  num¬ 
bers  of  members  of  the  audiences 
were  turning  the  pages  of  their 
prepared  texts  with  them  as 
they  spoke.  This  disconcerting 
experience  was  the  unavoidable 
result  of  the  customary  practice 
of  making  the  advance  copies  of 
the  speeches  available  to  the 
working  press  —  which  in  this 
case  was  a  large  segment  of  the 
membership. 

Public  relations  representa¬ 
tives  for  some  organizations, 
however,  withheld  the  speech 
copies  until  immediately  after 
the  speaker  finished,  in  order  to 
heighten  the  impact  upon  the 
writers  of  the  speech  itself. 

Press  rooms  had  to  be  set 
up  in  four  cities  for  the  use  of 
the  members  of  the  association 
during  the  convention.  The  fire¬ 
stone  Tire  &  Rubber  Co.  set  up 
a  permanent  press  room  in  the 
hotel,  under  its  sponsorship, 
with  three  direct  Western  Union 
press  teletypewriters  constantly 
manned  and  a  dozen  or  more 
typewriters. 

The  Navy  set  up  a  similar 
press  room,  temporarly,  in  a 
wing  of  the  Officers  Club  in 
Corpus  Christi  during,  a  con¬ 
vention  visit  to  the  naval  air 
station  May  26;  the  Air  Force 
set  one  up  on  May  29  in  a  build¬ 
ing  on  the  flight  line  at  Cars¬ 
well  Air  Force  Base,  Fort 
Worth;  and  a  small  press  setup 
complete  with  Western  Union 
personnel  was  waiting  after  the 
writers  had  heard  a  talk  —  and 
newsbreak  on  magnesium  —  at 
the  Dow  Chemical  Co.  plant  in 
Freeport. 


Each  location  was  a  center 
for  press  conferences,  informa¬ 
tion,  and  the  inevitable  press 
kits.  By  the  end  of  the  week 
one  member’s  collection  of  one 
copy  of  each  press  release  and 
press  kit  made  a  stack  two  feet 
high. 

During  a  one-day  flying  visit 
to  Corpus  Christi,  the  writers 
saw  the  first  public  showing 


De  .Gaulle  to  Algiers 

As  Premier  Chsrles  de  Otulle  flies  southward 
acrou  the  MediterrSAesn  today  he  is  heading 
atraifht  Into  France's  most  critically  urfent  prob> 
lem,  and  one  in  which  the  free  world  has  a  profound 
and  Immediate  Interest. 

That  is  the  problem  of  North  Africa,  and  it  Is 
well  that  de  Gaulle  b  losing  no  time  In  meeting  it 
directly.  He  b  the  only  man  under  present  circum¬ 
stances  who  has  the  prestige,  the  strencih  of  wilt 
and  the  moral  force  to  brmF  about  a  satbfactory 
solution;  and  If  he  faib  the  consequences  can  only 
be  disastrous  to  France,  to  Algeria  and  to  the  en¬ 
tire  NATO  structure.  He  has  but  six  months  in 
which  to  succeed—and  he  must  not  fail 

General  dt  Gaulle's  task  b  a  supremely  difficult 
•nc.  Though  he  came  to  power  through  the  regular 
processes  of  the  French  Constitution,  he  was  called 
to  power  by  the  demand,  approaching  insurrection, 
of  the  military  forces  and  civUbn  extrembts  In 
Alferla.  Tet  his  primary  objective  now  must  be 
to  curb  those  aamo  forces  and  bring  them  unmis¬ 
takably  back  under  control  of  the  legitimate  Gov¬ 
ernment  of  France.  At  the  moment  there  is  not 
much  doubt  about  the  army,  whose  North  African 
commander.  General  Sabn',  dutifully  hurried  to 
Paris  yesterday  at  General  de  Gaulle  s  hasty  sum¬ 
mons.  There  b,  however,  considerable  doubt  about 
the  extremists  In  the  civilbn  population,  who  art 
clearly  disgruntled  by  de  Gaulle’s  failure  to  Include 
any  of  their  spokesmen  in  bis  Cabinet.  Just  how 
the  new  Premier  will  handle  them  b  not  yet  clear, 
but  it  b  evident  that  hb  approach  to  the  basis 
problem,  the  settlement  of  the  Algerbn  war  and 
the  ultimate  rebtlonship  of  North  Africa  to  France, 
Is— fortunately — quite  different  from  theirs. 

If.  ss  expected.  General  dt  Gaulle  takes  a  con- 
cilistory  attitude  toward  the  Algerian  question,  and 
If  he  proposes  a  federative  organisation  for  North 
Africa  acceptabb  to  the  moderates  on  both  sides, 
the  extreme  Right-Wingers  who  were  shouting  most 
loudly  for  de  Gaulle  only  a  few  days  sgo  will  be 
resentful  and  a  potential  source  of  trouble.  But  If 
he  maintains  the  loyalty  ef  the  army  he  will  have 
undercut  their  only  real  hope;  and  certainly  dt 
Gaulle  than  s"v 


be  absorbed  without  an  Increase  In  prices.  Actwly, 
apart  from  this,  the  steel  workers  received  aa  Ir^ 
crease  of  5  cents  an  hour  early  this  year  under  bs 
escalator  ebuse  In  their  contract,  and  a  second  ti- 
crease  of  that  kind,  amounting  perhaps  to  anotber 
3  cents,  will  become  effecti\‘e  when  the  cost  of  Uvlag 
index  for  June  IS  next  b  published. 

While  there  has  been  no  industr>’-wlde  announce* 
ment  on  the  matter,  more  than  one  steel  compeer 
executive  has  let  It  be  known  that,  whatever  acUca 
b  taken  by  others,  his  company  will  have  te 
advance  prices  to  meet  these  a^ed  costs.  Om 
executive  at  least  has  expressed  the  opinion  bet 
the  price  rise  Indicated  was  about  SU  a  ton.  Tbh 
being  the  case.  It  b  obviously  difficult  st  this  poiat 
te  dissociate  demtnd  for  steel  based  on  reduced 
stock  and  that  induced  as  a  hedge  against  a  poisibli 
rise  la  steel  prices. 


Nice  Week-End — and  Deadly 

If  you  came  back  alive  from  the  long  Memoritl 
l>ay  week-end  you  were  luckier,  or  more  carefol, 
than  some  of  your  fellow  Americans,  The  pieuut 
weather  brought  out  the  cars,  and  the  cars  set  s 
record  for  all  time  In  deadllneis  for  a  thrM^dij 
Memorial  period.  The  371  lost  lives  exceeded  be 
previous  high  of  361  in  1933  and  surpassed  tin 
National  Safety  Council’s  expectation  of  330.  The 
council  blamed  ^'impatience.  Intemperance  and  k- 
difference.**  New  York  State,  with  one  accldc&t 
alone  responsible  for  leven  deaths  in  head-on  cel- 
lision,  had  t  Arenty-six  deaths  on  the  highways  being 
outranked  alone  by  California  and  Texas,  and  let 
badly  at  that. 

‘We  have  another  three-day  week-end  eomUig  up 
July  i.  Drive  better— or  get  ready  for  mere 
slaughter  oa  the  highways. 


Parkman,  Spare  Those  Trees 

We  don't  expect  to  see  an  advertising  tign  u 
lovciF  as  a  tree,  and  thb  b  more  true  in  the  Timci 
Square  area  than  elsewhere.  Therefore  we  consider 
tt  n  paitlculer  thIv  «he  Ferh  Dcoartment  u 


NEW  DRESS — Publisher  Arthur  Hays  Sulzberger  and  Editor  Chsrits 
Merz  collaborated  on  a  redesign  of  the  editorial  page  of  the  New  Yorl 
Times.  The  wide-measure  editorial  column,  used  in  the  InternatioMi 
Edition,  was  carried  over  to  the  regular  issues.  New  to  the  mastliMd 
is  e  medallion  which  beers  the  Times  slogan,  "All  the  News  That's  FH 
to  Print",  around  a  figure  of  an  eagle  which  is  a  replica  of  e  giint 
wooden  eagle  which  Mr.  Sulzberger  has  acquired  to  adorn  the  lobby 
in  the  new  Times  Building. 


of  a  blind-flying  helicopter,  the 
first  public  showing  of  a  Can¬ 
adian  Air  Force  submarine  pa¬ 
trol  plane,  and  watched  an  at¬ 
tempt  to  destroy  a  tiny  “boom 
village”  by  sonic  booms  alone. 

During  a  demonstration  of  a 
new  technique  in  “toss  bomb¬ 
ing,”  the  pilot  made  unexpected 
news  by  bailing  out  after  an 
engine  failure.  He  was  picked 
out  of  Corpus  Christi  Bay  by  a 
helicopter  and  promptly  re¬ 
turned  to  the  grrandstand  for 
interviews  by  the  writers. 

Fourteen  writers  got  rides  in 
the  Navy’s  trans-sonic  F9F-8T 
Cougar  jet  to  write  home  about. 

The  two  military  pilots  who 
had  broken  the  world’s  speed 
and  altitude  records  (announced 
on  May  17),  Maj.  H.  C.  Johnson 
and  Capt.  Walter  Irwin,  were 
flown  to  the  convention  at  Hous¬ 
ton  for  press  conferences  on 
May  28. 

The  press  room  in  the  Sham¬ 
rock  Hilton  Hotel  was  the  scene 
also  of  a  press  conference  for 
Jerry  Lederer,  head  of  the 

EDITOR  ec 


Flight  Safety  Foundation,  after 
he  received  the  first  annual  Mon¬ 
santo  Aviation  Safety  Award  at 
the  convention  on  May  30. 

Senator’s  Parley 

When  Senator  Mike  Monroney 
of  Oklahoma,  head  of  the  Senate 
sub-committee  on  aviation,  ar¬ 
rived  at  the  press  room  on  May 
28  for  a  conference  before  his 
scheduled  banquet  appearance 
that  evening,  he  found  very  fev 
writers  waiting  for  him.  Some 
60  writers  were  listening  to 
Clyde  Barnett  of  the  California 
Aviation  Commission  in  an  un¬ 
scheduled  talk  about  air  space 
problems,  in  a  third-floor  meet¬ 
ing  room. 

So  Senator  Monroney  moved 
his  conference  to  the  third  floor 
meeting  room  and  replaced  Mr 
Barnett  as  the  target  of  the 
w  r  i  t  e  r  s’  questions.  He  an¬ 
nounced,  simultaneously  with  a 
Civil  Aeronautics  Board  state¬ 
ment  in  Washington,  the  setting 
up  of  two  “super-highways  of 
{Continued  on  page  71) 

PUBLISHER  toe  June  7,  195* 


SKETCHING — Vitalii  Goriaev,  right,  cartoonist  tor  the  Russian  maga- 
xine  Crocodile,  makes  a  pen  drawing  of  Mrs.  L  D.  Warren,  wife  of  the 
Cincinnati  Enquirer  cartoonist,  while  Mr.  Warren  (second  from  right) 
and  Ivan  Semenov  of  Crocodile  observe. 


Cartoonists 
Nominate 
Officer  Slate 

Indianapous 

The  Association  of  American 
Editorial  Cartoonists  wound 
up  its  convention  here  May  31 
by  nominating  the  following 
members  for  president  of  the 
organization : 

Scott  Long,  Minneapolis  Trib¬ 
une;  Don  Hesse,  St.  Louis  Globe- 
Democrat;  Roy  Justus,  Minne¬ 
apolis  Star;  Bruce  Russell,  Los 
Angeles  Times,  and  Art  Wood, 
Pittsburgh  Press. 

Nominees  for  first  vicepresi¬ 
dent  include  Charles  G.  Werner, 
Indianapolis  Star,  and  Reg  Man¬ 
ning,  Arizona  Republic  and  Mc- 
Naught  Syndicate. 

The  association’s  secretary- 
treasurer,  John  Stampone, 
Army  Times,  Washington,  was 
renominated  by  acclamation. 

Officers  will  be  elected  by  a 
mail  vote  in  coming  weeks. 

The  masters  of  the  brush  and 
barb  came  from  across  the  na¬ 
tion  and  Canada  for  the  meet¬ 
ing,  the  second  annual  conven¬ 
tion  of  the  association.  They 
nnd  two  visiting  cartoonists 
from  Russia  began  the  three- 
day  session  by  watching  Indian¬ 
apolis’  “500  Festival”  parade 
and  other  pre-race  ceremonies 
and  watching  the  speed  classic 
where  they  were  g^uests  of 
Anton  Hulman  Jr.,  owner  of 
the  Indianapolis  Motor  Speed¬ 
way. 

Eugene  C.  Pulliam,  publisher 
of  the  Indianapolis  Star  and  the 
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Indianapolis  News,  was  host  for 
the  banquet  which  closed  the 
meeting.  He  reminded  the  car¬ 
toonists  of  their  responsibilities 
as  “guardians  of  freedom.” 

“You  should  never  miss  a 
chance  to  emphasize  that  free¬ 
dom  is  the  most  precious  thing 
we  have,”  he  said. 

Message  from  Ike 

Dan  Dowling,  New  York  Her¬ 
ald-Tribune,  president  of  the 
association,  read  a  message 
from  President  Eisenhower  in 
which  he  said: 

“With  your  talent  and  in¬ 
sight,  your  members  contribute 
much  to  the  life  of  our  democ¬ 
racy.  Exposing  the  pretenses  of 
men  and  illustrating  the  truth 
in  dramatic  fashion,  the  edi¬ 
torial  cartoonists  of  America 
play  an  important  role  in  our 
free  society.” 

Vitalii  Goriaev  and  Ivan 
Semenov,  members  of  the  staff 
of  the  Russian  humor  magazine 
“Crocodile,"  termed  their  visit 
to  the  500  Mile  Race  “mar¬ 
velous.” 

Before  coming  here,  they  were 
guests  at  a  presidential  news 
conference  in  Washingrton,  an 
experience  they  found  to  be 
“  .  .  .  very  informal,  very  inter¬ 
esting  and  very  friendly.” 

Goriaev  added,  “We  have  such 
conferences  in  Moscow,  too. 
(But  they  are  more  seldom).” 

The  Russian  visitors  said 
they  plan  to  use  sketches  made 
during  their  tour  in  Moscow 
publications  when  they  return 
“  ...  to  show  America  real¬ 
istically  —  the  things  we  have 
seen  with  our  own  eyes.” 

Traveling  with  the  Russian 
cartoonists  is  Lev  Petrov, 
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SOUVENIR — Members  of  the  Associetion  of  Americen  Editorial  Car¬ 
toonists  who  were  guests  of  Eugene  C.  Pulliam  at  dinner  in  Indianapolis 
return  the  favor  by  giving  him  a  large  cartoon,  the  work  of  44  artists. 
Looking  over  the  souvenir  are,  left  to  right:  John  Stampone,  Dan 
Dowling,  Charles  G.  Werner,  Mr.  Pulliam  and  Reg  Manning. 


U.S.S.R.  News,  who  is  serving 
as  interpreter. 

*  «  « 

Sudden  Return  Explained 

The  sudden  “mysterious”  re¬ 
turn  to  New  York  City  by  the 
Russians  Semenov  and  Goriaev 
was  not  because  the  cartoonists 
ran  short  of  money,  as  reported 
widely  this  week.  The  official 
itinerary  simply  did  not  include 
travel  outside  of  the  New  York 
City  area,  it  was  explained  by 
the  U.S.  Governmental  Affairs 
Institute  in  Washinton. 

Apparently  through  misunder¬ 
standing  of  travel  restrictions, 
the  two  Crokodile  cartoonists, 
who  are  here  through  the  cul¬ 
tural  exchange  progn*am,  ac¬ 
cepted  invitations  to  cover  much 
U.S.  territory  with  Press  At¬ 
tache  Lev  Petrov,  U.S.S.R. 
News. 

They  were  planning  to  visit 
Boston,  Los  Angeles,  Minneapo¬ 
lis  and  Hannibal,  Mo. 

The  two  cartoonists  will  re¬ 
turn  to  Russia  by  plane  early 
next  week. 

• 

Circulator  Dies 

Vicksburg,  Miss. 

Paul  L.  Barclift,  62,  circula¬ 
tion  manager  of  the  Vicksburg 
Evening  Post,  died  May  31  after 
a  brief  illness.  He  had  worked 
for  the  Post  for  30  years.  He 


was  advertising  manager  before 
moving  to  the  circulation  de¬ 
partment. 

• 

Simong  Endg  Stint 
In  South  Africa 

Lawrence,  Kas. 

Dolph  C.  Simons  Jr.,  associate 
publisher  of  the  Lawrence  Daily 
Journal-World,  has  returned 
from  three-months’  work  as  a 
staff  member  of  the  Johannes¬ 
burg  (South  Africa)  Star. 

Mr.  Simons  worked  as  a  fea¬ 
ture  writer  for  the  Star,  doing 
a  number  of  stories  on  the  cru¬ 
cial  race  problems  in  that  area. 

The  assignment  in  South 
Africa  was  the  second  term  of 
foreign  service  within  two  years. 
In  1956  he  spent  eight  months 
as  a  member  of  the  London 
Times  staff. 

• 

Oldest  Staffer 
Retires  at  78 

Cincinnati 

Ben  Dahlman,  78,  Cincinnati 
Post's  oldest  staffer,  who  in  60 
years  covered  everything  from 
prize  fights  and  horse  races  to 
the  love-lorn  column,  (in  World 
War  I),  retired  June  3. 

A  former  amateur  bantam¬ 
weight  boxer,  Benny  started 
with  the  Port  Feb.  16,  1898, 
the  day  after  the  Battleship 
Maine  was  blown  up. 


Networks’  Practices 
Under  a  Legal  Cloud 


Washington 

Some  broadcast  advertis¬ 
ing  practices  will  be  halted  by 
the  Department  of  Justice  if 
the  Federal  Communications 
Commission  doesn’t  void  them 
through  rules  which  will  come 
out  of  a  current  inquiry. 

Involved  are  “must  buy”  and 
“program  tie-ins.”  Under  the 
first,  an  advertiser  is  required 
to  purchase  time  on  a  list  of 
stations  selected  by  the  network 
if  he  wishes  to  avail  himself  of 
any  part  of  the  coverage  within 
one  of  the  listed  groupings. 
Under  the  latter,  an  advertiser 
wishing  to  select  time  best  suited 
to  promotion  of  his  sales  pitch 
must  accept  the  program  slotted 
for  that  time  period  by  the  net¬ 
work. 

Oral  Advice 

Victor  R.  Hansen,  Assistant 
U.S.  Attorney  General  for  anti¬ 
trust  matters,  said  he  has  in¬ 
formed  the  Federal  Communica¬ 
tions  Commission  that  both  prac¬ 
tices  violate  the  anti-trust  law. 
He  said  he  made  the  ruling 
orally  to  FCC  because  he  saw  no 
point  in  formalizing,  again,  a 
decision  he  made  known  to  the 
House  Judiciary  Committee 
when  monopolistic  trends  were 
being  evaluated. 

The  Celler  Committee  report 
was  one  of  the  bases  on  which 
FCC  appointed  a  13-member 
committ^  headed  by  Roscoe  L. 
Barrow,  dean  of  the  University 
of  Cincinnati  Law  School  to 
study  and  report  on  network 
operations  with  especial  atten¬ 
tion  to  whether  they,  like  affili¬ 
ated  stations,  should  come  with¬ 
in  Commission  regulation.  The 
Commission  has  been  holding 
hearings  for  the  past  two 
months.  The  report  recommend¬ 
ed  FCC  control  of  networks  and 
asked  for  an  end,  or  modifica¬ 
tion,  of  “must  buy”  and  “pro¬ 
gram  tie-ins”  among  other 
things.  Because  corrective  legis¬ 
lation  is  a  x)ossible  outcome,  the 
Department  of  Justice  is  hold¬ 
ing  off  action  on  which  it  con¬ 
siders  to  be  provable  violation 
of  the  existing  law. 

FCC  Delays  Action 
FCC  Chairman  John  C.  Doer- 
fer  told  the  Senate  Commerce 
Committee  this  week  that  he  re¬ 
garded  the  Justice  Department 
advice  as  “informal”  and  “tenta¬ 
tive”  and  said  the  Commission 
would  await  a  written  opinion 
before  deciding  what  it  might 


do  to  prohibit  certain  network 
practices. 

Mr.  Doerfer  expressed  doubts 
about  the  Bricker  Bill  to  give 
the  FCC  new  regulatory  powers 
over  the  networks,  saying  it  did 
not  specify  clearly  what  regula¬ 
tions  Congress  wanted  the  Com¬ 
mission  to  adopt. 

The  networks’  view  of  the  pro¬ 
posed  legislation  was  given  by 
Richard  S.  Salant,  vicepresident 
of  Columbia  Broadcasting  Sys¬ 
tem.  The  gist  of  his  statement 
was  as  follows: 

“It  has  always  been  conceded 
that  under  the  existing  law,  the 
relationship  between  broadcaster 
and  advertiser  is  left  to  the 
market  place.  But  once  the  door 
is  open  so  as  to  permit  an  inter¬ 
vention  by  the  Govemment  into 
some  aspects  of  these  relation¬ 
ships,  as  the  Barrow  Report 
proposes  —  and  on  which  pro¬ 
posals  it  bases,  at  least  in  part, 
its  recommendation  that  there 
be  direct  regulation  of  networks, 
—  the  possibilities  of  Federal 
regulation  in  that  area  here  are 
too  great  for  us  to  view  with 
unconcern. 

Opposes  Intervention 

“The  second  major  area  into 
which  it  is  apparently  contem¬ 
plated  that  S.  376  will  thrust 
the  Commission  is  a  network's 
relations  with  its  affiliates.  Thus, 
the  Report  suggests  that  the 
power  to  regulate  networks  will 
provide  a  basis  for  the  Commis¬ 
sion  to  review — and  in  appropri¬ 
ate  cases  veto — a  network’s  cri¬ 
teria  for  its  affiliation  decisions. 
This,  we  are  persuaded,  is  a 
power  which  will  inevitably  lead 
to  the  Commission  itself  ulti¬ 
mately  taking  over  the  direction 
of  affiliation — substituting  the 
judgment  of  the  Federal  Gov¬ 
emment  in  this  delicate  and  dif¬ 
ficult  area. 

“The  Report  contemplates  in¬ 
tervention  not  only  in  determi¬ 
nations  of  with  whom  to  affili¬ 
ate;  it  also  suggests  that  the 
power  to  regulate  networks  will 
vest  in  the  Commission  the 
power  to  review  the  rates  set 
by  the  networks  for  their  affili¬ 
ates,  and  the  amount  of  compen¬ 
sation  to  be  paid  them.  And 
others  have  suggested  that  the 
regulatory  authority  granted  by 
such  a  Bill  would  extend  not 
only  to  rates  and  compensation, 
but  even  to  Federal  control  of 
profits  as  well  as  of  station 
access  to  programs. 

“As  to  the  third  major  area 


—  programming  —  the  Report 
makes  clear  that  the  authority 
directly  to  regulate  networks 
would  include  ‘supervisory  con¬ 
trol  over  the  programming  func¬ 
tion’ — supervision  ‘more  exten¬ 
sive  in  scope’  than  mere  ‘over¬ 
all  program  balance.’  And  the 
Report  states  that,  for  example, 
a  legitimate  objective  of  such 
‘governmental  intervention  into 
the  program  function’  would  be 
to  “counteract”  the  dangers  of 
‘uniform  social,  economic  and 
political  viewpoints.’ 

Door  to  Censorship 

“Others  who  support  a  statu¬ 
tory  amendment  to  permit  direct 
regulation  of  networks  confirm 
our  fears  of  pervasive  Federal 
intervention  into  programming 
of  a  kind  which,  we  believe,  is 
indistinguishable  from  censoi- 
ship.  Thus,  it  has  been  suggested 
that  one  of  the  reasons  for  a 
bill  like  S.  376  is  to  provide  a 
govemment  ‘check  rein’  to  as¬ 
sure  ‘unbiased’  network  news 
programs. 

“It  seems  to  us  that  the  im¬ 
plications  of  these  suggestions, 
hinging  as  they  do  on  granting 
the  Commission  broad  power  to 
regulate  networks,  are  as  clear 
as  they  are  disturbing.  No  one 
has  yet  been  able  to  determine 
satisfactorily  where  the  line  is 
to  be  drawn  between  the  Com¬ 
munication  Act’s  prohibition 
against  censorship,  on  the  one 
hand,  and  the  Commission’s 
powers  over  a  station  licensee’s 
programming. 

“We  can  assure  you  that  the 
very  nature  of  our  business  pro¬ 
vides  its  own  all-powerful  built- 
in  protection  against  abuse  or 
arbitrary  action.  We  simply  can¬ 
not  be  arbitrary  with  any  of 
these  elements,  for  our  business 
is  to  attract  each  of  them — ad¬ 
vertisers,  affiliates,  the  public — 
not  to  repel  them. 

“No  one  has  to  come  to  us; 
no  one  has  to  watch  our  pro¬ 
grams.  Perhaps  for  a  short  time 
— and  I  assure  you,  it  would  be 
a  very  short  time — somebody 
could  be  arrogant  in  the  broad¬ 
casting  business;  somebody 
could  ignore  the  real  public  in¬ 
terest;  someone  could  push  ad¬ 
vertisers  or  stations  around. 

“But  if  the  history  of  net¬ 
work  broadcasting  teaches  any 
lesson,  it  is  that  this  kind  of 
conduct  has  its  own  quick  and 
self-executing  penalties  which 
are  far  more  effective  and  ex¬ 
peditious  than  govemment  regu¬ 
lation.  The  advertiser  will  go 
elsewhere — to  another  network; 
to  stations  directly;  to  other 
media.  The  stations  will  not  stay 
with  us:  They  are  strong- 
minded;  they  are  independent; 
and  they  don’t  like  to  be  pushed 
around.” 
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BOY,  O  BOY! — A  young  viiHor 
to  the  new  Boston  Globe  plint 
expresses  wonderment  in  the  for¬ 
est  of  newsprint. 

7,000  at  Boston 
Globe’s  Family  Day 

Boston 

The  Boston  Globe  had  7,000 
at  a  Family  Day  open  house, 
Sunday,  May  25,  in  its  ncv 
plant. 

Publisher  William  Davis  Tay¬ 
lor  greeted  wives  and  children 
of  the  Globe  family  in  his  office, 
and  Editor  Laurence  L.  Win- 
ship  greeted  families  in  his  of¬ 
fice.  Managing  Editor  Victor  0. 
Jones  passed  out  lollypops  for 
the  children  and  department 
heads  explained  the  work  to  the 
guests. 

The  cafeteria,  normally  seat¬ 
ing  320,  served  1,600  Cokes,  2,- 
500  cups  of  coffee,  2,400  soft 
drinks,  15,000  pastries,  6,500 
servings  of  ice  cream. 

• 

Honors  Binder 

Minneapolis 
A  Carroll  Binder  Memorial 
Scholarship,  honoring  the  late 
editorial  page  editor  of  the  Min¬ 
neapolis  (Minn.)  Tribune,  has 
been  established  at  the  Univer¬ 
sity  of  Minnesota  School  of 
Journalism. 

The  fund  was  started  in  the 
news-editorial  rooms  of  the 
Tribune  and  its  sister  paper, 
the  Minneapolis  Star,  and  was 
supported  by  many. 
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Sears  Spent  $46  Million 
In  Newspapers  in  ’57 

Chicago  Sears’  newspaper  dollar  ex- 


Sears,  Roebuck  and  Co.  in 
1957  invested  a  record-breaking 
$46,472,000  in  newspaper  adver¬ 
tising  space,  Edward  Gudeman, 
vicepresident  in  charge  of  mer¬ 
chandising,  announced  late  this 
week. 

The  total  marked  the  12th 
consecutive  year  of  record  news¬ 
paper  advertising  expenditure 
for  Sears  and  topped  1956’s  pre¬ 
vious  high  of  $45,479,000  by 
2.2%. 

Sears’  1957  expenditure  was 
spread  among  993  daily  and 
weekly  newspapers  located  in 
every  state. 

According  to  Mr.  Gudeman, 


penditure  in  1957  represented 
78.1%  of  Sears’  total  local  re¬ 
tail  advertising  expenditure.  The 
total  retail  media  expense  of 
$59,510,000  was  also  a  record 
high,  exceeding  the  1956  figure 
by  3%. 

Other  local  media  which 
shared  in  a  $13,038,000  expendi¬ 
ture  last  year  included  radio- 
TV,  circulars  and  direct  mail. 

In  1957,  Sears  had  retail  and 
mail  order  net  sales  amounting 
to  $3,600,882,122,  largest  in  the 
firm’s  71-year  history. 

The  company  added  seven  new 
stores  during  the  year  to  bring 
the  total  in  this  country,  as  of 
Jan.  31,  1958,  to  724. 


April  Color 
Linage  Shows 
11.5%  Gain 


ROP  newspaper  color  contin¬ 
ues  to  be  the  “glamour  girl’’ 
of  newspaper  advertising  lin¬ 
age,  according  to  the  first  issue 
of  “The  Hoe  Report  on  ROP 
Color”  which  covers  April  data. 
While  other  display  advertising 
in  newspapers  was  down  7.6%, 
compared  with  April  1957,  ROP 
color  linage  for  the  same  pe¬ 
riod  was  up  over  a  million  lines 
to  11,032,451,  a  gain  of  11.5%. 

The  report  is  being  published 
monthly  as  a  service  to  the 
newspaper  and  advertising  in¬ 
dustries  by  R.  Hoe  &  Co.,  Inc., 
manufacturer  of  newspaper 
printing  presses.  It  is  compiled 
by  Media  Records,  Inc.  Data 
is  based  on  measurements  of 
411  newspapers  in  132  cities. 

470  Advertisers 

More  than  470  national  adver¬ 
tiser  used  ROP  color  linage 
during  April,  according  to  the 
Hoe  report.  "They  accounted  for 
more  than  six  million  lines.  The 
five  top  linage  categories  were; 

Gasoline  and  oils,  1,329,466 
lines;  new  cars,  696,502  lines; 
soft  drinks,  409,940  lines;  beers, 
389,689;  and  dentifrices,  336,- 
177  lines. 

Although  Dodge  Division  of 
Chrysler  Corp.  used  167  news¬ 


papers  during  the  month  it  was 
not  among  the  top  five  adver¬ 
tisers  in  total  ROP  color  linage. 
The  five  largest  in  April  were: 

Ford,  320,381  lines;  Gulf  Oil, 
313,476  lines;  Colgate  denti¬ 
frice,  257,356  lines;  Coca-Cola, 
211,329  lines;  and  Shell  Oil, 
206,220  lines. 

Ten  other  national  advertis¬ 
ers  used  100,000  lines  or  more 
of  ROP  color  during  the  month, 
and  a  dozen  others  used  50,000 
lines. 

’58  Color  Up 

During  the  first  four  months 
of  1958  ROP  color  has  increased 
4.1%  over  the  same  period  of 
1957. 

Retail  color  linage  in  April 
touched  4,738,000  lines,  43%  of 
the  total  color  volume.  In  black 
and  white  advertising  more  than 
70%  is  placed  by  retailers. 

In  the  cigaret  field  Salem 
used  78  newspapers  on  a  two- 
schedule  basis — 2,000  lines  on 
one;  3,000  lines  on  the  other. 
In  all,  Salem  used  more  than 
170,000  lines  of  ROP  color  in 
April. 


Linage  for  1957 

Linage  figures  (1957)  for  the 
Riverside,  Calif,  newspapers 
were  lost  in  the  mail,  and  did 
not  appear  in  the  April  5th  is¬ 
sue  of  E  &  P.  Totals  were  16,- 
426,654  lines  in  the  Enterprise, 
and  13,629,084  in  the  Press — 
combined  to  make  an  increase 
of  769,124  lines  over  the  previ¬ 
ous  year. 


FOUNDING  A  FOUNDATION — The  Advertising  Educational  Founda¬ 
tion  of  the  Advertising  Federation  of  America  becomes  a  reality  as 
Supreme  Court  Justice  Owen  McGivern  (left)  signs  papers  of  incor¬ 
poration.  AFA  Chairman  Robert  M.  Feemster  (seated  right)  looks  on. 
Witnessing  the  ceremonies  are  (standing,  left  to  right):  ^ank  Fehiman, 
retired  vicepresident  of  Lord  &  Thomas  Agency;  Frank  L  Taylor,  execu¬ 
tive  vicepresident.  New  York  Herald  Tribune  and  an  AFA  director;  and 
S.  S.  Kreutzer,  AFA  attorney. 


Ad  Education 
Foundation 
Files  -  Papers 

Papers  of  incorporation  for 
the  Advertising  Educational 
Foundation  were  filed  this  week 
with  New  York’s  Secretary  of 
State,  according  to  Robert  M. 
Feemster,  board  chairman  of 
the  Advertising  Federation  of 
America. 

Officials  of  AFA  met  in  New 
York  last  week  for  a  ceremony 
at  which  New  York  Supreme 
Court  Justice  Owen  McGivem 
signed  the  incorporation  papers 
(see  cut). 

The  AF A-sponsored  founda¬ 
tion — the  advertising  industry’s 
first  permanent  and  continuing 
educational  organization  —  has 
been  set  up  to  “further  educa¬ 
tion  in  the  field  of  advertising 
among  the  American  public  and 
particularly  its  young  people 
through  and  with  the  coopera¬ 
tion  of  schools,  colleges,  clubs, 
libraries,  and  professional 
groups,”  according  to  Mr. 
Feemster. 


The  non-profit  corporation  is 
to  be  financed  by  contributions 
from  firms  and  individuals.  Its 
funds  are  to  be  administered 
by  the  United  States  Trust  Co. 
of  New  York. 

Incorporators  of  the  Founda¬ 
tion,  in  addition  to  Mr.  Feems¬ 
ter,  are:  Elon  G.  Borton,  im¬ 
mediate  past  president,  AFA; 
Charles  H.  Bower,  president. 
Batten,  Barton,  Durstine  & 
Osborn;  John  P.  Cunningham, 
president  and  chairman  of  the 
board,  Cunningham  &  Walsh, 
Inc.;  Richard  E.  Deems,  ex¬ 
ecutive  vicepresident,  Hearst 
Magazines  Division ;  Frederic 
R.  Gamble,  president,  American 
Association  of  Advertising 
Agencies;  Robert  M.  Gray,  ad¬ 
vertising  and  sales  promotion 
manager,  Esso  Standard  Oil 
Company;  and  Frank  L.  Taylor, 
executive  vicepresident.  New 
York  Herald^Tribune. 


Agencies  Merge 

Klau-Van  Pietersom-Dunlap, 
Inc.,  Milwaukee  ad  agency,  and 
Critchfield  &  Co.,  Chicago, 
merged  on  June  1.  Critchfield 
has  taken  the  name  of  Klau- 
Van  Pieterson-Dunlap,  Inc. 
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By  Philip  N.  Schuyler 

Never  was  that  time-tested 
recipe  “follow-through  for  sales” 
a  more  vital  part  of  the  adver¬ 
tising  agency’s  job  than  it  is 
today. 

Jesse  T.  Ellington,  chairman 
of  the  board  of  Ellington  &  Co., 
Inc.,  advanced  that  thesis  this 
week  as  a  contribution  to  the 
anti-recession  battle.  Coordinat¬ 
ing  advertising  with  promotion, 
publicity  and  merchandising, 
Mr.  Ellington  characterized  the 
basis  of  his  agency’s  operation 
as  “commercial  imagination.” 

That  father  of  many  adver¬ 
tising  agencies,  N.  W.  Ayer  & 
Son,  can  claim  parenthood  of 
Ellington  &  Co.  Mr.  Ellington 
was  the  owner-operator  of  a 
successful  general  store  and 
then  learned  the  advertising 
agency  business  with  Ayer.  He 
joined  first  with  Neal  Ivey  in 
forming  Ivey  &  Ellington,  Inc. 
in  1938.  The  agency  has  been 
operated  under  its  present  name 
since  1943.  C.  L.  Landon  is  presi¬ 
dent  and  William  A.  Bartel  is 
executive  vicepresident. 

“Never  float  advertising  by  it¬ 
self”  is  an  Ellington  maxim  (not 
his  alone,  but  not  always  ob¬ 
served  by  all  agencies).  It  is 
certainly  pertinent  these  days 
when  so  many  from  President 
Eisenhower  down  are  saying 
“let  advertising  do  it”  to  turn 
the  buyers’  strike  to  “buy  now.” 


a  firm  believer  in  the  power  of 
women,”  he  said.  “Women  do 
have  instinct,  intuition,  call  it 
what  you  will.  They  come  to  con¬ 
clusions  on  certain  things  faster 
than  men;  get  there  first.  They 
have  a  sensitivity  men  often 
lack.  Most  important  of  all,  al¬ 
most  universally  they  under¬ 
stand  buying  —  the  skill  of 
shopping  —  much  better  than 
men. 

“In  practicing  advertising  fol¬ 
low-through  you’ll  generally  find 
women  clickety-clacking  right 
into  retail  stores  where  the  final 
sales  are  made,  and,”  Mr.  El¬ 
lington  added,  “that  must  wind 
up  with  newspaper  advertising, 
cooperative  or  otherwise.” 

Feminine  Forte 

Textiles  and  cosmetics  quite 
naturally  comprise  the  chief 
feminine  forte.  Mr.  Ellington 
gave  examples  of  what  women 
can  do  in  these  two  fields. 

Three  years  ago  Ellington  ob¬ 
tained  the  Houbigant  account. 
Its  perfume  Quelques  Fleurs, 
heady,  sweet  in  scent,  had  a 
large  sales  potentiality. 

Then  the  Ellington  female 
brigade  got  busy.  They  began 


to  dramatize  the  perfiune’s 
name.  Floral  scenes  were  fur¬ 
nished  department  stores  as 
point-of-sale  pieces.  But  the 
women’s  point  of  view  ranged 
far  beyond  this  opening  gambit. 
Garden  seeds,  too,  became  part 
of  the  merchandising.  Beyond 
that  daffodil  hill  came  diagrams 
of  French  gardens. 

The  first  $25,000  thus  invested 
stimulated  active  store  follow- 
through.  Newspaper  advertising 
invited  women  to  come  in  and 
get  their  French  garden  dia¬ 
grams  along  with  your  Quelques 
Fleurs  perfume. 

“Houbigant  that  first  year  got 
a  600%  sales  increase,”  Mr.  El¬ 
lington  said. 

Then  the  tireless,  imaginative 
Miss  Davis  and  her  staff  reached 
further.  Garden  Clubs  became 
a  part  of  the  program.  J.  Greg¬ 
ory  Conway,  expert  flower  ar¬ 
ranger,  was  engaged.  He  toured 
the  country’s  department  stores, 
wherever  Quelques  Fleurs  was 
sold.  Stores  took  newspaper 
space  to  say  he  was  in  town. 
Women  left  gardens  for  the 
stores.  Traffic  increased  around 
the  Houbigant  section.  Sales 
went  up  another  80%. 

Latest  advance  of  this  femi¬ 
nine  flight  of  “commercial  imagi¬ 
nation”  has  added  a  book  and 
13  color  films,  produced  in  Holly¬ 
wood  by  MGM,  on  how  to  raise 
and  arrange  flowers,  featuring 
the  same  Mr.  Conway.  The  book 
sells  at  $1  a  copy.  The  first  run 
of  50,000  has  nearly  sold  out, 
another  print  order  is  in  the 
near  future.  Department  stores 


3-Way  Job 


“At  our  agency  we  always 
consider  advertising  a  three-way 
job,”  Mr.  Ellington  continued  in 
an  interview.  “It  is  directed  first 
to  the  consumer  with  advertis¬ 
ing  copy  carefully  planned,  pre¬ 
pared  and  placed,  then  followed 
through  with  merchandising  to 
the  distributor,  and  finally 
pushed  for  the  retailer  at  the 
point  of  sale.” 

Mr.  Ellington  feels  the  re¬ 
tailer  is  a  prime  target.  To 
polish  this  truism  is  where  his 
reliance  on  women  enters  the 
scene.  Women  comprise  a  third 
of  Ellington  &  Co.’s  executive 
staff  and  there  are  three  women 
vicepresidents  —  Van  Davis  who 
is  a  director  of  the  Company; 
Gerry  Reed  Hodgson,  vicepresi¬ 
dent  and  fashion  authority;  and 
Ella  Howard,  described  by  Mr. 
Ellington  as  “an  extraordinary 
idea  woman.” 

“Starting  with  my  wife,  I  am 


■COMMERCIAL  IMAGINATION'— Jesse  T.  Ellington  (right),  chair- 
man  of  the  board,  Ellington  &  Co.,  discusses  "commercial  imagination" 
with  W.  A.  Bartel,  executive  vicepresident  of  Ellington  &  Co. 


showing  the  film  are  attracting 
audiences  numbering  thousands. 
TV  stations  and  the  garden 
clubs  across  America  are  sched¬ 
uling  it.  Sales  are  continuing 
to  rise  for  Quelques  Fleurs,  ad¬ 
vertising  nationally  and  by  the 
stores  in  the  newspapers. 

Needs  Reiteration 

“You  see  what  I  mean  about 
never  floating  advertising  by  it¬ 
self?”  Mr.  Ellington  asked.  “It’s 
a  well  known  fact,  but  it  needs 
constant  reiteration.” 

Feminine  commercial  imagi¬ 
nation  also  solved  the  problem 
of  a  large  inventory  of  striped 
beach  towels  for  Martex,  an¬ 
other  Ellington  client.  Despite 
advertising,  the  towels  weren’t 
selling.  The  twist  that  worked 
was  to  suggest  using  the  towels 
for  robes  for  the  girls.  The 
stripes  helped  the  appearance 
of  feminine  figures  and  this  was 
made  the  theme  of  the  advertis¬ 
ing  copy,  coordinated  with  pub¬ 
licity.  The  towel  inventory 
melted  down  to  nothing;  up 
went  Martex’s  profits.  To  dem¬ 
onstrate  the  soundness  of  this 
agency-contributed  idea,  the 
striped  towels  are  still  in  the 
client’s  line. 

“I  sincerely  believe  we  have 
more  and  more  talented  women 
than  any  other  New  York 
agency,”  Mr.  Ellington  boasted. 
“But,  don’t  get  me  wrong,  we 
have  a  lot  of  good  men,  too!" 

“Promotion”  is  the  word  Mr. 
Ellington  prefers  to  “publicity" 
or  “public  relations,”  although 
he  has  an  executive,  James  B. 
Simpson,  a  former  newspaper¬ 
man,  heading  up  PR.  All  pub¬ 
licity  or  PR  must  be  planned 
primarily  for  promotion  pur¬ 
poses,  for  the  selling  of  goods, 
Mr.  Ellington  maintains.  Usual¬ 
ly  he  ties  it  in  firmly  with  re¬ 
tailers. 

In  the  agency  he  has  a  spe¬ 
cial  promotion  department, 
headed  by  Walter  Cooper. 
Macy’s,  Marshall  Fields,  Saks 
Fifth  Avenue,  and  many  other 
stores  are  represented  in  the 
staff’s  backgrounds.  Some  15  of 
the  agency’s  24  accounts  get 
promotion  service  almost  exclu¬ 
sively.  This  means  cooperative 
advertising  with  retailers  or  re¬ 
tailers  paying  the  total  bill, 
largely  to  newspapers.  The 
agency’s  billings  are  currently 
running  close  to  $16,000,000. 

17.6%  Commission 

Since  promotion  efforts  gen¬ 
erally  wind  up  in  advertising 
not  commissionable,  Ellington 
asks  for  and  gets  from  clients 
the  17.6%  commission  on  pro¬ 
duction  costs  for  mats  and  other 
materials  used.  For  other  non- 
commissionable  services  fees  are 
{Continued  on  page  20) 
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What  single 
compact  market  \ 
\  buys  MORE  than  | 
\  each  of  / 
\36  entire  states . ' 


It’s  The  Clevelend  ; 
Plain  Dealer  Market  / 


/  / 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


RETAIL.  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


Here’s  how  the 
Cleveland  Market 
sells  A'h 

billion  dollsrs 


COMMODITY 


CLEVELAND  26  ADJACENT 
CUYAHOGA  COUNTY  COUNTIES 
(000)  (000)  ' 


Totol  Retoil  Soles _ 

Retail  Food  Sales 

Retail  Drug  Sales _ 

Automotive _ 

Gos  Stotions _ 

Furniture,  Household  Appliances 


(000) 

$2,336,394 

589,775 

88,498 

435,242 

146,580 

125,120 


$2,030,071 

510,796 

55,405 

430,7^ 

176,0^7 

104,022 


$4,366,465 
1,100,571 
1 43,903 
866,038 
322,607 
229,142 


(Source,  Sales  Management  Survey  ol  Buying  Power,  May  10,  t95S) 

*  Akron,  Canton  and  Youngstown's  Counties  are  not  included  in  above  Sales. 


Rtprestnted  by  Crcsmer  <1-  Woodteard,  lne.,New  York,  Chicago,  Detroit,  Atlopta,  San  F  rancisco,  Los  A  ngeles.  M  ember  oj  M  etro  Sunday  Comics  and  Magazine  Network 
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charged  to  insure  a  reasonable 
agency  profit. 

“Advertisers  are  quite  willing 
to  pay  such  costs  because  they 
are  amply  justified  by  results,” 
Mr.  Ellington  said. 

Man-promoted  by  the  agency 
are  two  large  newspaper  ac¬ 
counts  —  Cities  Service  and  Old 
Hickory  Bourbon. 

ROP  ('.olor 

Currently  Old  Hickory  is  us¬ 
ing  ROP  newspaper  color.  Re¬ 
sults  are  excellent,  according  to 
Mr.  Ellington.  He  commented  on 
the  high  visibility  of  the  adver¬ 
tising.  Starch  ratings  are  high. 
Here’s  the  follow-through  on 
these  newspaper  color  ads :  From 
October  1957  through  May  1958, 
Old  Hickory  has  run  a  total  of 
30  full  page-full  color  insertions 
in  13  newspapers  throughout  the 
country.  In  the  same  period  a 
total  of  125  1,000-llne  full-color 
advertisements  were  run.  Thir¬ 
ty-one  newspapers  carried  some 
portion  of  this  advertising.  A 
total  of  155  color  insertions  were 
carried  in  a  total  of  44  news¬ 
papers.  These  plates  and  art 
were  specially  prepared  and 


changes  were  made  continually 
to  insure  the  best  possible  re¬ 
productions.  In  addition,  these 
ads  in  black  and  white  were  run 
in  newspapers  in  virtually  every 
state  in  the  Union. 

The  ads  play  up  in  color  a 
portrait  of  “Old  Hickory,”  popu¬ 
lar  name  of  former  President 
Andrew  Jackson.  Proofs  are  be¬ 
ing  distributed  to  dealers  and 
make  fine  point-of-sale  displays. 
Since  going  into  ROP  color  the 
label  on  the  bottle  has  also  been 
changed  from  black  and  white 
to  conform  with  the  color  in  the 
newspaper  ads. 

For  Cities  Service  the  mar¬ 
keting  problem  as  tackled  by 
Ellington  first  involved  break¬ 
ing  down  the  38  states  in  which 
it  is  sold  into  county  districts. 
Stations  operating  in  those  dis¬ 
tricts  were  classified  according 
to  advertising  needs.  Heavy  out¬ 
door  and  newspaper  schedules 
are  placed  for  stations  in  dis¬ 
tricts  needing  development. 
Where  only  a  holding  operation 
is  dictated  the  appropriation  is 
less.  Fringe  districts  are  han¬ 
dled  on  a  cooperative  advertis¬ 
ing  basis.  In  highly  competitive 
situations  additional  advertising 
is  thrown  in  to  help. 

A  Bellweaiher 

“In  the  important  marketing 
areas  newspaper  space  is  an  ad- 


How  ACB 
Service 
Cuts 

Publishing 

Costs 


Before  1917,  when  ACB  was  founded, 
each  newspaper  publisher  was  re¬ 
sponsible  for  getting  his  own  “proofs-of-insertion”  to  the 
advertiser  or  agency.  The  agency  was  put  on  a  subscription 
list  for  every  issue  of  the  paper  for  the  duration  of  the  con¬ 
tract  or  longer.  Newsprint  waste  was  tremendous;  even  the 
cost  of  postage  was  enough  to  make  a  serious  dent  ia  the 
profit  margin.  The  agencies  and  advertisers  who  received  this 
deluge  were  unhappy. 


It  was  an  advertising  agency  man  who  placed  large  schedules 
in  newspapers  who  foresaw  the  benefits  to  be  derived  by  news- 
pap>er  publisher  and  advertiser  if  a  clearing  house  were  set 
up  for  the  accurate,  speedy  handling  of  proofs-of-insertion. 

That  was  the  beginning  of  ACB.  Now,  more  than  99%  of  the 
newspaper  circulation  in  the  U.  S.  uses  the  services  of  the 
Advertising  Checking  Bureau.  100%  is  not  far  away! 


“74*  Advertising  Checking  Bureau,  Inc. 

Ntw  Tark  (It)  7f  MIm  tn.  •  Oioia  (3)  II  S.  Hichi|M  «n.  •  Ciliakii  (IS) 

n  SmA  nirt  St.  •  (3)  It)  Jahnw  An.  •  Sa  FraadK*  (S)  SI  Rnl  Si. 


jTrit  SERVICE  THAT  HELPS  IN  ’HE  USE  OF  NEWSPAPER  tPVtRT  SING] 


vertising  bellweather,”  Mr.  El¬ 
lington  said. 

In  the  case  of  Cities  Service, 
one  promotion  follow-through 
involved  a  series  of  prints  of 
antique  automobiles  which  mo¬ 
torists  were  invited  to  drop  in 
and  get  free.  Station  traffic  in¬ 
creased. 

Chairman  of  what  is  consid¬ 
ered  a  medium-sized  agency,  Mr. 
Ellington  is  not  averse  to  ex¬ 
panding.  Still  he  sees  advan¬ 
tages  to  both  clients  and  agency 
personnel  in  a  medium  size 
agency.  He  knows  almost  every¬ 
one  of  his  180  employes  by  his 
first  name. 

Half-Day  Shutdown 

Every  six  months  the  agency 
closes  down  for  half  a  day  and 
the  entire  staff  is  brought  to¬ 
gether  for  self-appraisal. 

“We  talk  over  what  we  have 
accomplished  and  what  we  can 
do  for  our  accounts  in  the 
months  ahead,”  Mr.  Ellington 
said.  “It  builds  a  fine  esprit  de 
corps.” 

Ellington  executives  are  par¬ 
ticularly  proud  of  the  agency’s 
retirement  income  plan  which, 
they  feel,  is  “taking  care  of  the 
futures  of  a  lot  of  people.” 

All  who  work  for  the  agency 
are  expected  to,  and  many  do, 
contribute  new  business  leads. 
These  are  carefully  screened  by 
a  special  standing  committee 
and  then  those  considered  worth 
approaching  are  turned  over  to 
the  new  business  committee.  No 
elaborate  presentations  are 
made  on  speculation,  but  with 
basic  trade  surveys,  charts,  and 
other  similar  necessities  for  in¬ 
teresting  a  new  advertiser  as  a 
client,  Mr.  Ellington  estimates 
the  out-of-pocket  expense  aver¬ 
ages  about  $1,000. 

Other  major  accounts  Elling¬ 
ton  &  Co.  services  are  Celanese 
Corporation  of  America,  Cunard 
Steam-Ship  Co.,  Ltd.,  Heritage 
Furniture,  Pharmaco,  Inc.,  J. 
Wiss  &  Sons  Co.,  and  a  large 
group  of  leading  hotels. 

Dailies  Name  Rep, 
Announce  New  Rates 


Political  Ad 
Costs  Daily 
$23,000 

Tacoma,  Wash. 

A  Pierce  County  Superior 
Court  jury  awarded  Albert  E.  | 
Farrar,  retired  Tacoma  police  ! 
officer  and  a  former  Republican  ' 
state  representative,  $23,000  in 
damages  from  the  Tribune  Pub¬ 
lishing  Co.  after  three  hours  of 
deliberations  May  28. 

Mr.  Farrar  had  sued  Tribune 
Publishing  Co.  over  an  ad  which 
appeared  in  the  Tacoma  Newt 
Tribune  Nov.  1  1956.  The  ad 
had  been  placed  by  supporters 
of  State  Senator  George  Kupka, 
Farrar’s  opponent  for  a  seat  in 
the  state  senate.  The  ad  charged 
that  Farrar  had  profited  from 
a  bill  he  introduced  in  the  legis¬ 
lature  which  increased  the  pen¬ 
sions  of  retired  police  officers. 
Farrar  actually  did  not  profit 
from  that  bill  or  any  other  bill 
he  sponsored. 

The  ad  also  appeared  in  the 
Tacoma  Labor  Advocate,  a 
weekly  publication,  but  that  pa¬ 
per  was  not  sued. 

A  ruling  by  Judge  Richard 
Ennis  of  Davenport,  Wash.,  who 
heard  the  case  as  a  visiting 
judge,  labeled  the  ad  as  libel  I 
per  se  on  the  basis  that  it 
accused  a  public  officer  falsely 
of  profiting  from  an  official  act 
of  his  office.  In  consequence,  the 
court  held  that  all  that  was  to 
be  determined  by  the  jury  was 
the  amount  of  damages. 

Mr.  Farrar  testified  that  his 
reputation  had  been  injured, 
but  no  monetary  loss  was  shown 
other  than  Farrar’s  contention 
that  the  ad  might  have  cost  him 
the  election  to  the  state  senate 
in  which  he  was  contesting  with 
Senator  Kupka  at  the  time  the 
ad  appeared.  Kupka  defeated 
Farrar  by  approximately  the 
same  margin  of  votes  he  had  led 
him  in  the  1954  election  for 
state  representative  in  which 
both  were  elected. 


Sawyer,  Ferguson  &  Walker 
Co.  has  been  named  national  ad¬ 
vertising  representative  for  the 
Grand  Rapids  (Mich.)  Press 
and  Herald. 

The  two  newspapers  also  an¬ 
nounced  introduction  of  an  op¬ 
tional  combination  rate  for  na¬ 
tional  advertisers,  effective  June 
1. 

New  rates  for  both  the  Her¬ 
ald  and  the  Press  have  also  been 
announced  to  become  effective 
Aug.  1.  There  will  also  be  an 
optional  combination  rate  for 
advertisers  in  the  Press  and 
Morning  and  Sunday  Herald. 


No  Ages  in  Ads 

Albany,  N.  Y. 

Senator  Thomas  C.  Desmond, 
chairman  of  the  New  York  State 
Joint  Legislative  Committee  on 
Problems  of  the  Aging,  has 
called  attention  to  the  McGahan- 
Preller  anti-discrimination  law, 
passed  by  the  1958  New  York 
State  Legislature.  “Starting 
July  1  no  ‘help  wanted’  ad  may 
mention  age  and  no  employment 
agency  may  ask  ages  of 
applicants,”  Senator  Desmond 
pointed  out. 
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By  ROBERT  MUSEL 

LONDON,  May  26-(UPI)-While 
visiting  an  American  aviation  unit  the 
other  day  I  saw  my  first  you-know-what. 

I  rounded  the  corner  of  a  hangar  and 
there  it  was,  large  and  menacing  even 
under  its  somewhat  shapeless  tarpaulin. 

For  the  first  time  in  my  life  I  was 
frightened  by  an  inanimate  object. 

“Is  that...?”  I  asked  the  enlisted  man 
guarding  it. 

He  nodded. 

“Yes.  It’s  the  big  one.” 

Some  other  men  came  along  and  said : 
“This  is  it”— with  the  word  "it”  in  cap¬ 
ital  letters.  They  trundled  it  away  on  its 
wheeled  rack  towards  a  plane. 

And  it  occurred  to  me  then  that  I  had 
never  heard  anyone  at  this  place  refer 
to  “it”  by  its  true  designation.  It  was 
almost  like  the  dreadful  injunction  in 
Old  Testament  days  against  calling  God 
or  the  devil  by  his  right  name. 

So,  curiously,  to  an  officer  I  said : 


"What  are  they  wheeling  over 
there?” 

He  looked. 

"It’s  the  big  fellow.” 

"What  big  fellow?”  I  persisted. 

"You  know.  The  Sunday  punch.” 

A  mechanic  was  working  over  a 
transport  plane  nearby. 

"Do  you  haul  anything  besides  occa¬ 
sional  passengers?”  I  asked,  knowing 
the  answer. 

"Sometimes  we  deliver  the  big 
things,”  he  said. 

"Big  things?” 

"Like  that.”  He  jutted  a  thumb 
towards  the  disappearing  object  with 
its  guard  and  servants. 

"Do  you  ever  call  them  anything 
else?” 

"No,”  he  said.  "I  don’t.” 

Later,  when  the  pilot  of  a  bomber 
showed  me  over  the  cockpit,  I  asked 
about  some  gadgets  I  had  never  seen  in 
a  plane  before.  It  was  pretty  obvious 
from  the  type  of  aircraft  what  their 


function  would  be. 

But  I  asked : 

“What  are  these  ?” 

"They’re  for  the  thing,”  he  said. 

“What  thing”? 

The  pilot  pondered  a  long  moment. 

“They’re  for  a  special  weapon,”  he 
said.  He  seemed  vaguely  uneasy. 

His  disquiet  was  not  all  due  to  the 
intense  security  which  still  surrounds 
them.  There  is  something  almost  mysti¬ 
cal  in  the  awesome  fascination  which 
the  few  feet  of  metal  casing  exerts. 

Perhaps  its  right  name  conjures  up 
the  picture  already  unleashed  in  the 
imagination  time  and  again.  A  group  of 
us  watched  the  bomber  take  off  at  twi¬ 
light  to  practice  night  landings,  and 
someone  quoted : 

"I  thought  I  saw  in  the  gathering 
gloom 

“A  plane  with  the  death  of  the  world 
in  its  womb...” 

Editor’s  note :  Musel  had  just  seen  his  first 
hydrogen  bomb. 


Bob  Musel  has  a  gift  for  spotting  unusual  news  and  writing 
it  brilliantly.  Here  is  a  sample  of  the  reporting  that  has 
built  this  big  by-liner’s  big  following. 
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son’s  men’s  wear  buyer,  mer-  a  list  of  such  “fine  fit  features” 
chandising  manager,  basement  natural  shoulder  tailoring,  two 
manager  and  basement  advertis-  inside  breast  pockets,  hand¬ 
ing  manager  reviewed  results  of  tailored  collar  and  sleeves  and 
the  newspaper’s  survey.  Find-  hand-tailored  details,  all  intend¬ 
ings  stressed  the  importance  of  ed  to  document  the  ad’s  head- 
personal  comfort:  Most  men  line  announcement :  “Salel 
build  up  a  sense  of  how  a  suit  Men’s  fine  wool  tropical  auita 
or  jacket  should  fit  on  them;  in  sizes  to  fit  most  Chicago 
clothes  also  help  a  man  feel  like  men!” 

“somebody”;  and  most  men  want  The  result  of  this  appeal;  In 
The  application  of  findings  tropical  suits,  regularly  priced  to  wear  clothes  that  fit  in  with  the  words  of  George  Bates,  “we 
icovered  in  a  recent  survey  cf  at  $45  on  sale  at  $29.90.  Despite  appropriate  social  situations.  never  saw  so  many  men  of  so 
le  metropolitan  Chicago  male  unseasonably  cool  weather.  Car-  Taking  these  findings  as  their  many  different  shapes  and 
>parel  market  paid  off  big  divi-  son’s  basement  men’s  store  ex-  cue,  Carson’s  basement  men’s  sizes.” 

inds  for  Carson  Pirie  Scott  &  perienced  an  outstanding  four-  store  personnel  designed  an  ad  • 

ompany.  day  draw  on  merchandise  fea-  that  invited  readers  to  “enjoy  i  a 

According  to  George  Bates,  tured  in  the  ad.  summer  in  a  cool,  comfortable  ROP  ColOF  AwBrOS 

isement  manager  for  the  Chi-  Reason  for  the  outstanding  wool  tropical  suit  .  .  .  always 

igo  department  store,  a  black-  draw,  according  to  Mr.  Bates  looks  good  .  .  .  always  feels  IVfnflp  Itl  PVllCaffO 

nd-white  page  ad  in  the  Chi-  was  that  the  ad  was  aimed  at  good.” 

igo  Tribune  on  Wednesday,  appeals  uncovered  in  a  recent  Illustrations  and  a  check  list  Chicago 

[ay  7,  “pulled  the  biggest  re-  survey  of  men’s  apparel  atti-  showed  the  availability  of  dif-  Standard  Oil  Co  (Indiana) 
jonse  I’ve  ever  seen  from  a  tudes  conducted  by  the  Chicago  ferent  sizes  for  regulars,  shorts,  Kitchens  of  Sara  Lee  Inc,, 

ngle  ad  for  our  basement  Tribune  research  staff.  longs,  extra  longs,  portlys  and  honors  in  the’  ROP 

.en’s  store.”  Before  running  the  ad.  Car-  short  portlys.  Also  included  was  Sr  nationai  rr”gional  news- 

paper  division  of  the  16th  an- 
■■■  nual  contest  for  the  best  adver- 

^  ^  produced  in  Chicago. 

The  contest,  sponsored  by  the 
^  ^B  ^B  Chicago  Federated  Advertising 

^B  ^B  ^B  ^B  Club,  covered  awards 

^B  ^B  ^B  ^B  major  advertising  classihca- 

^B  ^B  ^B  embracing  all  types 

^B  advertising  media. 

^B  Sharing  honors  with  Stand- 

I'  j  ard  of  Indiana  and  the  Kitchens 

i  I  0  I  B'  of  Sara  Lee  were  their  respec- 
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Chicago's  First 
Foil  Ad  in  Trib 

Chicago 

First  advertisement  on  alu¬ 
minum  foil  to  appear  in  a  Chi¬ 
cago  newspaper  is  scheduled  to 
be  published  in  the  Chieas<i 
Sunday  Tribune,  June  15. 

The  ad,  a  joint  project  of 
Kraft  Foods  Co.,  and  Reynolds 
Aluminum  Co.,  will  feature 
Reynolds  Wrap  and  Parks? 
Margarine.  The  ad  will  h* 
printed  in  seven  colors  on  Rey¬ 
nolds  aluminum  foil,  which  wih 
be  laminated  to  regular  news¬ 
print  on  which  Kraft’s  Parkay 
ad  will  be  printed  in  black  and 
white.  More  than  400  miles  of 
foil  will  be  used. 

The  foil  is  being  printed  at 
Reynold’s  gravure  plant  in  St 
Louis  and  will  be  shipped  to 
Chicago  where  the  paper  aid* 
will  be  printed  as  part  of  the 
Tribune’s  regular  press  run. 
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OVER  90%  OF 
ADVERTISING  BUDGET 
IN  DAILY  NEWSPAPERS 


As  an  exclusive  line 
of  beauty  aids,  available 
only  at  select  stores 
across  Canada,  Tussy  gets 
its  best  value  from 
advertising  by  supporting 
each  store’s  own 
merchandising — with 
national  advertising  in  the 
local  daily  newspaper. 
This  concentration 
of  advertising  in  the  dailies 
over  a  period  of  many 
years  has  resulted  in 
1  substantial  sales  increases 
1  year  after  year. 


Again,  during  1958, 
Tussy  will  place  over 
90%  of  its  national 
advertising  budget  into 
daily  newspapers! 


Tuasy  advertising  is  handled 
by  Spitzer  &  Mills  Ltd. 

a  member  of  the 
Canadian  Association  of 
Advertising  Agencies. 


Daily  Newspapers  bring  National  Advertising  to  the  Local  Level — the  Action  Levell 

Canadian  Daily  Newspaper  Publishers  Association 

55  University  Avenue,  Toronto  1,  Ontario.  •  /.  H.  Macdonald,  General  Manager.  go-6«i2 
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AFA  Opposes 
IRS  Stand  on 
Co-op  Ad  $ 

The  Advertising  Federation 
of  America  has  strongly  voiced 
its  opposition  to  an  Internal 
Revenue  Service  proposal  to 
disallow  certain  cooperative  ad¬ 
vertising  business  expenses. 

Tax  on  Ads 

The  IRS  proposal,  according 
to  the  AFA  statement,  is  in 
effect  “a  tax  on  money  spent  for 
advertising  and,  therefore,  a 
tax  on  advertising  rather  than 
a  definition  of  what  constitutes 
price  for  excise  tax  purposes.” 
The  Federation  termed  the  pro¬ 
posed  regulation  “most  inequit¬ 
able  in  substance  and  most  un¬ 
timely  in  its  introduction.” 

Prime  benefit  from  the  al¬ 
lowance  for  cooperative  adver¬ 
tising,  the  AFA  statement  said, 
runs  to  the  retailer  and  only 
incidentally  to  the  manufac¬ 
turer.  Furthermore,  “the  re¬ 
tailer  and  not  the  manufacturer 
determines  where,  when,  and 
how  much  and  what  type  of 
local  advertising  is  to  be  done 
and  only  so  much  as  he  orders 
and  pays  for  may  constitute  a 
rebate.” 

The  Federation  considers  this 
proposal  particularly  objection¬ 
able  and  unfair  in  view  of  the 
long-standing  and  well-defined 
position  of  the  IRS  on  this  sub¬ 
ject — a  position  reaffirmed  by 
the  Service  to  the  Congress  as 
recently  as  1956. 

No  Justification 

“It  is  significant  that  the  IRS 
has  advanced  no  legal  justifica¬ 
tion  for  its  radical  departure 
from  its  long-standing  opposi¬ 
tion  and  it  can  only  be  concluded 
that  no  such  justification  can 
exist,  except  an  unwarranted 


attempt  to  procure  additional 
tax  revenues  without  a  change 
in  the  law.” 

The  statement  declared  that, 
if  the  purpose  of  the  IRS  in 
promulgating  this  regulation  is 
to  increase  revenue,  its  method 
will  prove  ineffectual  in  prac¬ 
tice  because  the  manufacturer 
can  easily  avoid  the  additional 
tax  by  cutting  cooperative  ad¬ 
vertising  out  of  his  advertising 
budget  altogether. 

“This,  of  course,  would  have 
a  seriously  damaging  effect  on 
industry  as  a  whole,  and  it  will 
be  particularly  damaging  to 
local  advertising  media  where 
it  is  estimated  as  much  as  90 
cents  of  the  cooperative  adver¬ 
tising  dollar  is  spent.” 

‘Incongruous’ 

Labelling  the  proposal  “in¬ 
congruous,”  AFA  pointed  out 
that  the  Federal  Administration 
is  appealing  to  the  representa¬ 
tives  of  industry  to  overcome 
the  business  recession  by  step¬ 
ping  up  their  advertising  and 
promotional  efforts.  If  placed 
in  effect,  the  IRS  regulation 
could  seriously  curtail  and  even 
eliminate  some  forms  of  adver¬ 
tising,  according  to  the  Federa¬ 
tion. 

• 

Dailies  Name  Agency 

Appleton,  Wis. 

The  Green  Bay  Press-Gazette 
and  the  Appleton  Neenah- 
Menasha  Post  Crescent,  daily 
newspapers  serving  northeast¬ 
ern  Wisconsin,  have  appointed 
William  Advertising  Design, 
here  as  their  advertising  agency. 
• 

10th  Consumer  Study 

Salt  Lake  City 

The  10th  annual  consumer 
analysis  of  the  Greater  Salt 
Lake  market  has  been  compiled 
and  published  by  the  Newspaper 
Agency  Corp.,  agent  for  the 
Deseret  News  and  Telegram  and 
the  Salt  Lake  Tribune. 


Everything  in  Baltimore 
revolves  around 
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Dailies  Get  Bulk  Daily  Runs  Series 

Of  Old  Crow  Budget  on  Chicago  Agencies 


Some  450  newspapers  in  more 
than  350  cities  will  get  a  major 
share  of  National  Distillers 
Products  Co.’s  budget  for  Old 
Crow  86  proof,  Kentucky 
straight  bourbon  whiskey,  now 
marking  its  fifth  anniversary 
year. 

The  campaign  (via  Lawrence 
Fertig  &  Co.,  Inc.)  includes 
eight  national  magazines,  more 
than  800  outdoor  posters  and 
80  painted  bulletins,  and  point- 
of-purchase  material. 

Campaign  Briefs  .  .  . 

•  The  California  Oil  Company 
(Perth  Amboy,  N.  J.)  has 
launched  a  “saturation”  adver¬ 
tising  campaign  (via  BBDO) 
in  100  newspapers  to  introduce 
its  Chevron  Gasolines  to  the 
East.  Chevron  is  presently 
marketed  in  13  Western  states. 
The  brand  name  of  the  com¬ 
pany’s  gasoline  was  recently  to 
Chevron  from  Calso  in  the  mar¬ 
keting  area  extending  from 
Maine  to  North  Carolina. 

•  Dant  Distillers  Co.  has 
launched  an  intensive  newspaper 
advertising  campaign  (via 
(Kleppner  Co.)  designed  to  push 
1958  sales  of  Three  Feathers 
quarts  to  an  all-time  high  in 
Eastern  blended  whiskey  mai*- 
kets.  The  campaign  is  featuring 
1000-line  ads  in  about  100  major 
daily  newspapers  throughout 
New  York,  New  Jersey  and 
Connecticut. 

•  All  media,  with  major  em¬ 
phasis  on  newspapers,  have  been 
scheduled  by  American  Oil  Co. 
for  its  1958  spring  campaign 
(via  Joseph  Katz  Co.)  pegged 
to  the  theme:  “More  Miles  Per 
Gallon.” 

•  Nehi  Corp.  Columbus,  Ga., 
is  using  all  major  media  (via 
Compton  Advertising,  Inc.)  to 
introduce  Royal  Crown  Cola  and 
Nehi  flavor  beverages  into  the 
Metropolitan  New  York  area. 

j  •  More  than  $100,000  will  be 
!  spent  by  Westinghouse  Appli¬ 
ance  Sales  during  June  and  July 
to  advertise  and  promote  ap¬ 
pliances.  Most  of  the  advertis¬ 
ing  will  be  in  metropolitan  news¬ 
papers. 


Who’s  Who  in  PR 


Chicago  I 

In  a  five-part  series,  the  Chi-  j 
cago  American  told  how  (Jhi-  ^ 
cago’s  advertising  agencies  are 
distinctive  in  their  style  of  ad¬ 
vertising  and  today  challenge 
New  York  agencies. 

Granting  that  New  York’s 
Madison  Avenue  is  still  the  ad¬ 
vertising  agency  capital,  Nor¬ 
ton  Kay,  American  financial 
writer,  points  out  that  Chicago’s 
400  agencies  will  bill  approxi¬ 
mately  $800  million  in  1958. 
Some  20,000  persons  are  now 
employed  in  Chicago  agencies, 
the  American  series  pointed  out 

Taking  Edward  H.  Weiss’s  i 
recent  admonition  —  “Look  both 
ways  —  Madison  Avenue  - 
Michigan  Avenue”  —  as  his 
theme,  Mr.  Kay  spent  more  than 
a  month  gathering  his  material 
concerning  Chicago  ad  agencies. 

“Chicago  has  more  than  400 
agencies,  132  of  them  on  Michi¬ 
gan  Avenue,”  says  Mr.  Ka7. 
“Twenty  of  them  are  billing  at 
the  rate  of  $10,000,000  per  year 
or  better.  Their  copy  is  as  dis¬ 
tinctive  for  its  directness  or 
approach  as  New  York  agencies' 
ads  are  for  their  sophistication. 
Both  techniques  spell  multi-mil- 
lion-dollar  accounts.” 

• 

Appliance  Sales  Up 
35%  in  St.  Paul 

St.  Paul,  Minn. 

A  “Buy  Appliance”  week  pro¬ 
moted  in  the  St.  Paul  Dispatch- 
Pioneer  Press  boosted  appliance 
sales  as  much  as  35%  over  a 
year  ago  in  St.  Paul  stores. 

Sales  during  the  week  were 
the  best  in  more  than  a  year, 
according  to  members  of  the 
Appliance  Dealers  Association 
who  sponsored  the  event  in  con¬ 
junction  with  the  newspaper. 

The  “Buy  Appliance”  story 
was  played  big  in  three  full-page 
promotion  ads  which  were  sup-  ' 
ported  through  the  week  by  is- 
dividual  dealer  ads  offering 
exceptional  values.  More  than 
$4,000  in  appliances,  and  » 
week’s  paid  vacation,  were  of¬ 
fered  as  prizes  to  persons  whc 
registered  in  the  stores. 

Dealers  expect  the  sales  in; 
crease  to  continue  for  several 
weeks  because  of  the  interest  in 
appliances  generated  by  the 
promotion. 


Who’s  Who  in  Public  Rela¬ 
tions  is  being  compiled  by  the 
newly-formed  PR  Publishing 
Co.,  Inc.,  Meriden,  N.  H.,  for 
publication  in  November.  Robert 
L.  Barbour,  formerly  director 
of  PR  for  the  Jersey  Central 
and  New  Haven  railroads,  is 
president  and  senior  editor. 


Progress  Edition 

Magnolia,  Ark 
The  Banner-News  Publishing 
Co.  on  May  29  published  a  ^ 
page  “Magnolia’s  Parade  of 
Progress"  edition  containing  95,- 
613  lines  of  advertising. 
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THE  DAILY  NEWSPAPER  . .  .  because  88%  of  America’s 

families  get  a  newspaper  every  day.  That’s  national  coverage ! 

Over  100  million  people  read  a  newspaper  on  an  average  day.  Every 
one  of  these  readers  has  the  opportunity  to  see  every  advertisement 
in  the  newspaper.  Only  a  few  of  these  people  can  be  reached  by  any 
radio,  television  or  magazine  message. 

Unlike  television  and  radio,  newspaper  advertising  is  always  ready 
and  waiting  to  suit  the  time,  place  and  convenience  of  the  consumer. 
The  newspaper  is  always  selling— and  always  selling  to  more  people 
than  any  other  medium. 

If  you  want  to  sell  more  products  to  more  people,  use  the  daily  news¬ 
paper— the  one  true  national  advertising  medium ! 


Sponsored  by:  AMERICAN  ASSOCIATION  OF  NEWSPAPER  REPRESENTATIVES  •  BUREAU  OF  ADVERTISING,  ANPA 

NEWSPAPER  ADVERTISING  EXECUTIVES  ASSOCIATION 
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ANA  Issues 
Study  of  Ad 
Management 

In  New  York  this  week,  the 
Association  of  National  Adver¬ 
tisers  announced  completion  of 
a  three-year,  $200,000  advertis¬ 
ing  management  study  which 
shows  how  advanced  principles 
of  management  can  be  applied 
to  the  advertising  function. 

Results,  now  available  in  a 
seven-volume  Guidebook  Series 
to  non-ANA  members  at  $150 
per  set,  reflect  the  thinking  and 
experience  of  outstanding  lead¬ 
ers  in  the  advertising  business. 
Case  histories  are  stressed 
throughout  the  study. 


Paul  B.  West,  ANA  president, 
described  the  study  as  “the  most 
signiflcant  step  ever  taken  to¬ 
ward  more  productive  advertis¬ 
ing.” 

Editor  for  the  Guidebook 
Series  “Practical  Guides  and 
Modern  Management  Practices 
for  Better  Advertising  Manage¬ 
ment”  is  Russell  H.  Colley,  man¬ 
agement  consultant  retained  by 
ANA.  Scope  of  the  study  is 
indicated  by  the  titles  of  the 
seven  volumes: 

Vol.  I  —  Principles  of  Ad¬ 
vertising  Management;  Vol.  II 
—  Advertising  Organization; 
Vol.  Ill  —  Advertising  Plans: 
Preparation  and  Presentation; 
Vol.  IV  —  Advertising  Budget 
and  Cost  Control;  Vol.  V  —  Ad¬ 
vertising  Agency  Relations;  Vol. 
VI  —  Advertising  Personnel 
Management;  and  Vol.  VII  — 
Evaluating  Advertising  Effec¬ 
tiveness. 


’58  Consumer  Study 
Covers  22  Markets 

Milwaukee,  Wis. 

The  13th  annual  Consolidated 
Consumer  Analysis,  covering  the 
buying  habits  of  five  million 
families  in  22  markets,  coast  to 
coast,  has  been  released  by  some 
22  sponsoring  newspapers. 

The  130-page  book  represents 
a  compilation  from  the  individ¬ 
ual  consumer  analysis  surveys 
published  by  each  newspaper 
and  thus  gives  an  at-a-glance 
picture  of  product  and  brand 
use  market  by  market.  More 
than  125  subjects  are  included 
in  the  1958  study,  ranging  from 
foods,  soaps,  beverages  and 
toiletries  to  appliances,  auto¬ 
mobiles  and  cigarettes.  A  three- 
year  trend  in  product  use  in  each 
market  is  given  for  each  sub¬ 
ject. 


Baltimore  Ad 
Tax  Yield  Less 
ThanExpected 

Baltimore,  MA 

Baltimore’s  advertising  taxes 
will  yield  a  million  dollars  less 
than  estimated  if  collections  con¬ 
tinue  at  the  present  rate.  Budget 
Director  Charles  L.  Benton  re¬ 
ported  last  week. 

Mr.  Benton  said  initial  re¬ 
turns  placed  the  total  at  $378,- 
110  for  the  first  three  months 
of  the  one  year  they  are  sched¬ 
uled  to  be  in  force.  He  had  es¬ 
timated  the  annual  return  at 
$2,653,000  from  the  4%  sales 
tax  and  2%  gross  receipts  levy. 

New  Trial  June  16 

Meanwhile,  the  Circuit  Court 
has  scheduled  trial  of  the  com¬ 
bined  16  cases  against  the  city’s 
taxes  for  June  16.  The  various 
suits  were  consolidated  for  trial 
in  which  newspapers,  radio  and 
television  stations,  advertisers 
and  others  sought  to  outlaw  the 
taxes.  The  city  is  under  court 
order  to  refund  all  collections 
in  case  they  lose  in  the  legal 
actions.  Newspapers  are  run¬ 
ning  a  box,  first  used  the  first 
of  the  year,  informing  adver¬ 
tisers  they  are  subject  to  the 
sales  tax  but  it  will  be  refunded 
in  case  of  a  favorable  court  de¬ 
cision. 

The  budget  director  said  one 
factor  in  the  lower-than-expect- 
ed  collections  is  the  fact  that 
the  city  council  has  repealed 
the  taxes,  effective  Jan.  1,  1959, 
and  the  state  has  outlawed  any 
taxes  specifically  aimed  at  ad¬ 
vertising. 

As  a  result  of  the  repealer, 
Mr.  Benton  said,  the  city  has 
added  no  investigators  or  en¬ 
forcement  officers  to  collect  the 
ad  taxes,  and  the  various  media 
differ  in  their  interpretation  of 
what  advertising  should  be 
taxed. 

In  addition,  he  said,  business 
conditions  may  be  partly  re¬ 
sponsible. 

• 

Heads  Financial  Admen 

Kermit  W.  Schweithelm,  as¬ 
sistant  vicepresident  of  Chase 
Manhattan  Bank  in  charge  of 
advertising,  has  been  named 
president  of  the  New  York  Fi¬ 
nancial  Advertisers. 

• 

Bates  Elects  Grey 

Edward  A.  Grey,  vicepreai- 
dent  and  director  of  media,  Ted 
Bates  &  Co.,  has  been  elected  a 
director  of  the  agency  for  a  one- 
year  term. 
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From  the  heart. . , 


a  few  excerpts  from  some  of  the 
many  letters*  received  from  readers  of 

XMngjath 

a  daily  and  Sunday  newspaper  column  by 
the  REVERE^D  Harold  Blake  Walker 


*  Actual  letters 
pladly  submitted 
on  request. 


1.  “/  read  your  article  LIVING  FAITH  each  day  and  findfit 
full  of  wisdom  and  truth. . . .  May  your  articles  continue  for  a 
long,  long  time.’’ 

2.  *'These  capsules  of  wisdom  and  cheer  will,  I  feel,  go  on 
doing  good  works  long  after  you  have  departed  from  this  earth.” 

3.  “/  cut  out  and  save  each  article  for  future  reference  or  to 
give  to  someone  who  happens  to  need  fust  that  help.” 

4.  a  line  to  try  to  tell  you  on  paper  how  much,  how  very 
much,  your  LIVING  FAITH  has  done  for  me  this  winter.” 

5.  ‘'Best  of  all  I  like  your  gentle  manner  in  conveying  an  idea. 
Reading  your  articles  is  very  much  like  an  examination  in 
conscience  and  much  more  entertaining.” 

Heartfelt  warmth  and  gratitude  mark  the  letters  which 
Dr.  Harold  Blake  Walker  receives  regularly  from  readers  of  his 
inspirational  columns  in  the  Chicago  Trihune.  This  response  is  the 
more  remarkable  Itecause  it  is  completely  spontaneous.  Dr.  Walker 
makes  no  bid  for  mail.  Yet  the  letters  continue  to  come  in,  thanking 
him  for  the  spiritual  comfort  and  guidance  he  provides.  We’re  more 
than  happy  to  submit  proofs  of  Dr.  Walker’s  LIVING  FAITH 
(5  times  weekly)  and  LOOKING  UP  AT  LIFE  (Sunday). 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

i  News  Building,  New  York ;  Tribune  Tower,  Chicago 
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Favorable  ‘Store-Image 
Must  Be  Built  by  Ads 


Atlantic  City,  N.  J. 

A  new  era  in  creative  adver¬ 
tising  by  food  stores  may  be  on 
the  way,  if  the  Bureau  of  Ad¬ 
vertising,  AN  PA,  has  gauged 
the  needs  of  the  nation’s  largest 
retail  industry  correctly. 

Store-image  building  is  a  vir¬ 
tual  must  today  if  a  super¬ 
market  is  to  be  successful,  it 
was  stated  in  a  specially-pre¬ 
pared  presentation  narrated  by 
Charles  T.  Lipscomb,  Jr.,  presi¬ 
dent,  and  George  C.  Hooper, 
grocery  merchandiser,  of  the 
Bureau,  at  the  annual  conven¬ 
tion  here  of  the  Super  Market 
Institute. 

‘Her’  Store 

Today’s  housewife,  said  Mr. 
Lipscomb,  w'ants  “to  find  her 
store.  The  arena  in  which  she 
can  find  cues,  to  discover  if  this 
or  that  supermarket  is  or  is  not 
her  supermarket  is  in  the  food 
ads.  Every  ad  you  run,  even  if 
it  only  lists  prices,  is  an  institu¬ 
tional  ad  because  it  projects  an 


image  of  your  store  as  she  sees 
it  through  your  advertising.’’ 

A  recent  motivational  study, 
he  added,  revealed  that  women 
shoppers  determine  “from  the 
atmosphere  and  quality  of  the 
ads’’  whether  or  not  a  store  is 
“acceptable”  to  them. 

Though  not  discounting  the 
value  of  price  advertising,  Mr. 
Lipscomb  pointed  out  that  price 
copy  is  not  the  major  deter¬ 
mining  factor  in  the  readership 
of  grocery  store  advertising.  In 
the  research  study  cited,  he 
said,  57%  of  the  women  when 
asked  what  supermarket  ads 
they  would  be  interested  in 
reading  and  why,  replied,  “The 
supermarket  I  shop  at — because 
I  shop  there.”  Only  9%  said, 
“Those  with  the  best  prices.” 

The  same  desires  were  elicited 
in  another  way,  according  to 
Mr.  Hooper.  When  asked  “What 
is  the  most  important  thing  de¬ 
rived  from  a  meal?”,  63%  of 
the  shoppers  said  “taste  and 
quality”;  43%  said  “praise  and 
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PUNNED  TO  MEET  GROWTH  REQUIREMENTS 
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approval”;  only  3%  said  “low 
cost.” 

Picture  Album 

Physically,  the  Bureau’s  pre¬ 
sentation  was  probably  the  most 
unusual  ever  shown  at  an  SMI 
convention.  It  was  in  the  form 
of  a  giant  “picture  album”  12 
feet  high  and  16  feet  wide  (32 
feet  wide  when  opened). 
Brightly  colored  and  containing 
animated  displays,  the  album 
also  became  during  the  course 
of  the  presentation  a  double 
projection  screen  on  which  were 
shown  many  old  and  current 
newspaper  ads  typifying  the 
progress  of  food  store  adver¬ 
tising. 

The  presentation  laid  great 
emphasis  on  the  fact  that  the 
supermarket  business  is  big 
business,  and  made  the  particu¬ 
lar  point  that  even  a  one-  or 
two-outlet  local  organization  is 
big  in  its  own  market. 

“You’re  big  business,”  said 
Mr.  Lipscomb,  “because  you’re 
vital  to  your  community.  This 
makes  you  a  giant  in  your  own 
community.  We  (the  Bureau) 
have  been  saying  for  years,  ‘All 
Business  Is  Local,’  and  on  the 
local  scene  you’re  truly  big.” 

Newspaper  A  ‘Giant’ 

“A  newspaper,  too,”  he 
pointed  out,  “may  be  in  a 
smaller  community,  but  we  know 
that  it  is  a  giant  on  the  local 
scene.  .  .  .  Creative  and  stra¬ 
tegic  use  of  your  daily  news¬ 
paper  space  is  open  to  every 
one  of  you.  You  are  limited 
only  by  the  boundaries  of  your 
own  imagination.” 

Food  advertisers,  Mr.  Hooper 
said,  will  be  shooting  for  shares 
of  a  much  bigger  market  in  the 
next  few  years.  He  cited  pre¬ 
dictions  that  in  the  coming 
decade  the  food  market  will  be 
50%  greater  than  today’s 
volume.  By  1966,  he  said,  Amer¬ 
icans  will  be  spending  about 
$105  billion  on  food  compared 
to  $81  billion  today.  And  popu¬ 
lation  increases,  he  added,  will 


We  took  its  temperature  to  see 
if  it  was  hat  .... 


IT  WAS  ! 


New  Orleans'  Families  Like  It  Best! 
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Louisiana's  Largest  Evening  Newspaper 
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account  for  only  a  third  of  the 
increase.  The  rest  will  come 
through  changes  in  food  habits 
— more  convenience  foods;  more 
specialty  foods;  more  sales  of 
staples. 

"The  presentation  called  at¬ 
tention  to  a  number  of  retail 
food  organizations  which  today 
are  doing  outstanding  news¬ 
paper  advertising,  in  terms  of 
copy,  layout,  use  of  ROP  color, 
and  so  on.  Among  them  were  the 
Jewel  Food  Stores,  Kroger 
Company,  Bettendorfs,  Eber- 
hards,  Motts,  Woodwards,  Al¬ 
pha  Beta,  Publix,  Thorofare, 
Van’s,  Sentry,  and  others. 

In  building  a  store’s  image, 
it  was  emphasized,  the  operator 
must  know  the  market  in  which 
his  housewife  customers  are 
located.  “You  must  speak  her 
language  and  guess  at  her 
desires.” 

• 

‘LBE’  Issues  Booklet 
On  Tested  Techniques 

A  compilation  of  tested  mer¬ 
chandising  techniques — to  sell 
electrical  appliances,  products 
and  equipment — has  been  issued 
by  the  electrical  industry’s  Live 
Better  Electrically  program  in 
a  new  24-page  brochure,  the  Re¬ 
tail  Promotion  Handbook. 

Successful  local-level  promo¬ 
tions  by  dealers,  electrical 
leagues,  distributors  and  de¬ 
partment  stores  have  been  de¬ 
tailed  step-by-step  to  suggest 
the  variety  of  ways  electrical 
products  can  be  merchandised 
at  the  point-of-sale. 

In  addition,  the  brochure  pre¬ 
sents  a  checklist  of  12  retail 
promotion  ideas;  and  a  13-point 
plan  for  Live  Better  Electrically 
community-wide  promotions. 

Case  histories  of  the  success¬ 
ful,  multi-dealer  “Live  Better 
Electrically  Week”  in  Westbury, 
N.  Y.,  and  a  similar  “Electric 
Living  Week”  in  Keokuk,  Iowa, 
are  given  as  examples  of  com¬ 
munity  promotions. 

An  examination  of  local  home 
shows  and  the  Live  Better  Elec¬ 
trically  Medallion  Home  pro¬ 
gram  winds  up  the  brochure. 

The  Retail  Promotion  Hand¬ 
book  has  been  distributed  to  re 
tailers,  distributors,  electrical 
leagues,  utilities  and  other  trade 
allies  throughout  the  country; 
and  may  be  ordered  at  10c  per 
copy  from:  Live  Better  Elec¬ 
trically,  239  Great  Neck  Road, 
Great  Neck,  N.  Y. 

• 

Spiro  Joins  Agency 

Philadelphia 

Walter  A.  Spiro,  director  of 
advertising  for  Gimbel’s,  Phila¬ 
delphia,  has  resigned  to  join  the 
Lavenson  Bureau  of  Advertis¬ 
ing,  Inc.,  here,  as  executive  vice- 
president,  effective  July  15. 
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He’s  making  sure 
the  tomatoes 
taste  good 


The  tin  coating  on  food  cans  does  not  have  to  be 
thick — but  it  is  important  that  it  be  evenly  dis¬ 
tributed  to  give  sure  protection  for  the  contents.  But 
how  can  you  measure  and  inspect  a  coating  that’s 
almost  as  thin  as  a  shadow? 

U.  S.  Steel  does  it  with  the  unique  X-ray  gage  you 
see  in  the  picture.  A  beam  of  X-rays  is  directed  at 
the  tinplate.  The  rays  penetrate  the  tin  coating  and 
cause  the  iron  atoms  in  the  steel  base  to  fluoresce  and 
emit  X-rays  of  their  own.  As  these  new  X-rays 
emerge  from  the  base,  they  are  partially  absorbed 
by  the  tin  coating.  The  X-rays  finally  leaving  the 
tin  are  measured  by  a  geiger  counter  and  this  reveals 
the  amount  of  absorption  and,  therefore,  the  coat¬ 
ing  weight. 

Research  work  like  this  is  one  of  the  factors  that 
accounts  for  the  consistent  high  quality  of  all  types 
of  steel  made  by  United  States  Steel. 

VSS  is  a  registered  trademark 


United  States  Steel 
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U.  S.  ARMY.  Blast  off  —  and  a  Nike  Hercules  streaks  skyward.  Inside  a  battery  control  van  the  Anny  crew  scans 
radar  scopes,  as  the  Western  Electric-made  guidance  and  control  system  directs  the  Nike  missile  to  its  target. 
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'JCTHE  U.S.  ARMY’S  NIKE 


Designed  to  counter  today's  threat  from  the  air,  the  Nike  guided  missile  system  has  been 
operational  — actually  on  duty  — now  for  more  than  four  years  . .  .  able  to  seek  out  and 
destroy  the  most  advanced  types  of  enemy  aircraft.  From  the  beginning,  the  Army's  prime 
contractor  for  Nike  systems  has  been  Western  Electric  —  maker  of  your  Bell  telephone. 


The  Nike  guided  missile  system  recently  welcomed  a 
powerful  new  partner  — Nike  Hercules,  a  major  improve¬ 
ment  over  the  original  Nike  Ajax, 

Hercules  is  faster,  boasts  greater  range  and  altitude, 
and  carries  a  bigger  payload  than  the  first  Nike.  When  fitted 
with  an  atomic  warhead,  Hercules  can  destroy  entire  for¬ 
mations  of  supersonic  enemy  planes.  The  Army’s  Nike 
battalions  across  the  country  are  presently  being  equipped 
with  this  improved  missile  system. 

The  ground  guidance  and  control  equipment  for  Nike 
Hercules,  along  with  the  guidance  assembly  in  the  missile, 
is  made  by  W’estem  Electric  at  our  three  plants  in  North 
Carolina.  The  Nike  missile  itself  and  the  launching  equip¬ 
ment  are  produced  by  Douglas  Aircraft,  and  the  develop¬ 
ment  of  the  complete  system  was  engineered  by  our 
teammates  at  Bell  Laboratories.  Western  Electric  field 
engineers  help  set  up  the  missile  batteries  and  train  Army 
Nike  men. 

We  at  W'estern  Electric  were  asked  to  take  on  the  Nike 
assignment  because  of  our  store  of  specialized  experience 
in  communications.  Through  our  constant  teamwork  with 
the  Bell  Laboratories  we  have  learned  to  blend  research 
with  production,  so  that  ideas  become  working  realities 
quickly  .  .  .  efficiently.  It  is  this  kind  of  experience  and 
know-how  that  have  helped  make  possible  the  deadly  new 
Nike  Hercules  —  and  give  promise  of  even  more  effective 
Nike  guided  missiles  yet  to  c-ome. 


WESTERN  ELECTRIC.  Our  factories  in  Winston- 
Salem,  Crc'enslxiro  and  Burlington,  N.  C.,  make  guid- 
anc-e  and  control  equipment  for  the  Nike  systems, 
as  well  as  other  electronic  products  for  military  use. 


BELL  LABOR.\TORIES.  The  Nike  system  was  de¬ 
signed  and  develoix-d  by  Bell  Teli-phone  Labora¬ 
tories.  Their  continued  research  will  play  an  im¬ 
portant  part  in  the  even  better  Nikes  of  the  future. 


In  addition  to  the  Nike  guided  missile  system. 
Western  Electric  defense  projects  include  the  recently 
completed  DEW  Line  of  radar  stations,  the  White 
Alice  Alaskan  communications  system,  SAGE,  and 
the  manufacture  of  other  military  electronic  equip¬ 
ment.  These  and  other  projects  —  on  which  Western 
Electric  is  prime  contractor  —  are  an  important  part 
of  our  contribution  to  the  nation's  security. 


DOUGLAS  AIRCRAFT.  Nike  missiles,  equipped 
with  Western  Electric  guidance  mechanisms,  are 
made  for  W.  E.  by  Douglas  Aircraft.  Douglas  has 
worked  closely  with  us  sinc'e  the  Nike  project  began. 
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UNIT  OF  THE  BEU  SYSTEM. 


Editor  Urges 
Courage  By 
Newspapers 

Victoria,  B.  C. 

“Our  mutual  problem — and  it 
becomes  a  steadily  more  chal¬ 
lenging  one — is  to  make  news¬ 
papers  indispensable,”  members 
of  the  Pacific  Northwest  Inter¬ 
national  Circulation  Managers 
Association  were  told  in  a  con¬ 
vention  address  here  by  Julius 
Gius,  editor  of  the  Bremerton 
(Wash.)  Sun. 

Presiding  at  the  convention 
was  Ed  C.  Aitchison  of  the 
Billings  (Mont.)  Gazette,  as¬ 
sociation  president.  Elect^  to 
succeed  him  was  Stewart  Kidd, 
Victoria  (B.  C.)  Colonist-Times, 
and  Ralph  Kelso,  Wenatchee 
(Wash.)  World  was  elected  first 
vicepresident. 

Mr.  Gius,  speaking  about  edi¬ 
torial  department-circulation 
department  cooperation,  said: 

“It  is  easy  to  say  that  the 
way  to  newspaper  indispens¬ 
ability  is  to  produce  better 
newspapers.  Absolutely  right. 
But  better  newspapers  in  the 
sense  that  they  have  more  wire- 
photos,  and  more  columnists. 


larger  body  type,  more  recipes, 
more  sports  news,  more  of  one 
thing  or  another — ^that  kind  of 
a  ‘better’  newspaper  isn’t  going 
to  meet  the  challenge.  It  will 
take  more  than  that  to  wage  a 
successful  fight  to  hold  and  to 
broaden  our  reading  audiences. 

“I  think  it  will  take  more 
newspaper  independence  and 
courage.  It’ll  take  a  greater 
depth  of  community  service  and 
crusading.  The  community 
newspaper  that  tries  to  get  by 
by  pleasing  everyone  and  de¬ 
livering  nothing  but  editorial 
hokum  to  its  readers  is  doing  a 
disservice  to  the  entire  indus¬ 
try.” 

Noting  that  “there  are  some 
discomforts  in  running  a  news¬ 
paper  that  has  the  courage  of 
some  local  conviction,”  Mr.  Gius 
said  to  the  circulation  men: 

“I  would  suggest  today  that 
your  cooperation  with  the  edi¬ 
torial  department  be  strained  to 
the  point  that  you  don’t  cry 
bitter  tears  every  time  ten,  or 
a  hundred,  or  even  more  sore¬ 
heads  quit  taking  the  paper  be¬ 
cause  your  editor  spoke  out  for 
something  that  was  of  honor¬ 
able  intent  and  beneficial  to  the 
majority.  When  a  newspaper 
performs  such  public  service  at 
the  community  level,  it  is  doing 
something  that  neither  tele¬ 
vision,  radio,  magazines  or  any 
other  information  or  entertain¬ 
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ment  media  can  do — and  it  is 
making  itself  indispensable. 

“If  the  cost  can  be  counted 
in  a  few  score  readers  tempo¬ 
rarily  lost,  how  great  are  the 
profits  in  pride,  and  prestige, 
and  in  inspiration  for  the  entire 
newspaper  organization.” 


K.C.  Star’s 
Station  Sale 
Is  Completed 


Anti-Trust 
Damage  Suit 
In  CBS  Switch 

Tacoma,  Wash. 

A  triple  damage  anti-trust 
judgment  for  $15,000,000  is 
sought  by  the  Tribune  Pub¬ 
lishing  Co.,  of  Tacoma  against 
the  Queen  City  Broadcasting 
Co.,  of  Seattle  and  the  Columbia 
Broadcasting  System,  Inc.,  of 
New  York.  A  complaint  was 
filed  in  Federal  Court  for  the 
Western  District  of  Washington 
here  May  29. 

Also  named  as  a  defendant 
was  Saul  Haas  of  Seattle,  presi¬ 
dent  and  majority  stockholder  of 
Queen  City,  owner  and  operator 
of  radio  station  KIRO  and  tele¬ 
vision  station  KIRO-TV. 

The  complaint  recites  that  the 
Federal  Communications  Com¬ 
mission  granted  Queen  City  a 
television  franchise  for  Channel 
7  in  July,  1957  and  that  shortly 
thereafter  CBS  served  cancel¬ 
lation  notice  on  its  then  affiliate 
KTNT-TV,  Channel  11,  in  Ta¬ 
coma,  owned  by  the  Tribune 
Publishing  Co. 

The  complaint  alleges  that 
Queen  City  unlawfully  used  its 
KIRO  radio  franchise  to  secure 
the  CBS  television  affiliation  for 
the  Seattle-Tacoma  area  and 
that  the  CBS  affiliation  agree¬ 
ment  with  radio  KIRO  for  many 
years  contained  a  provision  re¬ 
quiring  that  CBS  grant  Queen 
City  television  affiliation  in 
event  a  television  station  were 
acquired  by  it. 

As  a  consequence,  it  is  alleged 
that  in  accordance  with  its  long 
standing  and  illegal  tying  agree¬ 
ment,  CBS  transferred  its  af¬ 
filiation  from  KTNT-TV  to 
KIRO-TV  on  Feb.  8,  1958.  This 
is  contended  to  be  a  violation  of 
certain  provisions  of  the  Sher¬ 
man  and  Clayton  Acts  which 
provide  that  damages  may  be 
trebled.  The  plaintiff  alleges  its 
damagre  to  be  $5,000,000,  which, 
when  trebled,  would  be  $15,- 
000,000. 

Tying  agreements  have  in  the 
past  been  outlawed,  it  is  alleged, 
and  it  is  the  contention  of  the 
complaint  that  an  illegal  agree¬ 
ment  existed  between  Queen 
City  and  CBS  which  fenced  out 
competition  for  the  television 
affiliation. 

EDITOR  ac  1 


Kansas  City,  Mo, 

Sale  of  radio  and  television 
facilities  of  the  Kansas  City 
Star  to  National  Theaters,  Int, 
of  New  York,  was  consummated 
last  week.  The  selling  price  was 
$7,600,000. 

The  sale  was  arranged  in 
compliance  with  a  civil  anti¬ 
trust  judgment  entered  last 
November  against  the  Star. 

The  purchasing  company’s 
stock  is  held  by  National  Film 
Investments,  Inc.,  of  Los  An¬ 
geles,  which,  in  turn,  is  a  sub¬ 
sidiary  of  National  Theaters, 
Inc. 

The  Star  had  operated  WDAF 
for  37  years  and  WDAF-TV  for 
nine  years. 

Operation  of  the  radio  and 
television  stations  was  turned 
over  to  the  new  owner  in  a 
televised  ceremony. 

Roberts  Tells  Why 

The  Star’s  farewell  to  its 
radio  and  television  public  was 
given  by  Roy  A.  Roberts,  presi¬ 
dent  of  the  Star,  who  recalled 
that  the  newspaper  had  been 
a  pioneer  in  the  two  media. 
He  told  why  the  Star  was 
leaving  the  radio  and  television 
field. 

“No  useful  purpose  would  be 
served  in  rehashing  or  re¬ 
arguing  the  anti-trust  case  that 
hung  over  the  Star  and  all  its 
operations  for  many  years," 
Mr.  Roberts  said.  “We  can  only 
say  that  to  break  what  seemed 
to  us  an  impasse  in  negotiations 
with  the  government,  the  Star 
felt  it  had  to  choose  between 
the  newspaper  and  TV  and 
radio  if  the  historic,  12-hour, 
twice-a-day  news  coverage  plan 
was  to  be  preserved. 

Newspaper  Route 

“Fundamentally,  the  Star 
folks  are  newspapermen  and 
when  it  was  felt  a  decision  had 
to  be  made,  we  went  the  news¬ 
paper  route.  That  puts  it  as 
simply  and  honestly  as  I  know 
how  to  say  it.” 

Others  who  participated  iJ> 
the  program  included  Elmer  C. 
Rhoden,  president  of  National 
Theaters:  Charles  L.  Glett, 
president  of  National  Television 
Investments,  who  will  supervise 
the  new  operation;  H.  Dean 
Fitzer,  managing  director  of  the 
Star’s  radio  and  television  op¬ 
eration  33  years,  who  is  re¬ 
tiring,  and  William  A.  Bates, 
who  will  be  general  manager 
for  the  new  owners. 
►UBLISHER  for  June  7,  195« 
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CHEST-RED  CROSS  TOPS  GOAL 


Red  Feather  points 
to  Good  Business  in 
Rochester,  N.Y.  J 
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$4,293,303  Toto/ 
t  Sets  Drive  Record 


’  The  1958  Community  Chest-Red  Cross  campaign 
made  it  last  night  with  money  to  spare. 

The  12-day  campaign  raised  102.7  per  cent  of  one 
of  the  biggest  goals  in  Rochester  history — $4,178,552. 

Nearly  1,000  campaign  workers  hearcl  the  final  re¬ 
sult  of  $4,293,303  in  gifts  and  pledges  announced  last 
night  at  a  victory  dinner  in  the  Chamber  of  Commerce. 
^3^8  cajr.^ien»*i'«  tu  well  a*  - - - 
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be  wr 

Rochester's  per-copita 
chest  contrihutions 
are  the  highest  in  the 
country  for  all  cities 
its  size  or  larger! 


.  .  .  Almost  Every  Family  in  Metropolitan  Rochester  Buys 
and  Reads  One  or  Both  of  these  Two  Great  Newspapers 

Rochester  Times-Union  Bmo  rrati^^^^^anhniturlr 


MORNING  AND  SUNDAY 


Members:  The  Gannett  Group  of  Newspapers 


vd  Xulutnallfi  hif  J.  p.  McKinney  &  son,  m.  New  York  •  Syracuse  •  Chicago  •  Detroit  •  San  Francisco 
editor  sc  publisher  for  June  7,  1958  • 
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CLASSIFIED  CLINIC 


Classified’s  Quarter-century  Club 


oan  uieffo  r^xecuiiveis  Another  in  a  series  of  sketches 

O  of  veterans  who  were  honored 

*  •  1  T-^  I  T- ^  -  g  T-^  I  by  ANCAM  with  special  certifi- 

ipl  l-C  IZkQ  I  H  CTQ  TO  r^l  IQil  cates.  It  tells  how  they  got  into 

A  LC/dl  J—JOLCTLO  a  LAOll  classified  and  what  made  them 

stay.  Today’s  subject:  EARLE 
By  Daniel  L.  Lionel  P.  BLANCHARD,  Classified 

CAM,  New  York  Herald  Tribune  Advertising  Manager,  Schenec¬ 

tady  (N.  Y.)  Gazette. 

With  dozens  of  newspapers  fair  quota,  we  believe,  inasmuch  *  •  ♦ 

around  the  country  sparking  as  the  title  companies  reported  Some  32  years  ago,  I  was  ap- 
“You  Auto  Buy”  weeks  which  only  a  1%  gain  in  the  realty  proached  by  a  relative  of  mine, 
usually  have  their  center  of  market  in  March  and  a  1%  loss  then  a  printer  on  the  Gazette, 
gravity  smack  in  the  classified  in  April.  Our  net  gain  in  real  w^l^o  suggested  that  I  try  the 
sections,  some  CAMs  are  be-  estate  for  the  month  was  7,313  field  of  newspaper  advertising, 
ginning  to  turn  their  attention  lines.”  Be  painted  a  very  interesting 

to  another  sector  of  our  economy  Fxnprts  are  now  nredictin?  picture  and  since  there  was  a 

which  has  been  dragging  its  i.i  million  Lme  starts  for  the  vacancy  in  the  Classified  De¬ 
feet— real  estate.  vear  1958-a  10%  gain  over  Partment  (then  a  two-man  set- 

Worth  Wright,  CAM,  San  1957  despite  a  slow  start.  Some  ap),  I  applied  for  the  job  and 
Diego  (Calif.)  Union  &  Tribune,  banks  are  reporting  more  loan  accepted.  After  two  days 

wisely  reasoning  that  there’s  onnlif-ation-?  in  the  last  two  “training”  I  was  out  on  the 
nothing  wrong  with  the  real  iths  than  during  any  two  street  “selling”  Classified.  Thus 
estate  business  that  a  little  month  period  in  the  past  18  career  in  this  business  had 
forthright  and  imaginative  sell-  months.  There  is  little  doubt  bepun. 

ing  can’t  cure  prepared  a  slick-  that  Uncle  Sam’s  “Easy  Money”  followed,  I 

paper  brochure  entitled  “Selling  moves  have  come  to  the  rescue  believe  I  sold  my  share  of  con- 
The  Idea— of  Home  Ownership”,  of  this  basic  industry.  Greatest  tracts.  But  far  more  important 
The  booklet  announced  that  a  activity  has  occured  in  the  low  ^vus  the  genuine  feeling  of  at- 
series  of  quarter  page  ads  based  ^^d  medium  priced  housing  tachment  for  Classified  that  had 
on  statements  on  the  value  of  brackets  which  have  benefited  developed.  All  that  was  lacking 
home  ownership  from  a  group  ^ost  from  the  lower  down  pay-  the  opportunity  for  real 

of  leading  San  Diego  business  ment  and  easier  credit  require-  conquest  in  this  very  fertile 

leaders  would  be  run  in  the  ments.  field. 

Tribune  over  a  four  week  period.  c„vine-<;  and  T.oan  A-ssocia-  It  came  in  1936  when  I  was 
The  roster  included  the  general  u.  appointed  Classified  Advertising 

manager  of  the  San  Diego  Base-  Manager  My  publisher  made  it 

ball  Club,  the  presidents  of  president  of  the  National  thoroughly  understood  that  I 
three  aircraft  companies  and  a  was  to  have  a  completely  free 

bank  president.  The  ROP  ads  goeiations,  W.  Franklin  Mor-  rein.  An  ingredient  that  proved 

carried  a  picture  of  the  execu-  rison  who  is  urging  member  as-  - 

tive  and  his  message.  Real  estate  sociations  to  promote  home  buy-  Hinman  Elected 

ads  were  sold  to  tie  m  with  the  •  «Tir  i.  •  i.  a. 

appearance  of  the  ROP  ads.  ^  acquain  po  en-  Stanley  Hinman,  advertising 

buyers-who  have  director,  Galesburg  Register- 
To  700  Brokers  Put  off  purchases  in  the  past  bas  been  electU  president 

that  they  now  have  the  best  ,  t„.  .  t,  1  xt  _ 

Here’s  how  Worth  Wright  onnortunitv  in  vears  to  acouire  Newspaper 

describes  the  project:  “This  bro-  home  ownLshio”  Savines^and  Markets.  Other  officers:  William 
chure  was  sent  to  the  700  real  t  a  nersh  p.  Savings  and  publisher,  Aurora  Beacon- 

estate  brokers  on  our  mailing  Associations  he  Pomted  vicepresident;  and  Robert 

list.  The  format  of  the  program  ready,  willing  and  able  Burow,  general  manager,  Dan- 

gave  us  a  new  talking  point  provide  an  increasing  supply  ville  Commercial-News,  secre- 

each  time  an  ad  was  to  appear.  funds  at  reasonable  rates  to  tary-treasurer. 

Our  objective  was  a  gain  of  finance  an  expanding  volume  of 
5,000  lines  for  the  month — a  home  construction  this  year. 


Earle  P.  Blanchard 


‘June  Tour’  Held  ^  daily  edition.  Three  such  ads 

appear  in  today’s  paper.” 

rA  T  r  OA  Francisco  ^he  Boston  Globe,  in  a  page 
On  June  5,  21  top  advertising  announcement,  said:  “See 
executives  from  firms  across  the  25— Today’s  Globe.  Adver- 

U.S  arrived  here  for  a  four-  tjgements  In  Four  Colors  Can 
day  tour  of  the  area  as  pests  of  p^j^ted  on  the  Globe’s  New 
the  Chronicle.  Ca\\ed  the  “June  ^  jy  p^ily 

Tour  It  marked  the  10th  con-  g^^day  Beginning  Next  Mon- 
secutive  year  the  Chronicle  has  » 

hosted  the  event.  m,  tt  ^  n 

^  The  Herald  ran  two  full  page 

Ad  Director  Feted 

AU  i^irecior  reieo  ^0.  department  store, 

Hartford,  Conn,  and  one  from  its  tv  station, 

Upwards  of  100  guests  at-  WHDH-TV.  The  Globe  ran  a 

tended  a  May  27  testimonial  promotional  color  page  stating: 

dinner  marking  Advertising  Di-  the  Boston  Globe.” 

rector  John  R.  Callahan  s  30th  ,  ,  . .  ,  t 

anniversary  with  the  Hartford  The  Herald  said  color  is  no 
Times.  Elliott  J.  Barnett,  local  entirely  new  in  the  Herald,  for 
advertising  manager,  served  as  it  carried  four-color  pages  in  a 
master-of -ceremonies.  Sunday  edition  as  early  as  1946. 

EDITOR  8i  PUBLISHER  for  June  7,  195« 


Har*  If  tha  Naw  1958  Modal 

II  in  A I  aluminum 

lURAL 

Equipped  with  the  Sensationai 
SELF-LUBRiCATING  NYLON  INSERT 
And  Our  New  Retractible  Lock  Bar 
Manufacturfd  Excluilyaly  by  tha 

I  P  A  U  NEWSPRINT  A 

WAREHOUSE  CO. 

i1  Faltoa  St.,  Datrolt  9,  Mich 


FULL  RANGE  OF  ROP  COLOR 


GOSS  UNITUBE  PRESS 


Unit  Design  Provides  for  Flexibility 


Engineered  to  enable  the  medium-size  daily  to  dominate  its 
trading  area,  the  Goss  Unitube  embodies  the  most  advanced 
newspaper  press  design  and  gives  extreme  flexibility  for  full 
ROP  color. 

Single  or  double  color  cylinders  may  be  mounted  over  any 
unit,  at  any  time. 

Single  width,  tubular  operation — requiring  only  one  stereo¬ 
type  plate  per  page  and  allowing  the  size  of  the  newspaper 
to  be  increased  in  two-page  multiples — contributes  to  low 
cost  production. 

Goss  Tension  Plate  Lockup  assures  fine  printing  quality, 
long  blanket  life,  quiet  running  and  long  roller  wear. 

Goss  Continuous  Ink  Feed  gives  uniform  coverage  in 
direct  ratio  to  all  press  speeds... no  flooding  or  fading  of 
color. 

Controls  are  placed  conveniently  for  floor-level  operation. 

This  compact  Goss  Unitube  delivers  40,000  papers  per 
hour.  Heavy  duty  folder  has  capacity  of  48  pages. .  .papers  are 
delivered  with  even  neat  fold. 

High  net  production,  fine  printing  quality,  exact  register, 
dependability,  ease  of  operation,  safe  operation  at  high  speeds 
...these  are  characteristics  of  every  Goss  press. 


•  LOW  COST  OPERATION 


•  40;000  PAPERS  PER  HOUR 


•  48  PAGE  CAPACITY 


•  TENSION  LOCKUP 


•  CONTINUOUS  INK  FEED 


•  HIGH  PRODUCTION 
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PROMOTION 


‘Business  Is  Good’ 
Story  Also  Being  Told 

By  T.  S.  Ir\in 


XT  X  i.  1  j>  i.  rni_  •  i.  LJie  tutal  O.  ouiiua^  nvc  uiv/VJiuic;  vTitivti 

Not  too  many  weeks  ago  some  fast  The  money  is  green  out  ^  or  no.  latest  details  on  the  growth  and 

newsppers  were  being  chas-  here  too  Green  and  ripe  for  the  established  the  distribution  of  population  in 

tised  by  pinheaded  advertisers  Packing  strength  of  the  Sunday  news-  Buffalo  and  its  suburbs.  It  shown 

for  printing  the  facts  about  the  Or  let  s  take  El  Paso  Texas,  ^  a  mil- 

economic  recession.  Yet  If  you  for  another  instance.  El.  plug  for  Parade.  The  main  sup-  lion  customers  within  15  milei 

were  to  throw  these  pinheads  is  one  of  the  bright  ^ts  in  the  however,  is  to  make  the  of  the  city  hall.  An  excellent 

into  the  same  bag  with  the  one-  n^ions  business  ma^^  g  important,  and  color  map  forms  the  inside  of 

party-press  eggheads,  they’d  good  reason,  says  this  the  piece  does  magnificently,  this  brochure, 

scream  bloody  murder.  mon,  ad  director  of  the  El  Paho  ^  *  p,.o^  £•/  Diario  de  Nneim 

What  beguiles  us  about  this  Tin^es  ar^  Herald.Post  PorrSpanish-Lngufge  S: 

situation  IS  whether  the  same  In  fact,  there  seem  to  be  101  York  City— a  map  of  1 

logic  will  obtain  among  these  ad-  good  reasons.  Ihey  were  cited  A  cute  little  promotion  comes  showing  the  distrib«-i 

vertisers  when  newspapers  print  in  a  folder  the  papers  sent  to  from  Weeke7id,  the  newspaper  Spanish-speaking^ 

favorable  news  about  the  econo-  advertisers  and  agencies  some  magazine  supplement  that  calls  population  This  is  in  color 

my  of  their  markets.  Will  good  while  ago  promoting  special  “El  itself  “the  biggest  single  selling  estimated  to  ht  \ 

news  about  markets  bring  more  Paso — on  the  GO!  sections.  The  force  in  Canada,  to  keep  busi-  „  million  SnanisVi  (sneak, 

advertising?  This  remains  to  sections  were  published  in  each  ness  up  this  summer.  It’s  a  pull-  Yorkers  the  value  of 

beseem  newspaper,  carrying  58,898  out  sort  of  thing  adorned  with  marketers  seem,, 

Let’s  take  Hastings,  Neb.,  for  advertising  in  36  pages,  dollar  signs  for  esses  that  asks,  p^vious 

instance.  There  the  Hastings  This  promotion,  Mr.  Seamon  “Selling  Summer  Short?’’  ’  , 

Daily  Tribune,  reaching  60,000  “dispelled  the  accusation  Copy  notes  that  last  summer, 

readers  in  a’  prosperous  ’l4-  newspapers  featured  the  June,  July  and  August,  retail  Promotion  Features  ^ 

county  trading  area,  printed  a  business  news  and  sales  averaged  $33  million  more  Ads  for  Stores 

special  issue  to  tell  national  ad-  neglected  the  optimistic.’’  An-  per  month  than  the  monthly  ,  ,  • 

vertisers  and  advertising  agen-  other  folder  promoting  the  spe-  average  for  the  year.  We  as-  An  unusual  advertising  pro- 

cies  about  its  market’s  pros-  ^ial  sections  had  reproduced  sume  this  is  for  Canada  alone,  motion  with  a  double  twist  was 

perity.  good  -  news  -  for  -  business  head-  Rather  a  strong  argument  for  sponsored  recently  by  the 

Actually,  it  was  just  a  regu-  lines  from  the  papers  keeping  advertising  going  in  the  A/Jmnce  (Neb.)  Daily  Time,. 

lar  edition  of  the  paper.  But  ^  TV  *  Advertisers  were  given  free 

the  front  page  contained  three  ^  ^  i  •  ads  The  nuhlic  naid  for  the  cost 

efnrioa  nf  It,  fmk  any  more  than  advertisers  (x»nsunicr  .Analysis  ^ns.  i  ne  puDiic  paia  lor  tne  cost 

stories  of  special  economic  in-  ^  More  than  30  co-operatinj 

terest.  So  an  edition  was  run  4.-  ,  rp,  .  .  .  ,  •  1,  *■  One  of  the  great  market  re-  merchants  took  nart  in  the  full- 

fi,T.m,o.v.  T,,.T,co  T„T„T.*,T.;„f;T,n.  ^ick.  The  fact  is  also  this,  that  ,  •  j  u  j  meicnanrs  took  part  in  me  luu 

through  the  press  overprinting  newsnaners  tick—  projects  done  by  media  page  special  ad  offering  bar- 

these  stories  in  blue  to  call  at-  j  in  this  country  is  the  consumer  ^ains.  Thev  included  a  $2.5  re¬ 
tention  to  them.  Also,  the  legend,  e  news,  go  ,  a  or  in  analysis.  Actually,  no  other  me-  duction  on  a  used  car  $15  off  on 

“Riicmooo  ;=  Tioc+i,,,,.,  different,  is  our  business  re-  :  .  uuciion  on  a  usea  car,  ?>i.o  on  on 

Business  IS  good  in  Hastings,  ji  r  ,  ™akes  anv-  anything  to  compare  a  power  mower  plus  other  re- 

Nebraska,  was  printed  in  blue  ^  didn’t  stick  to  ^i*"^  fi^i®  newspaper  research  ductions  in  prices  of  paint,  foot 

•c^s  the  page.  SSfb„”„e  l"L?d  feeT  a  W  Items,  elothing,  appliapeee,  je- 

R.  L.  Hunter,  ad  manager,  ^Q^se.  ^  ^  ^  consumer  glry  and  the  like.  The  36  ads 

sent  these  special  copies  out  *  «  «  brand  preferences  in  local  mar-  offered  total  reductions  of  $300 

with  a  special  letter  pointing  Sunday  Sell  kets.  from  regular  prices  of  items 

out  how  “everything  is  green  Currently  at  hand  are  two  of  advertised, 

now  out  here  in  Nebraska.  Rich  There  issues  from  Homer  the  22  different  market  con-  The  reductions  were  applica- 

farm  fields  deep  with  alfalfa  Smith’s  shop  at  Parade  through-  sumer  studies  now  done  an-  ble  only  if  coupons  were  pre- 

and  milo,  and  a  big  new  $2  per  out  the  year  a  seemingly  endless  nually,  one  from  the  Milwaukee  sented.  Coupons  covering  the 

bushel  wheat  haiwest  coming  up  stream  of  promotion,  all  of  it  (Wis.)  Journal,  its  35th,  and  advertised  items  were  in  books 

other  from  the  Denver  that  were  sold  by  the  Times- 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS  •  EXTENSIONS 

I  MICKWOOD  GREENE 

Vb  .1  ■ ;  ENGINEERS  -  ARCHITECTS 

|NWrVoRK-17,  N.  Y.  BOSTON  16,  MASS.  SPARTANBUBG,  S.  C. 
■?**  ^*"**  .^*’***  -316  Stttort  Str»«»  Montgemary  Bldg. 

■  ^Brochurej  on  request  ^ 


where  was  the  race  won? 


in  the 

service 

area.... 


'round 

the 

buoys 


A  winner  actually  starts  winning  while  standing  still— in 


the  service  area,  being  tuned-up.  The  payoff  comes  later 


on  the  water.  In  this  way,  success  with  a  hydroplane  is  like 


success  in  photo  reproduction— it  takes  good  service  as  well 
as  a  good  machine.  And  you  get  both— as  do  6055  of  the 
newspapers  in  the  U.  S.  and  Canada— when  you  rely  on  the 


Fairchild  Scan-A-Graver  or  Scan-A-Sizer. 


Fairchild  s  services  include  taking  complete  responsibility 


for  keeping  all  equipment  in  perfect  running  order.  This 


includes  planned  preventive  maintenance,  ’round  the  clock 


service,  and  replacement  parts— without  charge  for  time. 


parts,  or  routine  travel.  New  design  improvements  are 


always  incorporated  into  the  machine  in  your  plant.  In 


effect,  your  model  is  as  modern  as  the  latest  one  produced. 


No  Scan-A-Graver  or  Scan-A-Sizer  ever  becomes  obsolete. 


Fairchild  services  go  beyond  maintenance,  too.  You  get 


complete  installation,  and  operator  training  on  your  prem 


ideas  for  readership-producing  news  and  feature  pictures. 


Whether  you’re  racing  deadlines,  capturing  trophies  for 


better  photo  reproduction,  or  increasing  circulation  and 


advertising  linage  .  .  .  you  owe  it  to  yourself  to  talk  to  Fair 


child  before  installing  any  engraving  equipment.  Write 


today  for  free  copies  of  “Photo-Advertising”  and  “Impres 


sions.”  Fairchild  Graphic  Equipment,  Inc.,  Fairchild  Drive, 


Plainview,  L.  I.,  New  York,  Dept.  68. 


BQUIPMIHT,  INC. 


SCAN-A-GRAVER®.  SCAN-A-SIZER*^ 

Etecfronic  Engraving  Machines 


i 


I 

i 


AMERICANS 


primer  for 


,  Iftdividuil 
Individuab. 
.  to— 


Wby  i»  A»«nc*  the 

Tlwow^*®****^*"* 
that  r*n(  p*«o* 


Individ  Mk 


J4.  G)opertW>" 

Impocuni. 


Individtol  “** 


The  Ri^tt  “*5^ 

InMifcR  wiib  >>*  t 

Individuall. 


fiiikr»iir  <■»• 


7.TtaR>l>>* 

Property 

1 


35.  The  IiKli*i<l>“* 
Hid  hn  Funily. 


The  IndividMl  h»i  I 

Croupi  ot  *1'“'’  *“ 


Individull  o*«t  Ob* 
Hid«  which  he  Lives. 


|«ii«diul  hM  Responsibihriet 


lliiil  erf  »-'■>”<  of  •  •  •  1 

-«—  toe.  •••  futw*"'""  ^  ^ 

luKV*''  ^  10^  thee  «*>•»  • 

» tree,  d  eoi  •«««»•  •®"' 

„  Mrti  d-a  »*  by  h»  0«> 


W.TheRilhnoW’'" 


31.  The  lndi«durt  he.  ReH»<>s.b.h«s 

Wotld.  , , 


ll.TheRi^rt'o 


dewvlc* 


TkifriKipItt 


to  Own  Pfoperey-  I 

toSurthitOwiiBoeiirtrt-  | 

«,  Menu*  his  0-iAlteiit- 

,  to  Meke  •  Pn**  o'  “ 

I  on  hi*  Own  Ability*  ^  ^ 

^  « thm  ■ 

Ffwdom  end 


n^Primeiptes^ 
I.  Eech?w»ooi* 
•n  lodividnel* 


Z7.  To  Achieve  enyihing.  i 
Willing  to  Work. 

toto-w-** 

».  Achievement  elso  ^ 
Ability  to  do  »  Good  i 


Future 


entitled  to 


20  Every  Men  i* 

Emality  of  Opportunity. 

21.  Every  Men  mey  £»« 
^/Yieitt  nnd  How  he  wei 

1 


AH  Men  should  Enjoy  Pee- 
1  AH  Men  ere  Creeled  EqoeL 


to  e  Eeir  Shtre 
gnd  hi*  Ability. 


Men  hes  the  Ri|ht  i 
Results  of  his  Work 


39.  The  only  w«y  *e  ' 
p^uce  More;  end 

40.  As  we  Produce  M' 
possible  for  More 
Enjoy  ihit  which  w 

B  .e.  i»r  pmeh  ”*  “tli' 

HOW  ld«. 

I  41.  Vfe  must  sund  6r 
I  Riihts,  our  P^l 
I  W*LT  wrnwg  • 


the  Ability 


w  ^CWW".  Umr  "<1”" 
muon  b)  -uiolhwls.'c'"*'*^ 

Ttm  Rilht  to  Freedom  << 


of  Aaiembly. 


5.  The  Right 


*.T,HRi,ht;^^^i, 
IW— > •< ' 


EDITOR  BC  PUBLISHER  for  June  7,  1958 


r 


S 


p» 

July 
and 
L{ 
pap< 
latio 
it  wi 
pear 
T1 
cans 
Thei 
lines 

Ai 

Prin 

A.N 

“1 

prin 

com 

pan 
by  : 

Prii 

Awi 

A 

ado 

trib 

Y 


readers  this  inspiring 

4th  of  JULY 
TRADITION 


A.N.P.A.  supports  reprinting  of  “Primer  for  Americans” 
as  a  4th  of  July  feature ...  free  mats  available. 


From  coast  to  coast,  newspapers  have  adopted 
“Primer  for  Americans”  as  their  own  4th  of 
July  tradition.  It  is  a  message  of  real  meaning 
and  interest  to  the  readers  of  your  paper. 

Last  year  it  appeared  in  more  than  1,000  news¬ 
papers  and  supplements  with  a  combined  circu¬ 
lation  of  more  than  26,000,000.  In  many  papers 
it  was  the  third  or  fourth  consecutive  yearly  ap¬ 
pearance. 

This  year,  again,  mats  for  “Primer  for  Ameri¬ 
cans”  are  available  to  all  newspapers  at  no  charge. 
These  mats  come  in  three  sizes,  2240  lines,  1500 
lines,  and  1000  lines. 

And  again  in  1958,  A.N.P.A.  is  supporting  the 
Primer  and  its  use  as  a  4th  of  July  feature  by  aU 
A.N.P.A.  member  papers. 

“Primer  for  Americans”  is  a  statement  of  the 
principles  of  America— principles  on  which  our 
country  was  founded  and  by  which  we  live. 

Well  over  1,000,000  copies  of  this  statement  in 
pamphlet  or  booklet  form  have  been  distributed 
by  leading  businesses  and  organizations.  The 
Primer  has  received  a  Freedoms  Foundation 
Award. 

i  And  now,  newspapers  all  over  America  are 
•dopting  it  as  their  own  patriotic  4th  of  July  con- 
Ittbution  to  their  readers. 

You  can  bring  your  readers  an  inspiring  Amer- 
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ican  message  by  publishing  the  Primer  in  your 
newspaper.  Just  fill  in  and  mail  the  coupon  below. 

Be  sure  to  indicate  which  mat  size  you  want. 
The  mat  and  full  permission  to  reprint  “Primer 
for  Americans”  will  be  sent  to  you  at  once. 


^  --  V 


SIGURD  S.  LARMON,  President 
Young  &  Rubicam,  Inc. 


Primer  Department 
Young;  &  Rubicam,  Inc. 

285  Madison  Avenue,  New  York  17,  N.  Y. 

Please  send  me  a  mat  for  “Primer  for  Americans”  in  the 
size  checked. 

I  I  2240  lines  Q  1500  lines  Q  1000  lines 


Newspaper. 


FAIRCHILD 

news 


\\  inners  in  Fairchild’s  News  and  | 
Idea  Reporting  Award  contest  for  j 
the  last  half  of  1957  have  just  , 
been  announced  by  Harriet  Mac-  ! 
kiiitosh,  director  of  correspondents.  I 
$650  in  cash  awards  for  the  best  I 
news  and  feature  stories  was  ! 
di\id<-d  among  the  following:  j 

WOMEN’S  WEAR  DAILY  —  I 
Ailsa  Kennedy,  Boston  (news); 
Ed  Gold.  New  York  (feature). 

DAILY  NEWS  RECORD  — 
Norman  Mold,  Philadelphia,  and 
Ed  Stone,  San  Francisco  (tied  for 
news  award)  ;  Dan  Dorfman,  New 
^  ork  (feature). 

HOME  FLRMSHINGS  DAILY 
—  Jack  Robertson,  Chicago 
(news);  Douglas  Laing,  Miami 
(feature) . 

FOOTW  EAR  NEW  S  —  Kenneth 
Wyatt,  Fitchburg,  Mass,  (news); 
Geraldine  Hindes,  Detroit  (fea¬ 
ture). 

SUPERMARKET  NEWS  — Les 
Gilbert.  Los  Angeles  bureau  (news 
and  feature). 

ELECTRONIC  NEWS  —  Irene 
Brand,  St.  Paul  (news) ;  Nat 
Snyderman,  New  York  (feature). 

Fairchild’s  MEN’S  WEAR 
Magazine  has  purchased  Hat  Life 
wliich  ceases  publication  after  86 
years.  Beginning  this  month  Hat 
Life  subscribers  will  receive 
MEN’S  WEAR,  giving  MEN’S 
WEAR  the  highest  circulation  in 
its  history.  On  July  25  a  special 
headwear  section  will  be  added 
to  MEN’S  WEAR  Magazine  edited 
by  Ernest  Hubbard,  former  Hat 
Life  editor. 


HOME  FURNISHINGS  DAI¬ 
LY’S  usual  thorough  coverage  of 
the  Chicago  home  furnishings 
markets,  June  16-26,  will  be 
handled  by  Fairchild’s  Chicago 
bureau  plus  ten  editors  and  re¬ 
porters  from  New  York,  High 
Point  and  Philadelphia  headed 
by  Louis  Goodenough,  editor,  and 
Madeleine  Monroe,  fashion  editor. 
L.  E.  Williams,  advertising  direc¬ 
tor  of  HOME  FURNISHINGS 
DAILY,  will  attend  with  members 
of  his  New  York  and  Chicago  ad 
sales  staff. 

Coverage  by  Washington  bureau 
news  staff  of  the  Armed  Forces 
Communications  &  Electronics 
Assn,  convention  at  the  Sheraton 
Park  Hotel,  Washington,  June  4-6, 
was  augmented  by  Alfred  D.  Cook, 
editor  of  ELECTRONIC  NEWS. 
The  paper’s  advertising  staff  was 
represented  by  Wade  Fairchild, 
publisher,  and  Zachary  Dicker,  ad 
representative. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Drewry  Heads 
Kappa  Tau  Alpha 

Professor  John  E.  Drewry, 
director  of  the  Henry  W.  Grady 
School  of  Journalism  at  the  Uni¬ 
versity  of  Georgia,  has  been 
elected  president  of  Kappa  Tau 
Alpha,  national  scholastic  jour¬ 
nalism  society,  for  the  next  two 
years.  Dr.  Drewry  has  served 
for  the  past  two  years  as  vice 
president. 

Other  officers  elected  are 
Professor  A.  L.  Higginbotham, 
head  of  the  Department  of 
Journalism  at  the  University  of 
Nevada  as  vicepresident;  Dr. 
James  W.  Markham,  head  of 
the  Department  of  Journalism 
at  Pennsylvania  State  Univer¬ 
sity,  as  .secretary.  Dr.  Frank 
Luther  Mott,  dean  emeritus  at 
the  University  of  Missouri,  was 
again  elected  treasurer. 

The  results  of  the  national 
poll  were  announced  by  Dr. 
Quintus  C.  Wilson,  head  of  the 
Department  of  Journalism  at 
the  University  of  Utah,  who 
has  served  as  president  for  the 
last  two  years. 

*  *  * 

Milton  R.  Harr,  assistant 
classified  advertising  manager, 
Cleveland  (Ohio)  Plain  Dealer, 
— to  CAM,  succeeding  George 
P.  Bailey,  retiring  after  37 
years  with  the  paper.  Jay  T. 
Ansberry,  in  charge  of  national 
electrical  and  building  display 
advertising  for  the  PD — suc¬ 
ceeds  Mr.  Harr. 

*  *  Dt 

Joe  Kirkbride,  United  Press 
legislative  reporter  at  the  Har¬ 
risburg,  Pa.,  bureau  —  to  edi¬ 
tor,  Juneau  (T.  A.)  Daily 

Alaska  Empire. 

«  *  * 

Margaret  Dixon,  managing 
editor  of  the  Baton  Rouge  (La.) 
Morning  Advocate  —  named 
Woman  of  Achievement  by  the 
National  Federation  of  Press 
Women. 

#  *  * 

George  Beebe,  managing  edi¬ 
tor  of  the  Miami  (Fla.)  Herald 
—  new  president  of  the  Asso¬ 
ciated  Press  Association  of 
Florida. 

*  *  * 

Paul  Swensson,  managing 
editor  of  the  Minneapolis 

(Minn.)  Star  —  elected  presi¬ 

dent  of  the  Minnesota  Associ¬ 
ated  Press  Newspapers. 

*  *  * 

Joann  Bronson,  on  ad  staff, 
j  Hartford  (Conn.)  Courant — to 
;  editor.  Feminine  Topics,  ad  sec¬ 
tion  for  women  readers. 

]|c  «  « 

Anna  Scott — to  the  Long 
Branch  (N.  J.)  Daily  Record  as 
society  editor  and  general  re¬ 
porter. 


Wetherall  Finn 

William  T.  Wetherall,  ad¬ 
vertising  director  for  the  Bell¬ 
ingham  (Wash.)  Herald  for  56 
years  —  retired.  He  was  pre¬ 
sented  with  an  honorary  life 
membership  in  the  Pacific  North¬ 
west  Newspaper  Advertising 
Executives  Association. 

*  * 

Irma  Finn,  formerly  assist¬ 
ant  Modern  Living  Page  editor 
of  the  Quincy  (Mass.)  Patriot- 
Ledger  —  to  woman’s  page, 
cooking  and  society  editor  of 
the  Anchorage  (T.  A.)  Daily 


Robert  W.  Brown,  formerly 
information  officer  for  economic 
affairs  in  the  foreign  .service  of 
the  U.  S.  in  New  Delhi,  India 

—  to  associate  editor  of  the 
St.  Petersburg  (Fla.)  Time.s. 

Max  Henrici,  editorial  writer 
for  the  Pittsburgh  (Pa.)  Swn- 
Telegraph  —  retired.  He  began 
writing  editorials  for  the  old 
Sun  in  1919.  When  the  Sun  and 
Telegraph  merged  in  1927,  he 
became  editorial  writer.  He  be¬ 
gan  his  career  as  a  reporter  for 
the  Press  in  1904. 

♦  ♦  ♦ 

Philip  M.  Evans,  former  for¬ 
eign  correspondent  for  the  Seat¬ 
tle  (Wash.)  Post  Intelligencer 
and  the  Milwaukee  (Wis.)  Jour¬ 
nal  —  to  special  assistant  to  the 
Secretary  of  Commerce. 

*  «  * 

Max  M.  Milstein,  Boston 
(Mass.)  Herald  —  re-elected 
president  of  the  Boston  Mailers’ 
Union. 

*  *  « 

Merritt  C.  Lenfest,  advertis¬ 
ing  director  of  the  Geneva  (N. 
Y.)  Times  since  1955  —  re¬ 
signed  to  start  his  own  advertis¬ 
ing  sales  agency. 

*  *  * 

Velma  Olsen  —  new  classi¬ 
fied  ad  salesman  for  the  Kla¬ 
math  Falls  (Ore.)  Herald  and 
News,  replacing  Ruth  Baldwin 

—  moved  to  California. 

♦  *  * 

Ray  Baldwin  —  from  the 

composing  room  staff,  Klamath 

Falls  (Ore.)  Herald  and  News, 
to  shop  foreman  of  the  Femdale 
(Calif.)  Enterprise. 
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Former  Reporters 
Ill  College  Positions 

Middletown,  Conn. 

Wesleyan  University  has  an¬ 
nounced  appointment  of  two 
new  editors  in  its  Department 
of  School  Services  and  Publi¬ 
cations. 

Richard  K.  Tucker,  a  former 
war  correspondent  for  the  Balti¬ 
more  (Md.)  Sunpapers,  will 
serve  as  editor  of  Timeline,  a 
new  monthly  periodical. 

Craig  M.  Pearson,  former  r^ 
porter,  Hartford  (Conn.)  Cour¬ 
ant,  will  edit  Our  Times,  a 
weekly  sujrplement  for  high 
school  newsjrapers,  succeeding 
Charles  E’.  Martz,  who  is  re¬ 
tiring  July  1  after  21  years  of 


Charles  St.  Peter,  former 
San  Francisco  (Calif.)  Exam¬ 
iner  financial  editor  —  to  pub¬ 
lic  relations  department  of  San 
Francisco  offices  of  Albert 
Frank-Guenther  Law. 

«  «  * 

Robert  L.  Powers,  formerly 
with  the  Mansi'ille  (Ky.)  Daily 
Independent  —  to  the  Hunting- 
ton  (W.  Va.)  Advertiser  copy 
desk.  Gail  Tabor,  Marshall  Col¬ 
lege  Journalism  grad  —  to  the 
Advertiser  Woman’s  depart¬ 
ment.  GEtiRGE  Bennett  —  to 
general  reporting. 

♦  *  * 

Tim  Parker,  Associated  Press 
correspondent  at  Jackson,  Miss. 
—  to  the  Dallas,  Tex.,  staff.  He 
is  succeeded  at  Jackson  by 
James  S.  Saggus,  of  the  New 
Orleans  staff. 

*  *  « 

George  E.  Clapp,  managing 
editor  of  the  New  London 
(Conn.)  Bay  —  to  editor  and 
will  be  concerned  primarily  with 
the  editorial  page.  Deane  C. 
Avery,  Mr.  Clapp’s  assistant  — 
to  M.E.  Kenneth  E.  Gbube. 
general  assignment  and  desk  fill- 
in  —  to  editor’s  assistant. 

*  *  * 

Michael  Horton,  former 
newspaperman  with  the  Euro¬ 
pean  staff.  New  York  Herald 
Tribune  —  to  director  of  infor¬ 
mation  services,  CBS  News- 
«  *  * 

Gene  Burd,  former  reporter 
for  the  Albuquerque  (N.  M.) 
Journal — to  the  Houston  (Tex.) 
Chronicle  covering  suburban 
and  community  news. 

*  *  * 

Donald  D’Elia,  formerly  with 
the  Meriden  (Conn.)  Record  — 
to  editor  of  the  Jersey  Short 
(Pa.)  Morning  Herald,  repl8^ 
ing  Robert  Evans. 
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William  G.  Conomos,  execu¬ 
tive  editor  of  the  Orlando  (Fla.) 
Sentinel-Star  —  to  general  man¬ 
ager,  a  new  post.  Robert  J. 
Howard,  sports  editor,  succeeds 
Mr.  Conomos.  Bob  Bassine, 
member  of  the  sports  staff  — 
to  sports  editor. 

«  «  « 

Leroy  Bendix,  formerly  with 
weekly  and  bi-weekly  papers  in 
Kent  and  Renton,  Wash.  —  to 
the  Honolulu  (T.  H.)  Advertiser 
as  a  general  assignment  re¬ 
porter. 

*  *  « 

Bill  Treadaway,  advertising 
promotion  manager  of  the  Moul¬ 
trie  (Ga.)  Observer  —  elected 
national  director  for  the  Georgia 
Junior  Chamber  of  Commerce. 
«  *  * 

William  S.  White,  Washing¬ 
ton  columnist  for  United  Fea¬ 
ture  Syndicate  and  newspaper¬ 
man  for  33  years — to  the  Fort 
Wayne  (Ind.)  Journal-Gazette. 
His  column  about  key  develop¬ 
ments  in  Washington  will  ap¬ 
pear  on  the  editorial  page  three 
times  a  week. 

«  •  • 

Harry  Caicedo — to  chief  of 
the  Key  West  Bureau,  Miami 
(Fla.)  Herald. 

*  *  * 

A.  Keith  Glasier,  state  edi¬ 
tor,  Portland  (Me.)  Press-Her¬ 
ald — to  president  of  the  Maine 
Associated  Press  News  Execu¬ 
tives  Association. 

«  *  • 

Thomas  J.  Berrigan,  edi¬ 
tor  of  the  Niagara  Falls  (N.  Y.) 
Gazette  —  honorary  degree  of 
doctor  of  laws  from  Niagara 
University. 

*  ♦  ♦ 

John  G.  Fitzgerald,  former 
assistant  financial  editor,  Hart¬ 
ford  (Conn.)  Courant  —  to  as¬ 
sociate  editor,  the  Bee-Hive, 
quarterly  magazine. 

*  *  « 

Hilda  Couch,  on  the  staff  of 
the  Jersey  City  (N.  J.)  Journal 
~  to  president  of  the  Woman’s 
Press  Club  of  New  York  City. 

*  *  « 

Tom  Atkins,  from  education 
beat,  Wichita  (Kas.)  Eagle  — 
to  general  assignments,  Cincin- 
”oti  (Ohio)  Post. 
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Heads  Fol  Council 

Hartford,  Conn. 

William  J.  Foote,  managing 
editor  of  the  Hartford  Courant, 
has  been  elected  president  of 
the  Connecticut  Council  on  Free¬ 
dom  of  Information.  This  is  an 
association  of  daily  and  weekly 
newspapers  and  radio-television 
stations  organized  to  attack  re¬ 
strictions  on  freedom  of  infor¬ 
mation  in  this  state. 

*  *  « 

Paul  Harris  —  from  adver¬ 
tising  manager  to  business  man¬ 
ager  of  the  Clearwater  (Fla.) 
Sun.  He  is  replaced  by  Paul 
McKenna,  ad  salesman.  Oren 
Owen  —  from  composing  room 
foreman  to  mechanical  superin¬ 
tendent.  He  is  replaced  by  Basil 
Yettaw.  Don  Pride  —  to  the 
newsroom  as  assistant  wire  edi¬ 
tor.  Main  Rich,  editor  of  the 
Palatka  (Fla.)  News  —  to  copy 
deskman  and  reporter.  Joe  Tor- 
BERT  —  to  the  ad  staff. 

*  *  * 

Lyle  W.  Hall,  formerly  with 
the  Sacramento  (Calif.)  Union 

—  to  the  Salinas  (Calif.)  Cali¬ 
fornian. 

*  *  * 

Mrs.  James  Henry  Skewes 

—  succeeds  the  late  James 
Henry  Skewes  as  president  of 
the  Meridian  (Miss.)  Star,  Inc. 
James  H.  Skewes  —  now  edi¬ 
tor  and  associate  publisher. 

*  «  * 

George  A.  Harris,  circulation 
roadman  for  the  Boston  (Mass.) 
Record-American-Advertiser  — 
.  recuperating  from  surgery  at 
■  Massachusetts  Osteopathic  Hos¬ 
pital,  Boston. 

*  «  * 

Walter  Trohan,  Chicago 
(Ill.)  Tribune  Washington  bu- 

,  reau  chief  —  honorary  degree 

'  of  doctor  of  letters  by  Lincoln 
College,  Lincoln,  Ill. 


Gene  Perkin,  managing  edi¬ 
tor,  Durango  (Colo.)  Herald- 
News  —  now  executive  editor. 
John  W.  Nilsen,  H-N  adver¬ 
tising  manager  —  advertising 
director  and  assistant  to  the 
publishers.  Mr.  Perkin  has  been 
with  the  H-N  since  1954.  Mr. 
Nilsen  joined  the  paper  in  1955. 
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Pulitzer  Traveling 
Scholars  Named 

The  winners  of  awards  made 
annually  to  students  of  the  Co¬ 
lumbia  University  Graduate 
School  of  Journalism  were  an¬ 
nounced  this  week. 

Three  Pulitzer  Traveling 
Scholarships  of  $1,500  each  for 
study  abroad  were  awarded  to 
David  Miller,  26,  of  Elizabeth, 
N.  J.;  Stuart  Loory,  26,  of  Ve¬ 
rona,  N.  J.;  and  Tom  Korologos, 
25,  of  Salt  Lake  City,  Utah.  Al¬ 
ternates  are  Nancy  Quirk,  23, 
of  Pittsfield,  Mass.;  Richard 
Venizelos,  26,  of  Macedon,  N.  Y.; 
and  Eric  Wentworth,  25,  of  Chi¬ 
cago,  Ill. 

Richard  Venizelos  was  also 
selected  as  the  winner  of  the 
Robert  E.  Sherwood  Memorial 
Scholarship  of  $1,000  for  a 
travel  project  in  this  country. 
Beverly  Ann  Deepe,  22,  of  Carle- 
ton,  Neb.,  was  named  as  the 
alternate. 

«  *  * 

Lennert  Lonnegren,  native 
of  Sweden  and  son  of  Stockholm 
publisher  —  from  East  Hart¬ 
ford  correspondent  to  city  desk 
assistant,  Hartford  (Conn.) 
Times. 

♦  •  ♦ 

Dr.  C.  Sylvester  Green,  for¬ 
mer  editor  of  the  Durham  (N. 
C.)  Herald  —  in  charge  of  pub¬ 
lic  relations  at  William  Jewell 
College,  Liberty,  Mo. 

«  *  * 

John  J.  Daly,  former  city 
editor  of  the  Waterbury  (Conn.) 
Republican  and  former  editor  of 
the  Naugatuck  (Conn.)  Daily 
News  —  new  president  of  the 
Catholic  Press  Association. 

*  *  * 

Ross  Campbell,  publisher  of 
the  Center  (Colo.)  Post-Dis¬ 
patch  —  to  president  of  the  San 
Luis  Valley  Press  Association. 

♦  *  « 

Edward  W.  Foley,  credit  and 
collection  manager  of  the  San 
Francisco  (Calif.)  Examiner  — 
marked  50  years  with  the  paper. 

*  *  * 

Max  Goodwin,  editor  and 
publisher  of  the  Lemon  Grove 
(Calif.)  Review  —  the  annual 
San  Diego  (Calif.)  Union 
Award  for  community  service 
at  the  Press  Awards  Banquet 
for  San  Diego  County  newspa¬ 
pers. 

♦  «  * 

William  Levy,  formerly  with 
the  INS  bureau  in  Cleveland, 
■  Ohio  —  to  the  South  Euclid 
.  Messenger  in  Suburban  Cleve¬ 
land. 

*  «  « 

Bill  Bailes,  associate  editor 
1  and  production  manager  for  two 
.  years,  Kannapolis  (N.  C.)  Daily 
.  Independent  —  now  editor. 
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Ball  Game  N-Y.  News  Ends 


Special  Given 
Double  Play 


Coast  Coverage 


Baltimore,  Md. 

A  32-page  roto  section  being 
prepared  by  the  Baltimore 
News-Post  in  conjunction  with 
the  25th  anniversary  All-Star 
baseball  game  to  be  played  in 
Baltimore  July  8  will  be  dis¬ 
tributed  by  the  newspaper  on 
both  Monday,  July  7,  and  Tues¬ 
day,  the  day  of  the  game. 

Specifically,  the  section  will 
be  distributed  starting  with  the 
fii-st  9-star  editions  on  Monday, 
thus  reaching  all  the  home  de¬ 
livery  audience,  and  then  with 
the  first,  or  8-star,  edition  Tues¬ 
day,  in  order  to  reach  street  and 
store  sales  and  fans  at  the  base¬ 
ball  game. 

This  bridging  distribution 
technique  was  designed  by 
Hugh  F.  (Tiny)  Kieman,  ad¬ 
vertising  director  of  the  News- 
Post. 

“Its  purpose,”  Mr.  Kieman 
said,  “is  to  provide  a  news¬ 
paper’s  answer  to  the  challenge 
of  radio  and  TV  coverage  of  a 
one-time  afternoon  sports  event. 

“Had  we  decided  to  distribute 
the  section  with  all  our  papers 
on  the  day  of  the  game,”  he 
explained,  “our  readers  would 
have  heard  or  seen  the  outcome 
of  the  contest  before  reading 
the  section. 

“However,  distributing  the 
section  on  July  7  and  8  means 
that  our  home  readers  can  whet 
their  appetites  for  the  game  the 
night  before,  and  the  fans  and 
street  customers  can  get  the 
section  right  up  to  game  time.” 

A  special  feature  of  the  sec¬ 
tion  is  contained  in  the  center 
double  truck  where  box  scores 
will  be  printed.  This  will  give 
fans  tuning  into  the  game  on 
radio  or  TV  an  opportunity  to 
keep  a  play  by  play  record. 


Final  divorce  decrees  were 
granted  recently  to  the  Los 
Angeles  Dodgers  and  the  San 
Francisco  Giants  by  apathetic 
New  York  baseball  fans. 

The  News,  which  had  been  the 
only  New  York  newspaper  to 
continuously  follow  the  two 
teams  through  Spring  training 
and  on  the  West  Coast,  called 
it  quits  after  a  recent  spot  sur¬ 
vey  conducted  by  the  circulation 
department  indicated  the  Faith¬ 
ful  aren’t,  anymore. 

The  three-hour  time  differen¬ 
tial  between  the  East  and  West 
Coasts  also  created  deadline 
problems  and  limited  readership, 
particularly  of  night  games. 

Complete  day  game  results 
were  not  available  in  New  York 
until  7:30  p.m.  Dick  Young, 
Dodger  writer,  and  Jim  McCul- 
ley.  Giants,  filed  complete  night 
game  results  for  the  3  a.m.  five 
star  edition. 

AP  and  UPI  stories  of  the 
West  Coast  games  are  published 
now  together  with  box  scores 
received  over  special  Teletype 
machines  in  the  sports  depart¬ 
ment. 

Increased  golf  and  trotter 
racing  coverage  will  take  up 
the  slack  on  the  sports  pages. 
Another  writer  in  addition  to 
Joe  Trimble  will  report  all 
Yankee  home  games  and  a  man 
will  cover  all  Philadelphia  Phil¬ 
lies  home  games. 


Fish  Donated 


FAST 


Toronto  Star  Stock 
Offer  Oversubscribed 


Toronto 

The  Canadian  public,  invest¬ 
ment  organizations  as  well  as 
the  employees  of  the  Toronto 
Daily  Star  and  Star  Weekly 
oversubscribed  the  $16,600,000 
financing  securities  of  the 
Toronto  Star  Limited  within  24 
hours  of  their  offering  by  A.  E. 
Ames  &  Co.  Limited. 

Of  the  $3,000,000  Toronto 
Star  Limited  6%  cumulative  re¬ 
deemable  first  preference  shares, 
participating  scries,  with  a  par 
value  of  $50  per  share,  em¬ 
ployees  of  the  newspaper  took 
up  the  entire  $500,000  allotment, 
and  actually  asked  for  $700,000. 

Management  of  the  Toronto 
Star  had  to  move  fast  on  the 
share  issue  for  employees. 
Letters  were  sent  to  the  homes 
of  all  active  employees  offering 
shares  for  cash  at  $50  per 
share.  Employees  only  had 
four  days  notice  before  the 
shares  went  on  the  market 
through  the  investment  house. 
They  subscribed  for  $700,000 
worth,  varying  from  one  share 
to  100  shares.  To  ascertain  that 
small  share  buyers  among  em¬ 
ployees  would  receive  their  al¬ 
lotment,  management  cut  back 
larger  purchasers,  so  that  no 
employee  was  allowed  to  pur¬ 
chase  more  than  50  shares. 


Lima,  O. 

A  5-pound  bass  worth  $1000 
was  placed  in  Indian  Lake  by 
the  Lima  Citizen  on  May  27  in 
cooperation  with  the  Chamber 
of  Commerce  of  Indian  Lake. 
Thousands  of  anglers  are  ex¬ 
pected  to  try  their  luck  at  catch¬ 
ing  “Old  Smokey”  during  the 
contest  which  ends  Labor  Day. 


day  and  night  from  Hoe 


Coll  CYpr*$s  2-2400,  Naw  Yprk  City 


910  East  138lh  StrMt  •  N«w  York  54,  N.Y. 


The  response  of  the  employees 
was  greater  than  anticipated, 
one  of  the  Toronto  Star  directors 
told  E  &  P.  “The  oversubscrip¬ 
tion  showed  the  confidence  the 
employees  have  in  the  present 
management  and  the  future  of 
the  newspaper,”  he  said. 

Employees  were  unable  to 
obtain  more  than  the  $500,000 
slice  of  the  $3,000,000  preferred 
share  issue  through  the  Toronto 
Star  business  office.  Additional 
shares  had  to  be  obtained,  if 
available,  through  the  issuing 
investment  house  or  on  the  open 
market.  The  shares  will  be  listed 
on  the  Toronto  Stock  Exchange. 

The  investment  house  of  A.  E. 
Ames  &  Co.  was  sold  out  on 
the  preferred  shares  as  well  as 
the  5%%  first  mortgage  sink¬ 
ing  fund  bonds  and  6%  sinking 
fund  debentures  within  24  hours. 
The  total  $16,500,000  realized 
from  the  security  issue  was  used 
to  pay  the  Atkinson  Charitable 
Foundation  for  the  real  estate 
and  newspapers  owned  by  it 
under  the  will  of  the  late 
Joseph  E.  Atkinson,  publisher 
of  the  paper,  who  died  in  1948. 
Under  the  Ontario  Charitable 
Gifts  Act  no  foundation  may 
own  more  than  10%  of  any 


one  business.  The  present  own¬ 
ers  of  the  Toronto  Star  paid 
$25,500,000  for  the  properties 
(E&P,  March  29),  after  Ontario 
courts  authorized  the  sale. 

The  6%  first  preference  shares 
which  were  offered  to  the  em¬ 
ployees  are  convertible  to  com¬ 
mon  shares  at  a  rate  of  10  com¬ 
mon  for  one  preferred  after 
July  1962  for  a  five  year  period. 
The  shares  are  participating 
and  may,  based  on  recent  earn¬ 
ings  of  the  newspaper,  earn 
another  2%. 

Joseph  S.  Atkinson,  son  of 
the  late  Joseph  E.  Atkinson,  is 
president  of  the  Toronto  Star 
Ltd.,  with  William  J.  Campbell, 
advertising  manager  of  the 
Toronto  Daily  Star  and  Star 
Weekly,  as  secretary-treasurer. 
Other  directors  are  Ruth  Atkin¬ 
son  Hindmarsh,  daughter  of  J. 
E.  Atkinson;  Harry  Atkinson 
Hindmarsh,  grandson;  Beland 
H.  Honderich,  editor-in-chief  of 
the  Toronto  Daily  Star;  and 
Burnett  M.  Thall,  engineering 
director  of  the  newspapers. 


Newspaper  Story 
Ready  for  Cameras 


Film  producer  Dore  Schary 
starts  filming  June  15  on  “Lone- 
lyhearts,”  starring  Montgom¬ 
ery  Clift  as  an  idealistic  young 
newspaperman  and  Robert 
Ryan  as  the  cynical  editor.  It 
will  be  released  through  United 
Artists. 

Columbia  Pictures  is  starting 
production  shortly  on  “A  Gift 
from  the  Boys,”  based  on  a 
story  by  Art  Buchwald,  Paris 
columnist  for  the  New  York 
Herald  Tribune. 


Unusual  Press  Run 


EDITOR  ac 


Toronto 

On  May  28  the  Toronto  Daily 
Star  issued  an  80-page  paper 
for  all  editions,  the  largest  ever 
printed  at  one  time  by  the 
Toronto  Star.  Normally  the  To¬ 
ronto  Star  prints  up  to  72  nine- 
column  pages,  with  two  cop¬ 
ies  of  the  paper  coming  off  the 
presses  per  revolution  of  the 
cylinders.  To  produce  the  80- 
page  paper  with  the  same  equip¬ 
ment,  it  was  necessary  to  slow 
down  the  production  rate  of  the 
presses  slightly,  so  that  one  80- 
page  paper  came  off  the  presses 
per  revolution.  Previous  issues 
bigger  than  this  80-pager  were 
produced  by  printing  sections  of 
the  paper  earlier  and  inserting 
them  in  the  last  press  run. 
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VACATION  TIME 


vv  ITH  THE  ARRIVAL  of  warm  weather,  newspapermen,  like 
everyone  else,  begin  thinking  in  terms  of  "getting  away  from  it 
all”  for  a  few  weeks. 


In  many  cases,  this  will  mean  extended  automobile  trips  across 
parts  of  this  great  nation  of  ours.  And  while  we  hate  to  suggest 
doing  "homework”  while  on  a  vacation,  we  do  ask  that  you  pay 
more  attention  to  standardized  outdoor  advertising*  as  you 
encounter  it  in  your  travels. 


We  sincerely  believe  you  will  find  that  the  exaggerated  picture 
of  our  medium  conjured  up  in  some  editorial  offices  bears  little 
relationship  to  what  you  will  see  when  driving. 


Please  note  in  particular  that  about  80  per  cent  of  standardized 
outdoor  advertising’s  structures  are  in  urban  rather  than  rural 
areas. 


Below  is  a 

standardized  poster  panel— 
always  12x25  feel  in  size 


Note,  too,  how  very  few  instances  there  are  where  out  struc¬ 
tures  are  located  in  areas  of  scenic  beauty. 


Have  a  pleasant  trip. 


This  is  a  typical 
standardized  painted  bulletin. 
It  is  somewhat  larger 
than  a  poster  panel. 


Standardized  Outdoor  Advertising  is  a  business.  It  creates  business.  It  belongs  with  business. 


OUTDOOR  ADVERTISING  ASSOCIATION  OF  AMERICA,  INC 

24  West  Erie  Street  Chicago  10,  lllinoii 
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Ptan  now  fo  submit  entries 
for  your  newspaper 
in  the 


2nd  annual 

EDITOR  &  PUBLISHER 

ROP  COLOR  AWARDS 


12  CLASSIFICATIONS,  with  awards  for  the  outstanding  printed  repro¬ 
duction  of  an  ROP  newspaper  color  advertisement,  for  newspapers  under 
100,000  circulation,  100,000-250,000  circulation  and  over  250,000. 
Separate  awards  for  general  subjects  and  food  subjects,  one  color  and 
black,  and  three  colors  and  black  in  each  circulation  group. 


WHAT  TO  ENTER:  Submit  printed  reproduction  of  color  advertise¬ 
ments,  national  or  general  advertising.  Ads  must  have  been  published  be¬ 
tween  June  1,  1957  and  May  31,  1958.  Identify  and  label  as  to  circula¬ 
tion,  number  of  colors,  and  attach  official  entry  label.  Mount  with  scotch 
tape  on  18"  x  24"  white  mounting  board,  and  submit  with  $5  entry  fee 
(good  for  up  to  12  entries  per  newspaper).  See  complete  rules.  Awards 
will  be  presented  at  the  AANR  Newspaper  ROP  Color  Conference, 
Waldorf-Astoria  Hotel,  New  York,  September  15,  16  and  17,  1958. 


DEADLINE 


JULY  1,  1958 


Send  for  entry  blank  now!  Write  ROP  Color  Conference, 
Room  403,  141  East  44th  Street,  New  York  17,  N.  Y.,  or 
to  EDITOR  &  PUBLISHER,  1475  Broadway,  New  York  36,  N.  Y. 


circulation 

200  Topics  on  ICMA 
Discussion  Agenda 

By  George  A.  Brandenburg 


Roundtable  discussions  will 
dominate  the  program  of  the 
Kansas  City  convention  of  In¬ 
ternational  Circulation  Mana¬ 
gers  Association,  June  16  to  19, 
at  the  Muehlebach  Hotel. 

President  George  Hicks,  Pitts¬ 
burgh  (Pa.)  PoH-Gazette,  has 
appointed  John  M.  Canny,  Madi¬ 
son  (Wis.)  Newspapers,  as 
general  chairman  of  the  round¬ 
table  discussions. 

200  Topics 

Mr.  Canny,  in  turn,  has 
named  discussion  leaders  to  con¬ 
duct  the  sessions.  He  has  as¬ 
sembled  more  than  200  topics 
for  ICMA  members  to  discuss 
with  the  thought  of  making 
the  Kansas  City  meeting  one  of 
the  most  profitable  idea  ex¬ 
changes  in  ICMA  history. 

(x)ffee-Cup  Conferences  for 
“early  birds”  will  be  led  by  Phil 
Johnson,  Grand  Rapids  (Mich.) 
Herald;  Ed  Mill,  Davenport 
(Iowa)  Newspapers;  and  Don 
Skoglund,  Hannibal  (Mo.) 
Courier-Post. 

Circulation  under  25,000: 
John  G.  Goossen,  Norfolk 
(Neb.)  Daily  News;  Emmette 
S.  Gibson,  Fremont  (Neb.) 
Guide  and  Tribune;  R.  E.  Long, 
Sikeston  (Mo.)  Standard. 

Circulation  25,000  to  75,000: 
Jess  Birks,  Cedar  Rapids 
(Iowa)  Gazette;  Tom  Adams, 
Lexington  (Ky.)  Herald;  and 
Merill  Williamson,  Springfield 
(Ill.)  Journal-Register. 

Circulation  75,000  to  150,000: 
Clark  Farber,  Tampa  (Fla.) 
Tribune;  Bill  Morrissey,  Long 
Beach  (Calif.)  Independent 
Press-Telegram;  and  Charles 
Moester,  Winston-Salem  (N.  C.) 
J  oumal-Sentinel. 

Circulation  over  150,000: 
Mike  Tynan,  Omaha  (Neb.) 
World-Herald;  Bill  Lester,  Tor- 
onto  (Can.)  Telegram;  and  M. 
E.  Fisher,  Minneapolis  (Minn.) 
Star  and  Tribune. 

Guesi  Speakers 

Guest  speakers  at  the  con¬ 
vention  will  include  Roy  A. 
Roberts,  president  and  general 
manager  of  the  Kansas  City 
(Mo.)  Star;  Dr.  William  H. 
(Bill)  Alexander,  pastor  of  the 
First  Christian  Church,  Okla¬ 
homa  City;  Dr.  Simon  Ramo, 
mrertor  of  the  Weapons  System 
Activities  on  Air  Force  Inter- 
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continental  Missiles;  and  Dr. 
Kenneth  McFarland,  education¬ 
al  consultant,  Topeka,  Kans. 

George  R.  Kershaw,  St.  Louis 
(Mo.)  Post-Dispatch,  is  chair¬ 
man  of  ICMA’s  second  annual 
“County  Fair,”  which  will  fea¬ 
ture  exhibits  on  all  phases  of 
circulation  work. 

County  Fair 

Following  is  a  list  of  the  ex¬ 
hibitors,  together  with  the  sub¬ 
ject  of  each  exhibit  and  the 
name  of  the  chairman  in 
charge: 

AUDIT  BUREAU  of  Circula¬ 
tions  —  Separating  Fact  from 
Fancy,  C.  O.  Bennett. 

CALIFORNIA  —  California 
Newspaper  Boys’  Foundation, 
Paul  Balosso. 

CENTRAL  STATES— Youth 
Reading  Program,  Robert  A. 
Bauer. 

CANADIAN — Home  Delivery 
Management,  Frank  D.  Taylor. 

CRUSADE  for  Freedom  — 
Carriers  as  Freedom  Crusaders, 
Miss  Carol  Arnold. 

INTER-STATE  —  News¬ 
paper  Boys,  Raymond  F.  Flinn. 

MIDWEST— Mail  Subscrip¬ 
tions,  Harry  Purdum. 

NEW  YORK  STATE— Trip 
Promotions  for  Carriers,  John 
J.  Mullen. 

OHIO — Subject  and  chairman 
not  yet  selected. 

SOUTHERN— Carrier  Train¬ 
ing  Films,  Dewey  Robinson. 

TEXAS — The  Newspaper  as 
a  Tool  of  Learning,  Jack  Calvin. 

Ralph  E.  Heckman,  Ft. 
Wayne  (Ind.)  Newspapers,  is 
in  charge  of  Newspaperboy  Pro¬ 
motion  displays  at  the  conven¬ 
tion. 

Entertainment  features  are 
scheduled  as  follows: 

Monday  evening:  Church, 
Rickards  &  Company,  hosting  a 
Starlight  Theater  party,  fea¬ 
turing  the  musical  comedy, 
“Fanny.”  Tuesday  evening, 
Whitlock  &  Company  will  stage 
a  dancing  party  and  a  late 
snack.  Hickey-Mitchell  &  Com¬ 
pany  will  be  the  host  at  its 
traditional  cocktail  party  pro¬ 
ceeding  the  annual  banquet, 
with  a  special  punch  party  for 
the  “small  fry.”  Midwest  Cir¬ 
culation  Managers  Association 
will  stage  a  “bon  voyage”  party 
on  Thursday  afternoon,  follow¬ 
ing  convention  adjournment. 

for  June  7,  1958 


Michigan  Weeklies 
Affiliate  with  NEA 

Chicago 

Weekly  newspaper  members 
of  Michigan  Press  Association 
will  affiliate  with  National  Edi¬ 
torial  Association,  effective  Jan. 
1,  1959,  marking  the  37th  state 
under  NEA’s  affiliation  plan. 

The  action,  approved  by  MPA 
board,  effects  all  Michigan  week¬ 
ly  newspaper  members  of  MPA 
and  will  mean  an  additional  229 
members  for  NEA.  Special  rec¬ 
ognition  of  the  affiliation  is 
planned  at  NEA’s  73rd  annual 
convention  in  Detroit,  July  9-12. 
• 

Salute  to  Papers 

Photnix,  Ariz. 

Eugene  C.  Pulliam,  publisher 
of  the  Arizona  Republic  and 
Phoenix  Gazette,  accepted  a 
Defense  Department  Reserve 
Award  before  2,500  employees 
and  their  families  at  the  family 
day  picnic.  The  award  was  given 
in  recognition  of  the  “outstand¬ 
ing  cooperation  of  Phoenix 
Newspapers,  Inc.  with  the  Re¬ 
serve  program  of  the  Armed 
Forces.”  Both  newspapers  grant 
military  leave  in  addition  to 
regular  vacation  periods  and 
compensate  for  any  pay  differ¬ 
ential  during  Reserve  training 
tours. 


More  Than  5,500 
Tour  Newspapers 

Des  Moines 

More  than  5,500  persons,  not 
including  hundreds  of  news¬ 
paper  carriers,  have  toured  the 
Des  Moines  Register  and  Trib¬ 
une  building  during  the  last 
year.  Most  of  the  visitors  were 
in  the  500  different  groups  tak¬ 
ing  th^  40-minute  tour.  Some  of 
the  groups,  usually  made  up  of 
young  people,  have  contained 
more  than  200  persons.  Others 
numbered  only  a  few. 

Tours  are  organized  and  con¬ 
ducted  by  the  Promotion  De¬ 
partment.  However,  when  extra 
large  groups  appear  additional 
guides  are  recruited  from  the 
Circulation  Department  and 
Business  Office.  All  group  tours 
are  made  by  appointment.  Regu¬ 
lar  tours  are  also  conducted  at 
10  a.m.  and  2  p.m.  Monday 
through  Friday. 

Tour  problems  are  few,  al¬ 
though  now  and  then  one  of  the 
younger  visitors  comes  up  with 
a  question  that  is  without  an 
answer.  A  10-year-old  boy,  for 
example,  asked  a  guide  how  she 
knew  there  were  two  and  a  half 
million  photographs  in  the  li¬ 
brary  if  she  had  never  counted 
them.  A  sixth-grade  class  had  a 
four-page  list  of  62  questions 
about  newspapers. 
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PHOTOGR.\PHY 


By  James  L.  Collings 


Charles  L.  Scott  should  know.  Jackson  (Miss.)  Daily  News 
He’s  been  a  photographer,  now  covered  a  local  labor  dispute, 
he’s  a  picture  editor.  some  of  the  goons  turned  on 

With  such  background,  Mr.  him  and  ripped  his  shirt,  hit  him 
Scott  berated  both  photogra-  in  the  face  and  ripped  film  from 
phers  and  picture  editors  at  the  his  camera. 

11th  annual  University  of  Illi-  This  happened  May  27.  The 
nois  press  photographers  short  paper  ran  pictures  on  the  front 
course  last  week.  page  showing  the  mob,  a 

Presently  assistant  picture  smashed  car  and  Mr.  Bergsma, 
editor  of  the  Milwaukee  Journal  torn  shirt,  ripped  film  and  all. 
and  formerly  with  the  Cham-  On  May  29  there  was  a  front- 
pa  iarn-C/rbana  (Ill.)  Conner  as  page  shot  showing  the  publisher, 
a  cameraman  (“Illinois  Press  R-  M.  Hederman,  and  two  other 
Photographer  of  1956’’),  Mr.  News  executives  presenting  the 
Scott  said:  photographer  with  a  new  shirt 

“There  are  few  real  picture  and  a  bonus  check  (amount  un¬ 
editors.  Most  are  displaced  word  disclosed)  “for  facing  hazards 
men.  They  think,  how  small  can  beyond  the  normal  call  of  duty.” 
we  make  the  picture?,  not,  how  New  shirt,  bonuses  or  not,  Mr. 
large  should  it  be?  Bergsma  wouldn’t  care  to  go 

“Deskmen  must  understand  through  the  experience  again, 
the  photographers’  problems.  As  he  said  in  a  front-page,  by- 
They  must  remember  it  takes  lined  story: 

time  to  do  a  good  job,  and  the  “•  •  •  That’s  when  one  of  the 
photographer  can’t  do  a  good  niob  saw  me  and  next  thing  I 
job  if  he  has  a  shot  scheduled  l^new  they  had  grabbed  me.  One 
every  half  hour.  of  the  guys  made  me  open  my 

“Picture  editing  is  a  chal-  camera  and  took  my  film.  .\n- 
lenging  job  —  as  creative  as  other  guy  struck  me  in  the  face 
being  a  good  photographer.  But  "'‘th  the  side  of  his  hand.  My 
the  photographers  have  no  com-  shirt  was  torn  twice, 
prehension  of  the  problems  of  “But  they  let  me  go.  They 
picture  editors,  nor  of  the  con-  cursed  me  as  I  drove  off.  I 
stant  friendly  battle  for  space  later  took  some  pictures  with 
in  the  paper  between  picture  edi-  some  more  film  I  had  along, 
tors  and  word  men.  but  I  stood  at  the  city  limits 

“The  difference  between  the  Hue  where  the  city  police  were, 
word  and  picture  side  is  that  “After  all,  that’s  what  I’m 
the  photographer  must  be  there.  Paid  for  —  taking  pictures.  But 
He  cannot  rewrite  his  pictures.  1  sure  as  hell  ain’t  paid  for 
He  must  have  access.  The  editor  getting  roughed  up  by  mobs.” 


In  Great  Demand 

This  picture  has  a  national 
reputation.  Several  cities  hare 
written  either  to  the  Minneapolit 
Star  or  to  the  traffic  bureau  of 
Minneapolis  police  department 
re(]uesting  reprints  to  use  in  i 
safety  programs. 

Under  the  blanket  is  the  bod; 
of  a  nine-year-old  lad  who  step- 
pcd  off  a  curb  attempting 
pull  his  wagon  across  the  street 
He 

a 

hauler, 

I  The  text  under  the  picture 

I  plained  the  photograph  thusl;: 

William  Seaman  Photographer  William  Sea- 

^  ,  ,  .  „  „  man  was  waiting  for  traffic 

Court  Judge  .\lbert  Barney  per-  ^  mu\-tova^ 

mitted  the  St.  Johnsbury  Cale-  Minneapolis  intersection. 
donian-Record  and  a  radio  sta-  ^  ^ 

Uon  to  cover  a  mock  trial  m  attempting  to  cross 

Caledonia  County  Court.  The  street  against  the  signal. 

Vermont  Pr ess  Association  geaman  said  he  was  about  to 
meanwhile  is  still  trying  to  get  ^ 

warning  to  the  boy  and 
photographers  admitted.  considered  getting  out  of 

his  cruise  car  to  get  the  lad  out 
(atnon  rudder  street.  But  the  boy  turned 

Remarks  of  a  prominent  at-  around  and  made  it  back  to  the 
torney  who  doesn’t  want  to  be  curbing.  Seaman  drove  on. 
quoted  for  the  usual  obvious  A  few  blocks  later  Seaman 
reasons:  “I  think  the  problem  heard  on  his  police  radio  that 
of  Canon  35  will  resolve  itself  a  boy  had  been  hit  at  the  same 

favorably  for  the  photographers  intersection.  He  said  he  knew 

in  5-6  years.  One  of  the  things  then  that  he  should  have  gotten 

you  won’t  see  published  is  that  the  boy  out  of  the  street, 
the  ABA  is  afraid  of  the  hams  • 

on  the  bench  during  elections  Bilihler  Linage 

The  association  is  also  afraid  ^  ^ 

that  if  photographers  are  given  Buffalo,  N.  i- 

„  *1,  i  ...  the  freedom  they  seek  they  may  The  Courier-Express  recently 

y  ^  e^easy  way  ou  .  Vermont  First  become  lax  in  their  manners  published  a  12-page  section  con- 

*  Cameras  made  their  first  ap-  after  a  while.  But,  after  all,  taining  29,568  lines  of  advertis- 

Full  Support  pearance  in  a  Vermont  court-  judges  can  throw  obnoxious  re-  ing  for  Pearce  &  Pearce  Inc., 

When  Norm  Bergsma  of  the  room  May  21  when  Superior  porters  out  now'.”  home  builders. 
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grapher.  Exchange 

today’s  The  State  College  (Pa.)  Cen- 
lad  pic-  tre  Times  and  photography  stu- 
ike  bad  dents  in  Pennsylvania  State 
must  do  University’s  school  of  journal- 
to  go  ism  have  a  picture  arrangement 
d  lenses,  that’s  working  out  pretty  well 
id  high-  for  both  sides, 
s  not  the  As  part  of  their  15-w'eek 
ting  that  course,  the  students  are  re¬ 
quired  to  take  at  least  one  news 
liere  are  or  feature  picture  for  the  Times, 
ignments  This,  of  course,  gives  the  stu- 
?raphers.  dents  experience  and,  sometimes, 
absolved  the  paper  a  good  picture. 
Scott  be-  During  this  past  year,  about 
less  cam-  20  of  the  students  made  the 
any  with  paper,  which  accepts  “only  pro- 
—  guys  fessional  quality  pictures.” 
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Maine  Papers 
Cooperate 
In  CD  Test 


Augusta,  Maine 

The  most  comprehensive  test 
of  emergency  newspaper  edi¬ 
tions  ever  undertaken  was  con¬ 
ducted  by  Maine  papers  during 
the  recent  national  Civil  De¬ 
fense  exercise,  Operation  Alert. 

C.  Bruce  Wright,  Maine  CD 
deputy  director  in  charge  of 
public  relations,  said  Maine 
dailies  and  weeklies  cooperated 
to  print  two  matted  test  pages 
of  lifesaving  instructions  just 
as  they  would  in  an  actual  dis¬ 
aster. 

The  dailies  published  their 
pages  on  May  6  and  7;  the 
weeklies  on  their  regular  issue 
date  during  that  week. 

A  page  and  a  half  of  the  CD 
instructions  were  in  mat  form 
to  be  saved  for  disaster  use  after 
the  test.  The  other  half  page 
was  spot  and  local  news. 

Instructions  on  these  emer¬ 
gency  news  sheets  were  the  same 
as  those  which  would  be  issued 
in  an  actual  emergency.  This 
gave  news  staffs  an  opportunity 
to  see  the  type  of  news  they 
would  use  in  an  emergency.  It 
also  gave  the  widest  possible 
distribution  of  vital  informa¬ 
tion  directly  to  the  people  in 
a  familiar  manner. 

The  Bangor  Daily  News  pub¬ 
lished  a  special  tabloid  section. 
Le  Messager,  a  Lewiston  week- 
ly,  printed  a  special  edition  con¬ 
taining  all  CD  news  in  advance 
of  their  regular  publication  date. 

In  special  messages,  Maine 
Governor  Edmund  S.  Muskie 
and  Federal  Civil  Defense  Di¬ 
rector  Leo  A.  Hoegh  praised 
Maine  papers  for  their  coopera¬ 
tion  in  the  enterprise. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In* 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  8. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  k««p  In  touch  with  marksting, 
sdvsrtiiing,  publishing  and  graphic 
•rti  in  Australia  read 
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Aimiul  Subscription  to  U.  S.  $8 
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Among  cooperating  newspa¬ 
pers  were:  Bangor  Daily  News, 
Le  Messager,  Bath  Daily  Times, 
Portland  Press  Herald,  Penob¬ 
scot  Times,  Daily  Kennebec 
Journal,  Waterville  Morning 
Sentinel,  Portland  Evening  Ex¬ 
press,  Lincoln  County  News, 
Franklin  Journal,  and  the  Bid- 
deford  Daily  Journal. 

• 

Food  Outlets  Sell 
80%  of  Soft  Drinks 

Chicago 

Independent  food  stores  and 
corporate  chains  share  about 
equally  in  the  sale  of  home- 
consumed  soft  drinks  in  metro¬ 
politan  Chicago,  according  to 
the  Chicago  Tribune  Consumer 
Panel,  a  continuous  research  re¬ 
port  of  grocery  and  drug  prod¬ 
uct  purchases. 

Together  these  food  outlets 
accounted  for  about  four  out  of 
five  (80%)  such  sales  during  a 
recent  10-month  survey  period. 

“It  is  interesting  to  note  that 
the  food  chains  do  not  dominate 
the  sale  of  soft  drinks  in  this 
area  as  they  do  in  the  majority 
of  packaged  grocery  products,” 
said  A.  W.  Dreier,  general  dis¬ 
play  advertising  manager  of  the 
Tribune. 

While  sales  made  by  the  in¬ 
dependents  and  chain  stores  ran 
almost  neck  and  neck  during  the 
winter  months  (food  chains, 
38%;  independents,  41%),  win¬ 
ter  sales  by  the  chains  were  10 
percentage  points  below  the  in¬ 
dependents’  45%.  Miscellaneous 
group  sales  totaled  20%  during 
winter  and  summer  periods. 

The  survey  disclosed  that 
Pepsi  Cola  and  Coca-Cola  to¬ 
gether  accounted  for  almost  half 
(47%)  of  home-consumed  soft 
drink  sales  during  the  10-month 
period.  Canfield,  Canada  Dry,  7- 
Up,  Hi-C,  and  Old  Colony,  to¬ 
gether  accounted  for  approxi¬ 
mately  one  fourth  of  the  sales; 
while  the  remaining  quarter 
was  absorbed  by  other  brands. 


Sports  Editors’  Daily  to  Mark 
Seminar  Opens  ^  Year  in 

-  Holiday  Style  f 


NEWLY 

ENGINEERED 

for  new  smoothness! 
new  speed! 
new  versatility! 

•  sets  to  30  pt.  condensed 

•  cruises  at  10  lines  a  minute 

•  one  to  four  magazines 


IWODEL  31 
linotype 


Improvement  of  sports  pages 
to  meet  the  changing  interests 
of  today’s  readers  will  be  a  ma 
jor  consideration  of  the  Sports 
Editors  Seminar  to  be  conducted 
by  the  American  Press  Institute 
of  Columbia  University  June 
9-20. 

The  members  are: 

Michael  J.  Bernard!  Jr.,  Wi7- 
liamsport  (Pa.)  Sun-Gazette. 

Eugene  J.  Buonaccorsi,  Provi¬ 
dence  (R.  I.)  Journal. 

Robert  E.  Cady,  Quincy 
(Mass.)  Patriot  Ledger. 

Edmund  D.  Campbell  Jr;, 
Charleston  (S.  C.)  News  and 
Courier. 

Gordon  R.  Cobbledick,  Cleve¬ 
land  (Ohio)  Plain  Dealer. 

Albert  L.  Decker,  Grit,  Wil¬ 
liamsport,  Pa. 

Albert  Del  Greco,  Bergen  Eve¬ 
ning  Record,  Hackensack,  N.  J. 

Arthur  T.  Dorazio,  Detroit 
(Mich.)  Free  Press. 

Turner  F.  Dozier,  Norfolk- 
Portsmouth  (Va.)  Ledger-Star. 

Richard  J.  Dunne,  St.  Johns- 
bury  (Vt.)  Caledonian-Record. 

Dean  Eagle,  Louisville  (Ky.) 
Times. 

Frank  A.  Gianelli,  Phoenix 
Arizona  Republic. 

Michael  J.  Kanaley,  Buffalo 
(N.  Y.)  Courier-Express. 

Walter  B.  Kelley,  Charlotte 
(N.  C.)  Observer. 

Forrest  R.  Kyle,  Decatur 
(Ill.)  Herald  and  Review, 
Agostino  S.  Lio,  Passaic- 
Clifton  (N.  J.)  Herald-News. 

Charles  T.  Love  Jr.,  Mem¬ 
phis  (Tenn.)  Commercial  Ap¬ 
peal. 

Henry  J.  McCormick,  Madison 
Wisconsin  State  Journal. 

Georg  N.  Meyers,  Seattle 
(Wash.)  Times. 

Jesse  L.  Outlar,  Atlanta  (Ga.) 
Constitution. 

Walter  L.  Robertson,  Dallas 
(Tex.)  Morning  News. 

Pershing  C.  Rohrer,  Ravenna 
(O.)  Evening  Record  and  Daily 
Courier-Tribune. 

Ernest  A.  Salvatore,  Hunt¬ 
ington  (W.  Va.)  Advertiser. 

William  H.  Scott,  St.  Joseph 
(Mo.)  News-Press. 

Laurence  K.  Shropshire,  Lex¬ 
ington  (Ky.)  Leader. 

Thomas  T.  Siler,  Knoxville 
(Tenn.)  News-Sentinel. 

James  M.  Smyth,  Johnson 
City  (Tenn.)  Press-Chronicle. 

Earl  W.  Yost,  Manchester 
(Conn.)  Evening  Herald. 


Budd  Co.  Named 

Effective  July  1,  John  Budd 
Co.  will  represent  the  St.  Cloud 
(Minn.)  Daily  Times. 


Lima,  0. 

The  Lima  Citizen,  which  will 
celebrate  its  first  anniversary 
on  July  1,  is  planning  a  citywide 
celebration  on  July  4. 

The  two  large  parks,  Fauro: 
and  Schoonover,  inside  the  city 
limits  of  Lima,  will  be  used  for 
the  celebration  to  which  the 
entire  population  of  Limaland 
will  be  invited.  Everything  will 
be  free. 

One  of  the  Lakes  in  Fauro* 
Park  on  the  west  side  will  be 
stocked  by  the  Wildlife  De¬ 
partment  of  the  State  of  Ohio 
with  2,000  fish  and  all  children 
under  15  years  of  age  will  be 
invited  to  bring  their  line,  pole, 
hook  and  bait  and  fish  free  from 
10  A.M.  to  4  P.M.  No  license 
is  necessary  and  it’s  “Catchers 
Keepers.” 

Professional  casters  from  In¬ 
diana  and  members  of  the 
Sportsmen  League  of  Allen 
County  will  be  conducting  cast¬ 
ing  classes  for  the  children 
during  the  day. 

The  afternoon  and  evening 
events  will  be  held  at  Schoon 
over  Park  on  the  East  side  start¬ 
ing  at  4  P.M.  Free  rides  on 
5  Merry-Go-Rounds  for  the 
children.  A  decorated  bicycle 
parade  will  be  held  for  the 
boys  and  girls  and  a  prize  to 
be  awarded  to  the  best  decoraten 
bicycle.  10,000  colored  balloon- 
will  be  given  to  the  children 
free  and  25,000  cold  drinks  wil! 
be  served  to  those  in  attendance 
Everything  is  free. 

Other  entertainment  includei 
professional  skiing  on  Schoon 
over  Lake.  The  swimmers  and 
divers  from  Ohio  State  Univer¬ 
sity  will  entertain  the  crowd. 
Jet  Airplanes  from  the  Ohio 
Air  National  Guard  and  Naval 
Air  Center  at  Columbus  to  fly 
over  the  city. 

Promptly  at  9  P.M.  the  most 
elaborate  display  of  aerial  and 
ground  fireworks  will  be  ei 
ploded  on  the  south  side 
Schoonover  Lake. 


Lakefront  Emblem 

Cleveland 

A  new  lighthouse  has  ap¬ 
peared  on  Lake  Erie.  This  was 
the  5,800-pound  limestone 
Scripps-Howard  emblem,  which 
was  put  up  on  the  front  of  the 
new  Cleveland  Press  building  of 
the  lakefront. 
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The  secret  of  nine  successful  men! 


W.  D.  Iryan  of  Normal,  Illinois, 
has  devoted  much  time  to  city 
government,  having  been  a  mem¬ 
ber  of  the  City  Council  Board 
for  14  yeais.  He  participates  in 
Rotary  Club  activities  and  is 
active  in  church  work.  He  has 
had  a  Standard  Oil  dealership 
for  21  years. 


iIA,  0. 
:h  will 
ersary 
tywide 


Al  Mann  ofWe8tLafayette,Ind., 
is  a  member  of  the  city  traffic 
commission.  He  is  chairman  of 
the  Off-Street  Parking  Commit¬ 
tee,  and  is  a  member  of  a  group 
set  up  to  advise  the  school  board. 
He  has  had  a  Standard  Oil  deal¬ 
ership  for  22  years. 


W.  H.  Ihranbarg  of  St.  Joseph,  Michigan,  has  served  as  a  City  Commissioner  for  13  years.  He  was 
mayor  pro  tern  for  seven  years,  and  was  voted  "Young  Man  of  the  Year”  in  1947.  He  has  had  a 
Standard  Oil  dealership  for  21  years. 


The  nine  men  on  this  page  are  all  success¬ 
ful  businessmen.  They  are  important  men 
in  their  communities,  important  as  con¬ 
sultants  to  one  of  America’s  biggest  com¬ 
panies,  important  for  the  part  they  play  in 
performing  civic  and  community  jobs  for 
the  benefit  of  all. 

What  is  the  secret  of  their  success? 
Actually  it’s  pretty  simple.  Their  friendli¬ 
ness,  helpfulness  and  efficiency  have  never 
been  confined  to  business  alone. 

You  will  find  them  serving  their  com¬ 
munities  in  many  ways — from  membership 
on  City  Councils  to  active  participation  in 
youth  work.  They  also  serve  16,000  fellow 
businessmen,  sharing  their  time  and  knowl¬ 
edge  to  help  solve  mutual  problems. 

Who  are  they?  Strangely  enough,  they 
are  all  in  the  same  business.  And  there  are 
thousands  more  as  friendly  and  efficient  in 
the  same  business.  They  are  all  Standard 
Oil  dealers! 

These  nine  men  are  independent  busi¬ 
nessmen — not  employees  of  Standard  Oil. 


As  members  of  the  1958  Standard  Oil  Dealer 
Advisory  Council,  they  are  available  as 
consultants  to  officials  of  Standard  Oil,  giv¬ 
ing  advice  and  suggestions  on  how  to  fur¬ 
ther  improve  service  to  the  motoring  pub¬ 
lic.  Nearly  100  suggestions  by  previous 
Dealer  Councils,  including  the  popular  plan 
for  guaranteed  radiator  protection,  have 
been  adopted  by  the  company  in  the  past 
five  years. 

Both  on  and  off  the  job  they  are  striving 
to  serve  their  fellow  citizens  and  business  as¬ 
sociates  better.  No  wonder  their  friends  and 
neighbors  depend  on  them  —and  on  the  thou¬ 
sands  of  Standard  Oil  dealers  just  like  them. 

What  makes  a  company  a  good  citizen? 

Citizenship  has  many  obligations.  But 
surely  one  of  the  most  important  for  a  big 
business  is  a  high  standard  of  conduct  that 
will  enable  smaller  businessmen  to  grow 
and  prosper.  At  Standard,  we  are  proud  of 
the  fact  that  thousands  of  our  dealers  are 
successful  both  in  business  and  civic  life. 


Idword  L.  Wetenran  of  Hamp¬ 
shire,  Illinois,  is  secretary  of  the 
school  board  and  has  been  a  mem¬ 
ber  of  the  board  for  three  years. 
He  has  served  as  treasurer  of  his 
church  for  five  years  and  is  active 
in  PTA.  He  has  had  a  Standard 
Oil  dealership  for  13  years. 


vening 
choon- 
I  start¬ 
les  on 


A.  A.  Lang*  of  Milwaukee,  Wis., 
is  a  member  of  the  Civil  Defense 
corps  and  participates  in  PTA 
and  YMCA  activities.  He  is  a 
member  of  a  business  group  de¬ 
voted  to  neighborhood  improve¬ 
ment.  He  has  had  a  Standard 
dealership  for  25  years. 


Harry  H|ortthoi  of  Atlantic,  la., 
is  chairman  of  the  Roads  Com¬ 
mittee  of  the  Chamber  of  Com¬ 
merce.  He  has  been  a  volunteer 
fireman  since  1940  and  has 
worked  on  Red  Cross  fund  drives. 
He  has  had  a  Standard  Oil  deal¬ 
ership  for  20  years. 


CharUf  Pall  of  Chicago,  Illinois, 
has  worked  on  neighlMrhood  im¬ 
provement  projects  as  a  member 
of  the  Garfield  Park  Chamber  of 
Commerce.  He  also  has  served 
on  committees  of  the  American 
Petroleum  Institute.  He  has  had 
a  Standard  dealership  28  years. 


W.  I.  Cook  of  Kansas  City,  Mo., 
has  been  active  in  Boy  Scout 
work  for  years  and  is  now  a 
troop  chairman.  He  is  a  leader 
in  youth  programs,  such  as  boys’ 
baseball  and  Sunday  School 
work.  He  has  had  a  Standard 
dealership  18  years. 


A.  V.  Tlsdol  of  Minneapolis, 
Minnesota,  is  a  member  of  the 
Commercial  Club,  a  business  or¬ 
ganization  interested  in  neigh¬ 
borhood  improvements.  He  has 
served  four  years  on  the  Dealer 
Advisory  Council  and  has  had  a 
Standard  dealership  24  years. 


STANDARD  OIL  COMPANY 

(INDIANA) 


THE  SION  OF  PROGRESS, 
THROUGH  RESEARCH 
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Wliat  mcikies  a  fattier 


Two  shoes.  Too  small  to  leave  their  imprint,  but  big 
enough  to  start  you  thinking.  That’s  your  first  step  to¬ 
ward  becoming  a  Father. 


Two  hands  learning  to  do  important  things.  With  your 
help,  they’ll  soon  know  how  to  tie  shoelaces.  How  to 
catch  frogs.  How  to  take  care  of  a  dog. 


Hungry  eyes— taking  in  the  beautiful  things  in  a  man’s 
life.  A  fast  double  play,  a  marshmallow  turning  brown, 
a  Royal  Coachman  fly. 


Young  strength.  First  you  teach  him  how  to  use  it  to 
win— then  you  show  him  how  to  lose.  When  he  learns 
that,  he’ll  be  a  man.  And  you’ll  be  a  Father. 


The  Eighteenth  Father’s  Day  Message  From 

THE  HOUSE  OF  SEAORAM 

FINE  WHISKIES  SINCE  1857 


out  of  a  parent? 


A  mind  that’s  always  listening.  Amazing  how  everything 
you  say  goes  in  one  ear  and  stays.  Especially  the  things 
he  “can’t  understand.” 


A  thousand  questions.  It’s  up  to  you  to  answer  them 
all.  And  you  learn  something  yourself:  It’s  not  easy, 
this  job  of  becoming  a  Father. 


Look  at  him  now!  Tall  and  confident.  A  man.  It  took  a 
lot  of  listening  and  learning  and  patience  and  under* 
standing.  It  took  a  Father. 


Two  shoes.  Too  small  to  leave  their  imprint.  But  big 
enough  to  start  you  thinking  again.  The  shoe’s  on  the 
other  foot  now— your  son  is  learning  to  be  a  Father. 


old  phrase  stirs  a  young  truth . . . 

“like  father,  like  son.” 

In  any  case,  fathers  find  that  the 
greatest  reward  is  to  be  mirrored  in  a  child’s 
eyes  as  the  model  of  strength  and  wisdom  at 
all  times,  and  of  moderation  in  all  things . . . 
including,  we  might  add,  the  use  of  liquor. 

We  believe  this  wholeheartedly.  We  believe 
it  as  businessmen.  We  believe  it  as  fathers. 


■  Fathers  are  not  bom.  They  are  made. 

With  every  passing  day  they  gain  a  little  more 
learning ...  a  little  more  wisdom ...  a  little 
more  patient  understanding.  And  where 
does  it  all  come  from? 

Perhaps  it  comes  from  that  fine  and 
private  feeling  that  a  child  is  the  source  and 
sum  and  final  test  of  goodness  in  the  man. 
Perhaps  it  comes  from  knowing  that  in  an 
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BOOKS  rv  REVIEW 

Ads  Pioneer  Old  West; 
New  Book  on  Ads 


THE  MOVEMENT  WEST.  Advertising’s 

Impact  on  the  Building  of  the  West. 

By  E.  J.  Murphy.  Denver:  Sage 

Books.  2679  S.  York  St.  $4.50.  178  pp. 

When  advertising  and  busi¬ 
ness  were  new,  in  the  old  North¬ 
west  of  the  Oregon  Trail,  there 
was  salmon  —  all  sorts  of  sal¬ 
mon  —  in  them  thar  cans.  The 
luridly  labeled  cans,  stacked  up 
for  shipment  to  Eastern  buy¬ 
ers,  on  the  first  railroad  across 
the  continent,  w^ere  often  pretty 
misleading. 

If  a  consumer  back  East  liked 
the  contents  of  a  specially 
labeled  container,  he  had  no  way 
of  knowing  what  kind  or  quality 
the  same  label  would  bring  him 
next  time.  The  same  was  true 
of  agriculture.  True,  too,  of 
points  south,  in  that  pioneer 
West,  such  as  California. 

Jobbers,  buying  from  many 
packers  —  in  Washington,  Ore¬ 
gon,  and  British  Columbia  — 
stuck  on  whatever  seductive 
label  a  wholesaler  wanted.  The 
packer’s  identity  was  a  mystery, 
even  to  the  jobber,  by  the  time 
his  shipment  reached  the 
Rockies,  not  to  mention  consum¬ 
ers  East  of  Chicago. 

That,  as  the  man  says  in 
“Gunsmoke,”  was  the  West.  The 
early  West,  that  is  —  the  Old 
West  of  new  land  to  homestead, 
of  gold  hopes,  cattle,  “nesters,” 


and  fisheries.  Also  there  was  the 
lure  of  Banff,  Jasper,  and  Lake 
Louise  in  Canada. 

Young  men  had  gone  West  in 
droves,  with  worried  young 
women  —  to  prospect  in  a  hard, 
wild  country,  to  raise  cattle, 
plant,  manufacture  and  sell. 
Why  did  they  go  —  from  secure 
homelands? 

Partly  it  was  news  of  gold, 
writes  E.  J.  Murphy  in  this 
book.  Partly  it  was  John  Soule’s 
advice,  “Go  west,  young  man,” 
in  the  Terre  Haute  (Ind.)  Ex¬ 
press,  quoted  by  Horace  Greeley 
in  the  New  York  Tribune.  Chief¬ 
ly,  it  was  advertising,  Mr.  Mur¬ 
phy  declares. 

“West  the  people  came  by  the 
thousands,”  he  says.  “Goods  be¬ 
yond  all  expectations  were  pro¬ 
duced.  Supplies  outran  the  local 
demand,  and  surpluses  accumu¬ 
lated.  Potential  wealth  was  go¬ 
ing  to  waste.  So  advertising  put 
on  its  boots  and  began  to  or¬ 
ganize.  Western  products  and 
opportunities  were  publicized  to 
millions  of  buyers  in  the  East.” 

Wild  Claims 

It  made  a  market  that  is  still 
a  market.  And  still  advertising, 
with  a  code  now,  maintains  it. 
At  first,  there  wasn’t  much  code. 
New  territories  are  tough  terri¬ 
tories.  In  the  early  West,  the 


Devil  took  the  hindermost,  and 
Boot  Hill  got  the  slow.  Adver¬ 
tising  was  appealing,  all  right, 
like  the  cover  of  a  paper-back 
novel.  Often,  any  resemblance 
it  bore  to  the  actual  quality  of 
its  product  was  purely  acci¬ 
dental. 

Unbridled  advertising  did  a 
lot  of  selling.  Every  producer 
and  copywriter  sought  to  out- 
claim  the  next  man.  Many  be¬ 
lieved  them  because  they  saw 
the  claims  in  print,  with  pic¬ 
tures.  The  appeals  became  so 
competitively  eloquent  that  in 
time  readers  became  skeptical. 

Itinerant,  quick-kill  artists  — 
from  patent  medicine  and  real 
estate  to  mining  stock  and  the 
over-advertised  “comestibles”  of 
that  period  —  hurt  the  honest 
businesslike  advertiser  who  real¬ 
ized  that  any  stable  future,  for 
his  business  or  his  region,  de¬ 
pended  on  integrity.  Reader-con¬ 
fidence. 

As  Tom  Keane  of  Spokane  ex¬ 
pressed  it  in  the  1890’s:  “The 
advertiser  who  seems  to  be  in 
greatest  demand  is  the  one  who 
can  tell  the  biggest  lie  in  the 
cleverest  manner.  What  we 
need  is  bigger  spreads,  more  at¬ 
tractive  display,  and  the  abso¬ 
lute  truth,  so  that  people  will 
have  so  much  confidence  in  what 
we  say  that  they  will  come  back 
to  our  stores  for  other  things 
that  may  not  even  be  adver¬ 
tised.” 

Leadership  Required 

To  codify  integrity  in  any 
growing  profession  —  and  to  ex¬ 
change  ideas  to  improve  tech¬ 
niques  —  requires  widespread 
organization  and  leadership.  In 
this  chronicle  of  advertising’s 
impact  on  both  the  old  and  the 
new  West,  Mr.  Murphy,  past 
president  of  the  Advertising  As¬ 
sociation  of  the  West,  sets  down 
the  saga  of  printed  merchandis¬ 
ing,  its  ethical  cleansing,  its  pro¬ 
fessional  improvement,  and  its 
effort  to  teach  good  advertising. 

There  is  far  more  in  his  book 
than  the  achievement  of  integ¬ 
rity,  however.  There  is  the  fac¬ 
tual  account  of  the  difficulties 
and  experience-learned  knowhow 
for  establishing  and  developing 
an  association.  There  is  the  his¬ 
tory  of  advertising  ideas  used 
successfully  in  the  West.  We 
get  the  story  of  raisins,  prunes, 
and  prices;  how  the  catastrophe 
of  the  San  Francisco  earthquake 
was  turned  into  an  asset  — 
through  logical,  solid  advertis¬ 
ing  to  dispel  superstition  and 
fear. 

There  are  accounts  of  adver¬ 
tising  problems  in  the  first 
World  War  period,  of  advertis¬ 
ing  for  national  defense,  of  ad¬ 
vertising  in  the  Roaring  Twen¬ 


ties,  and  the  mass  production  of 
consumers. 

“The  Movement  West”  is  i 
factual,  readable  narrative  of 
the  growth  of  advertising  in  i 
vast  region,  and  the  develop¬ 
ment  of  a  tremendously  helpful  '  ► 
and  influential  advertising  as¬ 
sociation  that  encompassed  our 
western  mainland,  Hawaii,  and 
western  Canada. 

*  *  * 

Self -Teaching  Approach 
In  ISetc  AdA^opy  Book 

ADVERTISING  (X>PY,  LAYOUT  uvi 

TYPOGRAPHY.  By  Husrh  G.  W»l(t. 

Dwigrht  L.  Gentry,  and  Max  Wxlei. 

New  York :  The  Ronald  PreM  Com¬ 
pany.  $7.50.  491  pp. 

Most  of  US  have  to  see  some¬ 
thing  before  we  really  want  to 
buy  it.  That’s  true  of  an  idea, 
a  commodity,  or  a  service.  It 
may  be  only  a  carefully  worked 
out  —  visualizable  —  prospec¬ 
tus.  Or  advertisement.  The 
point  is  it  has  to  be  clearly 
visualizable.  These  authors  say 
that  visualization  is  the  key¬ 
stone  of  advertising,  and  they 
make  it  pretty  much  the  key¬ 
stone  of  their  book. 

Few  artists  write  copy;  few 
writers  prepare  the  art  work, 
and  few  of  either  are  profes¬ 
sional  typographers.  Yet,  these 
three  professors  of  advertising 
declare,  each  specialist  prepar¬ 
ing  an  element  of  one  advertise 
ment  or  a  series  of  them  should 
visualize  the  whole  idea  and  ■ 
keep  it  in  mind.  His  part  will  be 
only  part  of  a  imifi^  visualu- 
able  effect.  The  concept  should 
be  determined  upon  in  confer¬ 
ence  with  all  contributors  pres¬ 
ent.  What  the  prospective  buyer 
looks  at  in  an  advertisement  is 
a  complete  unit  that  presumably 
puts  over  a  selling  message.  All 
elements  have  to  complement 
each  other  and  be  properly  re¬ 
lated. 

13  Advertisements 

Thii-teen  reproduced  adver¬ 
tisements  illustrate  visualization 
points  in  this  section.  Nineteen 
specific  topics  in  visualization 
are  analyzed  to  explain  the  defi¬ 
nite  knowhow.  That  type  of  ap¬ 
proach  is  used  by  the  authors 
for  32  aspects  of  advertising  — 
copy,  layout,  typography  —  and 
concept  of  the  idea.  The  authors 
are  Professor  Hugh  G.  Wales  of 

Illinois,  Professor  Dwight  L. 
Gentry  of  Maryland,  and  Pro* 
fessor  Max  Wales  of  Oregon. 

Among  the  topics  analyzed  in 
this  amply  illustrated,  self¬ 
teaching  approach  are:  motives 
that  prompt  consumers  to  buy; 
how  ideas  originate;  advertis¬ 
ing  headlines ;  copyrighting  tech¬ 
niques;  principles  of  dynamic 
layout;  slogans;  newspaper  ads; 
television  commercials ;  radio 
advertising,  and  typography. 
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The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 

and 

America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

for  comploto  informaHon  and 
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Yesterday  a  tropical  jungle  .  .  .  today 
a  highly  productive  farm,  that  affords  our  workers 
better  living,  good  employment,  new  opportunity. 


United  Fruit  Company 
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AKRON.  OHIO 
Beacon  Journal-e  2,232,218 
Beacon  Joumal>S  916,413 


2,361,121 

1,014,158 


APRIL  NEWSPAPER  LINAGE 

(Compiled  by  EDITOR  &  PUBUSHER  from  Media  Recorda  Measaremcnta) 


Grand  Total 


3,147,631  3,375,279 

AUBANT,  N.  Y. 

Knickerbocker- 

News-e  .  1,364,553  1,396,840 

Times  Union-m  . .  1,008,687  987,454 

•Times  Union-S  ..  665,818  607,051 

3,039,058  2,991,345 
1967—607,051  in¬ 
cludes  7,661  lines  of  part-run  adver¬ 
tising. 

ALBUQUERQUE,  N.  M. 

Joumal-m  .  1,253,303  1,318,423 

Journal-S  .  369,437  413,542 

Tribune-e  .  1,252,886  1,325,436 


IMPORTANT  NOTICE 


Grand  Total 
•Times-U  nion-S 


Except  where  other  figures  are  spe¬ 
cifically  shown,  the  following  footno^ 
apply  to  Media  Records  April  1958  Lin¬ 
ages; 

•Includes  181,956  lines  AMERICAN  Grand  Tbtal 

WRKKI.Y 

••Includes  82,804  lines  FAMILY 
WEEKLY-. 

tlncludes  156,627  lines  THIS  WEEK. 

{Includes  205,292  lines  PARADE. 

{Includes  216,000  lines  WEIBKBND 
MAGAZINE. 


1958  1957 

ERIE  PA 

News-m  . ’l,075,674  1,137,655 

Times-e  .  1,177,293  1,252,516 

Times-News-S  . . .  419,884  484,476 


1958 

JERSEY  CITY.  N.  J. 

Jersey  Journal-s  . .  990,867  1,567,1]! 

NOTE:  Jersey  Joumal-e  (1958)  m. 
867  lines  inoludes  186,584;  (19(7| 

1,057,532;  162,713  lines  of  Pait-Roi 

advertising. 

KANSAS  CITY,  MO. 

SUr-e  .  1,673,273  l,f7S,(tj 

Star-S  .  903,510 

Times-m  .  1,632,161 


2,672,851  2,874,647  Grand  Total 


884,84: 

1.7U,M 


4,108,944  4,29«4;i 


POND  DU  LAC.  WIS. 
Commonwealth 
Reporter-e  .  685,321 


750,636 


Grand  Total 


2,875,626  3,057,401 


ANDERSON,  IND. 

Bulletin-e  .  804,942  955,295 

Herald-m  .  666,009  658,732 

tHerald-S  .  222,993  237,900 


NOTE:  (1958)— 2,601,692  Includes 

527,341;  1,624,733;  815,271;  352,160; 

209,986.  (1957)— 3,079,752  includes  660,- 
488;  1,566,407  ;  813,023;  306,420;  196,- 
807  lines  of  part-run  advertising. 


FORT  WAYNE,  IND. 

Journal  Gazette-m  1,210,216  1,224,135 

Journal  Gazette-S  483,899  576,940 

News  Sentinel-e  ..  1,683,917  1,867,600 


Grand  Total 


KNOXVILLE,  TENN. 

1958 

Journal-m  .  479,586 

Journal-S  . 

News-Sentinel-e  ..  1,920,196 
News-Sentinel-S  . .  399,130 


3,378,032  3,668,675 


Grand  Total 


1,593,944  1,851,927 


1958 

CINCINNATI.  OHIO 


1957 


Oonstitution-m 

Joumal-e  . 

Journal  A 
Ck>nstitution-S 

Grand  Total  . 


ATLANTA,  GA. 


1,474,874 

2,080,387 


1,592,494 

2,199,294 


949,917  901,540 


4,505,178  4,693,328 


ATLANTIC  OTY,  N.  J. 

Press-m  .  786,439 

8-S  .  174,521 


734,928 

163,710 


Grand  Total 


960,960  898,638 


BALTIMORE,  MD. 

•American-S  .  615,771 

News-Post-e  .  1,409,418 

Sun-m  .  1,202,024 

Sun-e  .  2,134,828 

fSun-S  .  1,351,976 


Grand  Total 


635,347 

1,593,108 

1,465,252 

2,428,180 

1,432,740 


6,714,017  7,554,627 


BINGHAMTON,  N.  Y. 

Prea.s-e  .  1,393,968  1,375,032 

Press-S  .  342,220  386,203 

Sun-m  .  423,598  433,841 


Grand  Total 


2,159,786  2,195,076 


BIRMINGHAM,  ALA. 
Post-Herald-m  ...  1,085,046  1,400,524 

News-e  .  1,841,470  1,999,411 

INews-S  .  813,266  847,646 

Grand  Total  ...  3,739,782  4.247,581 
NOTE;  Includes  part-run  advertising 
News-e— 22,039  lines  (1958)  30,383 

(1957). 

BOSTON,  MASS. 

American-e  .  700,186 

Record-m  .  752,416 

•Advertiser-S  _  340,598 

Globe-e  .  1,522,717 

Globe-m  . 

Globe-S  . 

Herald-m  . 

|Herald-S  . 

Traveler-e  . 


EUiQuirer>m  . 

1,881,190 

2,148,080 

i*£nquirer-S  . . . . 

1,365,196 

1,369,459 

Post-e . 

1,458,241 

1,595,017 

Times-Star-e  . 

1,283,048 

1.475,035 

Grand  Total  . . . 

5,987,675 

6,587,591 

CLEVELAND,  OHIO 

Plain  Deaier^m  . « 

1,959,543 

2,236,128 

{•Plain  Dealer-S  . 

1,688,802 

1,795,205 

News-e  . 

.  910,566 

938,541 

Press*e . 

.  2,510,744 

2,654,972 

Grand  Total  . . , 

,  7,069,655 

7,624.846 

COLUMBUS.  OHIO 

Dispatch-e  . 

.  1,882,019 

1,989,923 

Dispatch-S  . 

.  1.045,629 

1,089.928 

Citizen>e  . 

.  675,662 

777,302 

Citizen-S  . 

.  324,558 

325,938 

Ohio  State 

Journal-m  .... 

.  657,549 

758,600 

Star-W  . 

59,391 

58,521 

Grand  Total  . . 

.  4,644,808 

5,000,212 

DALLAS.  TEX. 

News-m  . 

.  1,948,810 

2,027,423 

{News-S  . 

.  651,589 

672,148 

Times  Herald-e  . 

.  2,135,100 

2,2.38,831 

•Times  Herald-S 

.  702,664 

676,124 

Grand  Total  . . 

.  5,438,163 

5,614,526 

DAYTON,  OHIO 

J  oumal-Herald-m 

1,548,200 

1,681,164 

News-e . 

.  1,793,797 

1,851,198 

News-S  . 

.  661,714 

550,522 

Grand  Total  . . 

.  4,003,711 

4,028,884 

FORT  WORTH,  TEX. 

Star-Telegram-m  .  850,583 

Star-Telegram-e  . .  1,718,980 

Star-Telegram-S  . .  713,760 

Press-e  .  474,386 

Press-S  .  158,565 


Grand  Total 


893,840 

1,783,977 

70.3,170 

477,898 

132.214 


3,916,274  3.991,099 


FRESNO.  CALIF. 

Bee-e  .  1,357,981 

Bee-S  .  548,638 


1,394,742 

514,987 


•H57 

SSO.Ht 
368, K- 
996,38; 
437,381 


Grand  Total  ...  1,898,912  2.392,C( 
NOTE:  •Journal  Sunday  ceas^  ptb 
lication  September  29,  1957. 

LAWRENCE.  MASS. 

Tribune  .  1,033,461  1,028,23: 

NOTE:  Tribune  Evening  and  Ei(l( 
Morning  are  sold  only  in  combinatm. 
Linage  of  one  edition.  Tribune  Eve¬ 
ning  only  is  shown. 

UTTLE  ROCK.  ARK. 
Arkansas  Gazette-m  914,860  l,097,li< 
Arkansas  Gazette-S  401,046  398,63] 


Grand  Total 


1,315,906  1,485,78 


Grand  Total 


1,906,619  1,909,729 


GARY,  IND. 

Post-Tribune-e  ...  1.394,194 
Post-Tribune-S  . . .  261,990 


Grand  Total 


1,435,615 

309,374 


1,656,184  1,744,989 


LONG  BEACH,  CAUF. 

Independent-m _  1,690,488  l,g25,7r 

Independent 
Presb- 
Telegram-S 
Press- 
Telegram-e 


GLENS  FALLS.  N.  Y. 

Post-Star  .  705,563  771,684 

NOTE:  Post -Star  Morning  sold  in 
combination  with  Times  Evening.  Lin¬ 
age  of  one  edition,  Post-Star  Morning, 
only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  2,057,629  2,180,393 


Grand  Total 


587,719  718,21: 

1,7  55,39  5  1,899,173 


4,033,602  4,443,22! 


HAMMOND.  IND. 

rimes-e  .  1,319,162 

Times-S  .  413,080 


Grand  Total 


1,288,037 

438,130 


1,732,242  1,726,167 


NOTE;  Independent-m  (1958)  1,69<I.- 
488  lines  includes  199,990;  (19S7i 

1,825,767;  235,295;  Independent  Preu- 
Telegram-S  (1958)  587,719;  (19371 

718,290:  16,289  ;  Press  -  Telegmiw 

(1958)  1,755,395;  199,990;  (1957)  1,899. 
172;  235,295  lines  Part-Run  adver¬ 

tising. 

LONG  ISLAND.  N.  Y. 
Newsday-SulTolk-e  1,761,7  23  1.990.S(: 
Newsday-Nassau-e  2,119,609  2,315,287 


Grand  Total 


3,881,332  4,305,671 


HARRISBURG.  PA. 

1958 

Patriot-m  .  1,306,237 

Patriot-News-S  . .  342,924 


NOTE:  Because  of  strike  the  follow¬ 
ing  newspapers  did  not  publish :  Jour¬ 
nal  Herald  April  12  &  13,  News  11-14 
Inc. 

DENVER,  COLO. 

Rocky  Mt. 

News-m  . . . 

•Rocky  Mt. 

News-S  .  384.374 

Post-e  .  1,991,672 

iPost^S  .  806,706 


1,474,810  1,468,726 


413,786 

2,035,419 

799,492 


•1957 

1,365,906 

366,815 


Grand  Total  ...  1,649,161  1,732,721 

NOTE:  •Evening  News  carries  the 
same  amount  of  advertising  as  the 
Morning  Patriot. 

HARTFORD,  CONN. 

(7ourant-m  .  910,768  1,034,984 

Courant-S  .  763,244  846,550 

Pimes-e  .  1,957, .353  2,288,287 


LOS  ANGELES.  CALIF. 

Examiner-m  .  1,593,371  1,871,163 

•Examiner-S  .  854,984 

Times-m  .  2.990,046 

|Times-S  .  2,189,451 

Herald-Express-e  .  1,225.058 


Mirror-News-e 


1,072,139 


1,043,UO 

3,401,33] 

2,337,43; 

1.304,581 

1,534.3!; 


Grand  Total 


3,631,365  4,169,821 


Grand  Total 

BUFFALO,  N.  Y. 

Courier  Express-m  986,360 
•Courier  Express-S  935,446 
Elvening  News-e  . .  2,329,593 


9,889,712  10,967,022 


1,180,267 

1,074,611 

2,472,281 


Grand  Total 


4,657,562  4,717,423 


HAVERHILL.  MASS. 

Journal-e  .  339,576 


Grand  ToUl  ...  9.925,049  11,491,»6 
NOTE:  Times-S  2,189,451  lines  t 
eludes  524,711;  (1957)  2.-337.435 :  54] 
939:  Mirror-News-e  1,072,139:  (195. 
1,534,381  :  206,509  lines  Part-Run  sdvK- 
Using. 

LOUISVILLE,  KY. 

Courier  Journal-m  1,305,795  1,353,1!! 
Courier  Journal-S  904,752  971,744 

Times-e  .  1,558,988  1,638.63; 


Grand  Total 


3,769,535  3,963,55: 


Grand  Total  ...  4,251,399  4,727,159 
CAMDEN,  N.  J. 

Courier-Poet-e  _  1,133,784  1,143,432 


CHARLESTON,  W.  VA. 


Gazette-m  .  974,016 

Gazette-S  . 

Mail-e .  934,158 

Mail-S  . 

Gazette-Mail-S  _  373,122 


1,152,210 

391,699 

986,471 

334,764 


DES  MOINES,  IOWA 

Register-m  .  669,966 

Tribune-e  .  872,105 

IRegister-S .  505,739 

Grand  Total  ...  2,047,810 

DETROIT,  MICH. 

Free  Press-m .  1,187,352  1,502,126 

Free  Press-S  .  373,362  452,902 

News-e  .  2,058,650  2,381,720 

INews-S  .  1,053.991  1,233,120 

Times-e  .  976,544  1,153,945 

•Times-S  .  381,990  425,612 


HOUSTON,  TEX. 

766,865  Chronicle-e  .  2.438,856 

969,874  •Chronicle-S  .  967,465 

559,560  Post-m  .  1,895.975 

fPost-S  .  643,427 

2,296,299  Press-e .  747,600 


2,556,480 

989,023 

1,975,655 

679,557 

872,815 


Grand  Total  ...  6.693,323  7,073,530 
NOTE:  Chronicle-e  (1958)  2,438,8.56 
lines  includes  131,110;  (1957  )  2,556,480; 
110,483  lines  of  Part-Run  advertising. 


LOWELL.  MASS. 

Sun-e  .  661,834 

tSun-S  .  189,261 


719.»i! 
2' 


Grand  Total 


851,095  991.:J! 


Grand  Total  ...  2,281,296  2,865.144 
NOTE:  Gazette  Sunday  and  Mail 
Sunday  were  merged  as  the  Gazette- 
Mail  Sunday,  effective  March  2,  1958. 

CHARLOTTE,  N.  C. 

News-e  .  1,087,199 

Obeerver-m  .  1,342,528 

fObeerver-S  .  547,910 


INDIANAPOLIS,  IND. 

News-e  .  1,753,972  1,929,200 

- -  Star-m  .  1.611.842  1,778,591 

Grand  Total  ...  6,031,889  7,149,425  |Star-S  .  1,050,417  1,021,400 

Times-e  .  1.004,496  1,045,106 

NOTE:  •Journal  Sunday  ceas^  pub- 


LYNN,  MASS. 
Item-e  .  647,754 

MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  1,727,592 

{Commercial 

Appeal-S  .  796.849 

Press-Scimitar-e  ..  1,192,114 


Til.!!; 


1.996.5:; 


801.1S 

1,202,5!' 


Grand  Total 


1,099,712 

1,422.793 

589,749 


2,977,637  3,112,254 


Herald-e 
News-Tribune-m 
N  ews-Tribune-S 

Grand  Total 


DULUTH,  MINN. 

938,214 


611,717 

455,036 


959,963 

622,356 

476,882 


Grand  Total 


5,735,922  6,107,768 


2,004,966  2,059,201 


CHICACK),  ILL. 

Tribune-m  .  2,601,692 

Tribune-S  .  1,524,733 

{Daily  News-e  ...  1,878,632 

American-e  .  796,732 

•American-S  _  352,160 

Son-Times-m  . 1,210,311 

Sun-TimeB-S  .  681,651 


3,079,752 

1,566,407 

1,946,062 

853,660 

306.420 

1,283,720 

556,141 


ELMIRA,  N.  Y. 

Advertiser-m  _  411,082  417,245 

Star  Gazette-e _  893,752  967.210 

1Telegram-S  .  243,845  307,415 


JACKSON,  MISS. 
Clarion  Ledger-m  757,391 

Qarion  Ledger 

A  News-S  .  270,368 

Daily  News-e  ....  669,988 

State  Times-e  ....  479,006 

State  Times-S  _  158,210 


Grand  Total 


1,548,679  1,691,870 


EL  PASO.  TEX. 

Times-m  .  1.268,007 

Times-S  .  477,483 


Grand  Total 


745,081 

272,808 

628,250 

500.911 

186,746 


2.334,963  2,332,796 


Grand  Total  ...  3,716,555  4.00«,«' 

MERIDEN.  CONN.  ^ 
Record  Journal  . . .  707,708  821.!!- 

NOTE:  Record  Morning  and  JounU' 
Evening  are  sold  only  in  corabinsti* 
Linage  of  one  ediUon,  Record  Mornol 
only  is  shown. 


MIAMI.  FLA. 

Herald-m  .  3,241,637 

•Herald-S  .  1,391,198 

News-e  .  1,410.673 

{News-S  .  523,714 


Herald-Poet-e 


1,392,860 


1,228,880 

440,330 

1,356,937 


Grand  Total 


8,945,911  9,592,162  Grand  Total 


{Times-lTnion-S 
3,188,350  3,026,147  Grand  Total 


JACKSONVILLE.  FLA. 
Times-Union-m  ...  1,686,764  1,865,773 


Grand  Total  ...  6,567,222 
NOTE:  Herald-m  (1958) 


3.36«,»^ 

1,476.9« 

619.<I! 

6.7»9.g 

-3.241^ 
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includes  64,883:  (1957)  —  3,344.»J. 
627,909  658,474  66,471.  Herald-S  (1958)— 1.3*1.  IB. 

-  -  146,487;  1957—1.336.672:  164,649  1»* 

2,334,673  2,614,247  of  part-run  advertising. 

EDITOR  X  PUBLISHER  for  June  7,  19» 


There  may  be  many  ways 
to  use  adhesive  bandages... 
but  there’s  only  one  way 
to  use  the  BAND-AID  trade¬ 
mark  correctly... please  say 

BAND-AID 

TRADKMARK 

Adhesive  Bandages 

Remember  all  adhesive  bandages  are  not  BAND- 
AID  Adhesive  Bandages!  “BAND-AID”  is  actually 
a  trademark . . .  one  of  the  most  widely  known  in 
the  world . . .  recognized  in  more  than  50  countries. 

It  means  Johnson  &  Johnson,  not  the  name  of 
a  product . . .  and  it  refers  to  a  whole  family  of  prod¬ 
ucts  made  only  by  Johnson  &  Johnson. 


The  “BAND-AID”  trademark  is  always  followed 
by  the  product  name,  i.e.  BAND-AID  Plastic  Strips, 
BAND-AID  Plastic  Tape,  BAND-AID  Butterfly 
Closures,  BAND-AID  Patch,  Spot,  Strip. 

We  appreciate  your  mentioning  our  products 
and  we  hope  you  will  continue  to  do  so.  But  when 
you  do,  won’t  you  please  use  the  full  name  correctly? 


editor  sc  publisher  for  June  7,  1958 


The  most  trusted  name  in  surgical  dressings 
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MILWAUKEE.  WIS. 


1,092,282  1,338,829  Gazette-e 


NIAGARA  FALLS.  N. 


•Sentinel-S  .  368,932  319.358 

Journal-e  .  2,933,167  3,182,146 

IJournal-S  .  1,444,192  1,566,135 

Grand  Total  ...  6,838,573  6,398,468 

MINNEAPOLIS,  MINN, 
ifibune-m  .  1,380,207  1,549,859 


319,358  tGazette-S  .  185,606 


1,104..308  1,419.590  Patriot  Ledger-e  . . 


1968  1967  NOTE :  Includes  part>run  advtrtiiint: 

Chronicle-m  50,251  (1958);  37, 

QUINCY,  MASS.  (1957)  ;  Chronicle-S  28.799  (19M) 

dger-e  ..  789,208  824,617  31,975  (1967). 


NORFOLK.  VA. 
Ledger-Dispatch 
Portsmouth 


- — -  READING.  PA. 

1,289,914  1,419,590  Eagle  .  1,113,258  1,190,478 

Eaglc-S  .  187,128  236,858 


187,128  236,858  SAN  JOSE,  CALIF. 

- - -  Mercury-m  .  1,589,862  l,6o(,(It ' 

1,300,386  1,427,336  News-e  .  1,701,936  1,741, 0« 


NOTE :  Ea^e  Evening  and  Times  Mercury-News-S. . . 


Star-e  .  2,278,236  2,251,044  Virginian-Pilot-m 

STribune-S  .  1,087,698  1,129,771  |Virginian-Pilot 


Star-e  .  1,728,616  1,986,417  Morning  gold  in  combination.  Linage  of 

irginian-Pilot-m  1,753,123  1,928,655  one  edition  (Elagle  Evening)  is  shown. 


3,871,748  4,029,351 


Grand  Total  ...  4,746,141  4,930,674 
NOTE:  1958r-2,278,236  includes  100,- 
824  lines  of  part-run  advertising. 


&  Portsmouth 
Star-S  . 


RICHMOND.  VA. 


SCHENECTADY.  N.  Y. 


NOTE:  Ledger-Dispatch  &  Ports- 

MODESTO,  CAUF.  mouth-Star-e  (1958)— 1,728,616  includes  Grand  Total  ... 

Bee-e  .  902,080  912,953  412,089;  (1957)— 1,986,417;  472,738; 

Virginian-Pilot-m  (1958)  —  1,763,123 ;  RIVERSI 

MONTREAL,  CANADA  213,349;  (1967)— 1,923,655;  194,703;  Press-Enterprise  . 

•Star  &  Herald-e  2,694,401  2,725,925  Virginian-Pilot  &  Portsmouth  Star-S  Press-Enterprise-S 

Gazotte-m  .  1,542,069  1,554.049  (1958)— 729,553;  182,748;  (1957) — 828,- 

La  Presse-e  .  2,563,313  2,685,303  394;  212,106  lines  of  part-run  adver-  Grand  Total  ... 

La  Patrie-e  .  156,416  tising.  NOTE:  Press-E 


729,553  828,394  News  Leader-e  ...  1,663,783  1,768,706  Gazette-e  .  1,143,834  1,244,I« 

-  -  Times  Dispatch-m.  1,315,323  1,407,651  ITnion  Star-e .  878,564  1,046,7): 

4,211.292  4,738,466  fTimes  Dispatch-S  762,985  766,938  - - 


MONTREAL,  CANADA 


Grand  Total _  3,742,091  3,943,295 

RIVERSIDE,  CALIF. 

•ess-Enterprise  . .  1,276,060 
ress-Enterprise-S  322,970 


La  Presse-e  .  2,563,313  2,685,303  394 ;  212,106  lines  of  part-i 

La  Patrie-e  .  156,416  tising. 

La  Patrie-S  .  194,363  244,190 

Le  Petit  Joumal-S  239,433  OAKLAND,  CALIF. 

-  -  Tribune-e  .  1,720,142 

Grand  Total  ...  7,233.579  7,365,883  Tribune-S  .  654,505 

NOTE:  *Includes  Weekend  Magazine  - 

linage.  Grand  Total  . . .  2.374.647 

La  Patrie  Evening  last  publication 
November  15,  1957.  OKLAHOMA  CITY,  OKL 


Grand  Total  ....  1,599,030  Inte 

NOTE:  Press-Enterprise  Morning  £  •Post- 
Evening  sold  only  in  combination.  The  Inte 


734,638  Morning). 


- - Press-Enterprise  (1957)  1,276,060  in- 

Grand  Totel  ...  2.374.647  2,487,875  elude  33,307  lines  of  Part-Run  adver- 


MUNCIE,  IND. 


Press-e  . 

784,038 

868,282 

Star-m  . 

721,451 

795,620 

tStar-S  . 

306,584 

284,921 

Grand  Total  . . . 

1,812.073 

1,948,823 

NASHVILLE,  TENN. 

Banner-e  . 

1,400,896 

1,415,042 

Tennessean-m  .... 

1,373,116 

1,386,657 

Tennessean-S  .... 

582,421 

704,842 

Grand  Total  . . . 

3,356,433 

3,506,541 

NEW  HAVEN.  CONN. 

Journal  Courier-m 

380,348 

397,975 

Register-e  . 

1,515,012 

1,598,582 

fRegister-S  . 

592,981 

575,898 

Grand  Total  . . . 

2,488,341 

2,572,455 

OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  _  966,769  1,040,330 

Oklahoman-S  _  478,766  469,811  Times-n 

868,282  Times-e  .  1.150,133  1,171,839  Times-S 

795,620  - -  -  World-h 

284,921  Grand  Total  ...  2.595.668  2,681.980 

NOTE:  Times-e  (1958)  1,150,133  lines  Grand 
948,823  includes  167,029;  (1957)  1,171.839; 

135,654  lines  Part-Run  advertising, 

Democri 

,415,042  OMAHA,  NEBR.  Chron 


ROANOKE,  VA. 


Grand  Total _  2,010.327  2,124,938 

itWorld-Herald  sold  in  eombination 

Morning  and  Evening,  linage  of  only  _ _ 

one  edition,  EVENING,  is  shown.  ROCKFORD,  ILL. 

■Star  (See  Note)  ..  1,095,978 

PASADENA,  CALIF.  Star-S  .  468,891 

Star-News-e  .  1,120,256  1,267,058  j  - 

Independent-  Grand  Total  ....  1,564.869 

.Star-News-S  ...  394,924  482,890  „  Morning  and  Register- 

Independent-m  ...  1,008,543  1,160,309  Republic  Evening  sold  in  combination. 

_  _  Linage  of  only  one  edition — Star  Mom- 

Grand  Total _  2,523,723  2,910,257  inR— shown. 


Times-m  . 

. .  955,316 

1,001,155 

Times-S  . 

..  359,546 

355,801 

World-Ncws-e  . . 

. .  991,294 

1,012,945 

Grand  Total  . . 

..  2,306,156 

2,369,901 

ROCHESTER,  N.  Y. 

Democrat  & 

Chroniele-m  . . 

..  1,506,524 

1,447,540 

fDemocrat  & 

C3ironicle-S  . . . 

..  828,248 

901,220 

Times-Union-e 

..  1,689,546 

1,825,227 

Grand  Total  . . 

..  4,024,318 

4,173,987 

NEW  LONDON.  CONN.  Independent-m 

Day-e  .  881,754  948,727  „  .  rr  .  , 

Grand  Total  . 

NEW  ORLEANS.  LA. 

Times-Picayune-m  2,515.374  2,629,840  PAWT 

ITimes-Picayune  Times-e  . 

&  States-S  .  892,626  922,291 

Item-e  .  900,700  990,740  .  , 

•Item-S  .  268,539  336,870  “  Jtar  . . 

States-e  .  1,086,267  1,191,405  ■'““tnal  Star-S 

Grand  Total  ...  5,663,506  6,071,146  ' 


PAWTUCKET,  R.  I. 

Times-e  .  987.393  1.013,309 


PEORIA,  ILL. 

Journ.il  Star  .  1,219,315  1,306,533 


SACRAMENTO.  CALIF. 

Bee-e  .  2,005,9.54  2,019,623 

Union-m  .  546,543  570,472 

tUnion-S  .  350,667  355,024 

Grand  Total _  2,903,164  2,945,119 


NEW  YORK,  N.  Y. 

Times-m  .  2.008.0.39  2,120,848 

Times-S  .  2.415.690  2,421,520 

Herald  Tribune-m  963,959  1.031.613 


6  071  146  Grand  Total _  1,674,676  1,798,021 

’  NOTE:  Journal  Star  Morning  and 

Journal  Star  Evening  sold  in  combina- 
9  190  «,ia  f'®".  Linage  of  only  one  edition — 
oiiii’con  Journal  Star  Evening — is  shown. 


ST.  LOUIS.  MO. 


Grand  Total  .... 

2,022,398 

2,29(I,SS 

SCRANTON.  PA. 

Times-e  . 

1,008,019 

1.054,:3 

SEATTLE.  WASH. 

Post- 

Intelligencer-m  . 

1,109,272 

1.251,52 

•Poet- 

Intelligencer-S. . . 

485,551 

517, Wj 

Times-e  . 

1,805,598 

l.SOO.ISo 

Times-S  . 

661,061 

626, M) 

Grand  Total  .... 

4,061,482 

4,296,915 

SHREVEPORT,  LA. 

Journal-e  . 

1,061.349 

1,135.6!1 

Times-m  . 

1,232,385 

1.276,52 

Times-S  . 

370,909 

4H,2! 

Grand  Total  .... 

2,654,643 

2,826,'H 

SOUTH  BEND.  IND, 

Tribune-e  . 

1,365,207 

1,518,39! 

Tribune-S  . 

484,202 

556,116 

Grand  Total  .... 

1,849,409 

2,074,(4: 

SPOKANE,  WASH. 

Spokesman- 

Review-m  . 

895,413 

921,6S: 

{Spokesman- 

Review-S . 

493,262 

556,51! 

Chronicle-e  . 

1.062,052 

1,101,265 

Grand  Total  . . . . 

2,450,727 

2,579,(69 

STOCKTON,  CALIF 

Record-e  . 

1,313,859 

M47,«; 

SYRACUSE,  N.  Y. 

Herald  Joumal-e. . 

1,554,689 

1.716,494 

•Herald 

American-S  . . . . 

617,178 

679,975 

Post  Standard-m . . 

852,260 

964,786 

{Post  Standaid-S.. 

391,500 

454.826 

Grand  Total  . . . . 

3,415,627 

3,915,9:9 

TACOMA.  WASH. 

News-Tribune-e  . , 

.  1,423,368 

1.4  7  3.26' 

News-Tribune-S  . , 

413,702 

433,431 

{Herald  Tribune-S  828,613 

Mirror-m  .  813,307 

Mirror-S  .  371,401 
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NOTE:  Globe  -  Democrat-m  (195SI  fTimes-e  .  568.587  658, 51j 
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ARIZONA  Grand  Total  ....  3,704,838  3.833,846 
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502  ;  241,486;  (1957)  1,247,440  ;  251,984  PORTl 
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1,601,470  1,672,129 


1  Rfii  A8S  1  AZ7  *?nA  TRENTON,  N.  J. 

'623  461  '622'485  Evening  Times-e  ..  1,228,889  l-l*®'!? 
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MAKING  MISSILES  SAVE  YOUR  UFE 


Missile  warfare  may  never  come  .  . . 

BUT  IF  IT  DOES  -  then  what? 

Is  there  something  we  can  do  to  stop,  deflect  or  destroy 
an  enemy  missile  screaming  down  from  outer  space  —  at 
a  speed  that  staggers  comprehension— carrying  a  warhead 
that  can  obliterate  its  target? 

We’ve  only  a  few  minutes  to  act.  Can  we  send  an  elec¬ 
tronic  bullet  into  its  computing,  calculating  brain?  Can  we 
blind  its  radar  eyes?  Can  we  throw  a  meteroic  roadblock 
in  its  path?  Can  we  fool  it  into  committing  suicide? 

The  answers  are  found  in  secret  devices  and  systems 
called  “countermeasuses”— designed  to  make  missiles  miss. 

Electronic  countermeasures.  Other  kinds,  too 

Many  brilliant  minds  are  working  on 
the  problem  —  including  top  scientists 
and  engineers  at  IT&T  who  have  been 
researching,  devising,  inventing ...  for 
more  than  15  years.  Today,  no  less 
than  156  engineers  at  one  IT&T  labo¬ 
ratory  alone  are  working  on  counter¬ 
measures  and  nothing  else. 

This  much  can  be  told.  A  number  of 


countermeasures  exist  today.  Others  are  being  perfected. 
Still  others  are  being  started  from  scratch— to  be  ready  for 
whatever  tomorrow  may  bring. 

Many  tools— many  skills 

Many  tools  are  being  used  —  radar,  infrared,  chemicals, 
others.  Many  skills  are  required  —  in  physics,  metallurgy, 
astronautics,  as  well  as  electronics.  And  thousands  of  IT&T 
technicians  and  artisans  are  working  in  these  fields. 

This  is  one  of  the  big  assignments  the  Department  of 
Defense  has  asked  IT&T  to  tackle.  Guiding  and  controlling 
our  missiles  is  another.  Testing  and  launching  them,  too, 
and  building  communications  between  missile  facilities. 
The  Air  Force  has  even  turned  over  to  IT&T  the  all-impor¬ 
tant  job  of  operating  and  maintaining 
the  Distant  Early  Warning  radar  net¬ 
work  in  the  Arctic,  (the  “DEW  LINE"). 

Perhaps  the  missiles  will  never 
come.  But  if  they  do  —  countermeas¬ 
ures  will  be  needed  to  make  them  miss. 
IT&T  is  working  day  and  night  to  make 
sure  the  countermeasures  will  be 
ready. 


.  .  .  the  largett  American-owned  world-wide 
electronic  and  telecommunication  enterprise, 
with  80  research  and  manufacturing  units,  14 
operating  companies  and  128,000  employees. 
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•Includes  Color 

Comic  ads. 

OIL  aXY-FRANKLIN. 

PA. 

WESTCHESTER 

(BOUNTY 

MACY 

Derrick-m  . 

491,033 

507.614 

incuudes  Weekend  Magazine  &  Gooit 
Section. 

PENTICTON.  B.  C. 

Herald-e  .  232,404  180,23 

(Began  as  daily  Sept.  9,  1957). 
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•Beacon-S  .  328,336  338,600  EAST  ST.  LOUIS.  ILL. 

Eagle-m  .  1,455,704  1,718,863  Journal-e  .  533,914 
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tion.  Linage  of  one  edition  (Journal 
Morning)  is  shown. 
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..e  e.o  tin"  with  Herald-e. 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


ABERDEEN,  S.  D. 

American-News-e  .  355,936  319.508 

American-News-S  .  130.242  174,594 

Grand  Total _  486,178  494,102 

ALTOONA.  PA. 

Slirror-e  .  1,084,524  1,053,381 

APPLETON-NEENAH-MENASHA, 

Post-Crescent-e  ...  1,613,456  1,456.028 

BATTLE  CREEK,  MICH. 
Enquirer  &  News-e  945,441  931,850'A 
Enquirer  &  News-S  243,586  313,155% 


JOHNSTOWN,  PA. 
Tribune-Democrat-d  1,090,551  1,173,578 


WILMINGTON.  DEL.  Telegrai>h-m  . 

News-Joumal-meS  1,585,(M0  1,660,286  •••Telegraph-S 


BLUEFIELD.  W.  VA. 

Telegraph-m  .  446,189  4M.w 

1__ _ 3_  rs  OAO  o**0  911.41. 


KENNEWICK-PASCO-RICHLAND, 

Tri-City  Herald-e. .  555,807  515,6! 
Tri-City  Herald-S. .  142,919  191.2i 


CANADA 

CALGARY.  ALTA. 


Grand  Total _  698,726 

KINGSTON.  N.  Y. 
Freeman-e  .  737,408 

LINCOLN.  NEB. 

3tar-m  .  941,752 

lournal-e  .  955,934 

Journal  t  Star-S..  218,610 


515,627  CHARLOTTETOWN.  P.  E.  I. 

191,268  Guardian-m  .  47.3,101  4.37,178 

- Patriot-e  .  377,007  165,478 


CHATHAM.  ONT. 

.  694,932 


kDA  Grand  Total  ....  648.561 

ALTA.  •••Includes  FAMILY  WEEKLY  »■ 

1,766,315  1,589.736  361  lines  (1958):  36,913  lines  (WM 
NOTE:  Telegraph-m  sold  in  comtu* 
IWN  P  P  I  tion  with  Sunset  News-e. 


Grand  Total  ....  2,116,296  2,160,816  Mercury-e 


943.376  GALT.  ONT. 

961,870  Reporter-e .  675,078 

255,670 

guelph,  ont. 

..160,816  Mercury-e  .  704.825 


luuiier  St  i-iewB-e  943,441  931,»3U*/l>  MAnKUVV  WIS 

iquirer  &  News-S  243,586  313,155%  n-nit-i  Ogo  nos  i  nns  o’l  HAMILTON.  ONT. 

- -  - -  kfJlL  ■■  1  1  M9I47  Spectator-c  .  2,233,377  2,302,654 

Grand  Total  1  IRQ  1  nnu  ^t^W  Journal-m, , ,  1»077,951  lt952,247 

orana  lotal  ....  1,189,027  1,245,006  State  Journal-S  .. .  451.388^  560,252 

_ _  KAMLOOPS.  B.  C. 

BURLINGTON,  VT.  Grand  Total _  2,609,362  2,620.723  Scntinel-e  .  283,134 

-ee  Press-m  -  716.133  790,343  Includes  PARADE  64,785  lines. 


COLUMBIA.  S.  C. 

State-m  .  M3, 900  8W.1 

••State-S  .  406.098  4«.0 

Record-m  .  692.184  801.- 

Grand  Total  ....  1.96*. 182 
••Includes  American  Weekly  Mt*- 
lines  (1958);  46,128  lines  (195i). 

HAVERHILL.  MASS. 

Gazette-e  .  365.818  OW’®- 

JAMESTOWN,  N.  Y. 
Post-Journal-e  ...  856,416  934“ 


BURLINGTON,  VT 
Free  Press-m  ....  716,133 


CANTON,  OHIO 


Repository-e  .  1,638,240  1,805,944  Argus-e 


MOUNE-ROCK  ISLAND,  ILL. 


1.066.324  1,017,492 


Repository-S  .  688,982  793,786  Dispatch-e  .  1,067,038  1,078,714 


KELOWNA,  B.  C. 

(Jourier-e  .  210,840 

(Began  as  daily  Sept.  9,  1957). 


Grand  Total  . . 
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2,322,222  2,699,730 


-  -  KIRKLAND  LAKE,  ONT. 

Grand  Total -  2,133,362  2,096,206  Northern  News-e..  3.32, .623  345,024 


ov.,vv,  LEVITTOWN,  PA. 

rimc.<!-e  .  987,304 

on,  on,  NOTE:  Sold  in  combination 
304,304  Bristol  Courier. 

,-,0,0  MONROE.  LA. 

147,042  Worid-m  .  688,669 

World-S .  226,708 

News-Star-e  .  679,362 


3.32..623  *345,024  Grand  Total _  1,693,729  l.S'®*’ 
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KMCifkalion  ivbjacl  to 


The  quality  goes  in  before  the  Zenith  name  goes  on 


ZENITH  RADIO  CORPORATION  •  CHICAGO  39,  ILLINOIS 


Americe's  pioneer  in  fine  radios  lor  the  home.  Also  mekers  of  Television,  High-Fidelity  Instruments,  end  fine  Hearing  Aids. 


necessary  in  your 
home  as  a  flashlight 
in  case  of  power 
failure  caused  by 
air  raid  or  other 


^  QUALITY  BY 

ZENITH. 

I  he  Royalty  of  Radio 
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1 1  JJJ  VV  •  The  worlds  most  magnificent  radio 

(tubeless) 

TRANS-OCEANIC 

1  STANDARD  AND  BAND  SPREAD 


SHORT-WAVE  PORTABLE  RADIO 


Performs  where  others  fail . . . 

yet  it’s  the  world’s 
^  lightest  and  smallest 
Band  Spread 
Short-Wave 
I;  Portable  Radio 


POWERED  TO  TUNE  IN 


THE  WORLD... 8  WAVE  BANDS! 


^250^ 


You’ll  carry  this  amazing  new  short-wave 
radio  as  you  would  a  fine  imported  camera.  It’s 
engineered  as  soundly  as  a  shockproof  watch  to 
perform  where  others  fail.  This  superb  radio  is 
tubeless,  needs  no  bulky  "B”  batteries  or 
AC /DC  power  supply.  Operates  on  flashlight 
batteries  (available  anywhere,  here  or  abroad) 
for  only  a  fraction  of  a  cent  per  hour. 


92%  greater  power  output  than  tube  type  portables 

Reception  includes  Standard  Broadcast, 
REMEMBER 


International  Short  Wave,  Marine,  Weather, 
Ship-to-Ship,  Ship-to-Shore,  and  Amateur 
Short  Wave.  Plays  in  planes,  trains,  autos, 
ships,  steel  buildings.  Tropically  treated  to  per¬ 
form  even  in  high  jungle  humidity. 


This  is  the  All-Transistor  version  of 
Zenith’s  original  Trans-Oceanic-  Radio  . . .  the 
companion  to  royalty,  explorers,  yachtsmen, 
world-travelers.  Its  list  of  owners  reads  like 
an  international  "Who’s  Who.” 


PATISRSON,  N.  J. 

Call-m  .  793,358  957,109 

News-e  .  1,075,364  1,261,284 


Grand  Total _  1,868,722  2,218,393 

SALEM,  ORE. 

Capital  Joumal-e,,  950,024  1,114,184 
th-esron  Statesman-m  782,668  883,418 

Oregron  Statesman-S  212,942  262,400 


Grand  Total  1,945,634  2,260,002 

SCRANTON,  PA. 

Tribune-m  .  494,446  661,897 

♦Scrantonian-S  ,,.  336,665  347,271 


Grand  Total -  831,111  909,168 

♦Includes  Parade  64,974  lines  (1958)  : 
63,755  lines  (1957). 

WILKES-BARRE,  PA. 

decord-m  .  559,623  618,590 

Times-Leader-e  . . ,  1,023,947  989,370 

•••Independent-S. ,  480,843  446,124 


Grand  Total -  2,064,413  2,054,084 

•♦•Includes  FAMILY  WEEKLY  45,364 
lines  (1958), 

• 

Military  Discipline 
Needed,  Copley  Warns 

San  Diego,  Calif. 

“Over  -  emphasis”  by  news 
media  of  minor  punishments  for 
infractions  of  discipline  in  the 
armed  forces  is  an  interference 
with  the  development  of  man¬ 
power  for  our  national  security, 
James  S.  Copley,  publisher  of 
the  16-newspaper  Copley  Press, 
told  the  Marine  Corps  Reserve 
Association  at  its  national  con¬ 
vention  here. 

He  described  such  reporting 
as  “unnecessary”  focussing  of 
the  spotlight  of  publicity  on  the 
routine  activities  of  a  service, 
and  questioned  its  motive  as 
“subversively  inspired  meddling 
with  our  service  discipline.” 

“Our  recognized  enemies  are 
most  adept  at  the  type  of  sub¬ 
versive  methods  that  wear  down 
discipline  and  command  author¬ 
ity,”  Mr.  Copley  declared.  “The 
Copley  newspapers  never  will 
be  party  to  any  device  designed 
to  weaken  us  as  a  people  before 
our  enemies.” 

• 

500  Attend  Forum 

San  Francisco 

Chiefs  of  the  women’s  news 
department  of  the  San  Fran¬ 
cisco  Examiner  took  to  the  ros¬ 
trum  for  a  women’s  publicity 
forum  here  which  drew  more 
than  500  persons.  Kathleen 
Doyle,  women’s  editor;  Frances 
Moffat,  society  editor  and  Claire 
Leeds,  women’s  activities  editor 
gave  reports  with  an  assist  from 
Gale  Cook,  assistant  city  editor, 
and  Anita  Colby,  president  and 
editor.  Women  Today,  news 
service. 

• 

Kyodo  Correspondent 


Obituary 

Len  F.  Wooster,  a  former 
sports  editor  of  two  Brooklyn 
newspapers  and  a  charter  mem¬ 
ber  of  the  Baseball  Writers  As¬ 
sociation  of  America;  May  25. 
He  had  been  retired  for  several 
years.  Mr.  Wooster  was  sports 
editor  of  the  Brooklyn  Times 
and  the  Brooklyn  Times-Union, 

both  defunct. 

*  *  « 

Harry  Crocker,  64,  former 
Los  Angeles  (Calif.)  Examiner 
movie  columnist  and  Interna¬ 

tional  News  Service  London  cor¬ 
respondent,  after  a  three  year 
illness;  May  23.  He  retired  in 
1951. 

«  *  * 

Mrs.  Winifred  Weaver,  54, 
manager  of  the  Los  Angeles 
(CaliL)  Times  Federal  Credit 
Union  for  the  past  eight  years; 
May  22, 

*  *  * 

Lionel  Shapiro,  50,  World 
War  II  news  correspondent,  col¬ 
umnist  and  one  of  Canada’s 
best-known  postwar  authors, 

after  a  long  illness;  May  27.  He 
formerly  wrote  a  Broadway 
column  for  the  Montreal  (Que.) 
Gazette  and  also  worked  for  the 
North  American  Newspaper 
Alliance. 

*  *  * 

Jason  Sears,  84,  former 
writer  for  the  Waterbary 
(Conn.)  Republican  during  the 
1930s  and  1940s;  May  26. 

4>  *  * 

Camille  J.  Brady,  43,  pub¬ 
lisher  of  the  Yonkers  (N.  Y.) 
Record,  a  Sunday  newspaper 
since  1956,  after  a  long  illness; 
May  25.  She  was  the  widow  of 
Terrence  A.  Brady,  who  had 
purchased  the  paper  32  years 
ago. 

4>  *  « 

Eva  P.  Sloat,  52,  former  edi¬ 
tor  of  the  Coronado  (Calif.) 
Journal;  May  23. 

*41  * 

Irving  M.  Cheek,  72,  man¬ 
aging  editor  of  the  Raleigh 
(N.  C.)  Times  for  25  years 
prior  to  retirement  in  1946; 
May  22. 

4<  *  4< 

Clifford  John  Murray,  63, 
general  manager  of  the  Gravure 
Division  of  Triangle  Publica¬ 
tions,  Inc.  since  1938,  after  a 
week’s  illness;  May  19. 

• 

Florida  Weeklies  Sold 


Maj.  F.  W.  Bonfils 
Of  Denver  Dead 

Denver 

Maj.  F.  W.  Bonfils,  former 
business  manager  of  the  Denver 
Post  and  member  of  a  promi¬ 
nent  Colorado  family,  died  May 
21  at  St.  Joseph’s  Hospital.  He 
was  62  years  of  age.  He  was 
under  treatment  for  hepatitis,  a 
liver  ailment. 

Maj.  Bonfils  was  a  graduate 
of  the  U.S.  Military  Academy 
at  West  Point  and  was  business 
manager  of  the  Denver  news¬ 
paper  from  1926  until  May  1951, 
when  he  retired.  He  first  joined 
the  Post  in  September  1924  as 
assistant  to  the  late  publisher, 
F.  G.  Bonfils.  He  saw  service  in 
France  during  World  War  I 
with  the  4th  Engineers,  4th 
Division. 

• 

Syd  Livingston  Dies, 
Veteran  N.Y.  Newsman 

Syd  Livingston,  58,  veteran 
New  York  newspaperman  and 
member  of  the  staff  of  the  New 
York  J oumal- American,  died  of 
a  heart  ailment  May  29. 

Mr.  Livingston  began  his 
career  with  the  old  Brooklyn 
Times.  He  joined  the  New  York 
Journal,  later  the  Journal- 
American,  in  1929  and  special¬ 
ized  in  crime  reporting. 

He  was  a  founder  of  the 
Newspaper  Reporters  Associa¬ 
tion. 

Accident  Fatal 

Hamilton,  Ont. 

David  Anderson,  28,  reporter 
on  the  Hamilton  Spectator,  was 
killed  May  27  when  his  sports 
car  turned  over  near  Hannon, 
Ont.  He  had  joined  the  Specta¬ 
tor  in  April,  after  being  with 
the  Sault  Ste.  Marie  (Ont.) 
Star. 

4i  4i  4< 

Donald  G.  Kovacic,  46,  news 
editor  of  the  Washington  bureau 
of  the  Associated  Press,  after 
an  illness  of  three  weeks; 
May  23. 

4<  4>  4> 

Leslie  H.  Jones,  55,  on  edi¬ 
torial  room  staff,  Hartford 

(Conn.)  Times  for  the  past  38 
years,  after  a  long  illness; 

May  20. 


Heargt  Pool  Presented 


‘Col.’  Dave  Egan, 

Sports  Writer,  Dies 

Wakefield,  Mass. 
David  Egan,  Boston  Dailf 
Record  sports  columnist  for 
more  than  22  years,  died  May  ► 
21  at  his  home.  He  was  57  years 
of  age. 

Known  as  “The  Colonel,”  Mr. 
Egan  began  his  newspaper  ca¬ 
reer  with  the  Boston  Globe  after 
he  was  graduated  from  Harvard 
Law  School  in  1926.  He  was 
graduated  from  Harvard  Col¬ 
lege  and  its  law  school  wift 
highest  honors. 

Mr.  Egan  left  the  Globe  to 
become  a  staff  reporter  for  the 
Boston  American  and  after  sev¬ 
eral  years  resigned  for  the  post 
of  public  relations  director  of 
the  Holyoke,  Mass.,  Arena. 

He  returned  to  newspaper 
work  in  1936  with  the  Record. 

For  many  years  he  was  pub¬ 
lic  relations  director  for  the 
Rockingham  Race  Track  a; 
Salem,  N.  H. 

•  4i  * 

Paul  G.  Howard,  49,  assist¬ 
ant  telegraph  editor  of  the 
Schenectady  (N.  Y.)  GazetU. 
following  a  brief  illness;  May 
30.  He  had  been  a  copy  editor 
for  the  Gazette  for  more  thai 
four  years,  and  had  been  act¬ 
ing  telegraph  editor. 

*  *  * 

J.  R.  Grady,  49,  publisher  of 
the  weekly  Duplin  Times  and 
LaGrange  Gazette  at  Kenans- 
ville,  N.  C.,  of  a  heart  ailment: 
May  29.  He  was  formerly  a  re 
porter  for  the  Wilson  (N.  C.) 
Daily  Times  before  entering  thi 
weekly  field  in  1933. 

4>  *  * 

Abraham  M.  Powell,  55. 
chief  rewriteman  for  the  Eastw 
(Pa.)  Express  and  a  newspapct 
employe  for  36  years ;  May  25 

*  4i  * 

Erwin  M.  Budner,  55,  a  pub 
lisher  of  the  old  WilmingUr^ 
(Del.)  Sunday  Star,  of  a  heatt 
attack;  May  24.  After  the  Star 
closed  in  1954  he  remained 
vicepresident  of  the  firm  whid 
prints  comic  magyazines  anc 
long-run  weeklies. 

*  4>  * 

Robery  Walshaw,  65,  forme 
secretary-treasurer  of  the  Cb 
cago  (Ill.)  Sun  Times;  May  2i 

*  *  4i 

John  M.  Lyons,  60,  retired 
photographer  for  the  ElizabC 
(N.  J.)  Daily  Journal;  May2t 
He  joined  the  newspaper  in 
1926.  In  1946  he  won  the  Ne* 
Jersey  Press  Association  Gols 
Medal. 


H.  Ishihara  has  assumed 
charge  of  the  New  York  office  of 
Kyodo  News  Service  of  Japan. 
He  «ucceeds  C.  Koito,  who  is 
returning  to  Japan.  Sadao  Roy 
Otake,  NYU  graduate,  is  Wash- 
ingyton  correspondent. 


Sale  of  two  Florida  weeklies, 
the  Ruskine  Planter  and  Inter¬ 
hay  Beacon  for  $18,500  was  an¬ 
nounced  by  Paul  H.  Chapman 
Co.,  broker.  Miss  L.  Gilman  of 
Hartford,  Conn.,  purchased  the 
papers  from  F.  Ralph  Gervers. 


Los  Angeles 
A  William  Randolph  Hearst 
Memorial  Pool  has  been  pre¬ 
sented  to  Firestone  Scout  Res¬ 
ervation  by  the  Los  Angeles 
Examiner  and  the  Los  Angeles 
Herald  &  Express. 


Charles  Schmidt,  60,  su! 
artist  for  the  Boston  (Mass-' 
Record-American  and  Sundtt 
Advertiser,  of  a  heart  attacl- 
May  29.  He  was  with  the  Hearst 
newspapers  for  44  years. 
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ED 


We  are  pleased 
to  announce 
the  appointment  of 

SAWYER  .  FERGUSOJV  .  WALKER  •  COMPAATY 

as  our 

National  Representatives 

EFFECTIVE  JUNE  i,  1958 

The  Grand  Rapids  Press 
The  Grand  Rapids  Herald 

GRAND  RAPIDS,  MICHIGAN 
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Projective  Imagination: 
Hall’s  ‘Our  New  Age’ 

By  James  L.  Collings 


A  scholar  has  collaborated 
with  an  artist  to  bring  you, 
through  Hall  Syndicate,  a  Sun- 
day-page  feature  about  the 
world  of  science,  “Our  New 
Age.” 

This  is  a  scholar:  Dr. 
Athelstan  Spilhaus,  dean  of  the 
Institute  of  Technology,  Univer¬ 
sity  of  Minnesota,  and  holder 
of  degrees  and  titles  from  here 
to  the  science  advisory  board 
of  the  Secretary  of  Defense. 

This  is  an  artist:  Carl  Rose, 
ex-newspaper  editorial  cartoon¬ 
ist,  author,  book  illustrator  and 
contributor  of  cartoons  to  the 
slicks. 

Their  superior  product,  for 
release  early  September,  is 
based  on  fact,  not  fantasy. 

As  Helen  Staunton,  Hall  edi¬ 
tor,  says:  “It’s  science  presented 
with  projective  imagination,  and 
it  will  definitely  capture  the 
feeling  of  adventure  which 
science  holds  for  people  today. 

Open  Doors  on  Science 

“We  want  to  open  the  doors 
on  science  and  depict  what  it 
will  mean  to  us  in  the  future. 
In  this  way  we’ll  be  laying  be¬ 
fore  readers  a  world  of  wonders 
and  a  constantly-expanding  uni¬ 
verse. 

“We  are  going  to  cover  the 
whole  field  of  science,  with  no 
attempt  to  specialize,  and  we’ll 
be  especially  concerned  with 
those  fields  that  are  now  ex¬ 
panding,  for  instance  things 
we’ve  learned  about  medicine, 
space,  the  polar  regions,  the 
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sources  of  power,  atomic  energy, 
oceanography,  geography,  and 
so  on.” 

Mr.  Rose,  a  small,  fiftyish 
man  with  the  pained  expression 
of  one  who  can’t  get  up  the 
money  to  pay  his  income  taxes 
in  time  (“I  was  up  late  last 
night;  I’m  a  night  worker”) 
was  listening  in. 

“Everything  is  authentic,”  he 
said.  “All  material  is  double- 
checked.  There’s  no  fooling 
around  with  science  fiction. 

“I’ll  attempt  to  make  the 
color  tell  much  of  the  stories. 
The  stories  themselves  will  not 
be  easy  to  tell  because  of  the 
abstract  ideas  that  must  be 
made  graphic.  Cartoon  tech¬ 
niques  will  be  used  whenever 
needed,  and  I’ll  often  use  acetate 
overlays  as  color  guides.” 

Diploma  from  MIT 

Mr.  Spilhaus  wasn’t  present, 
but  his  record  speaks  con¬ 
vincingly  enough:  A  native  of 
Capetown,  South  Africa  (natu¬ 
ralized  1946),  the  47-year-old 
doctor  of  science  has  diplomas 
from  the  University  of  Cape¬ 
town  and  the  Massachusetts 
Institute  of  Technology. 

He  is  a  member  of  the 
scientific  advisory  board  of  the 
Air  Force  and  the  executive 
committee  of  the  International 
Geophysical  Year  of  the  Na¬ 
tional  Academy  of  Sciences.  He 
is  U.S.  representative  to 
UNESCO.  He  has  held  high 
academic  positions  around  the 
country.  And  he’s  a  member  of 
just  about  every  science  society. 

But  he’s  neither  pedantic  nor 
stuffy.  His  copy  is  simple,  in- 
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Carl  Rose  Dr.  Spilhaus 


teresting.  If  there  be  any 
criticism,  it’s  this:  Dr.  Spilhaus 
could  provide  more  figures  for 
the  sake  of  comparisons  and 
contrasts.  At  any  rate,  on  the 
subject  of  oceanography  he 
writes: 

“So  deep  is  the  sea  that  if 
Mount  Everest  rose  from  the 
deepest  trench,  its  peak  would 
still  be  a  mile  and  a  half  under 
water.”  In  the  contiguous  panel: 
“The  best  skin  divers  can  go 
down  only  about  200  feet.”  In 
the  penultimate  panel:  “At  sea 
level,  we  live  in  an  air  pressure 
of  15  pounds  to  the  square  inch.” 
The  art  is  out  of  this  world. 
That’s  speaking  artistically,  not 
scientifically. 

Serious  Business 

Mr.  Rose  will  use  the  byline 
Earl  Cros,  which  is  the  acrostic 
spelling  of  his  name.  He  is  doing 
this  because  he  has  written 
and  drawn  in  light  vein  of 
scientific  matters  and  this  is 
serious  business. 

“Although”  he  said,  “I  won’t 
hesitate  to  inject  an  occasional 
humorous  touch  in  this  feature.” 

Back  in  1926-29  he  was  fea¬ 
ture  artist  with  the  old  New 
York  World  —  “In  fact,  I  was 
the  entire  art  department  for 
the  metropolitan  section,  doing 
everything  from  cartoons  to 
portraits.” 

His  next  job  was  with  the 
Boston  Herald,  1929-32,  as  edi¬ 
torial  cartoonist.  When  he  was 
told  he  had  to  take  a  60%  pay 
cut  he  quit  to  freelance,  and 
since  has  sold  countless  cartoons 
and  illustrated  15  books.  In  1946 
he  wrote  and  illustrated  his  own 
book,  “One  Dozen  Roses.” 

As  someone  once  said:  “A 
rose  is  a  rose.”  Could  it  have 
been  Mr.  Rose? 

*  *  * 


and  becomes  incidental  back¬ 
drop.  In  the  foreground,  huma: 
episodes  with  full  character  de¬ 
velopment  will  move  rapidly 
with  plenty  of  suspense. 

The  story  now  is  told  in  dra¬ 
matic  dialogue,  the  form  of  > 
which  readers  seem  to  prefer, 
Johnny  Reb  is  now  made  avail¬ 
able  in  one-third  page  standard 
format,  as  well  as  in  the  half 
page  standard,  hitherto  avail¬ 
able. 

“The  changes  give  the  artist 
Frank  Giacioa,  greater  freedoE 
in  telling  his  stories  of  higk 
adventure  and  give  editon 
necessary  flexibility  in  making 
up  their  comic  supplements,’ 
said  Sylvan  M.  Barnet  Jr.,  syn¬ 
dicate  director. 


Hearst  Papers’ 
Artist  Dies 

Boston 

Charles  Schmidt,  Boston  Rec¬ 
ord  -  American  -  Sunday  Adver¬ 
tiser  staff  artist  for  41  years, 
died  of  a  heart  attack  while 
working  in  the  yard  of  his  home 
in  Winthrop  May  29.  A  native 
of  Brooklyn,  N.  Y.,  he  had  been 
with  the  Hearst  Newspapers  for 
44  years.  Before  coming  to  Bos¬ 
ton,  he  worked  on  the  New  York 
American. 

His  reconstruction  of  ancient 
Jerusalem  covered  a  centerfold 
of  the  American  on  April  2  and 
won  plaudits.  The  depiction  of 
Jerusalem  as  it  was  in  the  time 
of  Christ  was  considered  by  the 
artist,  who  never  went  to  art 
school  but  obtained  all  his  train¬ 
ing  in  newspaper  art  depart¬ 
ments,  his  crowning  achieve¬ 
ment.  It  represented  10  years  of 
collecting  material,  of  poring 
over  Old  and  New  Testament 
sources  and  studying  ancient 
maps. 

One  of  his  most  widely  read 
creations  was  the  comic  strip, 
“Sergeant  Pat  of  Radio  Patrol." 
He  collaborated  in  the 
Feature  adventure  serial  with 
Eddie  Sullivan,  of  the  Daily 
Record  rewrite  staff. 

A  son,  James  A.  Schmidt,  is 
a  Record-American-Sunday  Ad¬ 
vertiser  staff  artist. 


Johnny  Reb  Changes 

Washington 

Changes  were  made  in  the  Augie  Lio,  assistant  sports 
comic  strip,  “Johnny  Reb,”  on  editor  of  the  Herald-News,  of 
May  18,  the  New  York  Herald  Passaic-Clifton,  N.  J.,  has  beer- 
Tribune  Syndicate  announced,  named  to  the  Georgetown  Uni- 
The  story  line  now  concentrates  versity  Athletic  Hall  of  Fame 
on  the  adventures  of  Johnny  LJe  was  an  All-American  guard 
Reb  alone  and  the  whole  con-  foj.  -^j-je  Hoyas,  playing  fro® 
cept  of  the  strip  has  been  1933  through  1941.  Prior  to 
changed.  joining  the  sports  staff  of  the 

The  colorful,  swirling  era  of  Herald-News  10  years  ago,  h* 
history  moves  to  the  background  played  professional  football. 
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^MR.  DEKKER, 


A.  The  dollars  we  invest  in  behalf  of  our  clients  is  the  best  answer  I  know  to  that  question. 

Q.  How  much  is  that? 

A.  Just  about  $35  million  last  year  in  U.S.  newspapers  alone. 

Q.  Now,  about  yourself.  Are  you  a  reader  of  Editor  &  Publisher? 

A.  I  certainly  am.  Started  when  I  was  about  ten  years  old  in  my  father’s  office  at  the 
Manchester  Union  Leader. 

Q.  What  editorial  sections  of  E&P  do  you  read  most  often? 

A.  Basically,  the  advertising  news.  I’m  a  skip  reader;  I  turn  pages  looking  for  news  of 
what’s  going  on  in  my  particular  areas. 

Q.  Do  you  think  Editor  &  Publisher  has  editorial  vitality? 

A.  Decidedly,  yes.  Primarily,  because  it  sticks  fast  to  its  policy  of  being  the  newspaper 
advocate.  Because  it  speaks  freely,  frankly — and  is  always  timely. 

Q.  Are  there  any  particular  issues  that  mean  more  to  you  than  others? 

A.  Those  that  round-up  the  current  situation  in  ROP  color  are  important.  We’re  isolated 
from  ROP  color  here  in  New  York — as  compared  to  cities  like  Milwaukee  and  Chicago. 

We  try  to  bring  all  the  information  we  can  get  on  the  subject  to  the  attention  of  our 
creative  people.  While  most  media  people  are  aware  of  its  importance,  many  creative 
people  don’t  think  much  of  it. 

Q.  Mr.  Dekker,  does  anyone  else  read  your  copy  of  E&P? 

A.  It  is  routed  through  me  to  four  other  members  of  the  media  department  who  are  active 
in  buying  newspaper  space. 

Q.  Do  you  use  the  Editor  &  Publisher  Market  Guide  and  Year  Book? 

A.  The  people  on  my  staff  do. 

Q.  Now' — the  new'spaper  ads  in  E&P.  Do  you  read  them? 

A.  Of  course.  Can’t  very  well  ignore  them  if  your  job  is  to  be  informed  about  newspapers. 

Q.  What  do  you  think  of  them,  generally? 

A.  Many  of  them  could  be  improved.  Some  of  them  just  seem  non-professional.  But 

advertisements  like  those  of  the  Minneapolis  Star  and  Tribune  are  excellent  and  helpful. 

Q.  How  often  do  you  think  a  newspaper  should  advertise? 

A.  Depends  on  what  kind  of  ads  they’re  putting  out.  Bear  in  mind  that  most  readers  are 
skimmers.  That  applies  to  both  consumer  and  trade  publications.  So  you  just  can’t  run  one 
ad  or  a  thin  schedule  and  expect  anything  much  to  happen.  When  I’m  handling  the 
advertising  of  anyone  using  weekly  publications,  I  feel  that,  to  be  useful,  an  advertisement 
must  run  no  less  than  13  times.  I  prefer  18,  20,  or  better  still — 26  times. 

Q.  One  more  question,  Mr.  Dekker.  Do  you  ever  ask  newspaper  executives  their  opinions 
of  other  newspapers? 

A.  In  my  experience,  most  of  them  tell  us  their  opinion  of  other  newspapers  without  being 
asked.  I’m  not  being  funny.  They’re  quite  willing  to  offer  their  opinions,  pro  or  con. 
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HO/^  POWERFUL 
J  MEDIUM  DO  YOU 
RMTE  NEWSPAPERS 
TODAY?" 


WILLIAM  C.  DEKKER,  Vice  President  and 
Media  Director  of  McCann-Erickson,  Inc., 
joined  that  fast-growing  agency  in  1943. 
McCann-Erickson  ranked  as  the  #2  agency 
in  the  nation  last  year,  with  total  billings 
in  the  vicinity  of  $260-million.  About  $35- 
million  of  the  total  was  placed  in  newspapers. 


NEWSPAPER  EXECUTIVES:  Write  for  a  free  copy  of  ’’The  Right  Climate  for  Your  Nevtspaper  Promotion.’’ 

Write  EDITOR  Gf  PUBLISHER,  1475  Broadway,  New  York  36,  N.  Y. 
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ROP  Color 
Data  Service 
To  Continue 

Lake  Shore  Electrotype  Divi¬ 
sion  of  Electrographic  Corpora¬ 
tion,  Chicago,  will  reprint  this 
month  the  list  of  newspaper 
ROP  Color  Requirements  com¬ 
piled  and  published  by  Editor 
&  Publisher  in  its  ROP  Color 
Issue  March  29. 

E.  E.  Reilly,  president,  says 
the  reprints  in  smaller  format 
but  larger  type  will  be  distrib¬ 
uted  early  in  July  to  advertis¬ 
ing  executives  and  mechanical 
production  people. 

In  1959,  I^ke  Shore  will  com¬ 
pile  this  listing  and  make  it 
available  for  E&P’s  third  annual 
ROP  Color  Issue  in  March. 

The  March  29  list  has  been 
corrected  by  EtP  prior  to  re¬ 
printing  to  include  figures  on 
six  newspapers  offering  ROP 
color  which  have  not  been  listed 
previously.  The  papers  and  their 
rates  are: 

Illinois 

The  Elgin  Daily  Courier- 
News:  3C&6  Minimum  size  1000 
lines  —  premium  $100;  2C&6 
Min.  1000  lines  —  $85;  IC&B 
Min.  1000  lines  —  $75;  Avail¬ 
able  on  all  days. 

The  Monmouth  Daily  Review 
Atlas:  2C&B  Min.  None  —  pre¬ 
mium  $70;  IC&B  Min.  None  — 
$35;  Available  on  all  days. 

The  Waukegan  News-Sun: 
3C&B  Min.  1000  lines  —  pre¬ 
mium  $72;  2C&B  Min.  1000  lines 

—  $64;  IC&B  Min.  1000  lines  — 
$56;  Available  all  days  (IC&B 
only  on  Tues.  and  Thurs.). 
New  York. 

Plattsburgh  Press  -  Republi¬ 
can:  3C&B  Min.  1000  lines  — 
premium  $100;  2C4B  Min.  1000 
lines  —  $75;  IC&B  Min.  1000 
lines  —  $50;  Available  all  days. 
Washington 

Moses  Lake  Columbia  Basin 
Daily  Herald:  IC&B  Min.  600 
lines  —  premium  $40;  Avail¬ 
able  all  days. 

Ontario 

The  St.  Catherines  Standard: 
3C&B  Min.  600  lines  —  premium 
$100;  2C&B  Min.  600  lines  — 
$80;  IC&B  Min.  600  lines  — 
$50;  Available  all  days. 

Rates  for  the  Phoenix  (Ariz.) 
Republic  and  Gazette  (offering 
color  after  Oct.  1,  1958)  are  in¬ 
cluded:  3C£B  Min.  1000  lines 

—  premium  $324;  2C&B  Min. 
1000  lines  —  $270;  1C&B  Min. 
1000  lines  —  $216;  Available 
week  days. 

New  rates  for  the  San  Fran¬ 
cisco  (Calif.)  Chronicle  (effec¬ 
tive  July  1)  are:  3C&B  Min. 

66 


1000  lines  —  premium  $600; 
2C&B  Min.  1000  lines  —  $600; 
IC&B  Min.  1000  lines  —  $250; 
Available  all  days  except  3C&B 
on  Sunday  main  section.  Sunday 
rates  $650,  $650  and  $300,  re¬ 
spectively. 

Additional  information  and 
requirements  for  these  papers 
will  be  included  in  the  Lake 
Shore  reprint. 

Three  typographical  errors  in 
the  E&P  list  have  been  corrected 
as  follows:  Middletown  (Ckinn.) 
Press  does  accept  half-page  ver¬ 
tical  color  on  black  and  white 
comic  page;  Mount  Clemens 
(Mich.)  Monitor-Leader  pre¬ 
mium  for  IC&B  is  25%  with  $35 
minimum;  WallaWalla  (Wash.) 
Union-Bulletin  closing  days  in 
advance  of  publication  is  five 
days  instead  of  14. 

*  •  • 

ROP  Linage  Figures 

Supplementary  ROP  color  lin¬ 
age  figures  for  1957  received 
too  late  for  the  March  29  issue: 

Monmouth,  III. 

Local  National 

Review  Atlas-e  .  S9,620  . 

Color  available  since  Oct.  1,  19C7. 

Rockford,  III. 

Morning  Star-m .  222,369  183,686 

Register-Reirablic-e  . .  301,665  235,966 

Star-S .  79,296  52,080 

PUttsburgh,  N.  Y. 

Press-Republican-m  ,.  611,500  2,852 

St.  Catherines,  Ont. 

Standard-e .  190,701  182,060 

• 

Millar  Appointed 
To  ANPA’s  SSe 

Chicago 

Robert  C.  Millar,  president 
and  general  manager  of  the 
Jacksonville  (Fla.)  Times-Un- 
ion,  has  been  appointed  to  the 
Special  Standing  Committee  of 
the  American  Newspaper  Pub¬ 
lishers  Association  by  President 
D.  Tennant  Bryan. 

George  N.  Dale  is  chairman 
of  the  Special  Standing  Com¬ 
mittee,  with  headquarters  in 
Chicago.  Other  members  of  the 
committee  are:  Richard  H.  A.m- 
berg,  St.  Louis  (Mo.)  Globe- 
Democrat;  Eugene  C.  Bishop, 
Palo  Alto  (Calif.)  Peninsula 
Newspapers,  Inc.;  William  A. 
Dyer  Jr.,  Indianapolis  (Ind.) 
Star  and  News;  Hugh  B.  Pat¬ 
terson,  Jr.,  Little  Rock  (Ark.) 
Gazette;  and  Albert  Spendlove, 
Philadelphia  (Pa.)  Bulletin. 

• 

Stringers  Honored 

Toronto 

Robert  DeHart,  assistant 
news  editor  of  the  Toronto  Tele¬ 
gram,  and  Douglas  Peacock  of 
the  Welland-Port  Colborne 
(Ont.)  Tribune,  were  presented 
on  May  30  with  silver  rose  bowls 
by  Charles  H.  Peters  of  the 
Montreal  Gazette,  in  his  capacity 
as  president  of  the  Canadian 
Press,  for  their  quarter  century 
of  service  as  CP  correspondents. 


Spelling  Champs 
Await  the  Word 

Washington 
Sixty-eight  young  spelling 
champions  from  all  over  the 
country  will  compete  here  next 
week  in  the  31st  annual  Na¬ 
tional  Spelling  Bee. 

Because  of  the  large  number 
of  winners,  the  Bee  finals  for 
the  first  time  will  run  two  days 
instead  of  one.  They  will  be  held 
Wednesday  and  Thursday,  June 
11  and  12,  in  Sheraton  Hall. 

Sponsors  of  the  Bee  are 
Scripps-Howard  and  other  news¬ 
papers  throughout  the  country, 
plus  Stars  and  Stripes,  the  serv¬ 
ice  paper  in  Europe. 

New  sponsors  in  the  list  of 
66  papers,  largest  in  Bee  his¬ 
tory,  are  the  Omaha  World- 
Herald,  the  Youngstown  Vindi¬ 
cator  and  the  Haverhill  (Mass.) 
Journal. 

Prizes  for  Bee  Week  alone 
total  $4,100  plus  a  weekend  trip 
to  New  York  City. 

• 

Starzel  Hits 
At  ‘Balanced’ 

Editing  Rnle 

Frank  J.  Starzel,  general 
manager  of  the  Associated 
Press,  said  in  a  talk  at  Colum¬ 
bia  University  May  29  that  care 
must  be  taken  lest  there  “be 
“abdication  of  the  journalistic 
conscience  to  the  adding  ma¬ 
chine  tape  as  a  measure  of  ob¬ 
jective  editing.” 

He  referred  to  attempts  to 
give  equal  treatment  to  political 
candidates  and  said: 

“If  by  sheer  coincidence  one 
political  candidate’s  wordage  in 
the  news  reports  of  a  campaign 
are  almost  exactly  equal  to  those 
given  his  opponent,  I  shall  not 
quarrel  with  the  mathematics 
but  I  most  certainly  reject  the 
conclusion  that  both  have  been 
probably  accorded  fair  treat¬ 
ment.  Further,  I  shall  refuse 
flatly  to  bind  myself  to  any  such 
test  of  fairness  either  before, 
during  or  after  the  campaign. 
Nor  will  I  accept  as  valid  any 
criticism  based  on  such  an  ob¬ 
viously  untenable  structure.  Es¬ 
tablishing  balance  by  word- 
count  is  about  as  valid  as  evalu¬ 
ating  your  ability  to  see  by 
counting  your  eyes.” 

• 

Daily  Raises  Price 

Morristown,  N.  J. 

The  Daily  Record  increased 
its  price  from  5c  to  7c,  effective 
June  2.  It  marks  the  first  price 
increase  since  October,  1947 
when  the  daily  went  from  4c 
to  5c. 
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West  Virginia 
Awards  Posted 

Morgantown,  W.  Va. 
The  top  writers,  photogra-  ^ 
phers  and  admen  of  West  Vir¬ 
ginia  newspapers  received  rec- 
ognition  for  their  efforts  here 
June  6  as  nearly  150  awards  of 
cash,  plaques  and  certificates  of 
merit  were  presented  at  the 
Awards  Dinner  of  the  West 
Virginia  Press  Association. 

The  widely-sought  honors  for 
community  service  were  won  in 
their  respective  classes  by  the 
Charleston  Daily  Mail,  the  Oni 
Hill  Fayette  Tribune  and  the 
Weston  Democrat.  In  similar 
classification  the  Wheeling  h- 
telligencer,  the  Weirton  Daily 
Times,  the  New  MartinsviUt 
Wetzel  Republican  and  the 
Wellsburg  Brooke  News  were 
judged  to  have  the  most  attrac¬ 
tive  front  page  make-up. 

In  other  notable  achievements 
James  B.  Dickson  of  the 
Charleston  Gazette  broke  a 
three-year  strangle  hold  of  a 
fellow  writer  on  the  same  paper 
for  the  best  local  column. 

Top  photography  awards  went 
to  Frank  Wilkin  of  the  Charles¬ 
ton  Gazette  (“City  Scene”),  and 
Lew  Raines  of  the  Charleston 
Gazette  (“Portrait”). 

Other  winners  were: 
Industrial  writing  —  Frank 
Shaffer,  Charleston  Daily  Mail: 
Monroe  Worthingrton,  Oak  Hill 
Fayette  Tribune. 

Wire  service  coverage — Clyde 
C.  Ball,  AP,  Huntington. 

Tourist  stories — Monroe 
Worthington,  and  Robert  K. 
Holliday,  Montgomery  Herali 
News  writing — Terry  Mar- 
chal.  Charleston  Gazette;  fea¬ 
ture — Paul  Crabtree,  Charlei- 
ton  Gazette;  Wilma  Higgin¬ 
botham,  Charleston  Daily  Mail 
Best  column  by  woman  writer 
— Lois  Amick,  Charleston, 
Gazette. 

Sports  column — Cliff  McWil¬ 
liams,  Wheeling  News-Register; 
conservation  story — Ralph  E. 
Fisher,  Moorefield  Examiner. 

Weeklies  —  news  writing  — 
Don  Rentch,  Spirit  of  Jefferson 
Advocate;  feature — W.  Herbert 
Welch,  Buckhannon  Republiean 
Delta;  editorial — R.  E.  Fisher, 
Moorefield  Examiner,  and  Mark 
Ethridge  Jr.,  Ravenswood  Nevs. 
• 

Ed  Swick  Weds 

Chicago 

Edgar  W.  Swick,  an  associate 
of  Church,  Rickards  &  Co.,  ^ 
recently  married  to  Mrs.  Vi^ 
ginia  Lee  Burnham  of  Ann 
Arbor,  Mich.  Mr.  Swick  was 
formerly  circulation  manager  of 
the  St.  Louis  Star-Times. 
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Prof.  Austin 
Reports  on 
Job  Survey 

Chicago 

Newspapers  need  to  do  a 
“sharper”  job  of  recruiting 
young  men  and  women  into 
journalism,  Prof.  Alvin  E.  Aus¬ 
tin  told  members  of  the  Chi¬ 
cago  Headline  Club  of  Sigma 
Delta  Chi. 

Prof.  Austin,  on  leave  from 
North  Dakota  University,  has 
been  engaged  in  a  year-long 
study  for  the  Dow,  Jones 
Foundation  on  why  young 
people  are  not  going  into 
journalism. 

Prof.  Austin  pointed  out  that 
two  things  have  hit  his  survey 
since  it  started  last  fall.  First 
was  Russia’s  Sputnik,  and  the 
resulting  cry  for  more  math, 
science  and  engineering  in  the 
high  schools,  he  said.  Second 
was  the  business  recession. 

“In  the  first  instance,  we’ve 
been  asking  a  representative 
list  of  high  school  principals 
across  the  nation  whether  they 
consider  journalism  a  ‘frill’ 
course,”  he  said.  “The  answers 
aren’t  all  in,  but  I  am  happy 
to  state  that  those  replying  to 
date  have  been  unanimous  in 
declaring  journalism  no  ‘frill’ 
but  a  valuable  asset  to  the  edu¬ 
cation  program.” 

As  to  the  recession,  he  said, 
a  number  of  managing  editors 
around  the  country  are  indi¬ 
cating  that  their  turnover  has 
slowed  to  a  walk  and  that  they 
are  going  to  be  a  “bit  slower” 
about  filling  staff  vacancies  that 
do  develop. 

“The  demand  for  this  Spring’s 
crop  of  journalism  graduates 
may  not  be  quite  as  brisk  as  in 
other  years,  but  it’s  holding  up 
quite  well,”  said  Prof.  Austin, 
who  added: 

Salary  Range 

“Some  of  the  salaries  the 
newcomers  are  going  to  get 
aren’t  bad  either.  The  news¬ 
paper  salaries  range  from  $65 
to  $85  a  week  with  $73  as  the 
average.  PR  firms  are  paying 
all  the  way  from  $65  to  one 
paduate  who  is  going  to  get 
$142  a  week.  Advertising  jobs 
are  coming  in  at  $70  to  $120 
per  Week.  Radio-'TV  salaries 
»nge  from  $70  to  $85.  Teaching 
options  are  bringing  around 
WO-  Business  and  industrial 
journalism  jobs  seem  to  be 
ranpng  between  $60  and  $110. 

It  has  been  estimated  that 
salaries  for  other  college  grad- 
aates  this  Spring  will  start  at 
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$108  per  week  for  engineers, 
$96  for  accounting,  $95  for 
sales  personnel,  $94  for  general 
business — with  $99  the  average 
for  all  fields.  That  prediction 
was  made  last  December  and 
may  not  hold  up — so  newspaper 
starting  pay  still  seems  to  be 
lagging  even  though  a  number 
of  papers  now  seem  willing  to 
pay  $100  to  get  people  they 
want. 

“At  later  stages,  after  two  to 
seven  years  experience,  a  news¬ 
man  often  finds  he  is  doing  as 
well  or  better  financially  as 
persons  in  many  other  fields. 

“As  to  the  old  one  about  the 
printers  making  more  than  the 
news  staff  98  Guild  contracts 
show  Guild  scales  above  me¬ 
chanical  department  figures. 
Thirty-three  news  scales  are 
below  the  printers’,  five  are  just 
the  same. 

“There  are  plenty  of  five- 
figure  salaries  for  good  report¬ 
ers  and  editors — if  you’ve  got 
the  stuff.  On  the  New  York 
Times  alone,  246  members  of 
the  news  staff  make  $10,000  a 
year  or  more.” 

• 

Acting  Chairman 
Appointed  at  TCU 

Fort  Worth,  Tex. 

Dr.  Max  R.  Haddick  has  been 
named  acting  chairman  of  the 
Department  of  Journalism  at 
Texas  Giristian  University  for 
the  next  school  year  and  Edwin 
H.  Ferguson  Jr.  of  the  Univer¬ 
sity  of  Houston  has  been 
named  assistant  professor  in  the 
division. 

Mr.  Ferguson,  who  has  had 
both  newspaper  and  magazine 
experience,  has  been  instructor 
in  journalism  and  student  pub¬ 
lications  adviser  at  Houston 
since  1955.  He  will  handle 
courses  taught  by  Dr.  Warren 
K.  Agee,  department  chairman, 
who  leaves  July  1  to  become  di¬ 
rector  of  the  School  of  Journal¬ 
ism  at  West  Virginia  Univer¬ 
sity. 

Dr.  Haddick  joined  the  TCU 
staff  last  Fall.  He  holds  his 
B.  A.  and  M.  A.  degrees  from 
Texas  Colleges  of  Arts  and  In¬ 
dustries.  He  studied  at  Vander¬ 
bilt  and  Oklahoma  State  Univer¬ 
sity  before  taking  his  Ph.  D. 
from  the  University  of  Texas 
in  1956. 

• 

Recreation  Guide 

Chester,  Pa. 

A  20-page  two-color  outdoor 
living  and  vacation  news  supple¬ 
ment  was  published  prior  to  the 
Memorial  Day  weekend  by  the 
Chester  Times.  The  tabloid  sup¬ 
plement  carried  numerous  ads 
featuring  items  used  for  recrea¬ 
tion  and  outdoor  living. 
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Lincoln  Editor’s 
Service  Noted 

Lincoln,  Neb. 

Tribute  was  paid  to  the  late 
James  E.  Lawrence,  former  edi¬ 
tor  of  the  Lincoln  Star,  at  a 
testimonial  dinner  which  cli¬ 
maxed  Journalism  Week  at  the 
University  of  Nebraska. 

In  speaking  of  the  late  Mr. 
Lawrence,  William  H.  Lawrence 
of  the  New  Pork  Times  said, 
“his  success  cannot  be  measured 
by  his  influence  in  the  affairs 
of  Nebraska  and  the  nation,  al¬ 
though  his  contributions  in  those 
fields  were  many,  but  in  his 
overwhelming  interest  in  people 
.  .  .  and  the  success  of  others.” 

William  Lawrence  began  his 
newspaper  career  under  the  late 
Mr.  Lawrence. 

The  Lincoln  editor  was  cited 
for  his  work  in  bringing  to  Ne¬ 
braska  a  non-partisan  unicam¬ 
eral  legislature,  development  of 
the  State  Historical  Society  and 
in  promoting  conservation  and 
Missouri  River  Basin  develop¬ 
ment. 

Walter  W.  White,  publisher 
of  the  Star,  also  announced  at 
the  dinner  the  establishment  of 
a  James  E.  Lawrence  Scholar¬ 
ship  Fund. 

• 

W.  A.  Cole  Named 
Reuterg  Deputy 

London 

Walton  A.  Cole  has  been  ap¬ 
pointed  deputy  general  man¬ 
agers  of  Reuters,  Ltd. 

The  European  manager,  Mr. 
Fleetwood-May,  retired  after  41 
years  with  the  company. 

New  assistant  general  man¬ 
agers  are  G.  C.  Bloom,  Patrick 
Crosse,  Harold  King  and  Stuart 
Underhill. 

Brian  Stockwell  has  been  ap¬ 
pointed  Reuters’  manager  for 
Southeast  Asia,  replacing  Gra¬ 
ham  Jenkins  on  Sept.  1. 


Clendinen 
Is  Editorial 
Page  Editor 

Tampa,  Fla. 

Appointment  of  James  A. 
Clendinen  as  editor  and  James 
O.  Powell  as  associate  editor  of 
the  Tribune  was  announced  this 
week  by  J.  C.  Council,  president 
of  the  Tribune  Company. 

As  editor,  Mr.  Clendinen  will 
have  charge  of  the  editorial 
page.  E.  D.  Lambright,  inactive 
for  some  months  because  of  ill¬ 
ness,  continues  as  editorial  di¬ 
rector  in  an  advisory  capacity. 
This  is  the  first  appointment  of 
a  new  editorial  page  editor  of 
the  Tribune  in  35  years.  Mr. 
Lambright  first  became  editor 
in  1912.  He  left  the  paper  to 
serve  as  postmaster  from  1917 
to  1923,  when  he  returned  to  the 
editorial  post. 

Mr.  Clendinen,  47,  was  bom  in 
Alabama,  graduated  from  Clear¬ 
water  High  School  and  studied 
journalism  at  the  University  of 
Florida.  He  came  to  the  Trib¬ 
une  in  1935  from  the  Clearwater 
Sun  and,  with  the  exception  of 
three  years  in  the  Air  Force  in 
World  War  II,  has  been  with 
the  Tribune  continuously  since 
that  time.  For  the  last  eight 
years  he  has  been  an  assistant 
editor. 

Last  year  he  spent  six  weeks 
in  Europe  on  a  travel  fellow¬ 
ship  awarded  by  the  Southern 
Association  of  Nieman  Fellows 
to  study  conditions  in  Spain. 
He  is  founder  and  first  presi¬ 
dent  of  the  Florida  Society  of 
Editors  and  a  past  director  of 
the  National  Conference  of  Edi¬ 
torial  Writers. 

Mr.  Powell,  38,  also  a  native 
of  Alabama,  graduated  from  the 
University  of  Florida  and  later 
studied  languages  at  the  Uni¬ 
versity  of  Oregon.  After  work¬ 
ing  on  newspapers  in  Alabama 
and  Georgia,  he  served  three 
and  a  half  years  in  the  Army  in 
World  War  II  and  joined  the 
Tribune  in  1946. 

For  six  years  he  was  its  state 
capitol  reporter  and  political 
columnist.  After  a  period  as  ad¬ 
ministrative  assistant  to  U.  S. 
Senator  George  Smathers  he  re¬ 
turned  to  the  Tribune  two  years 
ago  as  a  member  of  the  editorial 
page  staff. 

• 

To  8c  a  Copy 

Laconia,  N.  H. 

The  price  of  the  Laconia  Eve¬ 
ning  Citizen  is  being  raised  to 
8c  a  copy,  the  first  increase 
since  1952. 


67 


Mail  Rates  Destined 
To  Go  Up— Parsons 


The  relationship  of  mail  sub¬ 
scription  rates  to  the  entire  rate 
structure  was  stressed  by  Ron¬ 
ald  E.  Parsons,  Sterling  (Ill.) 
Daily  Gazette,  in  a  recent  talk 
before  the  Iowa  Short  Course 
on  Newspaper  Circulation. 

“Today,”  he  said,  “we  are  ex¬ 
periencing  the  fact  that  a  good 
deal  of  mail  rate  increases  are 
softening  up  subscribers  for  the 
introduction  of  motor  route 
service.” 

Mr.  Parsons  gave  his  analysis 
of  the  present  trend  in  mail 
pricing  last  month  before  the 
new  postal  rates  were  officially 
signed  into  law.  However,  he 
was  fully  aware  that  second 
class  rates  were  destined  to  be 
raised  sharply. 

“While  publishers  continue  to 
absorb  these  postal  rates  we 
might  well  remember  that  we 
have  received  no  extra  consider¬ 
ation  or  better  service  on  the 
part  of  the  Post  Office,”  he  as¬ 
serted.  “Recently,  I  went  over 
our  mail  in  county  with  our 
ABC  clerk  and  we  determined 
that  our  newspaper  delivers  ex¬ 
actly  65.7%  of  all  our  in  county 
mail  to  the  Post  Office  of  des¬ 
tination.  This  means  we  are 
paying  postage  on  65.7%  of  our 
mail  that  is  never  handled  by 
our  local  Post  Office.” 

Small  Decline 

Mr.  Parsons  pointed  out  that 
while  the  Gazette’s  total  circu¬ 
lation  has  increased  during  the 
past  three  years,  there  has  been 
a  small  decline  in  mail  sub¬ 
scriptions.  The  explanation  for 
this  loss  in  mail  and  increase  in 
carrier  and  motor  route,  he  said, 
is  the  fact  that  the  Gazette  has 
annexed  and  increased  several 
new  carrier  routes  in  new  addi¬ 
tions  and  has  transferred  from 
mail  to  motor  route  wherever 
possible. 

“In  opening  new  carrier 
routes  where  the  area  was  pre¬ 
viously  served  by  mail,  we  re¬ 
fuse  to  accept  new  or  renewal 
mail  subscriptions,”  he  said. 
“The  same  applies  to  motor 
route  subscriptions  where  car¬ 
rier  service  is  maintained.  We 
discourage  mail  and  motor  route 
service  as  much  as  possible 
where  we  can  maintain  carrier 
service  because  of  the  expense 
and  the  difference  in  rates.” 

Cites  Survey  Figure.^ 

Mr.  Parsons  cited  figrures  from 
an  Inland  Daily  Press  Associa¬ 
tion  survey,  covering  187  papers’ 
“in  county”  mail  subscription 


rates.  “Among  the  six-day  ' 
papers,”  he  said,  “the  rates  have  ' 
a  range  spread  of  $4  to  $20,  but 
the  $7,  $8,  $9  and  $10  mail  rates 
appear  to  be  the  most  common. 

“Mail  subscription  rates  for  ■ 
five  day  publications  range  from 
$5.00  to  $10.00  a  year.  For  five 
days  and  Sunday  publications, 
the  in  county  mail  rates  range 
from  $5.00  to  $15.60  per  year, 
and  for  seven  day  publications 
the  rates  in  county  range  from 
$5.00  to  $22.90  per  year. 

Rates  Show  Stability 

“The  above  figures  make  evi¬ 
dent  the  fact  that  there  is  a 
great  deal  of  variety  in  circula¬ 
tion  mail  rates  with  no  clear 
majority  as  far  as  rate  struc¬ 
tures  are  concerned.  However, 

I  believe  that  mail  rates  are 
showing  considerable  stability 
since  1954. 

“In  a  recent  Inland  Press  sur¬ 
vey  on  mail  statistics,  the  fol¬ 
lowing  questions  were  answered 
by  some  40  medium  sized  news¬ 
papers. 

“1.  Are  you  making  an  effort 
to  build  mail  circulation? 

70%  Yes  30%  No 

“2.  What  is  your  current  mail 
circulation  trend? 

Holding  steady  50% 

Going  up  20% 

Going  down  30% 

“There  are  tw’o  major  deter¬ 
mining  factors  which  directly 
effect  not  only  the  gain  in  cir¬ 
culations  but  also  the  price  of 
the  newspaper.  Firstly,  the  ever 
increasing  population  and  sec¬ 
ondly,  the  present  economic  pic¬ 
ture. 

Population  Increase 

“The  Census  Bureau  esti¬ 
mated  the  nation’s  population 
at  173,210,000  as  of  March  1st 
of  this  year.  This  figpire  which 
includes  service  personnel  serv¬ 
ing  overseas  was  199,000  higher 
than  the  February  1st  estimate. 
The  population  was  151,132,000 
in  April  of  1950,  the  date  of  the 
last  census. 

“These  figures  indicate  an  in¬ 
crease  of  22,078,000  in  our  popu¬ 
lation  in  the  past  seven  years. 
The  rising  population  rate  as¬ 
sures  us  of  more  potential  news¬ 
paper  readers  while  the  present 
economic  situation  determines 
the  prices  for  which  we  will  sell 
our  new’spapers  to  our  readers. 

I  believe  the  outlook  for  in¬ 
creased  mail  pricing  is  excellent 
in  view  of  the  increasing  circu¬ 
lations.  As  long  as  circulations 
continue  to  climb,  so  also  will 
our  mail  rates.” 


Carrier  Force 
IS  umbers  12,000 

Minneapolis,  Minn. 

More  than  12,000  carrier 
salesmen  now  deliver  the  Minne¬ 
apolis  Star  and  Tribune  to 
homes  throughout  the  Upper 
Midwest,  according  to  M.  E. 
Fisher,  circulation  director. 

Of  this  total,  7,485  carrier 
salesmen  deliver  in  Minnesota, 
North  and  South  Dakota  and 
western  Wisconsin,  outside  Min- 
neapolis-St.  Paul  and  suburbs, 
w'hile  4,545  deliver  in  the  Twin 
City  metropolitan  area.  The 
Minneapolis  Sunday  Tribune  is 
home  delivered  by  carriers  in 
1,275  Upper  Midwest  cities  and 
towns. 

Andrews,  Ex-ICMA 
Pres.,  Dies  at  63 

Chicago 

Walter  G.  Andrews,  63,  a  for¬ 
mer  president  of  International 
Circulation  Managers  Associa¬ 
tion,  and  for  the  past  .seven 
years  an  account  executive  with 
Church,  Rickards  &  Co.,  sub¬ 
scription  agency,  died  May  31 
after  a  brief  illness. 

Mr.  Andrew's,  who  served  as 
ICMA  president  in  1949  at  the 
association’s  50th  anniversary 
convention,  was  also  a  past 
president  of  Central  States  Cir¬ 
culation  Managers  Association 
(1941-42).  He  was  formerly  cir¬ 
culation  manager  of  the  Ft. 
Wayne  (Ind.)  News-Sentinel 
and  the  Oklahoma  City  (Okla.) 
Oklahoman  and  Times. 

A  native  of  Baltimore,  Md., 
Mr.  Andrews  began  circulation 
work  on  the  New  York  Herald 
Tribune. 


Wood  Appointed  CAM 
Succeeding  Fontaine 

Memphis,  Tenn. 

Walter  E.  Wood,  classified  ad¬ 
vertising  manager  of  the  Wil¬ 
mington  (N.  C.)  Sfor-Newg,  will 
succeed  Walter  K.  Fontaine  next 
week  as  CAM  of  the  Memphit 
Commercial  Appeal  and  Prttt- 
Scimitar.  Mr.  Fontaine  has  been 
CAM  of  the  papers  for  31  yean. 

Mr.  Wood  was  classified  ad 
manager  for  the  Star-News  for 
seven  years.  He  also  worked  for 
the  Greenville  (S.  C.)  Ne\ci- 
Piedmont,  CAM  for  the  Charla- 
ton  (S.  C.)  News  &  Courier- 
Evening  Post,  and  CAM  and  ad 
manager  of  the  GainesviHt 
(Ga.)  Daily  Times. 

Donald  Purnell,  who  has  been 
on  the  classified  sales  staff  for 
seven  years,  moved  over  to  the 
local  ad  staff.  Raymond  Epper¬ 
son,  formerly  on  the  local  ad 
staff  of  the  Evansville  (Ind.) 
Courier-Press,  joined  the  Mem¬ 
phis  papers. 

Mr.  Purnell  and  Mr.  Epper¬ 
son  replace  Hugh  G.  Black  and 
J.  Frank  Knox,  two  local  sales¬ 
men  for  over  40  years  who  r^ 
cently  retired. 


Paper  Firms  Resist 
Pay  Boost  Demands 

Montreal 

International  labor  unions 
have  asked  the  Quebec  Labor 
Department  for  a  conciliator  to 
help  negotiate  new  contracts 
with  four  pulp  and  paper  com¬ 
panies. 

The  companies  have  resisted 
higher  pay  demands.  They  in¬ 
formed  the  unions  that  present 
market  conditions  do  not  war¬ 
rant  a  pay  increase  and  have 
asked  that  existing  contracts  be 
extended  for  another  year.  Most 
contracts  expired  May  1. 

• 

Agencies  Merge 

Amalgamation  of  Tandy  Ad¬ 
vertising  Agency  Ltd.,  Toronto, 
wdth  the  Canadian  operation  of 
Fletcher  D.  Richards,  Inc.,  was 
announced  this  week.  The  new 
name:  Tandy-Richards  Adver¬ 
tising  Ltd. 
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Lionel  Shapiro  Dies; 
War  Correspondent 

Montreal 

Lionel  Shapiro,  one  of  Can¬ 
ada’s  best-knowm  writers,  died 
May  27,  a  victim  of  cancer. 

The  50-year-old  former  war 
correspondent  was  the  author 
of  three  novels  which  sold  more 
than  2,000,000  copies.  Two  of 
the  novels  and  a  shorter  story 
were  made  into  motion  pictures 
in  Hollywood. 

As  a  war  correspondent  he 
represented  the  Montreal  Ga¬ 
zette,  Maclean's  Magazine  and 
the  North  American  Newspaper 
Alliance. 

Mr.  Shapiro  started  his  ca¬ 
reer  in  writing  as  a  Montreal 
Gazette  sports  reporter  after 
graduation  from  McGill  Uni¬ 
versity  in  1929. 


Adding  a  Day 

Titusville,  Fla. 

The  Titusville  Star-AdvoeaU, 
established  in  1880,  and  pub¬ 
lished  as  a  semi-weekly  since 
December,  1925,  chang^  to  a 
tri- weekly  June  2.  Publication 
days  will  be  Monday,  Wednes¬ 
day  and  Friday.  This  newspaper 
has  been  published  from  its  own 
building  at  85  Main  St.  since 
1926,  and  is  now  making  plans 
for  expansion.  The  publisher, 
Henry  H.  Hudson,  a  native  of 
Iowa,  formerly  was  with 
Scripps-Howard  Newspapers. 
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Crime  News 
Sources  Hail 
Gal  Reporter 

Washington 

Her  news  sources  paid  Miriam 
Ottenberg,  staff  writer  for  the 
Wuhington  Star,  a  spontaneous 
tribute  last  week. 

Miss  Ottenberg  was  guest  at 
a  gathering  organized  by  the 
Capital’s  law  enforcement  com¬ 
munity.  More  than  150  police¬ 
men,  jurists,  and  local  and  Fed¬ 
eral  Government  officials  at¬ 
tended  the  party  May  29. 

Sex  squad  officers  and  U.S. 
Congressmen  alike  paid  tribute 
to  the  small  brunette’s  zealous 
reporting  for  more  than  a  dec¬ 
ade  of  crime  and  its  correction. 

“Miss  Ottenberg  has  consist¬ 
ently  worked  for  the  welfare  of 
this  community,”  Chief  Judge 
Leo  A.  Rover  of  the  Municipal 
Court  of  Appeals  said. 

“It  is  unusual  for  citizens  of 
this  city  to  honor  a  member  of 
the  Fourth  Estate,  but  she  is 
not  satisfied  just  to  write  for 
her  paper,”  Judge  Rover  con¬ 
tinued. 

“She  uses  her  brilliant  talents 
to  tell  the  public  how  the  law 
is  administered  and  justice 
achieved  in  criminal  law. 

“She  has  done  more  than  any 
other  individual  to  bring  the 
scales  in  balance  wnth  a  proper 
respect  of  the  respective  rights 
of  the  individual  and  public. 
Miss  Ottenberg  is  a  highly  ef¬ 
fective  journalist.” 

Citation  Presented 

He  presented  her  with  a 
framed  citation  signed  by  U.S. 
Attorney  General  William  P. 
Rogers;  Senator  Alan  Bible, 
chairman  of  the  Senate  District 
Committee;  Chief  Judge  Bolitha 
J.  Laws  of  the  U.S.  District 
Court;  United  States  Attorney 
Oliver  Gasch;  Donald  Clemmer, 
director  of  the  Department  of 
Cor^tions;  Mrs.  Sally  Orrison, 
National  Association  of  Citi¬ 
zens  Crime  Commissions,  and 
others. 

In  her  response.  Miss  Otten- 
wg  described  herself  as  an 
“investigative  reporter.”  She 
said  the  success  of  her  cam¬ 
paigns  are  due  to  three  factors: 

1)  Co-operation  of  law  enforce¬ 
ment  officials,  2)  public  aware¬ 
ness  of  the  need  for  corrective 
legislation,  and  3)  backing  of 
her  newspaper. 

Responsible  for  Laws 

Miss  Ottenberg’s  career  in 
•^porting  law  enforcement  be- 
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lor  the  Washington  (D.C.)  Star,  with  presentation  of  a  citation  by 
(left  to  right)  Police  Chief  Robert  V.  Murray,  Rep.  F.  W.  Keating. 
Chief  Judge  Leo  A.  Rover  and  U.S.  Attorney  Oliver  Gasch. 


gan  after  World  War  II. 

Her  stories  in  the  Star  have 
led  to  at  least  five  new  laws  on 
the  statute  books: 

1)  A  law  allowing  police  to 
arrest  and  search  persons  they 
have  reason  to  believe  are  carry¬ 
ing  concealed  weapons; 

2)  A  law  providing  stiffer 
penalties  for  sex  crimes  against 
children  and  hospitalization  for 
sexual  psychopaths  not  con¬ 
sidered  legally  insane; 

3)  An  Omnibus  law  giving 
law  enforcement  officers  various 
weapons  to  combat  crime; 

4)  A  law  to  hospitalize  dope 
addicts; 

5)  A  law  providing  manda¬ 
tory  commitment  for  persons 
found  not  guilty  of  crime  by 
reason  of  insanity. 

She  had  spearheaded  move¬ 
ments  benefiting  law’  enforce¬ 
ment  procedures,  including 
tightening  prosecution  of  multi¬ 
ple  offenders;  establishment  of 
the  Commissioners’  Youth  Coun¬ 
cil  as  one  way  to  fight  juvenile 
crime,  and  bringing  the  police 
force  up  to  2,500-man  strength. 
• 

Michigan  League 
Adds  28th  Daily 

Grand  Rapids,  Mich. 

The  Bad  Axe  Huron  Daily 
Tribune  has  become  the  28th 
member  of  the  Michigan  League 
of  Home  Dailies.  Clare  J.  Hew- 
ens  Sr.,  publisher,  purchased 
the  Tribune  in  1941,  when  it 
was  published  as  a  weekly.  Over 
the  years  it  has  growm  from 
a  twice-a-week  publication  to  a 
five-day-a-week  daily  in  1956. 

As  a  member  of  the  League, 
the  Daily  Tribune  will  be  repre¬ 
sented  by  Scheerer  &  Co.,  in  the 
national  advertising  field. 


Clancy  to  Head 
Niles  &  Nelson 

James  H.  Clancy  has  been 
appointed  general  manager  of 
Niles  &  Nelson,  Inc.,  suppliers 
of  printing  press  rollers  and 
blankets. 

The  appointment  was  made 
following  the  recent  death  of 
Edward  T.  Niles,  co-founder 
and  president  of  the  firm.  Mr. 
Clancy  has  been  on  the  com¬ 
pany’s  sales  and  service  staff 
since  1931. 

Mr.  Niles,  a  native  of  Cam¬ 
bridge,  Mass.,  died  at  the  age 
of  64  after  a  brief  illness.  After 
employment  with  B.  F.  Goodrich 
Company  for  nearly  20  years 
he  founded  Niles  &  Nelson  in 
1927  to  serve  as  distributor  for 
Goodrich  rollers  and  Vulcan 
blankets. 

Last  October,  at  a  Goodrich 
Company  testimonial  dinner, 
Mr.  Niles’  contributions  to  the 
development  of  the  rubber  ink¬ 
ing  roller  for  high-speed  news¬ 
paper  presses  were  recalled. 

Mr.  Niles  was  a  resident  of 
Bronxville.  He  is  survived  by 
his  widow,  four  daughters  and 
a  sister. 


Photo  Winners 

Spokane,  Wash. 

Winners  in  the  photo  competi¬ 
tion  of  the  Washington-Idaho- 
Utah  Associated  Press  Associa¬ 
tion  were:  Borge  B.  Anderson, 
Salt  Lake  Tribune,  feature  and 
spot  news;  Michael  J.  Linehan, 
Spokane  Spokesman-Review, 
sports;  James  Shelton,  Spokane 
Chronicle,  sequence. 


Pulitzer  Scion 
Favors  Trust 
Split  for  10 

Ralph  Pulitzer  Jr.  has  joined 
other  grandsons  of  Joseph 
Pulitzer  in  maintaining  that  a 
$5,000,000  trust  fund  set  up 
by  the  fate  publisher  should  be 
split  10  ways. 

Mr.  Pulitzer  filed  an  answer 
in  Surrogate’s  Court  to  a  peti¬ 
tion  filed  May  15  by  another 
grandson,  Seward  Webb  Pulit¬ 
zer,  of  Ausable  Forks,  N.  Y. 

Seward’s  petition  contended 
that  the  trust  fund  should  be 
divided  only  between  himself 
and  Ralph  Jr. 

Ralph’s  lawryers  issued  a 
statement  saying  he  “does  not 
join  with  his  brother,  Seward 
Webb  Pulitzer,  in  contending 
that  he  and  his  brother  should 
divide  the  entire  trust.” 

The  attorneys  said  that  in 
his  answer  he  “joins  with  all 
of  the  other  grandsons  of  Joseph 
Pulitzer  and  with  the  trustees 
of  the  trust,  in  maintaining  that 
the  trust  should  be  distributed 
in  equal  shares  to  each  of  the 
eight  grandsons  of  Joseph  Pulit¬ 
zer  and  the  male  descendents 
collectively  of  each  of  the  two 
granddaughters  who  have  male 
descendants.” 

Under  the  terms  of  Pulitzer’s 
will,  the  trust  was  to  remain  in 
existence  during  the  lives  of  his 
sons  and  then  the  principal  was 
to  be  divided. 

• 

IRS  Disallows 
Timken  PR  Adg 

Canton,  Ohio 

The  local  office  of  Internal 
Revenue  Service  has  disallowed 
as  tax  deductible  all  plant-city 
advertising  used  from  1951 
by  Timken  Roller  Bearing  Co. 
through  1954  by  Timken  Roller 
Bearing  Co.  here. 

S.  T.  Salvage,  Timken  adver¬ 
tising  manager,  said  Timken 
has  officially  protested  the  dis¬ 
allowance. 

Timken  has  been  running  a 
plant-city  public  service  ads 
(via  BBDO,  Cleveland)  built 
around  such  themes  as  the  dan¬ 
gers  of  communism. 

• 

New  Writing  Award 

Boston 

Frederick  W.  Roevekamp  of 
the  Christian  Science  Monitor 
has  received  the  first  distin¬ 
guished  service  in  journalism 
award  of  the  International  Ju¬ 
venile  Officers  Association.  He 
was  cited  for  excsllonce  in  re¬ 
porting. 
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Profit  Motive 

(Continued  from  page  9) 

ployees  of  INS  the  same  benefits 
of  severance,  vacation  allowance 
and  dismissal  notice  as  provided 
those  covered  in  the  guild  con¬ 
tract. 

Some  long-service  INS  em¬ 
ployees,  under  this  arrange¬ 
ment,  may  collect  up  to  $30,000 
in  severance.  A  further  provi¬ 
sion  of  the  program  is  that  the 
Hearst  Corporation  may  offer 
employment  if,  at  the  end  of  the 
maximum  48-weeks  severance 
period,  the  veteran  employee  is 
out  of  work,  or  it  will  extend 
pension  benefits  if  the  person 
has  reached  retirement  age. 

The  opportunity  of  taking  a 
large  cash  sum  now  and  obtain¬ 
ing  a  job  elsewhere  figured 
largely  in  the  reluctance  of  some 
INS  people  to  accept  employ¬ 
ment  with  UPI.  Those  who  went 
over  to  the  UPI  staff  are  pro¬ 
tected  in  their  seniority  and  sev¬ 
erance  rights  accrued  during 
service  with  INS. 

Key  Personnel  to  UPI 

Among  the  key  INS  personnel 
who  have  moved  to  UPI  offices 
in  the  New  York  News  building 
are: 

Philip  Reed,  assistant  general 
manager  of  INS — now  assistant 
business  manager  of  UPI.  Mims 
Thomason  is  business  manager. 

Paul  Allerup,  former  INS 
managing  editor — now  director 
of  feature  services,  replacing 
Jack  Fox  who  has  taken  a  rov¬ 
ing  assignment. 

Kenneth  Smith,  INS  promo¬ 
tion  manager — now  associate 
promotion  (with  Frank  Brady) 
of  UPI. 

Edwin  Stein,  International 
News  Photo  editor — now  associ¬ 
ate  pictures  editor  (with  Harold 
Blumenfeld)  of  UPI. 

James  L.  Kilgallen,  the  vet¬ 
eran  INS  star  reporter,  joined 
the  list  of  those  continuing  with 
the  service  this  week.  Also, 
Patricia  McCormick,  science 
writer,  and  Darrell  Garwood, 
who  covers  the  Pentagon  and 
does  a  science  column. 

Kingsbury  Smith  is  on  loan 
from  the  Hearst  organization 
to  assist  Mr.  Bartholomew  in 
administrative  details  of  the 
amalgamation. 

Employment  for  those  dis¬ 
missed  will  end  June  9,  accord¬ 
ing  to  the  notices  sent  to  about 
600  INS  employees.  Those  in 
the  foreign  service  will  be  gov¬ 
erned  by  local  labor  statutes. 
In  some  instances  dismissal  pay 
up  to  six  months  is  required. 

Corporate  Setup 

The  consolidation  was  formal¬ 
ized  on  May  19  with  the  filing 


of  an  incorporation  certificate 
by  United  News  Services,  Inc. 
at  Columbus,  Ohio.  This  new 
company,  a  subsidiary  of  United 
Press  of  Ohio  which  is  an  oper¬ 
ating  unit  of  E.  W.  Scripps 
Company,  has  authorized  capital 
stock  of  13,600  shares  of  $1 
par  value  common  and  2,400 
shares  of  $100  par  value  pre¬ 
ferred. 

Three  Hearst  executives  join 
the  board  of  UNS  which  owns 
United  Press  International  and 
they  also  will  sit  on  the  latter’s 
board  which  comprises  15  mem¬ 
bers.  The  Hearst  directors  are 
J.  D.  Gortatowsky,  chairman  of 
the  board  of  Hearst  Consolidat¬ 
ed  Publications,  Inc.;  William 
Randolph  Hearst  Jr.,  editor-iri- 
chief  of  Hearst  Newspapers; 
and  G.  0.  Markuson,  secretary- 
treasurer  of  Hearst  Consoli¬ 
dated. 

United  Features  Syndicate 
and  Ocean  Press,  subsidiaries  of 
UP  of  Ohio,  were  not  included 
in  the  UPI  merger;  nor  was 
King  Features  Syndicate,  a  di¬ 
vision  of  the  Hearst  Corporation 
and  parent  of  INS. 

The  extent  of  Hearst  stock 
interest  in  UPI  is  not  disclosed 
but  it  is  reliably  reported  to  be 
less  than  a  published  figure  of 
25%.  Also,  E&P  was  advised, 
the  financial  consideration  for 
INS  would  probably  be  less  than 
$12  million.  Severance  liabil¬ 
ities  are  being  shared  by  UP 
and  INS  under  a  formula. 

Big  Moving  Job 

Moving  men  worked  fast  to 
make  the  merger  an  accom¬ 
plished  fact.  Every  piece  of 
equipment,  even  pencils,  in  the 
INS  offices  in  the  New  York 
Mirror  Building  were  tagged  as 
the  property  of  UPI  and  truck- 
loads  of  furniture,  etc.,  were 
moved  into  a  warehouse  and  out 
again  to  the  News  building  as 
swiftly  as  needed  to  provide 
facilities  for  shifting  personnel. 
To  add  to  the  turmoil,  UPI  of¬ 
fices  were  undergoing  recon¬ 
struction  for  airconditioning  in¬ 
stallations. 

A  large  INS  staff  continued 
to  process  a  report,  from  a 
glass-encased  area  of  the  UPI 
headquarters,  to  maintain  a  con¬ 
tinuity  of  service,  particularly 
to  the  60-odd  clients  which  re¬ 
lied  only  on  INS.  Gradually 
the  services  will  be  integrated 
as  new  circuits  are  established. 
A  major  effort  is  being  made  to 
augment  UP’s  service  with  the 
featurized  coverage  which  dis¬ 
tinguished  INS. 

In  Washington  the  hue  and 
cry  over  the  possible  monopo¬ 
listic  aspects  of  the  merger  was 
dying  down.  However,  Senator 
.  Estes  Kefauver,  who  denounced 
•  the  move  and  called  for  anti¬ 


trust  inspection,  asked  Attorney 
General  Rogers  for  a  detailed 
explanation  of  the  grounds  on 
whic’  the  Department  of  Jus¬ 
tice  ruled  it  within  the  law. 

‘Failing  Corporation*  Rule 

The  picture  as  laid  before  the 
Attorney  General  by  spokesmen 
for  both  UP  and  INS  was,  in 
substance,  like  this: 

Over  the  past  14  years  INS 
went  into  the  red  by  as  much  as 
$30  million,  the  tab  being  picked 
up  mainly  by  the  Hearst  news¬ 
papers. 

Despite  investment  of  new 
millions  of  capital  to  expand 
service  and  improve  coverage 
with  expensive  talent,  INS 
losses  ran  around  $1.5  million 
in  the  last  three  years. 

INS  was  unable  to  raise  its 
prices  because  of  the  competi¬ 
tive  situation  with  UP  and  AP. 
Clients  put  up  strong  resistance 
with  threats  to  drop  the  service 
which,  in  most  cases,  was  sup¬ 
plemental. 

UP  had  its  financial  woes,  too. 
The  foreign  service  kept  it  in 
the  black  but  the  domestic  oper¬ 
ation  was  in-and-out  of  red  ink 
by  small  margins. 

Unlike  the  INS  subsidy  from 
the  Hearst  newspapers,  UP 
kept  rigidly  to  its  autonomous 
position  and  treated  Scripps- 
Howard  Newspapers  like  all 
other  clients  in  the  matter  of 
rates. 

In  short,  the  Attorney  Gen¬ 
eral  concluded,  the  formation  of 
UPI  fell  easily  within  the  pur¬ 
view  of  the  anti-trust  law’s  ex¬ 
emption  for  a  consolidation 
where  the  acquired  company 
comes  into  the  “failing  corpora¬ 
tion’’  picture  and  no  other  pur¬ 
chaser  is  available. 

A  general  appraisal  gave 
UPI  greater  chance  of  offering 
stiff  competition  to  AP  than  UP 
and  INS  could  give  separately. 

That  UPI  had  underestimated 
its  personnel  needs  for  its  ex¬ 
pansive  program  was  apparent 
this  week.  In  the  original  call 
about  60  INS  staffers  were  re¬ 
tained.  Dozens  more  were  being 
invited  to  jobs  as  they  opened 
up  in  all  parts  of  the  organiza¬ 
tion. 

*  *  « 

Suspensions  Denied 

Judge  Victor  Hansen,  chief 
of  the  anti-trust  division,  told 

■  E&P  on  Thursday  that  Hearst 
1  and  Scripps  -  Howard  officials 

had  deni^  rumors  concerning 
I  newspaper  suspensions. 

!  The  American  Newspaper 

■  Guild  asked  Mr.  Hansen  if  his 
investigation  of  the  UPI  merger 

1  included  an  inquiry  into  “persist- 
.  ent  rumors’’  that  Hearst  might 
1  suspend  the  Pittsburg hSun-Tele- 
•  graph  if  Scripps-Howard  sus- 
1  pended  the  San  Francisco  News. 

Mr.  Hansen  said  he  had  not 


yet  received  such  a  communio. 
tion  sent  from  the  guild  ofSca 
Thursday  morning  but  he  had 
already  inquired  concerning  tl* 
rumors.  Not  only  were  the  n- 
ports  denied,  he  said,  but  the 
principals  said  the  rumored  sm-  > 
pensions  had  never  even  bee: 
discussed. 

• 

Nieman  Class  ; 
Is  Announced 

Cambridge,  Mas, 

Nieman  Fellowships  at  Har¬ 
vard  for  the  college  year  open¬ 
ing  in  September  have  been 
awarded  to  the  following: 

Norman  A.  Cherniss,  River¬ 
side  (Calif.)  Press-Enterprise, 
To  study  the  Supreme  Court. 

Evans  Clinchy,  Harf/ord 
(Conn.)  Times.  Education,  mn- 
sic  and  the  theatre. 

Harold  T.  P.  Hayes,  Esquire 
magazine.  American  civilio- 
tion. 

Phil  J.  Johnson,  New  Orleav 
(La.)  Item.  Economics. 

John  Patrick  Kelly,  Atkvk 
(Ga.)  Jou'mal.  American  for¬ 
eign  policy. 

Mitchel  R.  Levitas,  New  York 
Post.  Labor  economics. 

Perry  E.  Morgan,  Charlotte 
(N.C.)  News.  Social  and  polit¬ 
ical  problems  of  the  South. 

Wilfrid  C.  Rogers,  Bostm 
(Mass.)  Globe.  Labor  and  eco¬ 
nomics. 

John  L.  Seigenthaler,  Neuh- 
ville  (Tenn.)  Tennessean.  Prob¬ 
lems  of  the  South. 

Howard  A.  Simons,  Science 
Service.  Science  and  Russia. 

Wallace  L.  Turner,  Portlavi 
(Ore.)  Oregonian.  Criminal  law 
and  economics. 

Associate  fellowships  are 
granted  to:  Bruce  Grant,  Mel¬ 
bourne  (Australia)  Age;  Maur¬ 
ice  Jones,  Southland  Da^t 
News,  New  Zealand;  T.  V.  Par- 
asuram.  Press  Trust  of  India; 
and  Daohne  Whittam,  the  A'«- 
tion,  Rangoon. 

• 

Publisher  Dies 
After  Handball  Match 

Fort  William,  Ont 

Francis  Cyril  Xavier  Murphy- 
president  of  the  Times-Jourwl 
coal  merchant  and  sportsm^ 
died  of  a  heart  attack  May  25 
He  was  55. 

Mr.  Murphy,  who  took  prid* 
in  his  physical  fitness,  w*-' 
stricken  while  watching  a  hand¬ 
ball  game  after  he  had  won  his 
own  match  11-8  in  the  annua 
competition  of  the  businessmens 
club. 

For  many  years  Mr.  Murphy 
had  an  interest  in  the  Tim^ 
Journal,  with  the  late  D*™ 
Smith. 
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Ark.  Gazette  Lauded, 
Cited  for  ‘Betrayal’ 


again  he  would  make  the  same 
decision. 

“And  let  me  say  that  in  spite 
of  material  losses,  vicious  at¬ 
tacks  and  glaring  misrepresen¬ 
tations  the  Arkansas  Gazette 
would  make  the  same  decision.” 


Little  Rock,  Ark. 
The  Arkansas  Gazette  recipi¬ 
ent  of  the  Pulitzer  Prize  for  its 
stand  during  the  school  crisis 
last  Fall,  received  praise  and 
criticism  this  week  .  .  .  and  re¬ 
ported  both  fully. 

Ralph  McGill,  editor  of  the 
Atlanta  (Ga.)  Constitution, 
spoke  at  a  dinner  arranged  by 
local  citizens  in  honor  of  the 
Gazette.  He  complimented  the 
Gazette  as  one  newspaper  that 
has  adhered  to  the  principle  of 
taking  a  stand  on  a  burning  is¬ 
sue,  even  when  it  is  an  unpopu¬ 
lar  one. 

“A  newspaper  should  be  some¬ 
thing  like  a  teacher,”  he  said. 
Too  many  papers,  he  declared, 
have  failed  in  this  mission. 

Award  for  ‘Betrayal’ 

The  Mothers  League  of  Cen¬ 
tral  High  School,  advocating  a 
States  Rights  Amendment,  had 
a  “Liberation  Day”  party  to 
celebrate  the  release  of  federal 
troops  from  school  guard  duty. 
The  Gazette,  on  invitation,  sent 
Jerry  Dhonau,  reporter,  and 
Rodney  Dungan,  photographer, 
to  cover  the  meeting. 

The  only  other  newsman  pres¬ 
ent  was  a  TV  photographer.  He 
ran  his  camera  while  the 
League’s  president,  Mrs.  Mar¬ 
garet  Jackson,  read  a  resolution 
giving  a  “Recognition  Award” 
to  the  Gazette,  J.  N.  Heiskell, 
Harry  S.  Ashmore  and  Hugh 
B.  Patterson  Jr.  for  “betrayal 
of  Little  Rock  and  the  South¬ 
land.” 

The  resolution  enumerated 
several  allegations  of  betrayal, 
as  follows: 

“For  promoting  race  mixing 
l>y  slanted  stories,  editorials, 
and  speeches  made  before  radi¬ 
cal  south  hating  groups  in  other 
parts  of  the  country,  while  de¬ 
ceitfully  attempting  [sic]  to 
wake  the  homefolk  believe  that 
they  are  really  for  segregation; 

“For  Harry  S.  Ashmore’s  ac¬ 
tion  in  helping  the  federal  gov¬ 
ernment  to  send  armed  troops 
•nto  this  sovereign  state; 

“For  Ashmore,  Heiskell  and 
Patterson  [sic]  last  fall  turning 
the  news  rooms  and  facilities  of 
said  Arkansas  Gazette  over  to 
hordes  of  foreign  left-wing  press 
correspondents  so  that  they 
could  quickly  send  their  lies  and 
smear  stories  about  Little  Rock 
ml  over  the  world. 

“For  forever  smearing  local 
citizens  and  state  officials  who 
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have  stood  patriotically  for  our 
customs  and  traditions; 

“For  venom  shown  on  attack¬ 
ing  the  parents  and  children  of 
Central  High. 

“For  Harry  Ashmore’s  activi¬ 
ties  in  the  pro-NAACP,  tax  ex¬ 
empt  foundation’s  fund  for  the 
republic;  [sic]. 

‘Biggest  Hoax’ 

“For  Ashmore’s  incorporating 
the  foundation  subsidized,  race- 
mixing,  Arkansas  Council  on 
Human  Relations; 

“For  frequent,  one-sided  stor¬ 
ies  for  race  mixing  advocates  in 
congress,  [sic]  and  the  ministry; 

“For  giving  the  ‘Silent  Treat¬ 
ment’  or  the  ‘Smear’  to  any  one 
who  aspires  to  public  office  and 
is  for  states’  rights  and  racial 
integrity;  and 

“For  trying  to  perpetrate  the 
biggest  hoax  in  all  history  on 
the  people  in  saying  that  a 
court  decision  is  the  ‘law  of  the 
land.’ 

“For  the  above  and  many 
other  acts  we  award  this  [sic] 
certificate  of  betrayal — so  that 
all  may  know  our  opinion  of 
modern  day  ‘scalawags’!” 

Mr.  Ashmore  also  won  a 
Pulitzer  Prize  for  his  editorials 
on  the  racial  question. 

*  *  * 

Stands  on  Decision 

When  he  accepted  a  Columbia 
Journalism  Award  for  “singu¬ 
lar  journalistic  performance  in 
the  public  interest”  a  week  ago 
in  New  York,  J.  N.  Heiskell, 
editor  and  president  of  the 
Arkansas  Gazette,  said: 

“I  am  convinced  that  our  con¬ 
demning  of  disorder  and  vio¬ 
lence  and  defiance  was  inter¬ 
preted  by  many  people  as  ad¬ 
vocating  integration.  Our 
paper’s  fight  was  not  for  inte¬ 
gration  as  such.  Our  fight  was 
for  law  and  order  and  obedience 
to  the  courts  of  the  United 
States. 

“The  Governor  of  Arkansas 
created  the  crisis,  and  I  verily 
believe  he  acted  with  political 
purpose  .  .  . 

“We  were  confronted  with  the 
situation  that  may  confront  an 
individual  when  his  conscience 
is  put  on  test  and  trial.  The 
man  who  triumphs  in  such  an 
hour  may  suffer  severely,  but 
he  knows  in  his  heart  that  if 
he  could  go  back  in  time  and 
events  and  come  to  the  challenge 
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Space  Men 
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the  air”  as  a  move  to  cut  down 
mid-air  collision  dangers. 

Besides  the  first  public  show¬ 
ing  of  the  business  Jetstar,  the 
conventioners  saw  the  first  pub¬ 
lic  showing  of  a  modem  “recon¬ 
version”  of  the  Navion,  a  popu¬ 
lar  light  plane.  These  and  the 
announcement  of  the  plans  for 
the  record  distance  and  round- 
the-world  light  plane  flights 
were  news  features  of  a  general 
aviation  day  May  30. 

While  aviation  writers  have 
moved  naturally  into  writing 
about  missiles,  space  and  astro¬ 
nautics,  members  of  the  AWA 
agreed,  the  public  generally  does 
not  recognize  this  fact.  AWA 
President  George  Rhodes  of  the 
Son  Francisco  Call-Bulletin  ap¬ 
pointed  a  committee  to  study 
and  report  next  year  whether 
the  association  should  modify 
its  official  name. 

On  the  other  hand,  argued 
Peter  Reich  of  the  Chicago 
American,  what’s  in  a  name? 
Many  members  of  the  associa¬ 
tion,  he  pointed  out,  have  been 
“writing  on  space”  for  years. 

Mrs.  Jean  Pearson  of  the  De¬ 
troit  Free  Press  became  the  first 
woman  to  win  a  writing  prize, 
the  annual  Strebig-Dobben  Avia¬ 
tion  Writing  Award.  Her  series 
on  space  medicine  gained  her 
the  honor. 

The  association’s  award  for 
aviation  public  relations  went 
to  Willis  Player  and  the  public 
relations  staff  of  the  Air  'Trans¬ 
port  Association  for  their  work 
toward  preparing  the  public  for 
the  jet  airliner  age. 

’The  AWA  members  promoted 
Edwin  Pipp  of  the  Detroit  News 
from  vicepresident  to  president. 
Elected  vicepresidents  were  Miss 
Cecile  Hamilton,  managing  edi¬ 
tor  of  Flying  magazine;  Roy 
Kervin  of  the  Montreal  Gazette, 
and  Robert  Loebelson  of  Avto- 
tion  Age  magazine. 

• 

Education  Editor 

Washington 

Loren  B.  Pope  is  leaving  the 
Gannett  newspapers’  Washing¬ 
ton  staff  to  be  location  editor 
of  the  New  York  Times.  He  will 
replace  Dr.  Benjamin  Fine  who 
has  joined  the  faculty  of 
Yeshiva  University.  Arthur  F. 
Hermann,  formerly  with  INS, 
joins  the  Gannett  Staff. 


Congressman 
Adopts  Press 
Release  Policy 

Washington 

Congressman  Phil  Weaver 
(R-Neb)  has  announced  that 
hereafter,  his  office  will  handle 
news  developments  and  problems 
by  press  releases. 

He  said  individual  press  in¬ 
terviews  will  be  reduced  to  a 
minimum  and  no  comment  will 
be  given  to  questions  submitted 
from  individual  reporters.  Rep. 
Weaver  called  it  “an  open  door 
policy  for  all  press  represen¬ 
tatives.” 

However,  the  Nebraska  Con¬ 
gressman  said  the  policy  state¬ 
ment  was  primarily  for  the 
benefit  of  Dave  Burnham,  Wash¬ 
ington  staff  representative  for 
the  Lincoln  (Neb.)  Journal. 

“He  calls  20  times  a  day,” 
Mr.  Weaver  said.  “If  I  have 
no  comment,  he  will  say  I  de¬ 
clined  to  comment.” 

Rep.  Weaver  told  other  re¬ 
porters  that  “you  can  ask  ques¬ 
tions  of  men  and  so  can  the 
other  reporters  and  so  can  Dave 
(Burnham)  but  I  don’t  think 
he  is  entitled  to  exclusive 
comment.” 

Mr.  Burnham  said  he  con¬ 
tacted  Mr.  Weaver’s  office  not 
more  than  four  times  each  week 
on  the  average.  He  said  he  made 
the  same  number  or  more  con¬ 
tacts  each  week  with  Nebraska’s 
other  three  representatives  and 
has  daily  contact  with  Sens. 
Carl  Curtis  and  Roman  Hruska. 

Rep.  Glenn  Cunningham  told 
Mr.  Burnham  “you  can  call  me 
100  times  a  day  if  you  think 
there  is  a  situation  that  calls 
for  it.” 

Rep.  Robert  Harrison  said  he 
has  “no  ceiling  or  floor  on  the 
number  of  times  a  reporter  can 
call  me  if  he  is  trying  to  develop 
a  story.” 

• 

Daily  Changing  Reps 

Baker,  Ore. 

Effective  July  1,  Newspaper 
Advertising  Service  Co.  will  rep¬ 
resent  the  Baker  Democrat-Her¬ 
ald.  Gilman,  Nicoll  &  Ruthman 
has  been  representing  the  daily. 
• 

‘Food-o-rama’ 

Miama,  Fla. 

The  Miami  News  will  sponsor 
a  Food-o-rama  in  Dinner  Key 
Auditorium  here  Sept.  30-Oct. 
3.  It  is  planned  as  a  tribute  to 
Dade  County’s  number-one  in¬ 
dustry — food. 
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ITU  Officers 

(Contintied  from  page  10) 


pers  in  cities  where  printers  and 
mailers  went  out  on  strike.  Mr. 
Hays  also  strongly  advocated 
the  settlement  of  all  long-stand¬ 
ing  strikes. 

Support  of  Bloc 

However,  Mr.  Bevis  reaped 
the  benefit  of  support  from  the 
large  bloc  of  ITU  voters  who 
believe  in  giving  a  place  on 
the  Council  to  a  Canadian  rep¬ 
resentative.  There  has  been  a 
movement  for  several  years  to 
establish  a  Canadian  vicepresi¬ 
dency.  It  is  expected  that  the 
majority  in  favor  of  Mr.  Bevis 
was  3,200  votes. 

Mr.  Bailey  won  easily  over 
John  L.  Wilkin,  New  York 
mailer,  and  Mr.  Pilch  defeated 
George  H.  Bowling  of  Los  An¬ 
geles.  As  usual,  Mr.  Hurd  was 
the  top  vote-getter.  His  oppon¬ 
ent  was  Francis  E.  Doherty  of 
Providence,  R.  I.  Mr.  Hurd’s 
plurality  was  19,000. 

Messrs.  Brown,  Bevis  and 
Pilch  have  been  working  closely 
with  Mr.  Randolph  in  Indiana¬ 
polis  union  headquarters  assign¬ 
ments  for  several  years.  Mr. 
Bevis  has  been  director  of  the 
Union  Label  and  Public  Rela¬ 
tions  Department.  Mr.  Pilch  has 
been  on  the  union  payroll  as  rep¬ 
resentative  for  five  years. 

Mr.  Brown  has  been  attend¬ 
ing  to  special  chores  for  Presi¬ 
dent  Randolph.  He  served  as 
first  vicepresident  in  the  first 
six  years  of  the  Randolph  ad¬ 
ministration.  When  political 
strategy  dictated  it,  Mr.  Brown 
declined  to  run  for  a  fourth 
term.  He  went  on  the  road  as  a 
trouble-shooter  and  also  directed 
the  Unitypo  operations  in  Miami 
for  several  years. 

The  ITU’s  100th  convention 
in  San  Francisco  in  August  will 
be  in  control  of  the  new  Execu¬ 
tive  Council  which  actually  is 
still  the  Old  Guard. 

New  Power  Granted 

The  membership  clothed  the 
new  Council  with  unusual  pow¬ 
ers  by  approving  an  amendment 
to  the  union’s  constitution.  This 
vests  authority  in  the  Council, 
which  it  has  never  possessed  be¬ 
fore,  to  amend  the  General  Laws 
under  certain  circumstances. 
Heretofore  that  could  be  ac¬ 
complished  only  by  convention 
or  referendum. 

The  new  amendment  states: 

“In  the  event  any  General 
Law  of  the  ITU  is  unforceable 
or  proscribed  because  of  fed¬ 
eral  court  decision  or  action,  the 
Executive  Council  may  amend 
said  General  Laws  to  conform 
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therewith  for  use  in  collective  closed  shop  conditions  and  as- 
bargaining  in  the  United  States  sert  jurisdiction  over  new  proc- 
during  the  term  of  said  dis-  esses. 

ability  or  until  further  amend-  Urging  adoption  of  the 
ment  by  a  convention  or  referen-  amendment,  Mr.  Randolph  had 
dum  vote  of  the  membership.”  advised:  “We  truly  are  con¬ 
fronted  with  serious  troubles. 
We  must  protect  ourselves.  We 
The  purpose  is  to  equip  the  must  exert  every  effort  to  pre- 
ITU  officers  with  powers  to  act  serve  all  possible  union  condi- 
quickly  to  avoid  involvement  in  tions.” 

Taft-Hartley  injunctive  proces-  Adoption  was  by  a  vote  of 
ses  in  their  efforts  to  maintain  62,119  to  16,642. 


ANNOUNCEMENTS 

Aircraft  for  Sale 


Powers  to  .\el 


Bince  manufacture  —  new  cuitom  d 
terior  paint  and  customized  intent 
Available  for  immediate  sale  or  1^. 
attractive  terms. 

DEatAVILLAND  BEAVER  .  .  .  T, 
condition  throughout  —  used  soldrs 
an  ambulance  ship  since  new  —  tm 
time  —  Pratt  &  Whitney  overtuuy 
engine,  new  C.  of  A.  Excellent  nti 
and  instrumentation  —  complete  vlik 
Federal  wheel/skiis  and  Edo  ” 
Your  inquiries  are  invited. 

BELL  47-H  EXECUTIVE  HELlCOf. 
TER  .  .  .  Maintained  in  new  oonditigi 
throughout  for  the  exclusive  uae  of  i 
high  ranking  government  official  -  a 
hours  total  time  —  Janitml  hester- 
floats  —  skids  —  skiis  —  all  imdila 
tions  up  —  payload  for  3  person!  ul 
2:20  hours  range  —  exceptional  fr 
count. 

TIMMINS  AVIATION  LIMITED 
MONTREAL  AIRPORT.  CANADA 


Benefit  from  our  Vast  fiewa^per  Audience 


ANNOUNCEMENTS 


ANNOUNCEMENTS 

Publications  For  Sale 


Newspaper  Brokers 


EXCLUSIVE  COUNTY  SEAT  WEEK¬ 
LY.  A  prize-winner  with  fine  gx9w1Ji 
potential.  Ideal  man  and  wife  situa¬ 
tion.  Act  now  .  .  .  priced  for  quick 
sale.  Contact  Pamlico  County  Herald, 

Bayboro,  North  Carolina. _ 

FULLY  EQUIPPED  SOUTHEAST 
Weekly.  Well  Established  business.  Will 
sell  first  fair  offer. 

Sumter  County  Journal 

_ York,  Alabama _ 

GROITP  of  3  weeklies.  Chart  Area  #6. 
Fine  modern  plant.  15,000  paid  sub¬ 
scriptions.  in  the  $200,000-gro8s  class 
paying  working  owner  {45,000  to  {50.- 
000  yearly.  Real  "blue  chip"  property. 
Moderate  price,  29%  down  to  qualifi^ 
buyer.  Please  write  fully.  The  DIAL 
Agency,  15  Waverly,  Detroit  3,  Mich. 

Publications  Wanted 


NEWSPAPER  SERVICES 

Syndicates-Features 


LITTLJS  OH  I  hF  and  many  hi^ 
kravaa  make  heap  good  comic 
Write  Box  2103,  Editor  &  Pubiiik 


Newspaper  Press  InstallatioM 
MOVING— REPAIRING— TRUenW 
Expert  ^rvice — World  Wid* 
SKIDMORE  AND  MASON.  Dia 
66-69  Frankfort  Street 
New  York  38.  N.  Y. 


BArelay  7-9776 


AM  SEEKING  plant-less  weekly  in 
{5,000-{15,000  category  in  Chart  Area 
2.  In  reply  state  circulation.  Prefer 
Jersey.  Box  2535,  Editor  &  Publisher. 


UPECO,  INC. 

SPECIALIZING  IN  DUPm 
AND  OTHER  FLATBED  WEBS. 

WE  MOVE  AND  ERECT  ANYWHBl 

Box  355,  Lyndhurst,  N.  J. 
PHONE  GENEVA  M744 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-5238. 


BUYERS  ARE  MULTIPLYING 


EXPERIENCED  newspapermen  with 
{20,000  to  {75,000  in  cash  are  asking 
us  to  find  properties  for  them.  If  you 
are  considering  a  sale,  right  now  may 
be  the  right  time. 

SMALL  dailies,  or  good  weeklies  with 
over  2,600  circulation  are  in  particular 
demand.  We  specialize  in  properties 
grossing  above  $60,000. 

WRITE  in  confidence.  We  will  go  to 
work  for  you. 


★  ir  PERSONAL  Service  backed  by  30 
years’  experience  in  the  West.  Stypes, 
Rountree  &  Co.,  625  Market  St.,  San 
Francisco  5.  California. 


MACHINERY  and  SUPPLKS 


CONFIDENTIAL  INFORMATION 
Daily  New^^per  Properties 
W.  H.  Glover  Co., _ Ventura.  Calif. 

SALES-PURCHASBS  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132.  Greensboro,  N.  C. 


Composing  Room 


ALLEN  KANDER  &  COMPANY 
1625  Eye  Street  N.  W. 
Washington  6,  D.  C. 


ISetvspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  145  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 


QUALIFIED  MANAGER-Editor  with 
excellent  and  successful  background 
seeks  lease-option  small  daily  or  weekly 
in  West  or  Far  West.  Please  submit 
first  letter  gross-net  ‘56- HI-,  lease 
terms.  Replies  confidential.  Box  2502, 
Editor  and  Publisher. 

WILL  LEASE  YOUR  DAILY  WITH 
OPTION  TO  BUY.  Write  S.  H.,  Box 
698,  Boynton  Beach.  Florida. 

YOUNG  COUPLE~WITH  CAPITAL 
AND  TALENT  wants  to  buy  profit¬ 
able  weekly  without  plant  so  can  job 
out  production,  concentrate  on  satis¬ 
fying  readers  and  advertisers.  Inter¬ 
ested  in  hearing  from  printer-publisher 
who  wants  to  sell  paper,  keep  commer¬ 
cial  business.  Also  from  plantless  pa¬ 
pers  up  for  sale.  Box  2529,  Editor  ft 
Publisher. 

Business  Opportunities _ 


Advertising  Rates 

CLASSIFIED 

Uae  Rotes  Each  Coesceativt 
Insertion 

SITUATIONS  WANTED  (Payable^ 
order)  4  times  ®  50c  per  line 
insertion;  3  times  @  55c;  2  9*' 
1  ®  65c.  Add  20c  for  Box  Set** 
JOB  APPLICANTS  may  hate  a  saNh 
of  printed  employment  application  nr« 
by  sending  seiraddressed  6c  staapi 
entelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIO» 
4  times  @  95c  per  line  each  inset*' 
3  times  ®  $1.00;  2  times  ® 

1  ®  $1.10.  3  line  minimum.  Add  V 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  Aft 
VERTISING,  Wednesday,  2 

Count  30  units  per  line,  no  abbretwW 
(add  1  line  for  box  information.)  * 
holders’  identities  held  in  strict  e* 
fldence.  Replies  mailed  daily.  Ediw* 
Publisher  reserves  the  right  to  edit  ■ 
copy. 

Editor  &  Publisher 

1700  Tlmos  Tower  N.  Y.  34.  N.  T. 
Phooe  BRyoot  9-3052 


Publications  For  Sale 


IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  ns 
first  I  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  ft  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd., 

_ Hollywood  28,  California _ 


THIRTY  MILES  FROM  TIMES 
SQUARE.  Weekly  newspaper  40  years 
old,  24  to  48  pages  each  issue  packed 
with  live  ads  and  3  pages  of  Classified. 
Grossing  {57,000,  expenses  {45,000.  Old 
age  and  keen  desire  for  retirement 
bring  this  money-maker  on  the  mar¬ 
ket.  Price  {50,000,  suitable  terms.  Our 
No.  9896,  May  Brothers.  Binghamton, 
N.  Y. 


GERMANY 


FOREIGN  TRADE  SUPREMACY? 

This  may  not  be  the  oese  if  YOU  ad¬ 
vertise  YOUR  products  in  German 
language  magazines  circulating  abroad. 
For  details  of  the  most  suitable  media 
ask  for  our  Overseas  Press  Annual,  {2. 
Publishing  ft  Distributing  Co.  Ltd. 
177,  Regent  Street.  London,  W.l. 


WEEKLY  NEWSPAPER  in  Central 
Ohio.  Successful  for  over  80  years  and 
plenty  of  commercial  printing.  Must 
sell  at  once.  Reasonable  down  pay¬ 
ment.  Can  finance  balance  if  necessary. 
Write  Box  2408,  Editor  ft  Publisher. 


NATION’S  NlSWBi'Ai'JfiK  I'VUJn.S 
on  L.  A  B.  Heevy  Duty  Newspaper 
to  $97.50,  fob  ^kin. 
iterature.  L.  &  B.  Stiles 
13  West  Market  Street, 
Carolina. 


Newsprint _ 

"  newsprint 

BUYING  — SELLING 

BUNGE  PULP  &  PAPER  OO. 

W.  «  St  N.Y.  36.  JU  2-4880;  2-6178 
newsprint  —  All  Sixes. 
BBBRENS  pulp  &  PAPER  CO. 

W  E.  45  St,  N.  Y.,  N.  Y. 


Press  Room  _ 


DUPLEX  STANDARD 
TUBULARS 

(-PAGE,  2  to  1  model.  No.  226.  22%" 
ff.  80  H.P.  GE  drive,  1  portable 
foontain,  metal  pot  and  pump, 
Siting  box.  plate  finisher,  ehippintt 
Uock.  curved  router,  electric  paper  roll 
^in  and  reminder. 

kl-FAGE,  2  to  1  model.  No.  254,  22%* 
CoUff,  fO  H.P.  GE  drive  balloon  for- 
2  porUdile  ink  fountains,  metal 
M  ind  pump,  vacuum  casting  box. 
kl>t«  finisher,  chipping  block,  curved 
foiitH.  electric  paper  roll  hoist  and 
ttwinder. 

LOCATED  IN  POMONA.  CALIF. 

iVAILABLE  early  1958.  Will  dis- 
nintle,  truck  with  our  own  equipment 
ind  erect  in  your  plant  Service  Na- 
ion  Wide. 

LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif. 

POplar  5-0610 

MSS  PRESS— 4  or  6  Units— End  fed 
-42  InA  roll — ^23  9/16  off — ^Two 

5  hp  motors  and  electrical  equipment. 

I  Portable  color  ink  fountains  and 
dher  ^lare  parts.  Very  good  eondi- 
ioo.  Contact  Mr.  Edw.  Hintenach, 

8R1E  EMBS.  Erie,  Pa. _ 

PRESS  MOTOR  DRIVES  of  25.  40. 
jC,  SO,  75,  100.  150  H.P.  A.  C.  George 
C  Oxford.  Box  903.  Boise.  Idaho. 

DUPLEX  TUBULARS 


'  PAGE— 2  to  1 — and  %  Folder 
located:  SPRINGFIBU).  ILL. 

16  PAGE— 1  to  1 
Located:  KEARNEY,  NEB. 

3EN  SHULMAN  ASSOCIATES 

W  E  42  St  N.  Y.  17— OX  7-4590 

L'SED  #1  Miehle  automatic  cylinder 
preaa  w/croes  feeder,  standard  delivery, 
^plete  with  two  sets  pollers,  two 
™rs,  plus  pras  burner,  DC  motor, 
liood  price.  Contact  Jowers,  Green- 
IJ^od  6-0257,  or  715  Corcoran  Avenue, 
^apta  Crus.  California. 


PRESSES  FOR  SALE 

JWLEX  Metropolitan  Newspaper  Unit 
j  Peice  Rotary  Press.  4  Units 
folder.  21%*  cut  off. 
'railable  with  Pony  Autoplate,  3  ton 
y  .pot,  and  35  cha.'ies.  conveyor  for 
"wbead  paper  loading  and  paper 
wnveyor. 


24  page  Rotary  Press.  3  deck 
jyle  width.  21  %"  cut  off.  A.C. 
Sy'’  yntrols  and  stations.  Electric 
[wr  Hoist  attached.  21  chases,  Hoe 
mller,  Hoe  36C0  furnace  (electric), 
yw  box.  Pump,  Hoe  tail  cutter,  Hoe 
SE5,  4*1*^  shaver,  and  Hoe  finishing 
Alto  drip  color  ink  fountains. 

machines  want  a  new  home, 
for  quick  sale.  (3an  be  run 
«re  available  immediately.  Don’t 
contact  US  now. 

RICHARDSON  SOVDE  CO.. 
INC. 

700  South  4th  Street 
Minneapolis  15.  Minnesota 
FEderal  5-1115 


AVAILABLE  IMMEDIATELY 
and  priced  for  quick  disposition. 

7  UNIT  GOSS— 223/4" 

High  Si>eed-Low  Constructed  Arch  Type 
Units,  Double  Folder  with  Balloon  For¬ 
mers  and  C-H  Conveyor.  Cline  3  Arm 
Reels  and  Tensions,  Trackage  and 
Turntables. 

Located:  DETROIT  FREE  PRESS. 

6  UNIT  SCOTT— 23-9/16" 

2  Double  Folders  with  C-H  Conveyors, 

2  AC  Drives,  Portable  Color  Fountains, 
on  Substructure  with  Roll  Arm  Brack¬ 
ets. 

Located:  KNOXVILLE  (TENN.) 

JOURNAL 

6  UNIT  scon— 223/4" 

Double  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  R^Is  and 
Automatic  Tensions.  Trackage  and 
Turntables. 

(XIMPLETTE  STEREO-7  ton  Kemp  Pot, 
Double  Junior  Vacuum  Autoplatea, 
Auto-shaver,  Router,  Stahi  Master. 

I  Located :  DETROIT 

j  3  UNIT  HOE— 223/4" 

I  Steel  Cylinder-Roller  Bearing  Units, 
Double  Folder,  End  Feed  with  Jonee 
Automatic  Tensions,  AC  Drive 
Located:  PERTH  AMBOY  (N.  J.) 
NEWS 

I  3  UNIT  SCOTT— 23-9/16" 

1  Unit  Reversible  with  2  extra  Color 
Couples,  Double  Folder,  End  Feed,  AC 
Drive 

Located:  PORTSMOUTH  (Va.)  STAR 

Goss  Quad  Straightline — 2U/2" 
16/32  page  4  Deck-Single  Width,  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS,  VA. 

BEN  SHULMAN^SSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4590 

DUPLEX  24  PAGE,  one  to  one  tubu¬ 
lar  press.  Ebceellent  running  condition 
but  too  small  for  us.  Seles  includes 
complete  electrical  bofud,  extra  parts, 
gears  and  rollers.  Also  this  stereotype 
equipment:  plate  finisher,  standard 
non-vacuum  casting  box  with  pump 
and  spout,  two  chipping  blocks,  one 
cylindrical  scorcher,  18  chases.  Price 
$27,500.  Where  it  stands.  Available 
about  October  1,  1958.  No  dealers. 
Wire  or  write  Box  2523,  Editor  &  Pub¬ 
lisher. 


GOSS  ANTI-FRICTION  PRESS 

6  Units.  Four  Color  Deck.  6  Cline 
Reels.  Cast-Iron  Substructure.  Motor 
drive  for  each  Unit.  Double  folders 
with  double  uiH>er  formers  and  Bay 
Window”.  1938  Model.  45,000  per  hour. 
23  9/16"  cut-off.  Now  available. 

GEORGE  C.  OXFORD 


GOSS — 3  units :  double  folder;  Serial 
1257;  22%"  cut  off;  balloon  formers; 
complete  AC  drive  and  electrical  equip¬ 
ment;  Substructure;  $29,000.  Citizen- 
News,  Hollywood,  (jalifomia. _ 

8  PAGE  FLATBED  PRESSES 

DUPLEX.  Model  E 
Located:  MONONGAHELA,  PA. 

3  DUPLEX.  Model  AB 
Located:  SANFORD.  N.  C. 

SUFPERN.  N.  Y. 
WOODLAND,  CALIF. 

GOSS  CDMET 
Located:  DONORA.  PA. 


6-m6  BEN  SHULMAN  ASSOCIATES 

I  60  E.  42  St.  N.  Y.  17— OX  7-4590 
editor  ac  PUBLISHER  for  June  7,  1958 


PRESSES  FOR  SALE 

DUPLEIX  4  unit  Double  Width  Arch 
Type  Newspaper  Press  No.  N366  with 
Double  Folder,  A.  C.  Motor  and  drive 
with  Standby  Motor.  Roll  stands  with 
Power  Roll  Lift,  22%*  cut  off. 

AVAILABLE  early  1959  with  1  Pony 
Autoplate  and  Pneumatic  Pump  Vac¬ 
uum  Back  and  Water  Cooled  Arch. 

1  Kemp  6  ton  gas  fired  Metal  Pot,  68 
chases. 

MAY  be  seen  in  operation  by  appoint-  ' 
ment. 

RICHARDSON  SOVDE  CO.. 
INC. 

700  South  4th  Street 
Minneapolis  16,  Minnesota 
FEderal  5-1115 

GOSS  octuple  22%  cutoff  4  HSLC  units 
&  folder,  end  roll  feed  AC  drive.  DU¬ 
PLEX  16  imge  Tubular,  2/1  model 
color.  AC  drive.  Inquire  John  Griffiths 
O).,  Inc.,  415  Lexington  Ave.,  New  , 
York  17. _ ' 

SALE  MAT  PRESSES  ! 

M.A.N.  HYDRAULIC  PRESS  500 
TONS 

LATEST  MODEL  LIKE  NEW 

M.A.N.  MECHANICAL  PRESS  500  , 
TONS  i 

KOENIG  MECHANICAL  PRESS  500  i 
'TONS  i 

BOTH  IN  EXCELLENT  WORKING 
ORDER 

R.  HOE  MEDIUM  DUTY  MAT 
ROLLER 

DUPLEX  SUPER  DUTY  MAT  ROLLER 

UNIVERSAL  PRINTING 
EQUIPMENT  (X)..  INC. 

420  VALLEYBROOK  AVE., 
LYNDHURST,  N.  J. 

GENEVA  8-3744.47 

BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Presses  (1987-1932) 

2 — DOUBLE  Sextuple  Presses 
1— OCTUPLE  Press 
ALL  Steel  Cylinder.  Roller  Bearing 
Units  wiUi  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors,  j 
3  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains.  { 

PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 

BEN  SHULMAN  ASSOCIATES 

60  B.  42  St.  N.  Y.  17— OX  7-4590 

Stereotype 

CURVED  PLATE  Casting  ^uipment 
and  all  size  metal  pots  with  metal 
pumps.  What  are  your  needs.  George  C. 

Oxford.  Box  903,  Boise.  Idaho. _ 

Goss  and  Hoe  Curved  Plate  Routers, 
all  Cut-Off  Lengths,  Available  now. 
George  C.  Oxford,  Box  903,  Boise, 
Idaho. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
CXIMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  BQXHPBIENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 
LUDLOWS,  Linos,  Intertypes,  mats. 

MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  Oourt,  Chicago  6,  Ill. 
WANTED :  8-page  Duplex  or  Coos 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 
323  N.  4th  St.,  Phils.  6,  Pa. _ 

WILL  Buy  for  Cash.  Ckmipleta  Plants, 
also  Individiml  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. _ 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway, _ New  York  7,  N.  Y. 

GOSS  or  DUPLEX  flatbed.  Ludlows. 
IJnos,  Plants.  Tompkins  Equipment 
Co.,  '712  S.  Clark,  Chicago  S,  III. _ 

WANTED:  16  to  24  page  Tubular  press 
I  — 2  to  1 — No  stereo  equipment  ne^ed. 

I  !  Box  2536,  Editor  A  Publisher. 


WANTED 

HEAVY  DUTY  MAT  ROLLERS 
60.  60.  or  75  HP  TWO-MOTOR  PRESS 
DRIVES  WITH  CONTROL  PANEL. 

'Iliis  equipment  is  needed  immediataly 
for  ^tsjry  press  installations  we  ars 

making.  Call  or  write  _ 

INLAND  NEWSPAPER  SUPPLY 
COMPANY 

422  West  8th.  Kansas  CSty  5,  Mo. 
Phone:  Harrison  1-5366 

_ HELP  WANTED _ 

_ Administrative 

BUSINESS  MANAGER  for  fast-grow- 
ing  afternoon  daily  in  large,  fa*  grow¬ 
ing  suburban  area.  Should  have  eoepa- 
rience  in  production,  and  be  thorough¬ 
ly  familiar  with  newspaper  account¬ 
ing  and  business  office  procedures. 
Chart  Area  8.  Salary  range  $7,500  to 
$10,000.  Box  2420,  Editor  A  Publisher. 
RARE  CHANCE  for  top  fli^t  maa- 
ager  with  ad  record  for  California 
daily.  Mu*  have  fine  references.  Goa 
buy  in  on  proving  worth.  Box  2427, 
!  Editor  A  Publisher. 


BUSINESS 

MANAGER 

for  National  Publication 

FOR  a  Protestant  news  magazine  with 
large  national  circulation.  Salary,  from 
$8,000.  Offices  in  Philadelphia.  Must 
have  experience  in  accounting  and 
knowledge  of  publishing  functions. 
Write,  giving  experience  and  refer¬ 
ences. 

Box  2.'i00.  Editor  A  Publisher 


LABOR  RELATIONS  ASSISTANT 
Should  have  newspaper  experience  and 
preferably  some  knowledge  of  labor 
contracts  with  printing  trades  unions, 
ELxi>erience  in  statistics,  association 
work,  or  collective  bargaining  desirable. 
Southern  Newspaper  Publishers  Asso¬ 
ciation,  Box  1569,  Chattanooga,  Tenn. 

_ Circulation 

aRCXJLATION  MANAGEK 

wanted  for  small  d*ly.  EIxperiencs 
necessary.  Good  proposition  for  right 
man.  Chart  Area  4.  Box  2406,  Editor 

ft  Publi^er^ _ 

CIRCULA’nON  MANAGERS  sought  hy 
Pennsylvania  piddiahers.  Aiiply  PNPA, 
2717  N.  EVont  St.,  Harrisl^g,  Pa. 
CIRCULA’nON  MANAGE  wanted 
for  daily  and  Sunday  in  the  area 
100,000  circulation.  Situation  non¬ 
competitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential. 
Box  2515,  Editor  ft  ^blisher. 

_ Classified  Advertising 

CLASSIFIED  SALESMAN 

ONE  OF  best  non-metropolitan  dailiea 
in  Chart  Area  6.  has  exceptional^  d^ 
sirable  position  for  top  notch  Classi¬ 
fied  Advertising  Salesman.  Age  25  to 
40.  Must  be  experienced,  aggreesive, 
souroeful,  capsdile  of  developing  aaosi- 
fled  Display  linage.  Pay  and  advanoa- 
ment  limits  only  by  ability  and  initUi- 
tive.  Modem  plant.  Ideal  working  con¬ 
ditions,  growing  prosparouB  city.  Writs 
'  details  of  education,  experience,  traln- 
I  ing,  references.  Replies  confidential. 
B<n  2316,  Editor  ft  Publisher. 
EXPEaUER^Cro  MAN  to  build  classi- 
!  fled  department,  good  small  daily.  390 
1  and  commission.  Give  full  information 
I  in  letter.  Junction  City,  Kansas,  Daily 

Union. _ 

MATURE  MALE  OR  FEMALE  sales- 
;  man.  2  to  5  years  experience,  including 
i  Classified  Display.  $100  week  plus  one 
I  full  share  of  Classified  bonus.  ESach 
I  share  runs  over  $15  a  week.  Send 
I  full  references,  which  will  be  checked. 
'  Great  future  here  on  8.800  ABC  paper 
I  soon  to  be  10,000  and  up.  Clean,  iniod- 
I  em,  fast  growing  dty.  Lincoln  O’- 
I  Brien,  Publisher,  Farmington,  New 
I  Mexico,  Daily  Times. 
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HELP  WANTED 


Clattified  Advertising 


CLASSIFIED  MANAGER 
BveninK  newspaper  in  city  of  60,000 
population  has  opening  for  man  or 
woman  experience  in  all  phases  of 
Classified  Advertising,  Give  full  par¬ 
ticulars  and  ase.  ^x  2426,  Editor 
&  Publisher, 


Correspondents 


C»RRBSPONDENTS 
Part-time,  will  not  interfere  with  your 
present  emplosrment.  Printing  news, 
developments,  etc.  Top  pay  for  accepted 
o^y,  photos.  Write  for  instructions. 
Box  2128,  Editor  &  Publisher. 

_ Display  Advertising _ 

DISPLAY  SALESMAN 

WANTED  —  Experienced  Advertising 
Salesman  not  over  40,  hurtler,  strong 
on  copy  and  layout,  aanbitious  and  re¬ 
liable.  Prize-winning  Illinois  daily,  not 
in  Chicago,  offers  security,  liberal 
starting  pay,  merit  advancement.  Pinest 
working  conditions.  Clean  prwperous 
one-paper  community.  Congenial  pro¬ 
fessional  staff.  Replies  confidemtial. 
State  training,  references,  experience. 
to  Box  2317,  Editor  &  Publisher. 

GROW  WITH  US  — Salesman.  Copy, 
layout.  Booming  suburbs.  Resume.  R. 
Dear,  Daily  Journal,  Wheaton,  III. 

OPENING  in  display  advertising  for 
experienced  ad  solicitor.  Must  be  good 
copy  and  layout  man.  $100  w^kly 
plus  bonus.  Write  Wallace  Miller, 
Dothan  (Alabama)  Eagle. _ 

DISPLAY  ADVERTISING  SALES¬ 
MAN,  preferably  under  30,  for  place  on 
four-man  staff  of  aggressive  12,000 
circulation  daily  newspaper  in  pleasant 
small  city  in  southeastern  growth  area. 
Job  offers  pleasant  working  conditions, 
congenial  staff,  and  employee  benefits. 
Box  2400,  Editor  ft  Publisher. _ 


SALESMAN 

WE  HAVE  a  vacancy  for  a  top  sales¬ 
man  with  the  ability  and  drive  to  con¬ 
quer  the  challenge  presented  by  a  new, 
competitive  market  adjacent  to  that 
now  covered  by  our  staff. 

THE  successful  applicant  must  fit  into 
a  fast  moving,  progressive,  six-day, 
evening  newspaper  with  over  25,000 
circulation,  located  on  Lake  Erie,  in 
the  fastest  growing  area  of  Northern 
Ohio. 

IDEAL  working  conditions,  administra¬ 
tive  support  and  a  starting  salary 
commensurate  with  your  ability.  Fu¬ 
ture  progress  on  a  merit  basis. 

PLEASE  mail  resume  to  Box  2429, 
Editor  &  Publisher. 


HELP  WANTED 


Editorial 


dTY  EDITOR — Chart  Area  3  morn¬ 
ing  daily,  circulation  18,000,  has  open¬ 
ing  for  experienced  City  Editor  with 
southern  background.  Five-day,  40- 
hour  week,  insurance,  other  benefits. 
Give  full  resume,  including  references 
and  salary  expected.  Box  2300,  Editor 
ft  Publisher.  _ 


YOUNG  CAPABLE  ad  manager  for 
California  daily  under  new  ownership.  ! 
Real  opportunity  for  30  to  40  year  man  j 
with  outstanding  record.  Box  2428, 
Editor  &  ^blisher. _ 


AD  MANAGER  wanted  by  one  of 
Florida’s  biggest  and  best  non-dailies. 
Must  be  resourceful,  aggressive,  pos¬ 
sess  lay-out  ability  and  experience. 
Growing  community  and  congenial 
working  conditions.  Salary  commensu¬ 
rate  with  results.  Real  opportunity.  Re¬ 
plies  confidential.  Box  2516,  Editor  ft 
Publisher. _ 

ADVERTISING  MANAGER  for  urban 
community  weekly.  Chart  Area  2,  gross¬ 
ing  well  up  in  6  figures,  printed  in  own 
modern  plant.  Salary  and  bonus,  chance 
to  climb.  Box  2514,  Editor  ft  Pub¬ 
lisher. 

ADVERTISING  SALESMAN 

OPPORTUNITY  proportionate  to  abili¬ 
ty.  Prefer  younger  man  with  two  to 
five  years  experience  on  smaller  mid¬ 
west  paper  who  is  ready  for  a  more 
challenging  position.  Write,  giving  full 
personal  history. 

Personnel  Dei>artment 

Morning  Star  £  Raster-Republic 
Rockford,  Illinois 

YOUNG  AGGRESSIVE  advertising  man 
wanted  for  retail  display  on  daily  in 
Chart  Area  3.  Give  details,  experi¬ 
ences,  references.  Good  salary,  bene¬ 
fits.  Replies  confidential.  Apply  Box 
2537,  Editor  ft  Publisher. 


DESKMAN 

Experienced,  for  Evening  New  Jersey 
Daily.  Box  2332,  Editor  ft  Publisher. 

SEASONED 

NEWSPAPER  REPORTER 

20-40  years  of  age  with  mini¬ 
mum  of  3t/4  years  experience 
in  daily  newspaper  field ;  for 
business  news  coverage  op 
southern  afternoon  metropoli¬ 
tan  daily:  prefer  man  pres¬ 
ently  assigned  to  southern 
newspaper.  Good  salary  insur¬ 
ance  hospitalization  and  pen¬ 
sion  benefits.  Opportunity  for 
advancement.  Write  giving 
qualifications.  Box  2425,  Edi¬ 
tor  ft  Publisher. 


JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions  Bill  McKee  Birch  Personnel, 
69  E.  Madison,  Chicago,  Illinois. _ 

I  COPYREIADERS  with  3  yeara  experi- 
I  ence  on  multiedition  metropolitan  daily 
j  to  work  on  American  newspaper  in 
,  Europe.  Must  be  fast,  accurate,  de- 
!  pendable.  Good  salary,  free  housing. 

!  Transportation  to  and  from  U.S.  paid 
j  if  2-year  employment  is  satisfactorily 
completed.  Box  2694,  Editor  &  Pul^ 
lisher^ _ 

REPORTER.  Court,  police  and  general, 
afternoon  daily.  16,000  class.  Central 
j  Pennsylvania.  Good  salary  and  benefits. 

I  No  floaters.  This  has  a  future.  Write 
'  experience,  draft  status  etc.  Box  2410, 
Editor  ft  Publisher^ _ 

:  REPORTER-DESKMAN— Texas  12,000 
.  afternoon  daily.  Recent  college  grad 
I  okay  but  prefer  man  with  some  ex- 
I  perience.  $70  week  to  start.  Good  com- 
:  pany  benefits.  Write  complete  details, 
i  background,  references.  Box  2634,  Edi¬ 
tor  ft  Publisher, _ 

REPORTER  for  one  of  South  Caro¬ 
lina’s  larger  weeklies.  Hospitalization, 
vacations,  sickness  benefits.  'The  George- 
town  Times.  Georgetown,  S.  C. _ 

'  REPORTER  WANTED  for  six-day 
daily  in  Ozarks.  Must  handle  all  local 
except  women’s.  Neosho  (Missouri) 
News. 

WANTED  EXPERIENCED'  production 
and  copy  desk  man,  30  to  35,  for  in¬ 
dependent  weekly  business  news  mag¬ 
azine.  Chicago.  Give  particulars  of 
I  education,  experience  and  special  qual- 
j  ifications  in  a  letter  written  after  you 
read  this.  Experience  on  weekly  pre¬ 
ferred.  Box  2321,  Editor  ft  Publisher, 


HELP  WANTED 


Mechanical 


EXPERIENCED  rotary  and  stereotype 
man  for  12,000  class,  six  day  daily. 
Ekiuipment  not  too  new  but  go(^.  Must 
be  able  to  give  hand  to  any  pressroom 
or  stereotype  operation.  Permanent  for 
right  man.  Daily  News,  P.  O.  Box 
1660,  Anchorage,  Alaska. 


COMPOSING  ROOM  MACHINIST. 
Must  be  thoroughly  experienced  on  all 
composing  room  equipment  including 
Teletypesetter.  Night  work.  Open  shop. 
Ideal  living  conditions  in  Florida  re¬ 
sort  city.  Box  2329,  Editor  ft  Pub¬ 
lisher; _ 

FLOORMAN  for  growing  weekly  news¬ 
paper  in  the  Hartford  area.  Attractive 
opportunity  for  fully  experienced  man 
in  ad  composition  and  page  makeup. 
Should  like  responsibility  and  mini¬ 
mum  of  supervision.  Wo  stress  need 
for  full  experience.  Write  or  call.  West 
Hartford  News,  West  Hartford,  (k)n- 

necticut.  JA  3-5201. _ 

OPPOR’TUNITY  KNOCKS!  Small  p.m. 
needs  foreman  to  supervise  non-union 
'hop.  General  lino  upkeep.  Nice  town 
In  Chart  Area  11,  Box  2415,  Editor 

ft  Publisher. _ 

SI’TUATION  OPEN  for  combination 
press-stereo  union  man.  (k>ss  six  unit 
press,  wood  pony  auto  plate,  new  plant, 
good  working  conditions  many  em¬ 
ployee  benefits.  (Thart  Area  6.  Box 
2422,  Editor  &  Publisher. _ 

PRESSMAN-MAKEUPMAN  to  run  Du¬ 
plex  on  small  non-union  p.m.  Need 
immediately.  Chart  Area  11.  Give  full 
particulars.  Box  2414,  Editor  ft  Pub¬ 
lisher; _ 

COMPOSING  ROOM 
FOiREMANT 

I  We  are  looking  for  a  man  who  has  the 
'  ability  to  handle  men,  cut  costs  and 
i  obtain  maximum  production.  The  I>aper 
is  an  afternoon  Midwest  daily  with 
'  over  35,000  circulation.  The  scale  is 
$119  per  week  for  journeymen.  The 
I  foreman  receives  a  bonus  well  above 
the  scale.  Write  Box  2621,  ^itor  ft 
Publisher. 

PRESSMEN-STEREOTYPERS  —  open 
'  or  union  shop — needed  in  Pennsylvania. 

Apply  PNPA,  2717  N.  Front  St., 

I  Harrisburg,  Pa. 

_ Photography _ 

1800  TEACHING  Fellowship  in  Pho- 
tography  available  at  College  in  Deep 
South.  Do  graduate  work  in  another 
field.  Box  2404,  Editor  ft  ^blisher. 

Promotion — Public  Relations 

CAREEHl  OPPOR’TUNI’TY  in  public 
relations  department  of  national  sports 
organization.  Must  have  minimum  of 
two  years  writing  experience  on  dailies, 
familiarity  with  bowling,  ability  to 
meet  and  get  along  with  people.  Sound 
future  for  young  man  willing  to  work 
way  up,  take  orders,  accept  criticism. 
Please  tell  all  about  yourself,  includ¬ 
ing  approximate  salary  needs.  All  re¬ 
plies  confidential.  Box  2403,  Editor  ft 
Publisher. 


WISH  TO  NEGOTIATE  with  qaaliM 
person  now  selling  syndicated  newija. 
I)er  service  to  dailies  on  commiaiog 
basis  to  add  our  line  of  featuns  nH. 
able  for  weeklies.  Six  now  listed,  dint 
more  soon  to  be  added.  Reply  giTiM 
full  details  and  commission  expectai. 
to  Box  2538,  Editor  ft  Publisher, 


INSTRUCTION 


NOW — it’s  up  to  318  newspapers  list 
have  enrolled  students  in  the  20  team 
Howard  Parish  Course  in  Cuiiifitil 
Advertising  I 

One  big  reason  it’s  a  smart  plan  (or 
newspapers  .  .  .  their  salespeople  mt 
top  notch  training  AT  HOME  and  OS 
THEIR  OWN  "nME.  The  salespeopit 
go  for  it,  because  it  helps  them  do  i 
tetter  job  and  makes  them  worth  nort 
to  their  newspapers. 

If  you’ve  been  putting  off  enrolling 
your  Classified  i)eoplo  in  this  owne 
that  gets  more  linage  and  revenue  . , , 
now’s  a  good  time  to  quit  being  i 
"putter-offer”  I  Write  or  phone  us  ttei: 
names  ...  or  if  you’d  rather,  ve'U 
send  descriptive  brochure  and  regulu 
enrollment  forms.  The  tab  is  just  ti 
bucks  apiece,  and  when  your  peopit 
have  finished  the  course,  if  you  din't 
feel  it  was  one  of  the  best  investment) 
of  the  year — let  us  know,  and  will 
send  you  a  bushel  of  fresh  Florid) 
oranges  1 

Do  yourself  a  favor.  Check  this  im¬ 
portant  newspaper  executive’s  aid  to¬ 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES.  IN(X>RPORATED 

Classified  Advertising  Development 

Services  For  Newspapers  Since  19M 

2900  N.  W.  79th  St..  Miami  47,  Florid) 
PLaza  4-5591 


_ Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 

SITUATIONS  WANTED 

_ Administrative 

EDITOR  and  publisher,  15  yesu'  tseod 
of  success.  Many  professional  hooM 
Know  front  and  back  shop.  Civic  lesw 
Full  of  ideas — ambition — energy.  Seel¬ 
ing  big  challenge  permanent  loestas 
Ago  40.  Write  Box  2331,  Editor  * 
Publisher. 


YOUNG  MAN  | 

Editorial  assistant,  to  write,  I 

edit  and  report  for  leading  - 

weekly  business  news  maga-  ! 

zine.  New  York.  Send  resume  [ 

and  a  letter  telling  why  you 
think  you  are  qualified.  Box 
2510,  Editor  ft  Publisher. 

Instructors 

JOURNALISM  INSTRUerrOR  for  Unl- 
versity  in  Chart  Area  2  to  tench  basic  | 
courses,  serve  as  faculty  adviser  of  ^ 
student  weekly.  Please  sidzmit  resume,  ' 
and  salary  requirements  for  12  months, 
^x  2533,  ^itor  ft  PuklMer. 

Mechanical 

PRESS  SUPERINTENDENT 

NEEDED  for  THE  OREGONIAN. 
Applicant  must  meet  high  sUndards 
set  by  present  super  who  is  leaving 
to  enter  pinvate  business.  We  are  look¬ 
ing  for  a  man  who  can  give  us  the 
best  print  job  available,  consistent 
with  good  production.  Write:  Donald 
Newhouse,  Production  Manager,  Hie 
Oregonian,  1320  S.  W.  Broadway, 
Portland,  Oregon. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 

EDITOR  6C  PUBLISHER  for  June  7,  I?’* 


SITUATIONS  WANTED 


assistant  to  publisher  or  Gen- 
cnl  Manager.  Strong  In  advertiaing  I 
•let,  circulation  promotion,  labor  ne- 
ntutiona  and  editorial  improvement. 

how  to  cut  production  costs 
through  budgets.  Metropolitan,  medium, 
giill,  printing  corporation,  and  com* 
iigation  experience.  Good  in  personnel 
in]  public  relations.  Available  July  1. 
Jiliiy  open.  Box  2305,  Editor  &  Pub- 
Siher. 

OTING  to  manage  daily  seek- 

ng  increase  in  business  and  cut  in 
»t.  Hne  references.  Age  32.  Box 
J431,  Editor  &  Publisher. _ 


J^WYER. 

10  YEARS  general  corporate 
practice  in  large  Mid-West  city, 
wants  enter  publishing  field  in 
administrative  or  combined  le¬ 
gal  capacity,  preferably  with 
option  to  acquire  stock. 

UFE-LONG  INTEREST. 
Prefer  Chart  Areas  2,  6.  8 
or  12.  Present  earnings  aver¬ 
aging  approximately  $20,900 
per  year.  Age  dO. 

BOX  2412,  EDITOR  &  PUB¬ 
LISHER. 


HANAGER  OF  NEWS  AGENCY  bu 
ratu  overseas  desires  creative  and  chal 
lenging  position  in  management  of 


SITUATIONS  WANTED 


Circulation 


DISTRICT  MANAGER  with  6%  years 
experience  desires  job  as  circulation 
manager  of  small  daily  or  job  as  dis¬ 
trict  manager  of  larger  daily  with 
chance  for  advancement.  Presently  em¬ 
ployed.  Prefer  Chart  Area  2-3  or  6. 
Write  Box  2501,  Editor  &  Publisher. 
EXPERIENCED  CIRCULATION  man. 
44.  wants  circulation  manager  of  small 
paper  or  second  spot  on  larger  one  or 
large  distributorship.  Presently  em¬ 
ployed:  wish  change.  Write  Box  2508, 
Editor  &  Publisher. 

Classified  Advertising 


CLASSIFIED  MANAGER.  Interview 
anywhere  in  U.  S.  Experience  com¬ 
petitive  market.  Box  2419,  Editor  & 

Publisher. _ 

CLASSIFIED  MANAGER,  age  32,  ag¬ 
gressive,  enthusiastic,  complete  knowl¬ 
edge  of  the  classified  advertising  busi¬ 
ness.  Competitive  background,  top  pro¬ 
ducer,  promotion  minded,  up  to  65,000 
operation  experience.  Box  2530,  Editor 
&  Publisher. 

_ Display  Advertising _ 

ADVERTISING  DIRECTOR,  Manager. 
28  years  experience.  Classified.  Retail, 
General,  60,000-300,000.  Have  drive, 
know-how,  executive  ability,  successful 
record.  Presently  employed:  desire  bet¬ 
ter  position.  Prefer  Eastern  States  or 
Florida.  Box  2319,  Editor  A  Publisher. 
ADMAN — advertising  degree.  8  years 
copy,  layout  and  newspaper  promo¬ 
tion  experience.  Promotion  chances  im- 


SITUATIONS  WANTED 


Editorial 


COLLEXiES  NOTE:  Free  tuition  and  a 
moderate  salary  to  cover  living  ex¬ 
penses  and  new  car  payments  will  get 
you  a  young  newspaperman  with  two 
years  experience  for  your  writing  pro¬ 
gram.  Now  employed  medium  daily. 
Veteran.  Box  2540,  Editor  &  Publisher. 

EDITOR  —  experienced  in  weekly  Sun¬ 
day  and  daily  newspapers.  Managing, 
make-up,  copy,  feature,  editorial  writer 
and  columnist.  Employed  but  seeking 
a  position  where  I  share  in  the  profits. 
Box  2520,  Editor  &  Publisher. _ 

EDITOR 

I’M  LOOKING  for  top  editorial 
post  on  medium  or  small  daily 
which  needs  man  who  knows  and 
loves  energetic  reporting,  concise 
writing,  meticulous  editing,  neat 
layout.  Have  always  won  respect, 
cooperation  of  staff,  community. 
Have  been  reporter,  city  editor, 
editorial  writer,  copyreader,  make¬ 
up  editor,  news  editor,  managing 
editor  (last  4  on  big  papers). 
Family,  in  30s,  Ivy  League,  read 
books.  like  politics.  Now  work  for 
fine  publisher  at  good  salary,  so 
willing  to  wait  for  right  job. 
Please  let  me  know  if  you  may 
want  me  now  or  in  a  few  months. 
Box  2526.  Editor  &  Publisher. _ 

HDITORIAL  WRITER 


AWARD  WINNER.  Equally  effective 


Eiperience  in  business  office  or  pro¬ 
duction  office.  College  trained,  young, 
i««t  mechanical  background  l>oesibIe. 
olid  experience.  Stymied  in  present 
poeition.  Resume  and  references  on 
wwe*.  Box  2436,  Editor  &  Publisher. 
BUSINESS  MANAGER,  controller, 
JJP  years  rounded  daily  experience, 
^rt  Area  4,  9  or  10.  Box  2512,  Editor 
4  PuUisher. 


AD  MANAGER — 11  years  succea'.ful 
record  midwest  and  south.  6  years  Re¬ 
tail  Manager  of  paper  6,000.  6  years 
on  staffs  18,000  to  60,000  morning  and 
evening.  Organization  ability.  Personal 
requirements  high.  Not  interested  in  a 
JOB  but  to  relocate  in  or  out  of  news¬ 
papers  where  opportunity  is  genuine. 
Box  2518,  Editor  &  Publisher. 


SALESMAN — Display  and  Classified 
experience.  Married.  Age  44.  Box  2542, 
Editor  &  Publisher. 


GEINERAL  ASSIGNMENT  REPORTER, 
finishing  hitch  with  Army.  BA  degree, 
single,  21,  full  year  on  high  standard 
central  New  York  daily.  Covered  city 
court,  police,  fires,  post  office,  educa¬ 
tion,  hospitals,  service  clubs,  rallys, 
sports,  etc.  TVrite  features  and  edi¬ 
torials.  Excellent  references.  Will  be 
available  August  8.  Any  locale.  Box 
2213.  Editor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


REPORTER.  One  yearns  experience  at 
general  reporting.  Will  locate  any¬ 
where,  try  anything.  Box  2525,  Editor 
&  Publisher.  _ 


REPORTER-PHOTOGRAPHER.  Expe¬ 
rienced.  Weekly  or  small  afternoon 
daily  preferred.  Box  2519,  Editor  & 
Publisher. 


SCIia^CE  EDITOR  —  Ph.D.  caliber. 
News  and  Features.  29.  Navy  officer. 
12  years  in  science  writing.  New  York 
City  LU  3-0096.  Box  2517,  Editor  & 

Publisher. _ 

SPORTS  WRITER — Five  years  experi¬ 
ence  including  sports  editor  20,000 
daily,  able  photographer  seeks  sports 
or  desk  job.  Chart  Areas  4,  5,  9,  10. 
Box  2541,  Editor  &  Publisher.  _ 

TELEGRAPH  BDITOR  News  Editor 
deskman.  Widely  traveled,  oo;mi>etent, 
sober,  mature,  alert,  cooperative.  Em¬ 
ployed.  Chart  Areas  1,  2,  3,  4,  Box 

2505,  Editor  &  Publisher. _ 

TEN  AND  A  HALF  YEARS  EXPE¬ 
RIENCE  sports  desk,  news  and  fea¬ 
ture  writing  with  Chicago  p.m.  daily, 
600,000  circulation.  'Thirty-year  old 
family  man  with  combination  of  expe¬ 
rience,  youth  and  stability  seeks  to  re¬ 
turn  to  newspaper  field  after  year  in 
business.  Will  relocate.  Box  2507,  Edi- 

tor  &  Publisher. _ 

YOUNG  FAMILY  MAN  seeks  responsi¬ 
ble  position  with  daily-weekly  or  maga¬ 
zine.  Experience  with  major  wire  serv¬ 
ice,  magazine,  books.  Box  2528,  Editor 
&  Publisher. 


Mechanical 


MECHANICAL  SUPERINTENDENT 
or  Production  Manager  tor  medium  or 
large  daily.  45.  14  years  as  composing 
and  mechanical  superintendent.  Union. 
Box  2215,  Editor  A  Publisher. 


PRODUenOfN  MAN — 25  years  expe¬ 
rience  composing  room  foreman,  me¬ 
chanical  superintendent,  production 
manager.  Large  and  small  papers. 
Teletype  and  negotiations  experience. 
Progressive — Emphasize  team  work  for 
quality  results.  Box  2416,  Editor  & 
Publisher. 


Circulation 


^CULA-nON  MANAGER— YOUNG, 
UJJJwive,  imaginative.  Excellent  back- 
and  wide  •xi>erience  in  all 
circulation.  Particular  spe- 
.“"'’ccting  to,  and  emphasizing 
delivery  for  i>ermanent  and  piof- 
*i"S'«tion  increase.  Box  2405, 
•jitor  tt  Publisher _ ^ 

®JpUDA'nON  MAN  desires  experi- 
another  newspaper.  19  years 
of  audited  LUtle 

^  ^an.  H.  S.,  business  school 
Box  2324,  Editor  A  Pub- 

MANAGER  Available 
kin^  of  circu- 
Little  Merchant  Plan, 

'  “}d  Carrier  Promotion  with  minl- 

W  JLj  *•  P’‘®^er  CTiart  Areas  8,  4.  5, 
1,  ^2^10,000  class.  Box  2423,  Editor 


ACSGRESSTVE  circulation  man  H»her. _ 

Assistant  CIrcalatlon  Manager  eecniTC^DC  9 

years  experience  on  36,000  bUIIUKo  a 
dwst  knowledge  Little  Mer-  National  clearing 

— -  street  sales,  office  routine  personnel  coaat-to 

““"mt  economical  promotion.  Eh^-  to  employer.  Phe 
?\,™«renoee.  Prefer  Chart  Area  HEADLINE  PER 
«•  Box  2417,  Editor  A  PublUher.  6  B.  46  St..  New  1 

Editor  ac  publisher  for  June  7,  1958 


TWO-MAN  photo-journalist  team  (one 
a  pilot)  willing  to  consider  assignment 
anywhere.  Both  have  good  jobs,  but 
are  single,  seeking  change.  Box  2803, 
Editor  A  Publisher. _ 

GOOD  INVESTMENT:  young  J-grad, 
general  assignment,  features,  women’s 
news.  Prefer  city,  suburban  or  college- 
town  newspaper.  Working  now.  Box 
2438,  Editor  A  Publisher. _ 

HEYWOOD  BROUN  AWARD.  3  other 
prizes.  3  years  experience,  Dartmouth 
grad.  Missouri  J-School,  use  camera. 
Want  reporting  job.  50,000  circulation 
up.  Box  2402,  Editor  ft  Publisher. 

REPORTER — 8  years  experience:  gen¬ 
eral  news,  spoi^,  features,  makeup. 
On  present  job  5  years.  Desire  change. 
Current  weekly  salary  $110.  Age  88. 
Box  2421,  Editor  &  Publisher. _ 

SPORTS :  three  years  experience,  will 
go  anywhere  for  right  job.  Columbia 
graduate.  Box  2424,  Editor  ft  Pub¬ 
lisher _ 

**EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coaat-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency). 

6  E.  46  St..  New  York.  OXford  7-6728. 


ENTERTAINMENT  EDITOR  or  assist¬ 
ant.  Winner  of  1958  top  national  award 
for  TV  and  theatre  criticism.  Can  han¬ 
dle  films,  lxx>ks,  politics  and  editorials. 
References,  clips  and  photo  available. 
M.A..  36,  Family.  Box  ^11,  Editor  and 
Publisher. 


EVER  MAKE  A  MISTAKE?— I  did 
leaving  sports  editorship  15,000  a.m.  for 
staff  job  on  larger  paper.  Now  desire 
return  to  sports  editor.  Box  2509,  Edi¬ 
tor  ft  Publisher. 


EXPERIENCED  MANAGING  EDITOR 
outstanding  medium  daily  seeks  simi¬ 
lar  ixwition  Midwest  or  New  England 
city  right  for  raising  young  family. 
Can  help  your  newspaper  be  lively,  re¬ 
spected.  Box  2581,  Editor  ft  Publisher. 

FEATURE  WRITER  -  CARTOONIST 
with  quality  and  8  years  experience, 
family,  wants  challenging  job:  have 
resume,  portfolio.  Box  2506,  Editor  ft 
Publisher. 

FIRST-CLASS  Newspaperman 
of  Integrity. 

Box  2524,  Editor  &  Publisher. 

LOCAL.  NATIONAL  editorial  writing, 
desk  work,  page  make-up.  reporting, 
feature  writing,  copy  reding,  head 
writing,  community  relations,  and  uni¬ 
versity  educati<m  are  some  qualifica¬ 
tions  of  aspirant  to  editorial  position 
on  daily  or  weekly.  Understand  and 
prefer  large  town  or  small  city.  Also 
responsible  experience  in  magazine  edit¬ 
ing,  publishing.  Stability  of  position 
more  important  than  salary.  Refer¬ 
ences.  Car.  Unattached.  William  D. 
Pardridge,  10520  Oglesby  Ave.,  Chi¬ 
cago,  Illinois.  SAginaw  1-4611. 

"NO  PAUSE.  No  Change.  No  Hope. 
Yet  I  Endure” — Young  college  Grad 
seeking  start  on  dally  as  general  re¬ 
porter.  Box  2503,  Editor  ft  Publisher. 

NO.  1  newrs  job  on  Midwest  daily 
sought  by  experienced  ■writer-editor,  37. 
Box  2639,  E^tor  ft  Publisher. 


COLOR  COORDINATOR 
.  .  .  available  to  help  you  beat 
the  competition. 

Details,  references  and  tear 
sheet  examples. 

Box  2532,  Editor  ft  Publisher. 


Photography 


PHOTOGRAPHER,  with  ton  years 
Metropolitan  daily  and  wire  service 
experience  wishes  permanent  job  with 
advancement  opportunities.  Will  con¬ 
sider  any  location.  For  complete  back¬ 
ground,  write  Robert  Q.  Jacobs,  15768 
Appoline,  Detroit  27,  Michigan. 


PHOTOGRAPHER.  Have  fully  outfitted 
Leica  and  darkroom  equipment.  Plenty 
newspaper  and  magazine  experience. 
Age  SO,  married,  1  child.  Box  2326, 
MItor  ft  Publisher. 


EXPERIENCED  PHOTOGHLAPHER. 
Over  two  years  daily  newspaper  expe¬ 
rience.  Two  years  free  lance  and  public 
relations.  Studied  journalism  sebool. 
Art  Center  Stchool.  Want  permanent 
position  with  qxiality  minded  daily,  Wil¬ 
liam  Bitters.  153^^  S.  Labrea,  Los 
Angeles  36,  California. 


IF  YOU  ARE  LOOKING  FOR  A 
SOUND  and  reliable  news  photogra¬ 
pher  contact  Ronn  H.  Abbey,  157  NE 
Capital,  Battle  Creek.  Michigan. 


PHOIDGRAPHER- Experienced.  Sin¬ 
gle,  26,  vet.  writer.  Van  F.  Thomas, 
206  Washini^n  St.,  Camden,  Ark. 


TOP  PICTURE  EDITOR 

I  edited  INP  ne-ws  and  feature  picture 
package  for  15  years  and  now  want 
position  suitable  this  ext>erience  with 
newspaper,  magazine,  TV,  public  rela¬ 
tions,  industry.  Write  H.  J.  Rand.'ill. 
9841  65th  St.,  New  York  74,  N.  Y. 


Promotion— Public  Relatitms 


JOURNALISM  Instructor  and  public 
relations  for  fall  university  opening. 
Elxperience  includes  full  range  report¬ 
ing,  editing  chores.  Now  deskman  big 
metro  daily.  Photo  training.  M.S.J. 

I  Box  2418,  Editor  ft  PublishCT. 
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By  Robert  U.  Brown 

Newspapers  will  feel  the  ef¬ 
fects  of  the  postal  rate  increases 
in  more  ways  than  one. 

They,  along  with  everyone 
else,  will  have  to  pay  the  in¬ 
crease  in  first  class  mail  from 
three  to  four  cents  per  ounce, 
and  from  six  to  seven  for  air¬ 
mail,  effective  Aug.  1. 

They  will  have  to  pay  higher 
rates  for  their  mail  circulation. 
After  Jan.  1  there  will  be  three 
annual  increases  of  10%  each 
on  the  reading  portion  and  three 
annual  increases  of  about  20% 
on  the  advertising  portion. 

Also,  those  who  use  third 
class  direct  mail  for  circulation 
promotion,  circulars  and  bro¬ 
chures  for  advertising  promo¬ 
tion,  will  pay  an  increase  Aug. 
1  of  from  two  to  three  cents  on 
the  first  two  ounces  for  indivi¬ 
dual  mailings  and  on  Jan.  1  an 
increase  of  from  14  to  16  cents 
per  pound  on  bulk  mailings. 

The  only  compensation  that 
we  can  see  is  that  the  direct  mail 
and  speciality  advertising  busi¬ 
ness  will  feel  the  impact  of 
postal  increases  more  than  news¬ 
papers.  Advertisers  who  have 
gone  into  this  field  heavily  might 
be  logical  targets  for  newspa¬ 
per  space  salesmen. 


John  R.  Corbett,  advertising 
manager  of  the  Williamsport 
(Pa.)  Sun-Gazette,  told  the  In¬ 
terstate  Advertising  Managers 
Association  (E&P,  May  17,  page 
24)  that  advertising  specialty 
items  or  remembrance-type  ad¬ 
vertising,  such  as  wallets,  light¬ 
ers,  calendars,  rulers,  etc.,  are 
“thieves”  that  “relieved  small 
advertisers”  of  more  than  $27,- 
000,000  last  year  which  could 
have  gone  into  newspaper  ad¬ 
vertising.  He  used  other  deroga¬ 
tory  terms  about  this  form  of 
advertising.  He  told  the  admen 
present  they  probably  didn’t 
realize  their  “pockets  were 
picked.” 

We  received  a  letter  of  pro¬ 
test  from  Ralph  B.  Thomas,  ex¬ 
ecutive  director  of  the  Adver¬ 
tising  Specialty  National  Asso¬ 
ciation,  Washington,  saying: 
“While  w'e  realize  that  yours 
is  a  reportorial  function  and 
that  censorship  cannot  be  ex¬ 
ercized  we  feel  that  the  lack 
of  taste  displayed  and  duly  re¬ 
ported  might  w’ell  have  been 
minimized  to  the  benefit  of  all 
concerned.”  Mr.  Thomas  en¬ 
closed  a  copy  of  a  letter  he  wrote 
to  Mr.  Corbett’s  publisher  which 
said  his  industry  was  shocked 
to  read  our  story.  “While  we 


appreciate  the  tribute  paid  to 
the  proven  effectiveness  of  our 
medium  we  think  the  language 
was  a  little  strong  and  unfair.” 

Among  other  things,  he  said: 
“Mr.  Corbett  does  not  do  us 
justice  as  to  the  size  of  our  in¬ 
dustry.  Annual  volume  at  manu¬ 
facturer’s  selling  price  is  esti¬ 
mated  at  one-half  billion  dollars. 
The  annual  statement  of  one 
firm  alone  showed  a  sales  vol¬ 
ume  of  $67,000,000.” 

He  also  said  “it  is  interesting 
to  note  that  newspapers  them¬ 
selves  are  near  the  head  of  the 
list  as  users  of  specialty  adver¬ 
tising.” 

It  is  possible  that  Mr.  Cor¬ 
bett  might  have  used  different 
words  to  say  the  same  thing, 
but  there  is  no  doubt  that  his 
enthusiastic  approach  to  this 
competitive  situation  was  more 
than  warranted  by  the  size  of 
the  competitor. 

A  half-billion  dollar  competi¬ 
tor  is  something  to  keep  an  eye 
on  and  go  after.  The  increased 
cost  of  mailing  such  items  to 
customers  could  well  be  an  item 
in  the  newspaper’s  favor. 

«  *  * 

The  same  advantage  falls  to 
newspapers  in  their  competition 
with  direct  mail  advertisers. 

A  Wall  Street  Journal  article 
May  29  discussed  some  of  the 
effects  of  the  higher  postal  rates. 
An  executive  of  the  Reuben  H. 
Donnelley  Corporation  estimated 
the  boosts  will  cost  around  $10,- 
000,000  more  a  year  on  the  com¬ 
pany’s  mailings  which  the  cus¬ 
tomers  will  have  to  pay.  He 
expressed  the  fear  that  some 
customers  may  drop  their  mail 
campaigns  because  of  the  cost. 
Executives  of  large  manufac¬ 
turing  companies  and  important 
retail  establishments  said  they 
may  have  to  reduce  or  eliminate 
their  mailings. 

One  of  them  even  conceded 
a  great  deal  of  mail  advertising 
is  junk.  “But  everyone  considers 
their  own  advertising  material 
worthwhile  and  the  other  fel¬ 
low’s  junk,”  he  said. 

Here  is  an  opportunity  for 
the  smart  newspaper  adman. 
This  particular  competitor 
grosses  about  a  billion  and  a 
half  dollars  a  year. 

*  «  * 

Cost-wise  newspapers  will 
have  to  examine  their  own  ex¬ 
penditures  for  use  of  the  mails. 
There  isn’t  too  much  that  can 
be  done  about  eliminating  first 
class  mail.  Second  class  rate  in¬ 
creases  can  be  passed  along  to 


'Hello,  telephone  recorder?" 


subscribers.  The  effect  of  third 
class  rate  increases  will  depend 
upon  how  much  direct  mail  a 
newspaper  uses.  Where  it  has 
been  used  for  national  advertis¬ 
ing  solicitation  this  money 
might  well  be  more  effective  in 
other  proven  media  of  sales  and 
promotion. 

• 

Nevada  Paper  Sold 

John  A.  McDermott,  former 
executive  vicepresident  and  gen¬ 
eral  manager.  Champaign  (Ill.) 
News-Gazette,  has  purchased 
the  Gardnerville  (Nev.)  Record- 
Courier  from  Arthur  Suverkrup 
and  his  son  John.  The  sale  was 
announced  by  Stypes,  Rountree 
&  Co.,  San  Francisco.  Arthur 
Suverkrup  has  owned  and  op¬ 
erated  various  Far  Western 
newspapers  since  his  United 
Press  employment.  He  and  his 
son  bought  the  R-C  in  1944. 


‘Buy  Now’  in  N.Y. 
Bumps  Sales  17% 

Auto  dealers  throughout  eight 
counties  comprising  the  greater 
New  York  City,  Long  Island 
and  Westchester  area  boosted 
new  car  sales  by  17.2%  by  sdl- 
ing  a  total  of  12,774  new  cars 
during  their  recent  “Auto  Buy" 
drive.  Sales  represented  a  dol¬ 
lar  volume  of  $37,167,450. 

A  total  of  35,128  cars  wer« 
sold  during  the  16-day  drive,  in¬ 
cluding  12,774  new  and  22,351 
used  autos,  with  a  total  dollar 
volume  of  $59,186,140, 

«  «  * 

Pueblo,  Colo. 

A  nine-day  “Sell-O-Raraa" 
conducted  here  resulted  in  tho 
sale  of  108  used  and  731  nev 
cars.  Bulk  of  the  advertising 
used  appeared  in  the  Pueblo 
Star-Journal  and  Chieftain. 
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The  big  questions  about  atomic-electric  power 

Most  people  agree  that  electric  power  from  the  atom  will  play 
an  important  role  in  America's  future.  But  few  are  aware  of 

the  big  questions  involved  in  its  development.  One  of  these 

/ 

questions  is  the  amount  of  government  assistance  that  may  be 
necessary  for  this  expensive  job.  In  this  column  from  Newsweek, 
Raymond  Moley  provides  facts  that  may  help  with  answers. 


Reprinted  with  permission  from  Newsweek 


The  vast  future  needs  of  the  world  and  the  United 
States  for  electrical  energy  ...  w  ill  greatly  exceed 
the  available  fuel  sources  in  the  foreseeable  future. 
Fuel-poor  countries  like  Britain  already  feel  the 
|)ineh.  The  United  States  has  a  maximum  of  2.t 
years  and  a  minimum  of  15.  But  in  the  United 
.States  we  shall  l)e  consuming  twice  the  electrical 
energy  now  used,  although  that  has  been  increased 
enormcmsly  since  19  k). 

Thus  the  development  of  nuclear  pow  er,  for  w  hich 
the  sources  of  fuel  seem  illimitable,  is  of  profound 
concern  to  American  p»»wer  producers.  To  meet  that 
future,  private  companies  have  done,  are  doing  and 
will  do  a  great  deal  at  a  large  cost,  without  financial 
profits,  in  research,  in  experimentation  with  pilot 
plants,  and  in  real  power-producing  units.  For  a 
reactor  is  just  another  means  of  producing  heat, 
which  makes  steam  that  drives  conventional  ma¬ 
chinery  to  produce  electricity. 

The  big  goal  is  to  reach  the  cost  level  whi<  h  w  ill 
he  comparable  with  conventional  sources  — coal,  oil, 
gas  and  falling  water.  From  what  I  have  learned, 
the  cost  of  power  from  the  atom  is  eight  or  ten  times 
—  |)erhaps  somewhat  more— than  that  to  l)e  obtained 
from  fossil  fuels:  coal,  oil  and  gas.  The  cost  *)f  the 
installation  is  more  than  doubled,  that  of  fuel  is 
\ery  high. 

Against  this  differential  there  must  he  calculated 
the  rising  and  future  costs  of  the  present  sources. 
Kven  water  power  will  he  much,  much  higher  because 
of  materials,  labor  and  the  diminution  of  good  dam 
sites  even  in  the  Pacific  Northwest.  An  offset  of 
some  size  can  l)e  made  in  the  case  of  coal  l>ecause 
of  greater  efficiency  in  its  use.  Inflation  will  hit 
both  atomic  and  other  sources,  to  l>e  sure,  and  that 
is  indeterminate.  But  the  best  estimate  of  the  coming 
of  comparable- not  necessarily  equal  or  com|)etitive 
—costs  is  somewhere  l»etween  12  and  20  years. 
There  will  l)e  variations  among  regions  according 
to  the  availability  of  sources.  New  England  is  less 


fortunate  than  the  Pacific  Northwest,  the  Mountain 
states  and  the  states  near  coal  in  the  Appalachians. 

The  privately  owned  electric  industry  s|)ent  S.55 
million  in  19.57  on  nuclear  plants  and  S.5  million  in 
research.  This  per-year  cx|)enditure  will  rise  rapidix 
in  years  to  come. 

Five  atomic  reactors  are  now  producing  elec¬ 
tricity,  in  three  of  which  considerable  private  money 
was  invested:  the  AEC-Viestinghouse-Duquesne  Light 
Company  plant  at  Shippingport  near  Pittsburgh  with 
Wl.OtKbkilowatt  capacity;  a  General  Electric-Pacific 
Gas  and  Electric  plant  at  \allecitos.  California,  w  ith 
.50(M);  an  AEC-Southern  California  Edison  plant 
with  6.500;  the  AEC's  plant  at  Argonne  Laboratory 
near  Chicago;  an  Army  package  plant  at  Fort 
Belvoir,  Virginia.  There  are  several  prototy|)es  in 
AEG  installations. 

The  following  are  under  construction  at  present: 
The  P«)wer  Reactor  Development  Company's  plant 
at  Monroe.  Michigan.  lOO.(HM)  kilowatts:  ('ommon- 
wealth  Edison  of  Illinois.  loO.(KM);  Consolidated 
Edison  of  N.  Y..  27.5.000;  and  the  Yankee  .Atomic 
Ele<’tric  Co.  plant  w  ith  New  England  companies  par¬ 
ticipating.  Id-I.IKM).  These  are  scheduled  for  produc¬ 
tion  in  P)60.  By  then  the  United  States  will  have 
more  than  6.50.0(M)  kilowatts  from  these  plants  alone. 
In  additiim  there  will  Ixe  the  sexeral  government 
plants. 

There  can  Iw*  no  argument  about  the  necessity 
for  considerable  government  help.  The  bill  is  just 
too  much  for  private  investors  to  l)ear.  The  char¬ 
acter  and  amount  of  that  help  is  a  subject  of  some 
controversy.  Certainly  it  should  l»e  clear  to  all  ex¬ 
cept  zealots  for  Federal  public  power  that  no  Federal 
crash  program  would  be  tolerable  in  a  free  economy. 
It  would  l)e  monopolistic,  excessively  costly  and 
technically  foolish.  For  we  simply  do  not  know  what 
reactor  ty})e.  what  form  of  fuel  and  what  other  com¬ 
ponents  are  the  best  answer. 


America’s  Independent  Electric  Light  and  Power  Companies* 
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William  Beall 


for 


The  Washington 
Daily  News 


This  picture  appeared  in  The  Washington 
Daily  News  on  September  11,  1957,  and  ex¬ 
cited  a  warm  response  immediately.  Requests 
for  prints  poured  in  by  the  hundreds.  The 
United  Press  sent  it  to  all  UP  clients.  Life 
Magazine  gave  it  a  full  page,  with  editorial 


This  response  is  typical  of  the  way  Washing¬ 
ton  reacts  to  things  in  The  News  .  .  .  ads  get 
this  same  quick  response,  too.  And  award¬ 
winning  is  a  News  tradition  .  .  .  this  is  the  sec¬ 
ond  Pulitzer  Prize  won  in  the  last  three  years. 
Inside  Washington  and  out,  people  recognize 


comment.  Awards  followed  in  quick  succession  the  outstanding  job  being  done  by  the  only 
. . .  Headliners  Club,  Washington  Newspaper  tabloid-size  newspaper  in  Washington  .  .  .  The 


Guild,  Encyclopaedia  Brittanica.  Washington  Daily  News. 
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